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j Paper IF Citations

195 “oveJinJtheJ−imeJofJtoronakJÖredictingJWillingnessJtoJvngageJinJüextingJuuringJtheJwirstJ
tOVzuWbjWöelatedJ“ockdownYYJArchivesdofdSexualdBehaviorVJ2022VJfbVJbfh 3.5 3

194 YouJareJnotJalonekJümartphoneJuseVJfriendshipJsatisfactionVJandJanxietyJduringJtheJtOVzuWbjJcrisisYYJ
MobiledMediadanddCommunicationVJ2022VJbaVJcjeWdbf 3.8 7

193 üeeingJpoliticalJinformationJonlineJincidentallyYJvffectsJofJfirstWJandJsecondWlevelJincidentalJ
exposureJonJdemocraticJoutcomesYJComputersdindHumandBehaviorVJ2022VJbddVJbahcif 7.7 2

192 öeflectiveJsmartphoneJdisengagementkJtonceptualizationVJmeasurementVJandJvalidationYJ
ComputersdindHumandBehaviorVJ2021VJbahahi 7.7 0

191 uealignedJbutJmobilizedpJznsightsJfromJaJcitizenJscienceJstudyJonJyouthJpoliticalJengagementYJ
JournaldofdYouthdStudiesVJ2021VJceVJcdcWcej 1.5 2

190 yealthwashingJinJhighWsugarJfoodJadvertisingkJtheJeffectJofJpriorJinformationJonJhealthwashingJ
perceptionsJinJrustriaYJHealthdPromotiondInternationalVJ2021VJdgVJbacjWbadi 3 1

189 vvaluationJofJueepJ“earningWsasedJüegmentationJ”ethodsJforJzndustrialJsurnerJwlamesYJEnergiesVJ
2021VJbeVJbhbg 3.1 1

188 rdvancedJ”ethodsJforJ’ilnWühellJ”onitoringJtoJOptimizeJtheJWaelzJÖrocessJforJZincJöecyclingYJ
ProcessesVJ2021VJjVJbagc 2.9 3

187 vffectsJofJdisclosingJadsJonJznstagramkJtheJmoderatingJimpactJofJsimilarityJtoJtheJinfluencerYJ
InternationaldJournaldofdAdvertisingVJ2021VJeaVJgigWhah 3.6 9

186 LtontextVJÖleasepLJ−heJvffectsJofJrppearanceWJandJyealthWwramesJandJ”ediaJtontextJonJ
sodyWöelatedJOutcomesYJFrontiersdindPublicdHealthVJ2021VJjVJgdhdfe 6

185
uisclosingJproductJplacementJinJaudiovisualJmediaJserviceskJaJpracticalJandJscientificJperspectiveJonJ
theJimplementationJofJdisclosuresJacrossJtheJvuropeanJUnionYJInternationaldJournaldofdAdvertisingVJ
2021VJeaVJfWcf

3.6 6

184 “ikeWmindedJandJcrossWcuttingJtalkVJnetworkJcharacteristicsVJandJpoliticalJparticipationJonlineJandJ
offlinekJrJpanelJstudyYJCommunications:dthedEuropeandJournaldofdCommunicationdResearchVJ2021VJegVJbbdWbcg0.5 3

183 −heJzslamicJütateJinJtheJ–ewskJ‘ournalisticJuifferentiationJofJzslamistJ−errorismJwromJzslamVJ−errorJ
–ewsJÖroximityVJandJzslamophobicJrttitudesYJCommunicationdResearchVJ2021VJeiVJcadWcdc 3.8 14

182 wunnyJtatsJandJÖoliticskJuoJyumorousJtontextJÖostsJzmpedeJorJwosterJtheJvlaborationJofJ–ewsJ
ÖostsJonJüocialJ”ediapYJCommunicationdResearchVJ2021VJeiVJbaaWbce 3.8 6

181 ztJisJjustJaJspoofkJspoofJplacementsJandJtheirJimpactJonJconceptualJpersuasionJknowledgeVJbrandJ
memoryVJandJbrandJevaluationYJInternationaldJournaldofdAdvertisingVJ2021VJeaVJbagWbcd 3.6 3

180 wightingJoverJsmartphonespJÖarentsQJexcessiveJsmartphoneJuseVJlackJofJcontrolJoverJchildrenQsJuseVJ
andJconflictYJComputersdindHumandBehaviorVJ2021VJbbgVJbaggbi 7.7 9

179 â��rgeJ”attersâ��kJrJpanelJstudyJinvestigatingJtheJinfluenceJofJcommunicativeJandJpassiveJsmartphoneJ
useJonJwellWbeingYJBehaviourdanddInformationdTechnologyVJ2021VJeaVJbhgWbja 2.4 12
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178 rnalysisJofJOscillatingJtombustionJforJ–Oxâ��öeductionJinJÖulverizedJwuelJsoilersYJInventionsVJ2021VJ
gVJj 2.9 3

177 ’ognitiveJWirkungenJpolitischerJ’ommunikationJ2021VJbWbj

176 vrnˆ⁄hrungsbotschaftenJinJdenJ”edienkJÖersuasiveJütrategienJundJderenJWirkungenJaufJ’inderJ
2021VJdibWdjh

175 ühapingJyealthyJvatingJyabitsJinJthildrenJWithJÖersuasiveJütrategieskJ−owardJaJ−ypologyYJFrontiersd
indPublicdHealthVJ2021VJjVJghgbch 6 1

174
“ongitudinalJöelationshipsJrmongJwearJofJtOVzuWbjVJümartphoneJOnlineJüelfWuisclosureVJ
yappinessVJandJÖsychologicalJWellWbeingkJüurveyJütudyYJJournaldofdMedicaldInternetdResearchVJ2021VJ
cdVJecihaa

