43

papers

43

all docs

331670

1,799 21
citations h-index
43 43
docs citations times ranked

276875
41

g-index

1869

citing authors



10

12

14

16

18

ARTICLE IF CITATIONS

Millennial generation attitudes to sustainable wine: an exploratory study on Italian consumers.
Journal of Cleaner Production, 2014, 66, 537-545.

Consumer perception of functional foods: A conjoint analysis with probiotics. Food Quality and

Preference, 2013, 28, 348-355. 4.6 199

Willingness-to-pay for sustainability-labelled chocolate: an experimental auction approach. Journal of
Cleaner Production, 2015, 86, 335-342.

Measuring sustainable food consumption: A case study on organic food. Sustainable Production and 110 109
Consumption, 2019, 17, 95-107. :

Determinants of willingness-to-pay for sustainable wine: Evidence from experimental auctions. Wine
Economics and Policy, 2013, 2, 85-92.

The international wine trade: Recent trends and critical issues. Wine Economics and Policy, 2012, 1,

24-40. 09 93

Consumers' willingness to pay for conventional, organic and functional yogurt: evidence from
experimental auctions. International Journal of Consumer Studies, 2016, 40, 368-378.

Effectiveness of sustainability labels in guiding food choices: Analysis of visibility and understanding

among young adults. Sustainable Production and Consumption, 2019, 17, 108-115. 11.0 69

Sustainability of Italian families' food practices: Mediterranean diet adherence combined with organic
and local food consumption. Journal of Cleaner Production, 2019, 206, 86-96.

Effects of environmental regulation on separate waste collection dynamics: empirical evidence from 0.3 58
[taly. Journal of Cleaner Production, 2016, 124, 30-40. )

Nutritional information and health warnings on wine labels: Exploring consumer interest and
preferences. Appetite, 2016, 106, 58-69.

One size does (obviously not) fit all: Using product attributes for wine market segmentation. Wine

Economics and Policy, 2017, 6, 98-106. 09 49

Sustainable winegrowing: current perspectives. International Journal of Wine Research, 0, , 37.

Organic Farming and Sustainability in Food Choices: An Analysis of Consumer Preference in Southern

Italy. Agriculture and Agricultural Science Procedia, 2016, 8, 193-200. 0.6 47

Wineriesa€™ Perception of Sustainability Costs and Benefits: An Exploratory Study in California.
Sustainability, 2015, 7, 16164-16174.

European consumersa€™ perception of moderate wine consumption on health. Wine Economics and 0.9 42
Policy, 2017, 6, 14-22. ’

Young consumers' preferences for water-saving wines: An experimental study. Wine Economics and

Policy, 2018, 7, 65-76.

Do Consumers Want More Nutritional and Health Information on Wine Labels? Insights from the EU

and USA. Nutrients, 2016, 8, 416. 41 36



20

22

24

26

28

30

32

34

36

ANGELA MARIANI

ARTICLE IF CITATIONS

Household Food Waste: A Case Study in Southern Italy. Sustainability, 2020, 12, 1495.

Separate waste collection in Italy: the role of socio-cultural factors and targets set by law.

Environment, Development and Sustainability, 2017, 19, 589-605. 5.0 26

Factors affecting parents&€™ choices of functional foods targeted for children. International Journal
of Consumer Studies, 2016, 40, 527-535.

Institutional quality effects on separate waste collection: some evidence from Italian provinces.

Journal of Environmental Planning and Management, 2018, 61, 1487-1510. 4.5 23

Sustainability of Palm Oil: Drivers of Consumersa€™ Preferences. Sustainability, 2019, 11, 4818.

Do Consumers Care about Nutrition and Health Claims? Some Evidence from ltaly. Nutrients, 2019, 11,

2735, 4.1 22

Health warnings on wine: a consumer perspective. British Food Journal, 2016, 118, 647-659.

Measuring food preferences through experimental auctions: A review. Food Research International, 6.2 17
2019, 116, 1113-1120. )

Health warnings on wine labels: a discrete choice analysis of Italian and French Generation Y
consumers. Wine Economics and Policy, 2019, 8, 81-90.

Alcohol Warnings and Moderate Drinking Patterns among Italian University Students: An Exploratory a1 12
Study. Nutrients, 2017, 9, 628. ’

Consumers&€™ reactions to nutrition and ingredient labelling for wine &€ A cross-country discrete
choice experiment. Appetite, 2021, 156, 104843.

Why consumers drink natural wine? Consumer perception and information about natural wine.

Agricultural and Food Economics, 2021, 9, . 82 10

Preventing Household Food Waste in Italy: A Segmentation of the Population and Suggestions for
Action. Sustainability, 2022, 14, 7005.

Is More Better? Insights on Consumersa€™ Preferences for Nutritional Information on Wine Labelling.

Nutrients, 2018, 10, 1667. 41 8

Consumer acceptance of fungus-resistant grape wines: Evidence from lItaly, the UK, and the USA. PLoS
ONE, 2022, 17, e0267198.

European Wine Exports: The Key Role of Trade Policy. EuroChoices, 2014, 13, 46-53. 1.7 6

Cancer mortality rates and spillover effects among different areas: A case study in Campania

(southern Italy). Social Science and Medicine, 2018, 204, 67-83.

Oh my darling clementine: heterogeneous preferences for sustainable citrus fruits. Renewable

Agriculture and Food Systems, 2021, 36, 557-568. 18 6



ANGELA MARIANI

# ARTICLE IF CITATIONS

Consumers' literacy and preferences for sustainability labels: an exploratory analysis on Italian

young adults. International Journal of Clobalisation and Small Business, 2015, 7, 221.

38 Barriers to Wine Trade. , 2019, , 291-315. 5

Consumer Understanding and Use of Health Claims: The Case of Functional Foods. Recent Patents on
Food, Nutrition &amp; Agriculture, 2015, 6, 113-126.

Food waste as a consequence of an inefficient consumera€™s choices: a microeconomic approach.

40 Applied Economics, 2021, 53, 6266-6285. 2.2 4

Urban Environmental Quality and Sustainable Food Sourcing: A Spatial Approach Using Italian
Provincial Data. Rivista Di Studi Sulla Sostenibilita, 2014, , 139-157.

The Influence of Alcohol Warning Labels on Consumersd€™ Choices of Wine and Beer. Wine Economics

42 and Policy, 2021, 9, 3-21. 0o 3

European consumers&€™ interest toward nutritional information on wine labeling: A cross-country

analysis. BIO Web of Conferences, 2015, 5, 04003.




