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142 vromJcountryJstereotypesJtoJcountryJemotionsJtoJintentionsJtoJvisitJaJcountryjJimplicationsJforJaJ
countryJasJaJdestinationJbrandXJJournalpofpProductpandpBrandpManagementVJ2021VJcZVJaahWaca 4.3 9

141 TheJâ��PricingJvootprintâ��JofJsountryWofW–riginjJsonceptualizationJandJumpiricalJqssessmentXJJournalp
ofpBusinesspResearchVJ2021VJaceVJgdiWgeg 8.7 2

140
UniversalJdimensionsJofJindividualsQJperceptionjJöevisitingJtheJoperationalizationJofJwarmthJandJ
competenceJwithJaJmixedWmethodJapproachXJInternationalpJournalpofpResearchpinpMarketingVJ2020VJ
cgVJgadWgcf

5.5 15

139 ’itJUpJorJtimmedJtownoJWhyVJWhenVJandJxowJöegretJqnticipationJqffectsJsonsumersâ��JUseJofJtheJ
wlobalJrrandJxaloXJJournalpofpInternationalpMarketingVJ2020VJbhVJdZWfc 3.9 7

138 toJbrandJwarmthJandJbrandJcompetenceJaddJvalueJtoJconsumersoJqJstereotypingJperspectiveXJ
JournalpofpBusinesspResearchVJ2020VJaahVJcdfWcfb 8.7 15

137 TenJbasicJquestionsJaboutJstructuralJequationsJmodelingJyouJshouldJknowJtheJanswersJtoJâ��JrutJ
perhapsJyouJdonQtXJIndustrialpMarketingpManagementVJ2020VJiZVJbebWbfc 6.9 14

136 qreJconsumersQJmindsJorJheartsJguidingJcountryJofJoriginJeffectsoJsonditioningJrolesJofJneedJforJ
cognitionJandJneedJforJaffectXJJournalpofpBusinesspResearchVJ2020VJaZhVJdhgWdie 8.7 12

135 –nJtheJynterplayJretweenJsonsumerJtispositionsJandJPerceivedJrrandJwlobalnessjJqlternativeJ
TheoreticalJPerspectivesJandJumpiricalJqssessmentXJJournalpofpInternationalpMarketingVJ2019VJbgVJciWeg 3.9 21

134 StereotypingJglobalJbrandsjJysJwarmthJmoreJimportantJthanJcompetenceoXJJournalpofpBusinessp
ResearchVJ2019VJaZdVJfadWfba 8.7 27

133 “odelingJtheJroleJofJconsumerJxenocentrismJinJimpactingJpreferencesJforJdomesticJandJforeignJ
brandsjJqJmediationJanalysisXJJournalpofpBusinesspResearchVJ2019VJaZdVJehgWeif 8.7 15

132 TheJrelationalJvalueJofJperceivedJbrandJglobalnessJandJlocalnessXJJournalpofpBusinesspResearchVJ2019
VJaZdVJeigWfac 8.7 31

131
TheJunobservedJsignalingJabilityJofJmarketingJaccountabilityjJcanJsuppliersâ��JmarketingJ
accountabilityJenhanceJbusinessJcustomersâ��JvalueJperceptionsoXJJournalpofpBusinesspandpIndustrialp
MarketingVJ2019VJcdVJaffWage

3 1

130 â��ShouldJhaveJyJroughtJtheJotherJ–neoâ��JuxperiencingJöegretJinJwlobalJversusJ’ocalJrrandJPurchaseJ
tecisionsXJJournalpofpInternationalpMarketingVJ2018VJbfVJaWba 3.9 23

129 yJuseJitJbutJwillJTellJyouJthatJyJtonQtjJsonsumersâ��JsountryWofW–riginJsueJusageJtenialXJJournalpofp
InternationalpMarketingVJ2017VJbeVJebWga 3.9 43

128 uxploringJtheJeffectivenessJofJforeignJbrandJcommunicationjJsonsumerJcultureJadJimageryJandJ
brandJschemaJincongruityXJJournalpofpBusinesspResearchVJ2017VJhZVJbaZWbag 8.7 22