7.6 5

173 rJviciousJcircleJbetweenJchildrenâ��sJnonWcommunicativeJsmartphoneJuseJandJlonelinesskJÖarentsJ
cannotJdoJmuchJaboutJitYJTelematicsdanddInformaticsVJ2021VJgeVJbabghh 8.1 2

172 tommunicationJücienceJandJ”etaWrnalysiskJzntroductionJtoJtheJüpecialJzssueYJHumand
CommunicationdResearchVJ2020VJegVJbbfWbbj 3.5 2

171 ÖrocessingJnewsJonJsocialJmediaYJ−heJpoliticalJincidentalJnewsJexposureJmodelJRÖz–vSYJJournalismVJ
2020VJcbVJbadbWbaei 1.6 25

170 uriftingJwurtherJrpartpJyowJvxposureJtoJ”ediaJÖortrayalsJofJ”uslimsJrffectsJrttitudeJÖolarizationYJ
PoliticaldPsychologyVJ2020VJebVJbaffWbahc 3.6 4

169
yealthyVJsweetVJbrightlyJcoloredVJandJfullJofJvitaminskJcognitiveJandJaffectiveJpersuasiveJcuesJofJ
foodJplacementsJandJchildrenâ��sJhealthyJeatingJbehaviorYJInternationaldJournaldofdAdvertisingVJ2020VJ
djVJbabcWbada

3.6 11

168 rJLworbiddenJwruitJvffectLkJrnJvyeW−rackingJütudyJonJthildrenQsJVisualJrttentionJtoJwoodJ”arketingYJ
InternationaldJournaldofdEnvironmentaldResearchdanddPublicdHealthVJ2020VJbhVJ 4.6 5

167 woodJasJanJeyeWcatcherYJrnJeyeWtrackingJstudyJonJthildrenQsJattentionJtoJhealthyJandJunhealthyJ
foodJpresentationsJasJwellJasJnonWedibleJobjectsJinJaudiovisualJmediaYJPediatricdObesityVJ2020VJbfVJebcfjb4.6 10

166 −heJeffectsJofJgainWJandJlossWframedJnutritionalJmessagesJonJchildrenQsJhealthyJeatingJbehaviourYJ
PublicdHealthdNutritionVJ2020VJcdVJbhcgWbhde 3.3 8

165 –ativeJandJembeddedJadvertisingJformatskJ−ensionsJbetweenJaJlucrativeJmarketingJstrategyJandJ
consumerJfairnessYJCommunications:dthedEuropeandJournaldofdCommunicationdResearchVJ2020VJefVJchdWcib0.5 3

164 vrnˆ⁄hrungsbotschaftenJinJdenJ”edienkJÖersuasiveJütrategienJundJderenJWirkungenJaufJ’inderJ
2020VJbWbh

163 OperationalisierungJundJ”essungJ2020VJgdWhi 2

162
wictionJzsJüweetYJ−heJzmpactJofJ”ediaJtonsumptionJonJtheJuevelopmentJofJthildrenQsJ–utritionalJ
’nowledgeJandJtheJ”oderatingJöoleJofJÖarentalJwoodWöelatedJ”ediationYJrJ“ongitudinalJütudyYJ
NutrientsVJ2020VJbcVJ

6.7 1

161 rvoidingJtheJOtherJüidepYJJournaldofdMediadPsychologyVJ2020VJdcVJbfiWbge 1.2 5
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160 UserJgeneratedJcontentJpresentingJbrandsJonJsocialJmediaJincreasesJyoungJadultsâ��JpurchaseJ
intentionYJInternationaldJournaldofdAdvertisingVJ2020VJdjVJbggWbig 3.6 40

159 rgainJandJagainkJexploringJtheJinfluenceJofJdisclosureJrepetitionJonJchildrenâ��sJcognitiveJprocessingJ
ofJproductJplacementYJInternationaldJournaldofdAdvertisingVJ2020VJdjVJgbbWgda 3.6 10

158 ütuckJinJaJ–ativistJüpiralkJtontentVJüelectionVJandJvffectsJofJöightWWingJÖopulistsâ��JtommunicationJ
onJwacebookYJPoliticaldCommunicationVJ2020VJdhVJdadWdci 3.6 23

157 â��−ooJmuchJtoJhandleâ��kJzmpactJofJmobileJsocialJnetworkingJsitesJonJinformationJoverloadVJ
depressiveJsymptomsVJandJwellWbeingYJComputersdindHumandBehaviorVJ2020VJbafVJbagcbh 7.7 43

156 yowJÖoliticalJücandalsJrffectJtheJvlectorateYJ−racingJtheJvrodingJandJüpilloverJvffectsJofJücandalsJ
withJaJÖanelJütudyYJPoliticaldPsychologyVJ2020VJebVJfejWfgi 3.6 11

155 rntecedentsJofJintentionalJandJincidentalJexposureJmodesJonJsocialJmediaJandJconsequencesJforJ
politicalJparticipationkJaJpanelJstudyYJActadPoliticaVJ2020VJb 1.3 5

154 ObservationalJlearningJofJtheJtelevisedJconsequencesJofJdrinkingJalcoholkJvxploringJtheJroleJofJ
perceivedJsimilarityYYJNADdNordicdStudiesdondAlcoholdanddDrugsVJ2020VJdhVJffhWfhf 1.1 3

153 vxpertsVJpeersVJorJcelebritiespJ−heJroleJofJdifferentJsocialJendorsersJonJchildrenQsJfruitJchoiceYJ
AppetiteVJ2020VJbffVJbaeicb 4.5 4

152 –udityJofJ”aleJandJwemaleJtharactersJinJ−elevisionJrdvertisingJrcrossJbdJtountriesYJJournalismdandd
MassdCommunicationdQuarterlyVJ2020VJjhVJbbabWbbcc 2 4

151 WhoJuifferentiatesJbetweenJ”uslimsJandJzslamistJ−erroristsJinJ−errorismJ–ewsJtoveragepJrnJ
rctorWbasedJrpproachYJJournalismdStudiesVJ2020VJcbVJcbdfWcbfd 1.9 8

