9

papers

9

all docs

1307594

253 7
citations h-index
9 9
docs citations times ranked

1474206

g-index

220

citing authors



ARTICLE IF CITATIONS

Understanding nature-based tourist experiences: an ontological analysis. Current Issues in Tourism,
2011, 14, 563-580.

Extraordinary consumer experiences: Why immersion and transformation cause trouble. Journal of 49 56
Consumer Behaviour, 2015, 14, 248-260. :

A Multirelational Approach for Understanding Consumer Experiences Within Tourism. Journal of
Hospitality Marketing and Management, 2014, 23, 487-512.

How Can Consumer Research Contribute to Increased Understanding of Tourist Experiences? A

Conceptual Review. Scandinavian Journal of Hospitality and Tourism, 2015, 15, 9-27. 3.0 33

Challenges of extraordinary experiences in the Arctic. Journal of Consumer Behaviour, 2016, 15, 15-27.

Value in tourist experiences: How nature-based experiential styles influence value in climbing. Tourist

Studies, 2019, 19, 453-474, 2:5 14

Competing orders of worth in extraordinary consumption community. Consumption Markets and
Culture, 2019, 22, 109-130.

Adventure regime of tourism experiences. Current Issues in Tourism, 2021, 24, 2905-2920. 7.2 6

Det magiske nord?. , 2019, 35, 196-211.




