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ARTICLE

Saying no to the glow: When consumers avoid arrogant brands. Journal of Consumer Psychology,
2016, 26, 179-192.

Sadly, rou made me earn it: The effect of responsibility attributions for sadness on food indulgence.
Journal of Consumer Behaviour, 2019, 18, 415-428.

Numerical Feedback Roundness Affects the Choice of the Self vs. Others as a Reference Point.

Frontiers in Psychology, 2021, 12, 758990.

Justifying toll payment with biased travel time estimates: Behavioral findings and route choice
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