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j Paper IF Citations

108 zxploringNvisualNembodimentNeffectNinNdarkNtourismoNTheNinfluenceNofNvisualNdarknessNonNdarkN
experiencecNTourismnManagementaN2022aNmnaNfeiihm 10.8 3

107 ForeignNtouristsâ��NexperiencesNunderNairNpollutionoNzvidenceNfromNbigNdatacNTourismnManagementaN
2022aNmmaNfeiigh 10.8 2

106 SearchNqueryNandNtourismNforecastingNduringNtheNpandemicoNWhenNandNwhereNcanNdigitalNfootprintsN
beNhelpfulNasNpredictorstcNAnnalsnofnTourismnResearchaN2022aNnhaNfehhkj 7.7 3

105 SpatialNvnalyticsNandNyataNVisualizationN2022aNfbgg

104 OppositeNeffectsNofNbilateralNmediaNfreedomNonNinboundNtourismNafterNnaturalNdisasterscNAsianPacificn
JournalnofnTourismnResearchaN2022aNglaNgikbgjm 2.9

103 MonitoringNtheNglobalNxOV”ybfnNimpactNonNtourismoNTheNxOV”yfntourismNindexcNAnnalsnofnTourismn
ResearchaN2021aNneaNfehfge 7.7 31

102 wetterNsleepaNbetterNtripoNTheNeffectNofNsleepNqualityNonNtouristsUNexperiencescNAnnalsnofnTourismn
ResearchaN2021aNmlaNfehfjh 7.7 2

101 ForecastingNdailyNattractionNdemandNusingNbigNdataNfromNsearchNenginesNandNsocialNmediacN
InternationalnJournalnofnContemporarynHospitalitynManagementaN2021aNhhaNfnjebfnlk 7.5 4

100 xanNredNtourismNconstructNredNmemoriestNzvidenceNfromNtouristsNatNMountN–inggangaNxhinacNJournaln
ofnDestinationnMarketingnunManagementaN2021aNgeaNfeekfm 4.7 1

99 yoesNTourismNxontributeNtoNRealNzstateNwoomtNvNyS’zNModelingNinNSmallNOpenNzconomycNJournaln
ofnHospitalitynandnTourismnResearchaN2021aNijaNgjlbgln 3.3 2

98 WhatNmakesNonlineNreviewsNhelpfulNinNtourismNandNhospitalitytNaNbarebbonesNmetabanalysiscNJournaln
ofnHospitalitynMarketingnandnManagementaN2021aNheaNfhnbfjm 6.4 14

97 vgentbwasedNModelingNofNSpatialNSpilloverNzffectsNinNVisitorNFlowscNJournalnofnTravelnResearchaN2021aN
keaNjikbjkh 6.3 8

96 ”nNsearchNofNfresherNairoNTheNinfluenceNofNrelativeNairNqualityNonNvacationersUNperceptionsNofN
destinationsUNrestorativeNqualitiescNInternationalnJournalnofnTourismnResearchaN2021aNghaNjeibjfk 3.7 6

95 yevelopingNaNresilienceNevaluationNindexNforNculturalNheritageNsiteoNcaseNstudyNofN–iangwanNTownNinN
xhinacNAsianPacificnJournalnofnTourismnResearchaN2021aNgkaNfjbgn 2.9 4

94 wrexitNuncertaintyNandNvolatilityNpersistenceNinNtourismNdemandcNCurrentnIssuesninnTourismaN2021aNgiaNgggjbgghg5.8 3

93 yoNlowerNcostsNnecessarilyNinduceNhigherNvalueNratingstNvnNanalysisNofNonlineNhotelNreviewscNCurrentn
IssuesninnTourismaN2021aNgiaNghjlbghlh 5.8 2

92 NotNallNwordsNareNbeneficialoNTheNimpactNofNmanagementNresponseNcontentsNonNcustomerN
engagementNbehaviorcNInternationalnJournalnofnHospitalitynManagementaN2021aNnhaNfegmej 8.3 7
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91 TheNsynergisticNeffectNofNnaturalNdisasterNfrequencyNandNseverityNonNinboundNtouristNflowsNfromNtheN
annualNperspectivecNTourismnManagementnPerspectivesaN2021aNhnaNfeemhg 5.8 5