150 “earningJfromJzncidentalJvxposureJtoJÖoliticalJznformationJinJOnlineJvnvironmentsYJJournaldofd
CommunicationVJ2020VJhaVJhgjWhjd 2.4 10

149 üexuallyJObjectifyingJÖopJ”usicJVideosVJYoungJWomenâ��sJüelfWObjectificationVJandJüelectiveJ
vxposurekJrJ”oderatedJ”ediationJ”odelYJCommunicationdResearchVJ2020VJehVJeciWefa 3.8 16

148 −heJsocialJmediaJpoliticalJparticipationJmodelkJrJgoalJsystemsJtheoryJperspectiveYJConvergenceVJ
2020VJcgVJbdfWbfg 1.8 34

147 xenderJroleJportrayalsJinJtelevisionJadvertisementskJuoJchannelJcharacteristicsJmatterpYJ
Communications:dthedEuropeandJournaldofdCommunicationdResearchVJ2020VJefVJciWfc 0.5 2

146
ÖathwaysJtoJpoliticalJRdisWSengagementkJmotivationsJbehindJsocialJmediaJuseJandJtheJroleJofJ
incidentalJandJintentionalJexposureJmodesJinJadolescentsâ��JpoliticalJengagementYJCommunications:d
thedEuropeandJournaldofdCommunicationdResearchVJ2020VJefVJghbWgjd

0.5 12

145
−heJworbiddenJöewardYJ−heJvmergenceJofJÖarentWthildJtonflictsJrboutJwoodJOverJ−imeJandJtheJ
znfluenceJofJÖarentsQJtommunicationJütrategiesJandJweedingJÖracticesYJFrontiersdindPublicdHealthVJ
2020VJiVJgaehac

6 0

144 ÖopulistJ−witterJÖostsJinJ–ewsJütoriesYJJournalismdPracticeVJ2019VJbdVJhecWhfi 1.2 7

143
uoJchildrenQsJfoodJchoicesJgoJwithJtheJcrowdpJvffectsJofJmajorityJandJminorityJpeerJcuesJshownJ
withinJanJaudiovisualJcartoonJonJchildrenQsJhealthyJfoodJchoiceYJSocialdSciencedanddMedicineVJ2019VJ
ccfVJecWfa

5.1 15
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142 uoesJincidentalJexposureJonJsocialJmediaJequalizeJorJreinforceJparticipatoryJgapspJvvidenceJfromJaJ
panelJstudyYJNewdMediadanddSocietyVJ2019VJcbVJcegdWceic 3.8 30

141 −errorVJ−errorJvverywherepJyowJ−errorismJ–ewsJühapeJüupportJforJrntiW”uslimJÖoliciesJasJaJ
wunctionJofJÖerceivedJ−hreatJüeverityJandJtontrollabilityYJPoliticaldPsychologyVJ2019VJeaVJjdfWjfb 3.6 25

140 UnchartedJ−erritoryJinJöesearchJonJvnvironmentalJrdvertisingkJ−owardJanJOrganizingJwrameworkYJ
JournaldofdAdvertisingVJ2019VJeiVJjbWbab 4.4 14

139
â��“ookingJUpJandJweelingJuownâ��YJ−heJinfluenceJofJmobileJsocialJnetworkingJsiteJuseJonJupwardJ
socialJcomparisonVJselfWesteemVJandJwellWbeingJofJadultJsmartphoneJusersYJTelematicsdandd
InformaticsVJ2019VJecVJbabcea

8.1 42

138 rJ”etaWrnalysisJofJtheJvffectsJofJtrossWtuttingJvxposureJonJÖoliticalJÖarticipationYJPoliticald
CommunicationVJ2019VJdgVJfcdWfec 3.6 19

137 “ongitudinalJvffectsJofJvxcessiveJümartphoneJUseJonJütressJandJ“onelinesskJ−heJ”oderatingJöoleJ
ofJüelfWuisclosureYJCyberpsychologyqdBehaviorqdanddSocialdNetworkingVJ2019VJccVJhagWhbd 4.4 29

136 WerbebilderJinJderJ’ommunikationsforschungJ2019VJcafWccg

135 wramingWvffekteJimJxesundheitsbereichJ2019VJdahWdbj 1

134 VielJ“uftJnachJobenYJvineJkritischeJöeflexionJzumJütellenwertJderJ”ethodenJinJderJ
’ommunikationswissenschaftJ2019VJjdWbad

133 uerJznvolvementbegriffJinJderJWerbeforschungkJZumJˆ…berfˆ⁄lligenJvndeJeinesJschwerJgreifbarenJ
’onzeptesJ2019VJcbWdd

132 wramingWvffekteJimJxesundheitsbereichYJSpringerdReferencedSozialwissenschaftenVJ2019VJbWbd 0.1 1

131 tognitiveJöesponsesJtoJÖopulistJtommunicationJ2019VJbidWcag

130 zncreasinglyJsexypJüexualityJandJsexualJobjectificationJinJpopularJmusicJvideosVJbjjfâ��cabgYYJ
PsychologydofdPopulardMediadCultureVJ2019VJiVJdegWdfh 6 6

129 üettingJtheJrgendaJforJöesearchJonJ”ediaJandJ”igrationkJütateWofWtheWrrtJandJuirectionsJforJ
wutureJöesearchYJMassdCommunicationdanddSocietyVJ2019VJccVJgjbWhah 2.3 7

128
VotingJâ��rgainstJzslamizationâ��pJyowJrntiWzslamicJöightWWingVJÖopulistJÖoliticalJtampaignJrdsJ
znfluenceJvxplicitJandJzmplicitJrttitudesJ−owardJ”uslimsJasJWellJasJVotingJÖreferencesYJPoliticald
PsychologyVJ2019VJeaVJhdjWhfh