127 â��öegrettingJyourJbrandWselfoâ��JTheJmoderatingJroleJofJconsumerWbrandJidentificationJonJconsumerJ
responsesJtoJpurchaseJregretXJJournalpofpBusinesspResearchVJ2017VJhZVJbahWbbg 8.7 46

126 rrothersJinJbloodVJyetJstrangersJtoJglobalJbrandJpurchasejJqJfourWcountryJstudyJofJtheJroleJofJ
consumerJpersonalityXJJournalpofpBusinesspResearchVJ2017VJhZVJbbhWbce 8.7 18
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125 uxplicitJversusJimplicitJcountryJstereotypesJasJpredictorsJofJproductJpreferencesjJynsightsJfromJtheJ
stereotypeJcontentJmodelXJJournalpofpInternationalpBusinesspStudiesVJ2017VJdhVJaZbcWaZcf 8.5 42

124 TheJuUJasJsuperordinateJbrandJoriginjJanJentitativityJperspectiveXJInternationalpMarketingpReviewVJ
2017VJcdVJahcWbZe 4.4 12

123 ynJdefenseJofJcausalWformativeJindicatorsjJqJminorityJreportXJPsychologicalpMethodsVJ2017VJbbVJehaWeif 7.1 119

122 yJhateJwhereJitJcomesJfromJbutJyJstillJbuyJitjJsountervailingJinfluencesJofJanimosityJandJnostalgiaXJ
JournalpofpInternationalpBusinesspStudiesVJ2017VJdhVJiibWaZZh 8.5 28

121 ”otesJonJmeasurementJtheoryJforJcausalWformativeJindicatorsjJqJreplyJtoJxardinXJPsychologicalp
MethodsVJ2017VJbbVJfZeWfZh 7.1 14

120 sonsumerJXenocentrismJasJteterminantJofJvoreignJProductJPreferencejJqJSystemJzustificationJ
PerspectiveXJJournalpofpInternationalpMarketingVJ2016VJbdVJehWgg 3.9 63

119 xowJProductJsategoryJShapesJPreferencesJtowardJwlobalJandJ’ocalJrrandsjJqJSchemaJTheoryJ
PerspectiveXJJournalpofpInternationalpMarketingVJ2016VJbdVJfaWha 3.9 49

118 TheJinterplayJbetweenJcountryJstereotypesJandJperceivedJbrandJglobalnessYlocalnessJasJdriversJofJ
brandJpreferenceXJJournalpofpBusinesspResearchVJ2016VJfiVJcfbaWcfbh 8.7 98

117 xigherWorderJmodelsJwithJreflectiveJindicatorsXJJournalpofpModellingpinpManagementVJ2016VJaaVJahZWahh 2.2 6

116 SelectingJsingleJitemsJtoJmeasureJdoublyJconcreteJconstructsjJqJcautionaryJtaleXJJournalpofpBusinessp
ResearchVJ2016VJfiVJcaeiWcafg 8.7 47

115 qJTaxonomyJandJöeviewJofJPositiveJsonsumerJtispositionsJtowardJvoreignJsountriesJandJ
wlobalizationXJJournalpofpInternationalpMarketingVJ2016VJbdVJhbWaaZ 3.9 102

114 “easurementJinJtheJsocialJsciencesjJwhereJsW–qöWSuJdeliversJandJwhereJitJdoesJnotXJEuropeanp
JournalpofpMarketingVJ2016VJeZVJaidbWaieb 4.4 10

113 wlobalJbrandJownershipjJTheJmediatingJrolesJofJconsumerJattitudesJandJbrandJidentificationXJ
JournalpofpBusinesspResearchVJ2016VJfiVJcfbiWcfce 8.7 39

112 ShouldJweJuseJsingleJitemsoJretterJnotXJJournalpofpBusinesspResearchVJ2016VJfiVJcaiiWcbZc 8.7 32

111
sonsumerJuthnocentrismVJ”ationalJydentityVJandJsonsumerJsosmopolitanismJasJtriversJofJ
sonsumerJrehaviorjJqJSocialJydentityJTheoryJPerspectiveXJJournalpofpInternationalpMarketingVJ2015VJ
bcVJbeWed

3.9 170

110 TheJimpactJofJperceivedJbrandJglobalnessJonJconsumersQJwillingnessJtoJpayXJInternationalpJournalpofp
ResearchpinpMarketingVJ2015VJcbVJdcaWdcd 5.5 58