90 ”mpactNofNtheNxOV”ybfnNoutbreakNonNtouristsâ��NrealbtimeNonbsiteNemotionalNexperienceNinNreopenedN
tourismNdestinationscNJournalnofnHospitalitynandnTourismnManagementaN2021aNimaNhnebhni 6 9

89 zffectsNofNairNqualityNandNweatherNconditionsNonNxhineseNtouristsâ��NemotionalNexperiencecNJournalnofn
HospitalitynandnTourismnManagementaN2021aNimaNfbn 6 5

88 TouristsNonNsharedNbikesoNxanNbikebsharingNboostNattractionNdemandtcNTourismnManagementaN2021aN
mkaNfeihgm 10.8 8

87 vNreviewNofNearlyNxOV”ybfnNresearchNinNtourismoNLaunchingNtheNUsNxuratedNxollectionNonNcoronavirusN
andNtourismcNAnnalsnofnTourismnResearchaN2021aNnfaNfehhfh 7.7 35

86 vvoidingNpanicNduringNpandemicsoNxOV”ybfnNandNtourismbrelatedNbusinessesccNTourismnManagementaN
2021aNmkaNfeihfk 10.8 15

85 QuantifyingNspatiotemporalNpatternsNofNshrinkingNcitiesNinNurbanizingNxhinaoNvNnovelNapproachN
basedNonNtimebseriesNnighttimeNlightNdatacNCitiesaN2021aNffmaNfehhik 5.6 7

84 vgglomeratingNorNdispersingtNSpatialNeffectsNofNhighbspeedNtrainsNonNregionalNtourismNeconomiescN
TourismnManagementaN2021aNmlaNfeihng 10.8 5

83 xOV”ybfnNandNrestaurantNdemandoNearlyNeffectsNofNtheNpandemicNandNstaybatbhomeNorderscN
InternationalnJournalnofnContemporarynHospitalitynManagementaN2020aNhgaNhmenbhmhi 7.5 60

82 “otelsNbenefitNfromNstricterNregulationsNonNshortbtermNrentalsNinNzuropeanNcitiescNTourismnEconomics
aN2020aNfhjimfkkgenfmlk 3.1 5

81 vreNallNfiveNpointsNequaltNScalingNheterogeneityNinNhotelNonlineNratingscNInternationalnJournalnofn
HospitalitynManagementaN2020aNmmaNfegjhn 8.3 4

80 LocationNadvantagesNofNlodgingNpropertiesoNvNcomparisonNbetweenNhotelsNandNvirbnbNunitsNinNanN
urbanNenvironmentcNAnnalsnofnTourismnResearchaN2020aNmfaNfegmkf 7.7 22

79 xoronavirusNpandemicNandNtourismoNyynamicNstochasticNgeneralNequilibriumNmodelingNofNinfectiousN
diseaseNoutbreakcNAnnalsnofnTourismnResearchaN2020aNmhaNfegnfh 7.7 226

78 yeterminantsNofNconsumersâ��NchoicesNinNhotelNonlineNsearchesoNvNcomparisonNofNconsiderationNandN
bookingNstagescNInternationalnJournalnofnHospitalitynManagementaN2020aNmkaNfeghle 8.3 21

77 xhineseNyMOsâ��NengagementNonNglobalNsocialNmediaoNexaminingNpostbrelatedNfactorscNAsianPacificn
JournalnofnTourismnResearchaN2020aNgjaNglibgmj 2.9 6

76 UnderstandingNtheNemergenceNandNdevelopmentNofNonlineNtravelNagenciesoNaNdynamicNevaluationN
andNsimulationNapproachcNInternetnResearchaN2020aNheaNflmhbfmfe 4.8 35

75 yesigningNtouristNexperiencesNamidstNairNpollutionoNvNspatialNanalyticalNapproachNusingNsocialNmediacN
AnnalsnofnTourismnResearchaN2020aNmiaNfegnnn 7.7 21