3.6 5

127 üugaryVJfattyVJandJprominentkJfoodJandJbeverageJappearancesJinJchildrenQsJmoviesJfromJbjjbJtoJ
cabfYJPediatricdObesityVJ2019VJbeVJebceii 4.6 21

126 tonsequencesJofJÖoliticiansâ��JÖerceptionsJofJtheJ–ewsJ”ediaYJJournalismdStudiesVJ2019VJcaVJdefWdgd 1.9 10

125 WhatJdrivesJinteractionJinJpoliticalJactorsâ��JwacebookJpostspJÖrofileJandJcontentJpredictorsJofJuserJ
engagementJandJpoliticalJactorsâ��JreactionsYJInformationqdCommunicationdanddSocietyVJ2019VJccVJbejhWbfbd3.4 66

(2019-2019)
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124 yowJbrandsJappearJinJchildrenQsJmoviesYJrJsystematicJcontentJanalysisJofJtheJpastJcfJYearsYJ
InternationaldJournaldofdAdvertisingVJ2019VJdiVJcdhWcfh 3.6 24

123 ”isleadingJtonsumersJwithJxreenJrdvertisingpJrnJrffectâ��öeasonâ��znvolvementJrccountJofJ
xreenwashingJvffectsJinJvnvironmentalJrdvertisingYJJournaldofdAdvertisingVJ2018VJehVJbchWbef 4.4 91

122 rJtreatJforJtheJeyesYJrnJeyeWtrackingJstudyJonJchildrenQsJattentionJtoJunhealthyJandJhealthyJfoodJ
cuesJinJmediaJcontentYJAppetiteVJ2018VJbcfVJgdWhb 4.5 33

121 üexualizingJ”ediaJUseJandJüelfWObjectificationkJrJ”etaWrnalysisYJPsychologydofdWomendQuarterlyVJ
2018VJecVJjWci 3.2 60

120
thildrenQsJattitudinalJandJbehavioralJreactionsJtoJproductJplacementskJinvestigatingJtheJroleJofJ
placementJfrequencyVJplacementJintegrationVJandJparentalJmediationYJInternationaldJournaldofd
AdvertisingVJ2018VJdhVJcdgWcff

3.6 31

119 −heJvffectsJofJvnvironmentalJsrandJrttributesJandJ–atureJzmageryJinJxreenJrdvertisingYJ
EnvironmentaldCommunicationVJ2018VJbcVJebeWecj 2.6 26

118
ühapingJchildrenQsJhealthyJeatingJhabitsJwithJfoodJplacementspJwoodJplacementsJofJhighJandJlowJ
nutritionalJvalueJinJcartoonsVJthildrenQsJs”zVJfoodWrelatedJparentalJmediationJstrategiesVJandJfoodJ
choiceYJAppetiteVJ2018VJbcaVJgeeWgfd

4.5 23

117 rJ–ewJ“ookJatJtelebrityJvndorsementsJinJÖoliticskJznvestigatingJtheJzmpactJofJücandalousJtelebrityJ
vndorsersJandJÖoliticiansâ��JsestJöesponsesYJMediadPsychologyVJ2018VJcbVJeadWedg 2.9 8

116 uoJthannelsJ”atterpYJJournalismdStudiesVJ2018VJbjVJcdfjWcdhi 1.9 6

115
ütartJüpreadingJtheJ–ewskJrJtomparativeJvxperimentJonJtheJvffectsJofJÖopulistJtommunicationJonJ
ÖoliticalJvngagementJinJüixteenJvuropeanJtountriesYJInternationaldJournaldofdPresstPoliticsVJ2018VJ
cdVJfbhWfdi

3.3 29

114 WerbebilderJinJderJ’ommunikationsforschungYJSpringerdReferencedSozialwissenschaftenVJ2018VJbWcc 0.1

113 −heJâ��üpiralJofJüilenceâ��JöevisitedkJrJ”etaWrnalysisJonJtheJöelationshipJsetweenJÖerceptionsJofJ
OpinionJüupportJandJÖoliticalJOpinionJvxpressionYJCommunicationdResearchVJ2018VJefVJdWdd 3.8 76

112
tommunicatingJvarthquakeJÖreparednesskJ−heJznfluenceJofJznducedJ”oodVJÖerceivedJöiskVJandJ
xainJorJ“ossJwramesJonJyomeownersQJrttitudesJ−owardJxeneralJÖrecautionaryJ”easuresJforJ
varthquakesYJRiskdAnalysisVJ2018VJdiVJhbaWhcd

3.9 15

111 rdoptingJtheJObjectifyingJxazekJvxposureJtoJüexuallyJObjectifyingJ”usicJVideosJandJüubsequentJ
xazingJsehaviorYJMediadPsychologyVJ2018VJcbVJchWej 2.9 9

110 urinkingJatJWorkkJ−heJÖortrayalJofJrlcoholJinJWorkplaceWöelatedJ−VJuramasYJMassdCommunicationd
anddSocietyVJ2018VJcbVJjeWbbe 2.3 5

109 ÖlacingJsnacksJinJchildrenQsJmovieskJcognitiveVJevaluativeVJandJconativeJeffectsJofJproductJ
placementsJwithJcharacterJproductJinteractionYJInternationaldJournaldofdAdvertisingVJ2018VJdhVJifcWiha 3.6 25

108 OperationalisierungJundJ”essungJ2018VJbWbg 0

107 rreJUnidentifiedJ−erroristJüuspectsJrlwaysJ”uslimspJyowJ−errorismJ–ewsJühapeJ–ewsJtonsumersâ��J
rutomaticJrctivationJofJ”uslimsJasJÖerpetratorsYJReligionsVJ2018VJjVJcig 0.6 7
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106 −heJvffectsJofJrntiWzmmigrantJöightWWingJÖopulistJrdsJonJzmplicitJandJvxplicitJrttitudeskJrJ
”oderatedJ”ediationJ”odelYJCommunicationdResearchVJ2017VJeeVJffgWfib 3.8 70

