
Azi Lev-On

List of Publications by Year
in descending order

Source: https://exaly.com/author-pdf/2513886/publications.pdf

Version: 2024-02-01

50

papers

772

citations

12

h-index

758635

24

g-index

610482

52

all docs

52

docs citations

52

times ranked

492

citing authors



Azi Lev-On

2

# Article IF Citations

1 Watching participatory budgeting events or attending them produce different distributive outcomes.
Online Information Review, 2022, 46, 244-255. 2.2 0

2 SNS Adoption for Consumer Active Information Search (AIS) - the Dyadic Role of Information
Credibility. International Journal of Human-Computer Interaction, 2021, 37, 1504-1515. 3.3 7

3 Municipal Campaigns on Facebook: What influences the scope of engagement and does it win votes?. ,
2021, , . 0

4 The igniter and the megaphone: Perceptions of Facebookâ€™s role in activism. Convergence, 2020, 26,
577-592. 1.6 4

5 Smartphones, text messages, and political participation. Mobile Media and Communication, 2020, 8,
62-82. 3.1 4

6 â€œObjection, Your Honorâ€•: Use of Social Media by Civilians to Challenge the Criminal Justice System.
Social Science Computer Review, 2020, 38, 315-333. 2.6 8

7 Silent Partners: How Politicians' Facebook Communication with Constituents is Mediated. Politics
and Policy, 2020, 48, 550-569. 0.6 1

8 MPs on Facebook. Digital Government Research and Practice (DGOV), 2020, 1, 1-14. 1.2 5

9 Viewing diaries in an age of new media: An exploratory analysis of mobile phone app diaries versus
paper diaries. Methodological Innovations, 2019, 12, 205979911984444. 0.5 8

10 Top-down, Non-inclusive and Non-egalitarian. , 2019, , . 2

11 Facebook framed. Journal of Language and Politics, 2019, 18, 40-60. 1.0 4

12
Perceptions, Uses, Visual Aspects, and Consequences of Social Media Campaigning: Lessons from
Municipal Facebook Campaigning, Israel 2013. Public Administration and Information Technology, 2018,
, 149-168.

0.6 6

13 Normalizing or equalizing? Characterizing Facebook campaigning. New Media and Society, 2018, 20,
720-739. 3.1 32

14 The Anti-Social Network? Framing Social Media in Wartime. Social Media and Society, 2018, 4,
205630511880031. 1.5 9

15 Facilitating cross-cleavage communication online: Findings from interviews with ultra-Orthodox,
religious, and secular participants. Communication Review, 2018, 21, 212-227. 0.8 5

16 Live, visual, social, and mobile: media ecology in emergencies and ordinary times. Online Information
Review, 2018, 42, 545-558. 2.2 13

17 Journalists who cross over to politics: perceived motivations, communicative and parliamentary
salience. Israel Affairs, 2018, 24, 304-317. 0.3 3

18 Complementing or Substituting? News in an Era of Multiple Platforms and Second Screens.
International Journal of Human-Computer Interaction, 2018, 34, 922-931. 3.3 8



3

Azi Lev-On

# Article IF Citations

19 MPs and Audiences on Social Media During Emergencies: Automatic and Manual Content Analyses of
Facebook Posts. Lecture Notes in Computer Science, 2018, , 39-50. 1.0 2

20 Coalition and opposition MPs on Facebook. , 2018, , . 4

21 Writings on the City Wall. Advances in Civil and Industrial Engineering Book Series, 2018, , 33-59. 0.2 6

22 A Facebook post is born: exploring the process of generating MPsâ€™ social media presence. Journal of
Legislative Studies, The, 2017, 23, 549-565. 0.6 8

23 The third-person effect on Facebook: The significance of perceived proficiency. Telematics and
Informatics, 2017, 34, 252-260. 3.5 12

24 M-governments in the local level: An exploratory study. , 2017, , . 2

25 Looks That Matter. American Behavioral Scientist, 2016, 60, 1756-1771. 2.3 15

26 Deliberating through the radio: a preliminary assessment. Journal of Multicultural Discourses, 2016,
11, 97-109. 0.4 2

27 User comments and public opinion: Findings from an eye-tracking experiment. Computers in Human
Behavior, 2016, 61, 63-72. 5.1 24

28 Social Media and the City: Analyzing Conversations in Municipal Facebook Pages. Public Administration
and Information Technology, 2016, , 243-261. 0.6 5

29 Local engagement online: Municipal Facebook pages as hubs of interaction. Government Information
Quarterly, 2015, 32, 299-307. 4.0 101

30 Studying the coevolution of social distance, offline- and online contacts. Computers in Human
Behavior, 2015, 48, 448-456. 5.1 22

31 Equalization of What? Status, Expertise, and Tenure in Virtual Communities of Practice. Human Service
Organizations Management, Leadership and Governance, 2015, 39, 152-161. 0.7 2

32 Uses and gratifications of members of communities of practice. Online Information Review, 2015, 39,
163-178. 2.2 12

33 â€˜Well-Done, Mr. Mayor!'. International Journal of E-Planning Research, 2015, 4, 26-38. 3.0 11

34 Campaigning Online, Locally. , 2015, , 1614-1628. 0

35 Campaigning Online, Locally. International Journal of E-Politics, 2014, 5, 16-32. 0.3 8

36 Promoting online deliberation quality: cognitive cues matter. Information, Communication and
Society, 2014, 17, 1177-1195. 2.6 33



4

Azi Lev-On

# Article IF Citations

37 Gaps close, gaps open: a repeated cross-sectional study of the scope and determinants of the ethnic
digital divide. International Journal of Electronic Governance, 2014, 7, 56. 0.1 33

38 Cleavages and Links. Advances in Human and Social Aspects of Technology Book Series, 2014, , 81-93. 0.3 0

39 Another flew over the digital divide: internet usage in the Arab-Palestinian sector in Israel during
municipal election campaigns, 2008. Israel Affairs, 2013, 19, 154-169. 0.3 9

40 Passive Participation in Communities of Practice: Scope and Motivations. Lecture Notes in Computer
Science, 2013, , 81-94. 1.0 4

41 Communication, community, crisis: Mapping uses and gratifications in the contemporary media
environment. New Media and Society, 2012, 14, 98-116. 3.1 58

42 YouTube Usage in Low-Visibility Political Campaigns. Journal of Information Technology and Politics,
2012, 9, 205-216. 1.8 12

43 Campaigning Online: Use of the Internet by Parties, Candidates and Voters in National and Local
Election Campaigns in Israel. Policy and Internet, 2011, 3, 1-28. 2.0 38

44 Studying the ethical implications of e-trust in the lab. Ethics and Information Technology, 2011, 13, 5-15. 2.3 10

45 MK websites and the personalization of Israeli politics. Israel Affairs, 2011, 17, 445-466. 0.3 18

46 The medium or the message? Communication relevance and richness in trust games. SynthÃˆse, 2010, 176,
125-147. 0.6 22

47 Group and Dyadic Communication in Trust Games. Rationality and Society, 2010, 22, 37-54. 0.2 15

48 News videos consumption in an age of new media: a comparison between adolescents and adults.
Journal of Children and Media, 0, , 1-17. 1.0 6

49 A forum of their own: Views about the Internet among ultra-Orthodox Jewish women who browse
designated closed fora. First Monday, 0, , . 0.6 17

50 Police in social media: To protect and share?. First Monday, 0, , . 0.6 0