74 ”nNpursuitNofNhappinessoN”mpactNofNtheNhappinessNlevelNofNaNdestinationNcountryNonNxhineseNtouristsUN
outboundNtravelNchoicescNInternationalnJournalnofnTourismnResearchaN2020aNghaNlfh 3.7 4
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73 yoesNhotelNclassNmoderateNtheNimpactNofNcrimeNonNoperatingNperformancetcNTourismnEconomicsaN
2020aNfhjimfkkgeninei 3.1 0

72 ResponsiveNandNResponsibleoNxustomizingNManagementNResponsesNtoNOnlineNTravelerNReviewscN
JournalnofnTravelnResearchaN2020aNeeilgmljgenlfei 6.3 4

71 zxploringNtheNimpactNofNpersonalizedNmanagementNresponsesNonNtouristsâ��NsatisfactionoNvNtopicN
matchingNperspectivecNTourismnManagementaN2020aNlkaNfehnjh 10.8 30

70 UnderstandingNhotelNlocationNpreferenceNofNcustomersoNxomparingNrandomNutilityNandNrandomN
regretNdecisionNrulescNTourismnManagementaN2019aNlhaNmhbnh 10.8 22

69 “owNgeographicaNculturalaNandNinstitutionalNdistancesNshapeNlocationNchoicesNofNxhinaâ��sNOFy”NinN
tourismtNâ��NanNempiricalNstudyNonNwTRNcountriescNAsianPacificnJournalnofnTourismnResearchaN2019aNgiaNlhjblin2.9 10

68 Whoâ��sNhidingtNRoomNrateNdiscountsNinNopaqueNdistributionNchannelscNInternationalnJournalnofn
HospitalitynManagementaN2019aNmeaNffhbfgg 8.3 4

67 WhereNxanNTourismbLedN’rowthNandNzconomybyrivenNTourismN’rowthNOccurtcNJournalnofnTraveln
ResearchaN2019aNjmaNlkebllh 6.3 56

66 TravelNdistanceNandNhotelNserviceNsatisfactionoNvnNinvertedNUbshapedNrelationshipcNInternationaln
JournalnofnHospitalitynManagementaN2019aNlkaNgkfbgle 8.3 25

65 vntecedentsNandNconsequencesNofNhomebsharingNstaysoNzvidenceNfromNaNnationwideNhouseholdN
tourismNsurveycNTourismnManagementaN2019aNleaNfjbgm 10.8 37

64 vNmetabregressionNonNtheNeffectNofNonlineNratingsNonNhotelNroomNratescNInternationalnJournalnofn
ContemporarynHospitalitynManagementaN2019aNhfaNiihmbiikf 7.5 5

63 WelcomeNtoNMyN“omeONvnNzmpiricalNvnalysisNofNvirbnbNSupplyNinNUSNxitiescNJournalnofnTraveln
ResearchaN2019aNjmaNfglibfgml 6.3 18

62 TourismbenhancingNeffectNofNWorldN“eritageNSitesoNPanaceaNorNplacebotNvNmetabanalysiscNAnnalsnofn
TourismnResearchaN2019aNljaNgnbif 7.7 38

61 SpatialbtemporalNforecastingNofNtourismNdemandcNAnnalsnofnTourismnResearchaN2019aNljaNfekbffn 7.7 30

60 PrescribingNforNtheNtourismbinducedNyutchNdiseaseoNvNyS’zNanalysisNofNsubsidyNpoliciescNTourismn
EconomicsaN2019aNgjaNnigbnkh 3.1 11

59 ShrinkingNcitiesNinNgrowingNxhinaoNyidNhighNspeedNrailNfurtherNaggravateNurbanNshrinkagetcNCitiesaN
2019aNmkaNgfebgfn 5.6 70

58 PublicNTransportNxonnectivityNandN”ntercityNTouristNFlowscNJournalnofnTravelnResearchaN2019aNjmaNgjbif 6.3 15

57 TheNWorldN”sNFlattertNzxaminingNtheNRelationshipNbetweenNxulturalNyistanceNandN”nternationalN
TouristNFlowscNJournalnofnTravelnResearchaN2019aNjmaNggibgie 6.3 43

56 zlectronicNwordNofNmouthNandNhotelNperformanceoNvNmetabanalysiscNTourismnManagementaN2018aNklaNgimbgke10.8 108
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55 vNbetterNlastbminuteNhotelNdealNviaNapptNxrossbchannelNpriceNdisparitiesNbetweenN“otelTonightNandN
OTvscNTourismnManagementaN2018aNkmaNfnmbgen 10.8 30