105 −owardJaJtognitiveWrffectiveJÖrocessJ”odelJofJyostileJ”ediaJÖerceptionskJrJ”ultiWtountryJ
ütructuralJvquationJ”odelingJrpproachYJCommunicationdResearchVJ2017VJeeVJbahfWbaji 3.8 14

104 rntecedentsJofJstrategicJgameJframingJinJpoliticalJnewsJcoverageYJJournalismVJ2017VJbiVJjdhWjff 1.6 15

103 ”ediaJrepresentationJofJ”uslimsJandJzslamJfromJcaaaJtoJcabfkJrJmetaWanalysisYJInternationald
CommunicationdGazetteVJ2017VJhjVJcbjWcee 1.4 173

102 ”ediaJvffectskJ”ethodsJofJyypothesisJ−estingJ2017VJbWbc 3

101 ÖoliticalJcommunicationJinJaJhighWchoiceJmediaJenvironmentkJaJchallengeJforJdemocracypYJAnnalsdofd
thedInternationaldCommunicationdAssociationVJ2017VJebVJdWch 3.8 312

100
â��”uslimsJareJnotJ−erroristsâ��kJzslamicJütateJtoverageVJ‘ournalisticJuifferentiationJsetweenJ
−errorismJandJzslamVJwearJöeactionsVJandJrttitudesJ−owardJ”uslimsYJMassdCommunicationdandd
SocietyVJ2017VJcaVJicfWiei

2.3 42

99
vffectsJofJvconomicJandJüymbolicJ−hreatJrppealsJinJöightWWingJÖopulistJrdvertisingJonJ
rntiWzmmigrantJrttitudeskJ−heJzmpactJofJ−extualJandJVisualJrppealsYJPoliticaldCommunicationVJ2017VJ
deVJgahWgcg

3.6 44

98 WhoJâ��likesâ��JpopulistspJtharacteristicsJofJadolescentsJfollowingJrightWwingJpopulistJactorsJonJ
wacebookYJInformationqdCommunicationdanddSocietyVJ2017VJcaVJbeaiWbece 3.4 18

97 titizenJücienceJinJtheJüocialJücienceskJrJtallJforJ”oreJvvidenceYJGaiaVJ2017VJcgVJccWcg 1.4 29

96
–egativeJütereotypicalJÖortrayalsJofJ”uslimsJinJöightWWingJÖopulistJtampaignskJÖerceivedJ
uiscriminationVJüocialJzdentityJ−hreatsVJandJyostilityJrmongJYoungJ”uslimJrdultsYJJournaldofd
CommunicationVJ2017VJghVJgbaWgde

2.4 27

95 −heJeffectivenessJofJcelebrityJendorsementskJaJmetaWanalysisYJJournaldofdthedAcademydofdMarketingd
ScienceVJ2017VJefVJffWhf 12.4 203

94 yowJlongJdoesJcelebrityJmeaningJtransferJlastpJuelayedJeffectsJandJtheJmoderatingJrolesJofJbrandJ
experienceVJcelebrityJlikingVJandJageYJInternationaldJournaldofdAdvertisingVJ2017VJdgVJfiiWgbc 3.6 16

93 cYdJxreenwashingkJuisinformationJthroughJxreenJrdvertisingJ2017VJbafWbca 9

92 ÖroductJplacementJdisclosureskJvxploringJtheJmoderatingJeffectJofJplacementJfrequencyJonJbrandJ
responsesJviaJpersuasionJknowledgeYJInternationaldJournaldofdAdvertisingVJ2016VJdfVJbifWbjj 3.6 52

91 uoJyouJtakeJcreditJcardspJ−heJattitudinalJandJbehavioralJeffectsJofJadvergamesJtargetedJatJ
childrenYJJournaldofdConsumerdBehaviourVJ2016VJbfVJfiaWfii 3 6

90 –atureJuocumentariesVJtonnectednessJtoJ–atureVJandJÖroWenvironmentalJsehaviorYJEnvironmentald
CommunicationVJ2016VJbaVJefdWehc 2.6 62

89 ’inderJundJWerbungJ2016VJgijWhbc 4

(2016-2017)
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88 −heJüelectiveJrvoidanceJofJ−hreatJrppealsJinJöightWWingJÖopulistJÖoliticalJrdskJrnJzmplicitJ
tognitionJrpproachJUsingJvyeW−rackingJ”ethodologyYJ2016VJbdfWbef 1

87 ”obilizingJforJüomeYJJournaldofdMediadPsychologyVJ2016VJciVJbcdWbdf 1.2 17

86 xrˆ…neJWerbungJ2016VJhebWhga 1

85 VerfahrenJzurJ”essungJderJWerbewirkungJundJWerbeeffizienzJ2016VJdgdWdid

84 üpiralJofJüilenceJ2016VJbWi 1

83 WissensvermittlungJdurchJÖroduktplatzierungenYJPublizistikVJ2016VJgbVJbcdWbee 0.3 1

82 xenderWöoleJÖortrayalsJinJ−elevisionJrdvertisingJrcrossJtheJxlobeYJSexdRolesVJ2016VJhfVJdbeWdch 3.1 62

81 ÖublicJÖerceptionsJofJtheJ”ediaJtoverageJofJzrregularJzmmigrationkJtomparativeJznsightsJwromJ
wranceVJtheJUnitedJütatesVJandJ–orwayYJAmericandBehavioraldScientistVJ2015VJfjVJidjWifh 1.8 13

80 äuestionableJöesearchJÖracticesJinJvxperimentalJtommunicationJöesearchkJrJüystematicJrnalysisJ
wromJbjiaJtoJcabdYJCommunicationdMethodsdanddMeasuresVJ2015VJjVJbjdWcah 6.5 32

