
Nina Katrine Prebensen

ListiofiPublicationsibyiCitations

Source:ihttps://exalyycom/authorxpdf/2590612/ninaxkatrinexprebensenxpublicationsxbyxcitationsypdf

Version:i2024x04x28i

ThisidocumentihasibeenigeneratedibasedionitheipublicationsiandicitationsirecordedibyiexalyycomyiFori

theilatestiversioniofithisipublicationilistvivisititheilinkigiveniabovey

TheithirdicolumniisitheiimpactifactorirIFsiofitheijournalvianditheifourthicolumniisitheinumberiofi

citationsiofitheiarticley

39
papers

1,803
citations

15
h-index

41
g-index

41
ext. papers

2,093
ext. citations

4.2
avg, IF

5.47
L-index



l Paper IF Citations

39 MotivationOandOInvolvementOasOzntecedentsOofOtheOPerceivedOValueOofOtheOøestinationOExperiencefO
JournalsofsTravelsResearchdO2013dOnkdOknlekom 6.3 263

38 VzLUEO–Oe–REzTIONOSIGNIFI–zN–EOOFOTOURISTORESOUR–ESfOAnnalssofsTourismsResearchdO2013dO
mkdOkmhekoi 7.7 237

37 EfficacyOofOcoecreationOandOmasteringOonOperceivedOvalueOandOsatisfactionOinOtouristsVOconsumptionfO
TourismsManagementdO2017dOohdOiooeipo 10.8 186

36 TheOeffectOofOcoecreationOexperienceOonOoutcomeOvariablefOAnnalssofsTourismsResearchdO2016dOnpdOokepn 7.7 180

35 –opingOandOcoecreatingOinOtouristOexperiencesfOInternationalsJournalsofsTourismsResearchdO2011dOildOnmeop3.7 168

34 ExploringOtouristsâ��OimagesOofOaOdistantOdestinationfOTourismsManagementdO2007dOkqdOpmpepno 10.8 147

33 ExperienceOvaluesOantecedentsOandOconsequencesfOCurrentsIssuessinsTourismdO2014dOipdOriherkq 5.8 105

32 –ocreationOasOModeratorObetweenOtheOExperienceOValueOandOSatisfactionORelationshipfOJournalsofs
TravelsResearchdO2016dOnndOrlmermn 6.3 90

31 TouristOMotivationOwithOSunOandOSandOøestinationssOSatisfactionOandOtheOWomeEffectfOJournalsofs
TravelsandsTourismsMarketingdO2010dOkpdOqnqeqpl 6.6 79

30 ExperienceOvalueOasOaOfunctionOofOhedonicOandOutilitarianOdominantOservicesfOInternationalsJournalsofs
ContemporarysHospitalitysManagementdO2016dOkqdOiileiln 7.5 66

29 SegmentingOPotentialONaturee’asedOTouristsO’asedOonOTemporalOFactorssOTheO–aseOofONorwayfO
JournalsofsTravelsResearchdO2015dOnmdOkniekon 6.3 34

28 HikingOasOMentalOandOPhysicalOExperiencefOAdvancessinsHospitalitysandsLeisuredO2015dOioreiqo 0.5 18

27 ExperienceOQualityOinOtheOøifferentOPhasesOofOaOTouristOVacationsOzO–aseOofONorthernONorwayfO
TourismsAnalysisdO2012dOipdOoipeokp 1.6 17

26 SegmentingOtheOGroupOTouristOHeadingOforOWarmerOWeatherfOJournalsofsTravelsandsTourisms
MarketingdO2005dOirdOkpemh 6.6 16

25 TravelOcompanionsOandOactivityOpreferencesOofOnatureebasedOtouristsfOTourismsReviewdO2016dOpidOmneno 5.2 14

24 LengthOofOStaysOzO–aseOofONorthernONorwayfOScandinaviansJournalsofsHospitalitysandsTourismdO2015dO
indOkqemp 4 12

23 ToOsegmentOorOnotxOThatOisOtheOquestionfOJournalsofsVacationsMarketingdO2018dOkmdOioekq 3.4 12

Nina Katrine Prebensen

2



22 TheOeffectOofObrandOonOchurnOinOtheOtelecommunicationsOsectorfOEuropeansJournalsofsMarketingdO
2013dOmpdOiippeiiqr 4.4 12

