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82 wntecedentMVolitionMandMSpatialM‘ffectspMyanMMultipleM“oalMPursuitMMitigateMzistanceMzecayudM
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61 ReconceptualisingMtheMexternalMvalidityMofMdiscreteMchoiceMexperimentsdMPharmacoeconomicsbM2014bM
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56 ProbabilisticMchoiceMUmodelsVMasMaMresultMofMbalancingMmultipleMgoalsdMJournalcofcMathematicalc
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ResearchpMTheorybMMeasurementbMandM‘xperimentalMTestâ��dMMarketingcSciencebM2010bMhobMgnchh 3.6 8

51 yhoiceMmodelsMbasedMonMmixedMdiscreteecontinuousMPz’sdMTransportationcResearchcPartcB:c
MethodologicalbM2009bMjibMmllcmni 7.2 10
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2008bMgkbMgmocgoi 8.5 188
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48 UsingMStatedMPreferenceMandMRevealedMPreferenceMzataM’usionMModellingMinM”ealthMyaredMThec
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47 xehavioralMfrontiersMinMchoiceMmodelingdMMarketingcLettersbM2008bMgobMhgkchhn 2.3 36

46 xrandM‘ffectsMonMyhoiceMandMyhoiceMSetM’ormationMUnderMUncertaintydMMarketingcSciencebM2007bMhlbMlmoclom3.6 89

45 yonjointMPreferenceM‘licitationMMethodsMinMtheMxroaderMyontextMofMRandomMUtilityMTheoryM
PreferenceM‘licitationMMethodsM2007bMglmcgom 10

44 xrandsMasMSignalspMwMyrosscyountryMValidationMStudydMJournalcofcMarketingbM2006bMmfbMijcjo 11 373

43 xrandsMasMSignalspMwMyrosscyountryMValidationMStudydMJournalcofcMarketingbM2006bMmfbMijcjo 11 427

42 yharacterizingMxrandM‘ffectsMonMyhoiceMandMyhoiceMSetM’ormationMUnderMUncertaintydMSSRNc
ElectroniccJournalbM2006bM 1 1

41 yommentaryMonM‘conometricMModelingMStrategiesMforMStatedMPreferenceM‘xperimentsMxyMzavidM
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40 wdvancedMyhoiceMModelsM2006bMhhochoi 12
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Joffre Swait

4



38 zecisionMStrategyMandMStructureMinM”ouseholdspMwMâ��“roupsâ��MPerspectivedMMarketingcLettersbM2005bMglbMinmcioo2.3 20
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HealthcEconomicsclUnitedcKingdommbM2004bMgibMklicmi 2.4 106
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34 yhoiceMandMtemporalMwelfareMimpactspMincorporatingMhistoryMintoMdiscreteMchoiceMmodelsdMJournalcofc
EnvironmentalcEconomicscandcManagementbM2004bMjmbMojcggl 5.3 48

33 ‘nrichingMScannerMPanelMModelsMwithMyhoiceM‘xperimentsdMMarketingcSciencebM2003bMhhbMjjhcjlf 3.6 69

32 UsingMstatedMpreferenceMmodelingMtoMforecastMtheMeffectMofMmedicationMattributesMonMprescriptionsM
ofMalcoholismMmedicationsdMValuecincHealthbM2003bMlbMjmjcnh 3.3 22

31 ’lexibleMyovarianceMStructuresMforMyategoricalMzependentMVariablesMThroughM’initeMMixturesMofM
“eneralizedM‘xtremeMValueMModelsdMJournalcofcBusinesscandcEconomiccStatisticsbM2003bMhgbMnfcnm 3.8 21

30 yonjointMPreferenceM‘licitationMMethodsMinMtheMxroaderMyontextMofMRandomMUtilityMTheoryM
PreferenceM‘licitationMMethodsM2003bMiigcimf 2

29 yontextMzependenceMandMwggregationMinMzisaggregateMyhoiceMwnalysisdMMarketingcLettersbM2002bMgibMgokchfk2.3 52

28 PsychologicalM–ndicatorsMofM–nnovationMwdoptionpMyrosscylassificationMxasedMonMNeedMforMyognitionM
andMNeedMforMyhangedMJournalcofcConsumercPsychologybM2002bMghbMgcgi 3.1 120

27 TheM‘ffectsMofMTemporalMyonsistencyMofMSalesMPromotionsMandMwvailabilityMonMyonsumerMyhoiceM
xehaviordMJournalcofcMarketingcResearchbM2002bMiobMifjcihf 5.2 46

26 TheMimpactMofMbrandMcredibilityMonMconsumerMpriceMsensitivitydMInternationalcJournalcofcResearchcinc
MarketingbM2002bMgobMgcgo 5.5 286

25
yhoiceM‘nvironmentbMMarketMyomplexitybMandMyonsumerMxehaviorpMwMTheoreticalMandM‘mpiricalM
wpproachMforM–ncorporatingMzecisionMyomplexityMintoMModelsMofMyonsumerMyhoicedMOrganizationalc
BehaviorcandcHumancDecisioncProcessesbM2001bMnlbMgjgcglm