109 xowJareJbrandJnamesJofJshineseJcompaniesJperceivedJbyJqmericansoXJJournalpofpProductpandpBrandp
ManagementVJ2015VJbdVJaaZWabc 4.3 10

108 TheJäualityJofJuxportJ“arketingJöesearchJynformationjJqnJynvestigationJofJKeyJqntecedentsXJ
DevelopmentspinpMarketingpScience:pProceedingspofpthepAcademypofpMarketingpScienceVJ2015VJegWeh 0.1

(2015-2017)
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107 sonflatingJqntecedentsJandJvormativeJyndicatorsjJqJsommentJonJqguirreWUrretaJandJ“arakasXJ
InformationpSystemspResearchVJ2014VJbeVJghZWghd 3.8 31

106 sommonJreliefsJandJöealityJqboutJP’SjJsommentsJonJöˆ¶nkkˆ¶JandJuvermannJRbZacSXJOrganizationalp
ResearchpMethodsVJ2014VJagVJahbWbZi 5.7 1201

105 ynternalJrrandingjJSocialJydentityJandJSocialJuxchangeJPerspectivesJonJTurningJumployeesJintoJ
rrandJshampionsXJJournalpofpServicepResearchVJ2014VJagVJcaZWcbe 6 135

104
SpecifyingJformativelyWmeasuredJconstructsJinJendogenousJpositionsJinJstructuralJequationJ
modelsjJsaveatsJandJguidelinesJforJresearchersXJInternationalpJournalpofpResearchpinpMarketingVJ2014
VJcaVJcZiWcaf

5.5 15

103 triversJofJuxportJSegmentationJuffectivenessJandJTheirJympactJonJuxportJPerformanceXJJournalpofp
InternationalpMarketingVJ2014VJbbVJciWfa 3.9 36

102 “y“ysJmodelsVJformativeJindicatorsJandJtheJjoysJofJresearchXJAMSpReviewVJ2013VJcVJafZWagZ 3 13

101 TheJimpactJofJperceivedJbrandJglobalnessVJbrandJoriginJimageVJandJbrandJoriginâ��extensionJfitJonJ
brandJextensionJsuccessXJJournalpofpthepAcademypofpMarketingpScienceVJ2013VJdaVJefgWehe 12.4 86

100 qctivationJofJcountryJstereotypesjJautomaticityVJconsonanceVJandJimpactXJJournalpofpthepAcademypofp
MarketingpScienceVJ2013VJdaVJdZZWdag 12.4 96

99 “y“ysJmodelsJandJformativeJmeasurementjJsomeJthoughtsJonJ’eeVJsadoganJPJshamberlainXJAMSp
ReviewVJ2013VJcVJcZWcg 3 11

98 sountryWSpecificJqssociationsJ“adeJbyJsonsumersjJqJtualWsodingJTheoryJPerspectiveXJJournalpofp
InternationalpMarketingVJ2013VJbaVJieWaba 3.9 63

97 wuidelinesJforJchoosingJbetweenJmultiWitemJandJsingleWitemJscalesJforJconstructJmeasurementjJaJ
predictiveJvalidityJperspectiveXJJournalpofpthepAcademypofpMarketingpScienceVJ2012VJdZVJdcdWddi 12.4 598

96 sustomerWPerceivedJPositioningJuffectivenessjJsonceptualizationVJ–perationalizationVJandJ
ymplicationsJforJ”ewJProductJ“anagersXJJournalpofpProductpInnovationpManagementVJ2012VJbiVJbbiWbdd 7.1 25

95 qreJsonsumersJöeallyJWillingJtoJPayJ“oreJforJaJvavorableJsountryJymageoJqJStudyJofJ
sountryWofW–riginJuffectsJonJWillingnessJtoJPayXJJournalpofpInternationalpMarketingVJ2012VJbZVJaiWda 3.9 181

94 sosmopolitanJconsumersJasJaJtargetJgroupJforJsegmentationXJJournalpofpInternationalpBusinessp
StudiesVJ2012VJdcVJbheWcZe 8.5 172