21 ValueO–reationOThroughOStakeholderOParticipationsOzO–aseOStudyOofOanOEventOinOtheOHighONorthfO
EventsManagementdO2010dOimdOlpenk 0.8 12

20 FrenchOnatureebasedOtouristOpotentialsOtoOnorwaysOwhoOareOtheyxfOTourismsAnalysisdO2012dOipdOiqieirl 1.6 10

19 HumanOvalueOcoecreationObehaviorOinOtourismsOInsightOfromOanOzustralianOwhaleOwatchingO
experiencefOTourismsManagementsPerspectivesdO2020dOlndOihhphr 5.8 9

18 øomesticONaturee’asedOTourismsOzO–aseOStudyOofONorwayfOTourismsAnalysisdO2012dOipdOpllepmn 1.6 9

17 MarketOanalysisOofOvalueemindedOtouristssONatureebasedOtourismOinOtheOzrcticfOJournalsofsDestinations
Marketings&sManagementdO2018dOqdOqkeqr 4.7 8

16 RevelationOofONatureemindedOTravelerssOzOStudyOofOtheOSwedishfOTourismsAnalysisdO2013dOiqdOonieooi 1.6 7

15 –ountryOasOøestinationâ��NorwegianOTouristsVOPerceptionsOandOMotivationfOJournalsofsHospitalitys
MarketingsandsManagementdO2005dOikdOoleqn 7

14 øramatizingOanOeventOthroughOaOpromotionalOfilmsOTestingOimageOeffectsfOJournalsofsTravelsands
TourismsMarketingdO2013dOlhdOopkeoqr 6.6 6

13 WhyOvisitOanOecoefriendlyOdestinationxOPerspectivesOofOfourOEuropeanOnationalitiesfOJournalsofs
VacationsMarketingdO2013dOirdOihneiio 3.4 6

12 øeterminedOSuneSeekersOandOOthersâ��TravelOMotivesdOHolidayOTypedOandOHolidayO’ehaviorOzmongO
NorwegianO–harterOTouristsfOJournalsofsHospitalitysMarketingsandsManagementdO2006dOimdOpnerp 6

11 ’enchmarkingOTouristOzttractionsOinONorthernONorwayfOAdvancessinsHospitalitysandsLeisuredO2012dOqneihp 0.5 4

10 SustainableOandOzttractiveOMotorisedONaturee’asedOExperiencessO–hallengesOandOOpportunitiesfO
AdvancessinsHospitalitysandsLeisuredO2014dOinieipi 0.5 3

9 ValueOøeterminantsOofOTouristOExperiencesfOAdvancessinsHospitalitysandsLeisuredO2012dOiqrekim 0.5 3

8 FacilitatingOforOenhancedOexperienceOvalueinmeipq 3

7 NoveltyOinOtourismOexperiencessOtheOinfluenceOofOphysicalOstagingOandOhumanOinteractionOonO
behaviouralOintentionsfOCurrentsIssuessinsTourismdO2020dOieiq 5.8 2

6 TheONatureOandOzntecedentsOofOFairOPriceOPerceptionOinOTouristOExperiencesfOAdvancessinsHospitalitys
andsLeisuredO2012dOikpeimp 0.5 2

5 InvestingOinOanOEventsOTheO–aseOofOaOSledgeOøogORaceOinONorwayOQTheOFinnmarkslˆ‚petQfOEvents
ManagementdO2007dOiidOrreihq 0.8 2

(2007-2013)

3



4 THEOEVzLUzTIONOOFONORWEGIzNSâ��OTRIPOSzTISFz–TIONOTOWzRøOSOUTHERNOEUROPEzNO
øESTINzTIONSfOAdvancessinsHospitalitysandsLeisuredilleink 0.5 2

3 øomesticONaturee’asedOTourismOinOJapansOSpiritualitydONoveltyOandO–ommuningfOAdvancessins
HospitalitysandsLeisuredO2016dOnieom 0.5 2

2 Touristâ��sOExperienceOValuesOandOPeopleOInteractionfOAdvancessinsHospitalitysandsLeisuredO2016dOioreipr 0.5 2

1 TheOmediatingOeffectOofOrealOlifeOencountersOinOcoewritingOtourismObooksfOTourismsManagementdO
2017dOokdOier 10.8 1

Nina Katrine Prebensen

4