4 203

24 TheM–nfluenceMofMTaskMyomplexityMonMyonsumerMyhoicepMwMãatentMylassMModelMofMzecisionMStrategyM
SwitchingdMJournalcofcConsumercResearchbM2001bMhnbMgikcgjn 6.3 331

23 yhoiceMsetMgenerationMwithinMtheMgeneralizedMextremeMvalueMfamilyMofMdiscreteMchoiceMmodelsdM
TransportationcResearchcPartcB:cMethodologicalbM2001bMikbMljiclll 7.2 129

22 wMnonccompensatoryMchoiceMmodelMincorporatingMattributeMcutoffsdMTransportationcResearchcPartcB:c
MethodologicalbM2001bMikbMoficohn 7.2 203

21 yonjointMPreferenceM‘licitationMMethodsMinMtheMxroaderMyontextMofMRandomMUtilityMTheoryM
PreferenceM‘licitationMMethodsM2001bMifkcijj 1
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20 wttributeMRangeM‘ffectsMinMxinaryMResponseMTasksdMMarketingcLettersbM2000bMggbMhjochlf 2.3 39

19 yombiningMsourcesMofMpreferenceMdataM2000bMhhmchkg 12

18 StatedMyhoiceMMethodspMwnalysisMandMwpplicationsM2000bM 2221

17 zistinguishingMtasteMvariationMfromMerrorMstructureMinMdiscreteMchoiceMdatadMTransportationcResearchc
PartcB:cMethodologicalbM2000bMijbMgcgk 7.2 87

16 PerceivedMvalueMandMitsMimpactMonMchoiceMbehaviorMinMaMretailMsettingdMJournalcofcRetailingcandc
ConsumercServicesbM2000bMmbMmmcnn 8.5 106

15 yonjointMPreferenceM‘licitationMMethodsMinMtheMxroaderMyontextMofMRandomMUtilityMTheoryM
PreferenceM‘licitationMMethodsM2000bMhmocign 8

14 xrandM‘quitybMyonsumerMãearningMandMyhoicedMMarketingcLettersbM1999bMgfbMifgcign 2.3 54

13 xrandM‘quityMasMaMSignalingMPhenomenondMJournalcofcConsumercPsychologybM1998bMmbMgigcgkm 3.1 927

12 yombiningMsourcesMofMpreferenceMdatadMJournalcofcEconometricsbM1998bMnobMgomchhg 2.6 230

11
PerceptionsMversusMObjectiveMMeasuresMofM‘nvironmentalMQualityMinMyombinedMRevealedMandMStatedM
PreferenceMModelsMofM‘nvironmentalMValuationdMJournalcofcEnvironmentalcEconomicscandc
ManagementbM1997bMihbMlkcnj

5.3 296

10 wMcomparisonMofMstatedMpreferenceMmethodsMforMenvironmentalMvaluationdMEcologicalcEconomicsbM
1996bMgnbMhjichki 5.6 404

9 ‘xperimentalManalysisMofMchoicedMMarketingcLettersbM1994bMkbMikgcilm 2.3 220

8 wMsequentialMapproachMtoMexploitingMtheMcombinedMstrengthsMofMSPMandMRPMdatapMwpplicationMtoM
freightMshipperMchoicedMTransportationbM1994bMhgbMgikcgkh 4 79

7 wMstructuralMequationMmodelMofMlatentMsegmentationMandMproductMchoiceMforMcrosscsectionalM
revealedMpreferenceMchoiceMdatadMJournalcofcRetailingcandcConsumercServicesbM1994bMgbMmmcno 8.5 291

6 TheMequalizationMpricepMwMmeasureMofMconsumercperceivedMbrandMequitydMInternationalcJournalcofc
ResearchcincMarketingbM1993bMgfbMhicjk 5.5 163

5 TheMRoleMofMtheMScaleMParameterMinMtheM‘stimationMandMyomparisonMofMMultinomialMãogitMModelsdM
JournalcofcMarketingcResearchbM1993bMifbMifkcigj 5.2 600

4 TheMRoleMofMtheMScaleMParameterMinMtheM‘stimationMandMyomparisonMofMMultinomialMãogitMModelsdM
JournalcofcMarketingcResearchbM1993bMifbMifk 5.2 508

3 –ncorporatingMrandomMconstraintsMinMdiscreteMmodelsMofMchoiceMsetMgenerationdMTransportationc
ResearchcPartcB:cMethodologicalbM1987bMhgbMogcgfh 7.2 182
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2 ‘mpiricalMtestMofMaMconstrainedMchoiceMdiscreteMmodelpMModeMchoiceMinMSˆ£oMPaulobMxrazildM
TransportationcResearchcPartcB:cMethodologicalbM1987bMhgbMgficggk 7.2 100

1 TheMwkaikeMãikelihoodMRatioM–ndexdMTransportationcSciencebM1986bMhfbMgiicgil 4.4 102
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