93
ServiceJäualityJandJuxportJPerformanceJofJrusinessWtoWrusinessJServiceJProvidersjJTheJöoleJofJ
ServiceJumployeeâ��JandJsustomerW–rientedJäualityJsontrolJynitiativesXJJournalpofpInternationalp
MarketingVJ2011VJaiVJaWbb

3.9 32

92 UsingJvormativeJ“easuresJinJynternationalJ“arketingJ“odelsjJqJsautionaryJTaleJUsingJsonsumerJ
qnimosityJasJanJuxampleXJAdvancespinpInternationalpMarketingVJ2011VJaaWcZ 13

91 ustimatingJWillingnessWtoWpayJwithJshoiceWbasedJsonjointJqnalysisJâ��JsanJsonsumerJsharacteristicsJ
uxplainJVariationsJinJqccuracyoXJBritishpJournalpofpManagementVJ2011VJbbVJfbhWfde 5.6 16

90 TheJrelationshipJbetweenJcountryWofWoriginJimageJandJbrandJimageJasJdriversJofJpurchaseJ
intentionsXJInternationalpMarketingpReviewVJ2011VJbhVJeZhWebd 4.4 150
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89 sonsumersâ��JumotionalJrondsJwithJvoreignJsountriesjJtoesJsonsumerJqffinityJqffectJrehavioralJ
yntentionsoXJJournalpofpInternationalpMarketingVJ2011VJaiVJdeWgb 3.9 128

88 wainsJandJ’ossesJfromJtheJ“isperceptionJofJrrandJ–riginjJTheJöoleJofJrrandJStrengthJandJ
sountryWofW–riginJymageXJJournalpofpInternationalpMarketingVJ2011VJaiVJieWaaf 3.9 105

87 yncorporatingJvormativeJ“easuresJintoJsovarianceWrasedJStructuralJuquationJ“odelsXJMISp
Quarterly:pManagementpInformationpSystemsVJ2011VJceVJcce 5.3 150

86 qssessingJtheJcrossWnationalJinvarianceJofJformativeJmeasuresjJwuidelinesJforJinternationalJ
businessJresearchersXJJournalpofpInternationalpBusinesspStudiesVJ2010VJdaVJcfZWcgZ 8.5 54

85 uvaluatingJtheJeffectivenessJofJbrandWpositioningJstrategiesJfromJaJconsumerJperspectiveXJ
EuropeanpJournalpofpMarketingVJ2010VJddVJagfcWaghf 4.4 75

84 öeflectiveJandJformativeJmetricsJofJrelationshipJvaluejJöesponseJtoJraxterQsJcommentaryJessayXJ
JournalpofpBusinesspResearchVJ2010VJfcVJiaWic 8.7 33

83 qdvancingJtheJcountryJimageJconstructjJöeplyJtoJSamieeQsJRbZZiSJcommentaryXJJournalpofpBusinessp
ResearchVJ2010VJfcVJddfWddi 8.7 27

82 sonsumerJqffinityJsonstructJ2010VJ 2

81 uxportJsegmentationJeffectivenessjJindexJconstructionJandJlinkJtoJexportJperformanceXJJournalpofp
StrategicpMarketingVJ2009VJagVJeeWgc 2.7 15

80 TheJympactJofJProductWsountryJymageJandJ“arketingJuffortsJonJöetailerWPerceivedJrrandJuquityjJ
qnJumpiricalJqnalysisXJJournalpofpRetailingVJ2009VJheVJdcgWdeb 6.5 93

79 qJTypologyJofJsonsumersQJumotionalJöesponseJStylesJduringJServiceJöecoveryJuncountersTXJBritishp
JournalpofpManagementVJ2009VJbZVJbibWcZh 5.6 44

78 öesearchJProductivityJinJrusinessJuconomicsjJTheJsaseJofJ“arketingXJGermanpEconomicpReviewVJ
2009VJaZVJbdcWbdh 1.1 4

77 sonsumerJcosmopolitanismjJöeviewJandJreplicationJofJtheJsY“YsJscaleXJJournalpofpBusinessp
ResearchVJ2009VJfbVJdZgWdai 8.7 106

76 qdvancingJtheJcountryJimageJconstructXJJournalpofpBusinesspResearchVJ2009VJfbVJgbfWgdZ 8.7 399

