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ARTICLE

The mind of the beholder: congruence effects in luxury product placements. International Journal of
Advertising, 2023, 42, 562-588.

Background music tempo effects on food evaluations and purchase intentions. Journal of Retailing
and Consumer Services, 2021, 63, 102730.

If | touch it, | will like it! The role of tactile inputs on gustatory perceptions of food items. Journal of

Retailing and Consumer Services, 2020, 53, 101958.
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