79
yowJrntiWimmigrantJöightWwingJÖopulistJrdvertisementsJrffectJYoungJVoterskJüymbolicJ−hreatsVJ
vconomicJ−hreatsJandJtheJ”oderatingJöoleJofJvducationYJJournaldofdEthnicdanddMigrationdStudiesVJ
2015VJebVJbfhhWbfjj

2.1 47

78 UYüYJ–ewspapersJÖrovideJ–uancedJÖictureJofJzslamYJNewspaperdResearchdJournalVJ2015VJdgVJecWfh 0.6 10

77 ObservingJtheJLüpiralLJinJtheJüpiralJofJüilenceYJInternationaldJournaldofdPublicdOpiniondResearchVJ2015
VJchVJbffWbhg 1.2 46

76 UYüYJ–ewspapersJÖrovideJ–uancedJÖictureJofJzslamYJNewspaperdResearchdJournalVJ2015VJdgVJecWfh 0.6 13

75 rJ–ewJ“ookJatJtampaignJrdvertisingJandJÖoliticalJvngagementkJvxploringJtheJvffectsJofJ
OpinionWtongruentJandJWzncongruentJÖoliticalJrdvertisementsYJCommunicationdResearchVJ2015VJecVJbdeWbff3.8 10

74 znformalJÖoliticalJtonversationJrcrossJ−imeJandJüpacekJüettingJtheJöesearchJrgendaYJInternationald
JournaldofdPublicdOpiniondResearchVJ2015VJchVJeeiWega 1.2 5

73 thildrenQsJconsumptionJbehaviorJinJresponseJtoJfoodJproductJplacementsJinJmoviesYJJournaldofd
ConsumerdBehaviourVJ2015VJbeVJbchWbdg 3 50

72 vffectsJofJöightWWingJÖopulistJÖoliticalJrdvertisingJonJzmplicitJandJJJJJJvxplicitJütereotypesYJJournald
ofdMediadPsychologyVJ2015VJchVJbhiWbij 1.2 23

71 üelfWcensorshipVJtheJüpiralJofJüilenceVJandJtontemporaryJÖoliticalJtommunicationJ2014VJ 3
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70 VerfahrenJzurJ”essungJderJWerbewirkungJundJWerbeeffizienzJ2014VJbWbh

69 −heJükepticalJxreenJtonsumerJöevisitedkJ−estingJtheJöelationshipJsetweenJxreenJtonsumerismJ
andJükepticismJ−owardJrdvertisingYJJournaldofdAdvertisingVJ2014VJedVJbbfWbch 4.4 109

68 tonsumersQJgreenJinvolvementJandJtheJpersuasiveJeffectsJofJemotionalJversusJfunctionalJadsYJ
JournaldofdBusinessdResearchVJ2014VJghVJbiifWbijd 8.7 139

67 –egativitˆ⁄tJinJderJÖolitikberichterstattungYJueutschlandVJˆ�sterreichJundJdieJüchweizJimJVergleichYJ
MediendUnddKommunikationswissenschaftVJ2014VJgcVJfiiWgaf 0.8 12

66 −heJöoleJofJ”easurementJznvarianceJinJtomparativeJtommunicationJöesearchJ2014VJdbWeg 2

65 WerbungJaufJniedrigemJ–iveaupYJPublizistikVJ2013VJfiVJcehWcgg 0.3 6

64 uemocracyJinJtheJrgeJofJxlobalizationJandJ”ediatizationJ2013VJ 47

63 uoJyostileJOpinionJvnvironmentsJyarmJÖoliticalJÖarticipationpJ−heJ”oderatingJöoleJofJxeneralizedJ
üocialJ−rustYJInternationaldJournaldofdPublicdOpiniondResearchVJ2013VJcfVJcdWec 1.2 30

62 ÖartisanJalignmentsJandJpoliticalJpolarizationJonlineJ2013VJ 23

61 ütimulatingJtheJäuasiWstatisticalJOrgankJwearJofJüocialJzsolationJ”otivatesJtheJäuestJforJ’nowledgeJ
ofJtheJOpinionJtlimateYJCommunicationdResearchVJ2013VJeaVJedjWegc 3.8 65

60 vlaborationJorJuistractionpJ’nowledgeJrcquisitionJwromJ−hematicallyJöelatedJandJUnrelatedJ
yumorJinJÖoliticalJüpeechesYJInternationaldJournaldofdPublicdOpiniondResearchVJ2013VJcfVJcjbWdac 1.2 11

59 −heJüwissJâ��−inaJweyJvffectâ��kJ−heJtontentJofJ“ateW–ightJÖoliticalJyumorJandJtheJ–egativeJvffectsJofJ
ÖoliticalJÖarodyJonJtheJvvaluationJofJÖoliticiansYJCommunicationdQuarterlyVJ2013VJgbVJfjgWgbe 1.1 13

58 −heJrffectiveJUnderpinningsJofJyostileJ”ediaJÖerceptionskJvxploringJtheJuistinctJvffectsJofJ
rffectiveJandJtognitiveJznvolvementYJCommunicationdResearchVJ2013VJeaVJdgaWdih 3.8 53

57 ”ediatizationJvffectsJonJÖoliticalJ–ewsVJÖoliticalJrctorsVJÖoliticalJuecisionsVJandJÖoliticalJrudiencesJ
2013VJbhhWcab 50

56 ÖositivelyJValencedVJtalmingJÖoliticalJrdsYJJournaldofdMediadPsychologyVJ2013VJcfVJhcWic 1.2 5

55 uiachronicJwramingJvffectsJinJtompetitiveJOpinionJvnvironmentsYJPoliticaldCommunicationVJ2012VJ
cjVJdbjWddj 3.6 29

54 wramingJÖoliticskJrnJzntegrativeJrpproachYJAmericandBehavioraldScientistVJ2012VJfgVJcehWcfj 1.8 110