54
PerceivedNculturalNdistanceNandNinternationalNdestinationNchoiceoNTheNroleNofNdestinationNfamiliarityaN
geographicNdistanceaNandNculturalNmotivationcNJournalnofnDestinationnMarketingnunManagementaN2018
aNnaNheebhen

4.7 30

53 LearningNFromNâ��vlienNMonkstâ��NTheNProductivityNSpilloversNofNForeignb”nvestedN“otelsNinNxhinacN
JournalnofnHospitalitynandnTourismnResearchaN2018aNigaNkinbkle 3.3 9

52 UnderstandingN’uestNSatisfactionNwithNUrbanN“otelNLocationcNJournalnofnTravelnResearchaN2018aNjlaNgihbgjn6.3 65

51 wargainingNPowerNinNTouristNShoppingcNJournalnofnTravelnResearchaN2018aNjlaNnilbnkf 6.3 7

50
WhyNdoNdomesticNtouristsNchooseNtoNconsumeNlocalNfoodtNTheNdifferentialNandNnonbmonotonicN
moderatingNeffectsNofNsubjectiveNknowledgecNJournalnofnDestinationnMarketingnunManagementaN2018
aNfeaNkmbll

4.7 15

49 vNshrinkingNworldNforNtouriststNzxaminingNtheNchangingNroleNofNdistanceNfactorsNinNunderstandingN
destinationNchoicescNJournalnofnBusinessnResearchaN2018aNngaNhjebhjn 8.7 11

48 xomparingNvutomatedNandNManualNVisitorNMonitoringNMethodsoN”ntegratingNParallelNyatasetsNonN
MountNFujiâ��sNNorthNFacecNJournalnofnParknandnRecreationnAdministrationaN2018aNhkaNggbhm 1 3

47 zxplainingNregionalNeconomicNmultipliersNofNtourismoNdoesNcrossbregionalNheterogeneityNexisttcNAsian
PacificnJournalnofnTourismnResearchaN2018aNghaNfjbgh 2.9 10

46 yoesNtimeNdullNtheNpaintNTheNimpactNofNtemporalNcontiguityNonNreviewNextremityNinNtheNhotelN
contextcNInternationalnJournalnofnHospitalitynManagementaN2018aNljaNffnbfhe 8.3 9

45 WhatNareNguestsNscaredNoftNxrimebrelatedNhotelNexperiencesNandNfearNofNcrimecNJournalnofnTravelnandn
TourismnMarketingaN2018aNhjaNfelfbfemk 6.6 7

44 SleeplessNnightsNinNhotelstNUnderstandingNfactorsNthatNinfluenceNhotelNsleepNqualitycNInternationaln
JournalnofnHospitalitynManagementaN2018aNliaNfmnbgef 8.3 24

43 yesigningNaNTourismNSpilloverN”ndexNwasedNonNMultidestinationNTraveloNvNTwobStageNyistancebwasedN
ModelingNvpproachcNJournalnofnTravelnResearchaN2017aNjkaNhflbhhh 6.3 25

42 vssessingNtheNrecreationalNvalueNofNworldNheritageNsiteNinscriptionoNvNlongitudinalNtravelNcostN
analysisNofNMountNFujiNclimberscNTourismnManagementaN2017aNkeaNklblm 10.8 14

41 vnNevolutionaryNeconomicNgeographyNperspectiveNonNtypesNofNoperationNdevelopmentNinNWestNLakeaN
xhinacNChinesenGeographicalnScienceaN2017aNglaNimgbink 2.9 3

40 yoNindependentNhotelsNbenefitNfromNtheNpresenceNofNbrandedNonestcNJournalnofnBusinessnResearchaN
2017aNlkaNfembffl 8.7 17

39 SystematicNeffectsNofNcrimeNonNhotelNoperatingNperformancecNTourismnManagementaN2017aNkeaNgjlbgkn 10.8 35

38
UnderstandingNandNprojectingNtheNrestaurantscapeoNTheNinfluenceNofNneighborhoodN
sociodemographicNcharacteristicsNonNrestaurantNlocationcNInternationalnJournalnofnHospitalityn
ManagementaN2017aNklaNhhbij