75 “easuringJqbstractJsonstructsJinJ“anagementJandJ–rganizationalJöesearchjJTheJsaseJofJuxportJ
soordinationXJBritishpJournalpofpManagementVJ2008VJaiVJchiWcie 5.6 5

74 qdvancingJformativeJmeasurementJmodelsXJJournalpofpBusinesspResearchVJ2008VJfaVJabZcWabah 8.7 827

73 “arketJSegmentationJinJPracticejJöeviewJofJumpiricalJStudiesVJ“ethodologicalJqssessmentVJandJ
qgendaJforJvutureJöesearchXJJournalpofpStrategicpMarketingVJ2008VJafVJbbcWbfe 2.7 53

72 rrandJ–riginJydentificationJbyJsonsumersjJqJslassificationJPerspectiveXJJournalpofpInternationalp
MarketingVJ2008VJafVJciWga 3.9 179
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71 TheJöoleJofJumotionsJinJTranslatingJPerceptionsJofJRynSzusticeJintoJPostcomplaintJrehavioralJ
öesponsesXJJournalpofpServicepResearchVJ2008VJaaVJiaWaZc 6 116

70 TheJsonsumerJqffinityJsonstructjJsonceptualizationVJäualitativeJynvestigationVJandJöesearchJ
qgendaXJJournalpofpInternationalpMarketingVJ2008VJafVJbcWef 3.9 108

69 uxploringJtheJsonstructJofJSegmentationJuffectivenessjJynsightsJfromJynternationalJsompaniesJandJ
uxpertsXJJournalpofpStrategicpMarketingVJ2008VJafVJabiWaef 2.7 27

68 vormativeJyndikatorenjJuinigeJqnmerkungenJzuJihrerJqrtVJValiditˆ⁄tJundJ“ultikollinearitˆ⁄tXJJournalpofp
BusinesspEconomicsVJ2008VJghVJaahcWaaif 2.3 28

67 xomeJsountryJymageVJsountryJrrandJuquityJandJsonsumersâ��JProductJPreferencesjJqnJumpiricalJ
StudyXJManagementpInternationalpReviewVJ2008VJdhVJeggWfZb 3.2 86

66 “easuringJexperiencedJemotionsJduringJserviceJrecoveryJencountersjJconstructionJandJassessmentJ
ofJtheJuSöuJscaleXJServicepBusinessVJ2008VJbVJfeWha 3.9 47

65 “anagerialJqssessmentsJofJuxportJPerformancejJsonceptualJvrameworkJandJumpiricalJyllustrationXJ
JournalpofpInternationalpMarketingVJ2007VJaeVJaWca 3.9 60

64 ProductJintelligencejJitsJconceptualizationVJmeasurementJandJimpactJonJconsumerJsatisfactionXJ
JournalpofpthepAcademypofpMarketingpScienceVJ2007VJceVJcdZWcef 12.4 79

63 sonsumerJanimosityjJaJliteratureJreviewJandJaJreconsiderationJofJitsJmeasurementXJInternationalp
MarketingpReviewVJ2007VJbdVJhgWaai 4.4 197

62 TheJerrorJtermJinJformativeJmeasurementJmodelsjJinterpretationJandJmodelingJimplicationsXJ
JournalpofpModellingpinpManagementVJ2006VJaVJgWag 2.2 182

61 TheJimpactJofJresponseJstylesJonJtheJstabilityJofJcrossWnationalJcomparisonsXJJournalpofpBusinessp
ResearchVJ2006VJeiVJibeWice 8.7 54

60 vormativeJVersusJöeflectiveJyndicatorsJinJ–rganizationalJ“easureJtevelopmentjJqJsomparisonJandJ
umpiricalJyllustrationXJBritishpJournalpofpManagementVJ2006VJagVJbfcWbhb 5.6 1516

59 TheJsW–qöWSuJprocedureJforJscaleJdevelopmentJinJmarketingjJaJcommentXJInternationalpJournalpofp
ResearchpinpMarketingVJ2005VJbbVJaWi 5.5 130

58 TheJimpactJofJbrandJextensionsJonJbrandJpersonalityjJexperimentalJevidenceXJEuropeanpJournalpofp
MarketingVJ2005VJciVJabiWadi 4.4 101