53 üchwerpunkteJermˆ¶glichenJâ��JeineJrntwortJaufJdieJütellungnahmeJvonJ’rotzVJ’epplerVJ”eyenVJ
–eumannWsraunJundJWagnerYJPublizistikVJ2012VJfhVJccfWcch 0.3 2

(2012-2014)
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52 ValueJöesonanceJandJValueJwramingJvffectsJonJVotingJzntentionsJinJuirectWuemocraticJtampaignsYJ
AmericandBehavioraldScientistVJ2012VJfgVJddeWdfc 1.8 50

51 vxposureJtoJtounterattitudinalJ–ewsJtoverageJandJtheJ−imingJofJVotingJuecisionsYJCommunicationd
ResearchVJ2012VJdjVJbehWbgj 3.8 38

50 −iptoeJorJ−acklepJ−heJöoleJofJÖroductJÖlacementJÖrominenceJandJÖrogramJznvolvementJforJtheJ
”ereJvxposureJvffectYJJournaldofdCurrentdIssuesdanddResearchdindAdvertisingVJ2012VJddVJbcjWbef 1.5 13

49
vxemplifyingJaJuispositionalJrpproachJtoJtrossWtulturalJüpiralJofJüilenceJöesearchkJwearJofJüocialJ
zsolationJandJtheJznclinationJtoJüelfWtensorYJInternationaldJournaldofdPublicdOpiniondResearchVJ2012VJ
ceVJcihWdaf

1.2 38

48 ZurJ”ethodenausbildungJinJkommunikationswissenschaftlichenJsachelorWJundJ
”asterstudiengˆ⁄ngenYJPublizistikVJ2011VJfgVJegbWeib 0.3 6

47 üociallyJmotivatedJprojectionkJ–eedJtoJbelongJincreasesJperceivedJopinionJconsensusJonJimportantJ
issuesYJEuropeandJournaldofdSocialdPsychologyVJ2011VJebVJhahWhbj 2.9 37

46 zJüeeJWhatJYouJuonQtJüeeYJJournaldofdAdvertisingVJ2011VJeaVJifWbaa 4.4 25

45 rffectiveJÖrimingJinJÖoliticalJtampaignskJyowJtampaignWznducedJvmotionsJÖrimeJÖoliticalJ
OpinionsYJInternationaldJournaldofdPublicdOpiniondResearchVJ2011VJcdVJeifWfah 1.2 35

44 WhenJtampaignJ”essagesJ”eetJzdeologykJ−heJöoleJofJrrgumentsJforJVotingJsehaviourJ2011VJbiiWcae 2

43 −rivializingJtheJ–ewspJrffectiveJtontextJvffectsJofJtommercialsJonJtheJÖerceptionJofJ−elevisionJ
–ewsYJMassdCommunicationdanddSocietyVJ2010VJbdVJbdjWbfg 2.3 9

42 rJüpiralJofJüilenceJforJüomekJrttitudeJtertaintyJandJtheJvxpressionJofJÖoliticalJ”inorityJOpinionsYJ
CommunicationdResearchVJ2010VJdhVJhheWiaa 3.8 124

41 xlaubwˆ…rdigkeitsverlustJdurchJprogrammintegrierteJWerbungpYJPublizistikVJ2009VJfeVJgeWib 0.3 13

40 −heJroleJofJsimilarityJcuesJinJtheJdevelopmentJofJtrustJinJsourcesJofJinformationJaboutJx”JfoodYJ
RiskdAnalysisVJ2009VJcjVJbbbgWci 3.9 29

39 tomputationalJproceduresJforJprobingJinteractionsJinJO“üJandJlogisticJregressionkJüÖüüJandJürüJ
implementationsYJBehaviordResearchdMethodsVJ2009VJebVJjceWdg 6.1 1547

38 wramingJöesponsibilityJforJÖoliticalJzssueskJ−heJÖreferenceJforJuispositionalJrttributionsJandJtheJ
vffectsJofJ–ewsJwramesYJCommunicationdResearchdReportsVJ2009VJcgVJicWig 0.8 10

37 rpplyingJ“atentJxrowthJ”odelsJtoJtheJrnalysisJofJ”ediaJvffectsYJJournaldofdMediadPsychologyVJ2009
VJcbVJifWij 1.2 5

36 −heJtontentJrnalysisJofJ”ediaJwrameskJ−owardJzmprovingJöeliabilityJandJValidityYJJournaldofd
CommunicationVJ2008VJfiVJcfiWchj 2.4 444

35 –eedJforJOrientationJasJaJÖredictorJofJrgendaWüettingJvffectskJtausalJvvidenceJfromJaJ−woWWaveJ
ÖanelJütudyYJInternationaldJournaldofdPublicdOpiniondResearchVJ2008VJcaVJeeaWefd 1.2 55
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34 −owardJzmprovingJtheJValidityJandJöeliabilityJofJ”ediaJznformationJÖrocessingJ”easuresJinJüurveysYJ
CommunicationdMethodsdanddMeasuresVJ2008VJcVJbjdWccf 6.5 38

33 wˆ…hrenJvieleJWegeJnachJöompYJPublizistikVJ2008VJfdVJifWbbd 0.3 6

32 uoesJâ��ÖassingJtheJtourvoisierâ��JalwaysJpayJoffpJÖositiveJandJnegativeJevaluativeJconditioningJ
effectsJofJbrandJplacementsJinJmusicJvideosYJPsychologydanddMarketingVJ2008VJcfVJjcdWjed 3.9 80

31 WerbewirkungJohneJvrinnerungseffektepYJZeitschriftdFˆ…rdMedienpsychologieVJ2007VJbjVJcWbd 15

30 ”easuringJtheJUnmeasurablepJ−owardJOperationalizingJOnWlineJandJ”emoryWsasedJÖoliticalJ
‘udgmentsJinJüurveysYJInternationaldJournaldofdPublicdOpiniondResearchVJ2007VJbjVJcehWcfh 1.2 12