8.3 17

(2017-2018)
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37 ’”SNMonitoringNofNTravelerNFlowsNwasedNonNwigNyatacNTourismnonnthenVergeaN2017aNfffbfgk 0.1 7

36 ForecastingNyestinationNWeeklyN“otelNOccupancyNwithNwigNyatacNJournalnofnTravelnResearchaN2017aN
jkaNnjlbnle 6.3 106

35 MonitoringNandNForecastingNTouristNvctivitiesNwithNwigNyataN2017aNihbkg 7

34 ProductNdiversificationNandNpropertyNperformanceNinNtheNurbanNlodgingNmarketoNTheNrelationshipN
andNitsNmoderatorscNTourismnManagementaN2017aNjnaNhkhbhlj 10.8 15

33 TooNdarkNtoNrevisittNTheNroleNofNpastNexperiencesNandNintrapersonalNconstraintscNTourismn
ManagementaN2016aNjiaNijgbiki 10.8 62

32 TheNpowerNofNexpertNidentityoN“owNwebsitebrecognizedNexpertNreviewsNinfluenceNtravelersUNonlineN
ratingNbehaviorcNTourismnManagementaN2016aNjjaNfjbgi 10.8 103

31 Fy”NspilloversNinNtheNxhineseNhotelNindustryoNTheNroleNofNgeographicNregionsaNstarbratingN
classificationsaNownershipNtypesaNandNforeignNcapitalNoriginscNTourismnManagementaN2016aNjiaNfbfg 10.8 32

30 ”nboundaNzxpataNandNyomesticNxlimbersoNvNSegmentbwasedNzxpenditureNvnalysisNofNMountNFujiUsN
SummerNSeasoncNTourismnReviewnInternationalaN2016aNgeaNfjjbfkh 2.1

29 MarketNaccessibilityNandNhotelNpricesNinNtheNxaribbeanoNTheNmoderatingNeffectNofNqualitybsignalingN
factorscNTourismnManagementaN2016aNjkaNiebjf 10.8 54

28 ”ntrabmetropolitanNlocationNchoiceNofNstarbratedNandNnonbratedNbudgetNhotelsoNTheNroleNofN
agglomerationNeconomiescNInternationalnJournalnofnHospitalitynManagementaN2016aNjnaNlgbmh 8.3 25

27 “otelNlocationNevaluationoNvNcombinationNofNmachineNlearningNtoolsNandNwebN’”ScNInternationaln
JournalnofnHospitalitynManagementaN2015aNilaNfibgi 8.3 47

26 ModelingNtouristsUNlengthNofNstayoNdoesNoneNModelNfitNalltcNTourismnAnalysisaN2015aNgeaNfhbgh 1.6 10

25 ModelingNtheNFluctuationNPatternsNofNMonthlyN”nboundNTouristNFlowsNtoNxhinaoNvNxomplexNNetworkN
vpproachcNAsianPacificnJournalnofnTourismnResearchaN2015aNgeaNnigbnjh 2.9 9

24 TheoreticalaNempiricalaNandNoperationalNmodelsNinNhotelNlocationNresearchcNInternationalnJournalnofn
HospitalitynManagementaN2014aNhkaNgenbgge 8.3 97

23 SpatialNeffectsNinNregionalNtourismNgrowthcNAnnalsnofnTourismnResearchaN2014aNikaNfiibfkg 7.7 117

22 yomesticNtourismNdemandNofNurbanNandNruralNresidentsNinNxhinaoNyoesNrelativeNincomeNmattertcN
TourismnManagementaN2014aNieaNfnhbgeg 10.8 57

21 xhineseNResidentsUNyemandNforNOutboundNTraveloNzvidenceNfromNtheNxhineseNFamilyNPanelNStudiescN
AsianPacificnJournalnofnTourismnResearchaN2014aNfnaNffffbffgk 2.9 8

20 PredictingN“otelNyemandNUsingNyestinationNMarketingNOrganizationâ��sNWebNTrafficNyatacNJournalnofn
TravelnResearchaN2014aNjhaNihhbiil 6.3 151
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19 “owNtoNachieveNaNhighNefficiencyNlevelNofNtheNhotelNindustrytcNInternationalnJournalnofnContemporaryn
HospitalitynManagementaN2014aNgkaNffiebffkf 7.5 29