57 tomesticJcountryJbiasVJcountryWofWoriginJeffectsVJandJconsumerJethnocentrismjJqJmultidimensionalJ
unfoldingJapproachXJJournalpofpthepAcademypofpMarketingpScienceVJ2004VJcbVJhZWie 12.4 414

56 uxportJynformationJUsejJqJviveWsountryJynvestigationJofJKeyJteterminantsXJJournalpofpInternationalp
MarketingVJ2003VJaaVJaZfWabg 3.9 25

55 TowardsJanJunderstandingJofJcrossWnationalJsimilaritiesJandJdifferencesJinJexportJinformationJ
utilizationXJInternationalpMarketingpReviewVJ2003VJbZVJagWdc 4.4 25

54 qJmodelJofJexportJsalesJforecastingJbehaviorJandJperformancejJdevelopmentJandJtestingXJ
InternationalpJournalpofpForecastingVJ2003VJaiVJbgaWbhe 5.3 20
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53 uxportJsalesJforecastingJbyJUKJfirmsXJJournalpofpBusinesspResearchVJ2003VJefVJdeWed 8.7 7

52 sanJsocioWdemographicsJstillJplayJaJroleJinJprofilingJgreenJconsumersoJqJreviewJofJtheJevidenceJandJ
anJempiricalJinvestigationXJJournalpofpBusinesspResearchVJ2003VJefVJdfeWdhZ 8.7 918

51 StrategicJinnovationjJtheJconstructVJitsJdriversJandJitsJstrategicJoutcomesXJJournalpofpStrategicp
MarketingVJ2003VJaaVJaagWacb 2.7 92

50 TheoreticalJjustificationJofJsamplingJchoicesJinJinternationalJmarketingJresearchjJkeyJissuesJandJ
guidelinesJforJresearchersXJJournalpofpInternationalpBusinesspStudiesVJ2003VJcdVJhZWhi 8.5 146

49 qJcomparisonJofJexportJsalesJforecastingJpracticesJamongJUKJfirmsXJIndustrialpMarketingp
ManagementVJ2002VJcaVJdgiWdiZ 6.9 12

48 TheJympactJofJöesearchJtesignJsharacteristicsJonJtheJuvaluationJandJUseJofJuxportJ“arketingJ
öesearchjJqnJumpiricalJStudyXJJournalpofpMarketingpManagementVJ2002VJahVJgcWaZd 3.2 10

47 uxportJ“arketWorientedJqctivitiesjJTheirJqntecedentsJandJPerformanceJsonsequencesXJJournalpofp
InternationalpBusinesspStudiesVJ2002VJccVJfaeWfbf 8.5 250

46 “anagerialJevaluationJofJsalesJforecastingJeffectivenessjJqJ“y“ysJmodelingJapproachXJInternationalp
JournalpofpResearchpinpMarketingVJ2002VJaiVJaeaWaff 5.5 28

45 TheJympactJofJ”ationalismVJPatriotismJandJynternationalismJonJsonsumerJuthnocentricJTendenciesXJ
JournalpofpInternationalpBusinesspStudiesVJ2001VJcbVJaegWage 8.5 361

44 yndexJsonstructionJwithJvormativeJyndicatorsjJqnJqlternativeJtoJScaleJtevelopmentXJJournalpofp
MarketingpResearchVJ2001VJchVJbfiWbgg 5.2 2777

43 yntroducingJ’ySöu’J2000VJ 739

42 qJ“easureJofJuxportJ“arketJ–rientationjJScaleJtevelopmentJandJsrossWculturalJValidationXJJournalp
ofpInternationalpBusinesspStudiesVJ1999VJcZVJfhiWgZg 8.5 220

41 TheJimpactJofJfirmJandJexportJcharacteristicsJonJtheJaccuracyJofJexportJsalesJforecastsjJevidenceJ
fromJUKJexportersXJInternationalpJournalpofpForecastingVJ1999VJaeVJfgWha 5.3 22

40 “easuringJuxportJynformationJUsejJScaleJtevelopmentJandJValidationXJJournalpofpBusinesspResearchVJ
1999VJdfVJaWad 8.7 86

39 ViewpointJâ��JuxportJperformanceJmeasurementjJreflectiveJversusJformativeJindicatorsXJInternationalp
MarketingpReviewVJ1999VJafVJdddWdeg 4.4 154