18 MOyzL”N’NSzQUzNT”vLNTOUR”STNFLOWSoNW“zRzN”SNT“zNNzXTNyzST”NvT”ONtcNAnnalsnofnTourismn
ResearchaN2013aNihaNgnlbhge 7.7 47

17 vttitudesNandNexperiencesNofNtouristsNonNcalligraphicNlandscapesoNvNcaseNstudyNofN’uilinaNxhinacN
LandscapenandnUrbannPlanningaN2013aNffhaNfgmbfhm 7.7 10

16 SpatialNyistributionNofNTouristNFlowsNtoNxhinaUsNxitiescNTourismnGeographiesaN2013aNfjaNhhmbhkh 9.3 72

15 SpatialNpatternNofNhotelNdistributionNinNxhinacNTourismnandnHospitalitynResearchaN2013aNfhaNhbfj 2.2 15

14 “owNdoNhotelsNchooseNtheirNlocationtNzvidenceNfromNhotelsNinNweijingcNInternationalnJournalnofn
HospitalitynManagementaN2012aNhfaNkljbkmj 8.3 92

13 vnnualNeconomicNimpactsNofNseasonalNinfluenzaNonNUSNcountiesoNspatialNheterogeneityNandNpatternscN
InternationalnJournalnofnHealthnGeographicsaN2012aNffaNfk 3.5 30

12 TheNinfluenceNofNculturalNdistanceNonNxhinaNinboundNtourismNflowsoNaNpanelNdataNgravityNmodelN
approachcNAsiannGeographeraN2012aNgnaNgfbhl 2.1 50

11 vNSpatialNzconometricNvpproachNtoNModelNSpilloverNzffectsNinNTourismNFlowscNJournalnofnTraveln
ResearchaN2012aNjfaNlkmbllm 6.3 143

10 yeterminantsNofNLengthNofNStayNforNyomesticNTouristsoNxaseNStudyNofNYixingcNAsianPacificnJournalnofn
TourismnResearchaN2011aNfkaNkfnbkhh 2.9 32

9 ShiftbshareNanalysisNonNinternationalNtourismNcompetitivenessâ��vNcaseNofN–iangsuNProvincecNChinesen
GeographicalnScienceaN2007aNflaNflhbflm 2.9 16

8 yoesNyistanceNStillNMattertNModeratingNzffectsNofNyistanceNMeasuresNonNtheNRelationshipNwetweenN
PandemicNSeverityNandNwilateralNTourismNyemandcNJournalnofnTravelnResearchaeeilgmljggfelln 6.3 0

7 xompetitorsNorNxomplementsoNvNMetabanalysisNofNtheNzffectNofNvirbnbNonN“otelNPerformancecN
JournalnofnTravelnResearchaeeilgmljgffeigk 6.3 1

6 SpatialNspilloverNofNtransportNimprovementNonNtourismNgrowthcNTourismnEconomicsafhjimfkkgenmglm 3.1 3

5 WhenNtechnologyNmeetsNheritageoNaNmoderatedNmediationNofNimmersiveNtechnologyNonNtheN
constraintbsatisfactionNrelationshipcNCurrentnIssuesninnTourismafbfm 5.8 1

4 xhallengeNorNchancetNUnderstandingNtheNimpactNofNantibcorruptionNcampaignNonNxhinaâ��sNhotelN
industrycNTourismnEconomicsafhjimfkkgffeefj 3.1 2

3 yoesNgovernmentNefficiencyNmitigateNtheNeffectNofNnaturalNdisastersNonNtouristNarrivalstcNCurrentn
IssuesninnTourismafbfj 5.8 2

2 PandemicNSeverityaNPolicyNStringencyaNandNTourismNPerformanceoNvN’lobalNvnalysiscNJournalnofnTraveln
Researchaeeilgmljgffeilg 6.3 0

(-2014)
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1 “owNtoNbetterNincorporateNgeographicNvariationNinNvirbnbNpriceNmodelingtcNTourismnEconomicsafhjimfkkggfenlj3.1 0
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