38 uxportJinformationJacquisitionJmodesjJmeasureJdevelopmentJandJvalidationXJInternationalp
MarketingpReviewVJ1999VJafVJadcWafh 4.4 50

37 TheJeffectJofJpretestJmethodJonJerrorJdetectionJratesXJEuropeanpJournalpofpMarketingVJ1998VJcbVJdhZWdih4.4 35

36 ynformationJUtilisationJbyJuxportingJvirmsjJsonceptualisationVJ“easurementVJandJympactJonJuxportJ
PerformanceJ1998VJaaaWadZ 7

(1998-2003)
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35 “easuringJ“arketJ–rientationJinJanJuxportJsontextjJSomeJPreliminaryJuvidenceJ1998VJgeWhh 9

34 UseJandJnonWuseJofJexportJinformationjJSomeJpreliminaryJinsightsJintoJantecedentsJandJimpactJonJ
exportJperformanceXJJournalpofpMarketingpManagementVJ1997VJacVJaceWaea 3.2 59

33 –rganizationalJaspectsJofJexportJsalesJforecastingjJanJempiricalJinvestigationXJJournalpofpStrategicp
MarketingVJ1997VJeVJafgWahe 2.7 6

32 UseJofJexportJmarketingJresearchJbyJindustrialJfirmsjJanJapplicationJandJextensionJofJteshpandeJ
andJZaltmanQsJmodelXJInternationalpBusinesspReviewVJ1997VJfVJbdeWbgZ 6.2 25

31 teterminantsJofJuxportJSalesJvorecastJPerformancejJSomeJPreliminaryJuvidenceJfromJUKJuxportersJ
1997VJbiiWcbb

30 ynternationalizingJtheJmarketJorientationJconstructjJanJinWdepthJinterviewJapproachXJJournalpofp
StrategicpMarketingVJ1996VJdVJbcWeb 2.7 65

29 TheJlinkJbetweenJgreenJpurchasingJdecisionsJandJmeasuresJofJenvironmentalJconsciousnessXJ
EuropeanpJournalpofpMarketingVJ1996VJcZVJceWee 4.4 518

28 qJsonceptualJvrameworkJofJuxportJ“arketingJynformationJUsejJKeyJyssuesJandJöesearchJ
PropositionsXJJournalpofpInternationalpMarketingVJ1996VJdVJdiWga 3.9 92

27 vorecastingJpracticejJqJreviewJofJtheJempiricalJliteratureJandJanJagendaJforJfutureJresearchXJ
InternationalpJournalpofpForecastingVJ1996VJabVJaicWbba 5.3 64

26 teterminantsJofJindustrialJmailJsurveyJresponsejJqJsurveyWonWsurveysJanalysisJofJresearchersQJandJ
managersQJviewsXJJournalpofpMarketingpManagementVJ1996VJabVJeZeWeca 3.2 69

25 PerceivedJserviceJqualityJandJmedicalJoutcomejJqnJinterdisciplinaryJreviewJandJsuggestionsJforJ
futureJresearchXJJournalpofpMarketingpManagementVJ1995VJaaVJigWaag 3.2 22

24 qnJanalysisJofJresponseJbiasJinJexecutivesâ��JselfWreportsXJJournalpofpMarketingpManagementVJ1995VJaaVJhceWhdf3.2 7

23 ”arverJandJSlaterVJKohliJandJzaworskiJandJtheJmarketJorientationJconstructjJintegrationJandJ
internationalizationXJJournalpofpStrategicpMarketingVJ1995VJcVJdaWfZ 2.7 215

22 “easuringJmarketJorientationjJsomeJevidenceJonJ”arverJandJSlaterQsJthreeWcomponentJscaleXJ
JournalpofpStrategicpMarketingVJ1995VJcVJggWhh 2.7 50

21 “arketingJPrioritiesJandJPracticeJWithinJtheJqccountingJProfessionXJServicespMarketingpQuarterlyVJ
1994VJaZVJiWbf 2

20 TowardsJaJtaxonomyJofJforecastJerrorJmeasuresJaJfactorWcomparativeJinvestigationJofJforecastJ
errorJdimensionsXJJournalpofpForecastingVJ1994VJacVJdZiWdaf 2.1 28
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