29 ”oreJthanJmeetsJtheJeyeYJInternationaldJournaldofdAdvertisingVJ2007VJcgVJehhWfad 3.6 140

28 seyondJaccessibilitypJ−owardJanJonWlineJandJmemoryWbasedJmodelJofJframingJeffectsYJ
Communications:dthedEuropeandJournaldofdCommunicationdResearchVJ2007VJdcVJ 0.5 24

27 uieJ’ommunikationswissenschaftJalsJoogenderedJorganizationmmYJPublizistikVJ2006VJfbVJghWjb 0.3 7

26 −raumberufJoderJVerlegenheitslˆ¶sungpYJPublizistikVJ2005VJfaVJdcaWded 0.3 7

25 −heJ–eedJforJOrientationJ−owardsJ–ewsJ”ediakJöevisingJandJValidatingJaJtlassicJtonceptYJ
InternationaldJournaldofdPublicdOpiniondResearchVJ2005VJbiVJeccWeee 1.2 74

24 OperationalisierungJvonJVertrauenJinJ‘ournalismusYJMediendUnddKommunikationswissenschaftVJ2003
VJfbVJfWcd 0.8 22

23 −heJfaceRtSsJofJbiotechJinJtheJninetieskJhowJtheJxermanJpressJframedJmodernJbiotechnologyYJPublicd
UnderstandingdofdScienceVJ2002VJbbVJbedWfe 3.1 64

22 ciYJtognitiveJeffectsJofJpoliticalJmassJmedia 6

21 WhyJrmJzJxettingJ−hisJrdpJyowJtheJuegreeJofJ−argetingJuisclosuresJandJÖoliticalJwitJrffectJ
ÖersuasionJ’nowledgeVJÖartyJvvaluationVJandJOnlineJÖrivacyJsehaviorsYJJournaldofdAdvertisingVbWbh 4.4 2

20 −heJüpiralJofJüilence 10

19 uoesJtheJplatformJmatterpJüocialJmediaJandJtOVzuWbjJconspiracyJtheoryJbeliefsJinJbhJcountriesYJ
NewdMediadanddSocietyVbegbeeeicbbaefg 3.8 8

18 torrectivesJofJtheJ”ainstreamJ”ediapJrJÖanelJütudyJonJ”ainstreamJ”ediaJUseVJrlternativeJuigitalJ
”ediaJUseVJandJtheJvrosionJofJÖoliticalJznterestJasJWellJasJÖoliticalJ’nowledgeYJDigitaldJournalismVbWca 4.1 4

17 −heJvffectsJofJÖopulistJzdentityJwramingJonJÖopulistJrttitudesJrcrossJvuropekJvvidenceJwromJaJ
bfWtountryJtomparativeJvxperimentYJInternationaldJournaldofdPublicdOpiniondResearchV 1.2 5

(-2008)
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16 –oJtompassionJforJ”uslimspJyowJ‘ournalisticJ–ewsJtoverageJofJ−erroristJtrimesJznfluencesJ
vmotionalJöeactionsJandJÖolicyJüupportJuependingJonJtheJVictimâ��sJöeligionYJCrimedanddDelinquencyVaabbbcihcbbaaag1.7 1

15 OutJofJcontrolpJyowJparentsâ��JperceivedJlackJofJcontrolJoverJchildrenâ��sJsmartphoneJuseJaffectsJ
childrenâ��sJselfWesteemJoverJtimeYJNewdMediadanddSocietyVbegbeeeicbbabbe 3.8 0

14 uoJjournalistsJdifferentiateJbetweenJ”uslimsJandJzslamistJterroristspJrJcontentJanalysisJofJ
terrorismJnewsJcoverageYJJournalismVbegeiiejcbjjacc 1.6 1

13 –avigatingJyighWchoiceJvuropeanJÖoliticalJznformationJvnvironmentskJrJtomparativeJrnalysisJofJ
–ewsJUserJÖrofilesJandJÖoliticalJ’nowledgeYJInternationaldJournaldofdPresstPoliticsVbjeabgbccbbabcf 3.3 4

12 WhyJöetractionsJofJ–umericalJ”isinformationJwailkJ−heJrnchoringJvffectJofJznaccurateJ–umbersJinJ
theJ–ewsYJJournalismdanddMassdCommunicationdQuarterlyVbahhgjjacbbacbi 2 3

11 znJtheJvyeJofJtheJseholderkJrJtaseJforJtheJVisualJyostileJ”ediaJÖhenomenonYJCommunicationd
ResearchVaajdgfaccbbabif 3.8 1

10 â��−heJxoodVJtheJsadVJandJtheJUglyâ��kJrJÖanelJütudyJonJtheJöeciprocalJvffectsJofJ–egativeVJuirtyVJandJ
ÖositiveJtampaigningJonJÖoliticalJuistrustYJMassdCommunicationdanddSocietyVbWce 2.3 3

9 wourJÖathsJ−oJ”isperceptionskJrJÖanelJütudyJOnJöesistanceJrgainstJ‘ournalisticJvvidenceYJMediad
PsychologyVbWce 2.9 2

8 uoesJaJtrisisJthangeJ–ewsJyabitspJrJtomparativeJütudyJofJtheJvffectsJofJtOVzuWbjJonJ–ewsJ”ediaJ
UseJinJbhJvuropeanJtountriesYJDigitaldJournalismVbWdb 4.1 25

7 vxplainingJrttitudeWtonsistentJvxposureJonJüocialJ–etworkJüiteskJ−heJöoleJofJzdeologyVJÖoliticalJ
znvolvementVJandJ–etworkJtharacteristicsYJSocialdSciencedComputerdReviewVaijeedjdcbbafgc 3.1 0

6 UnderstandingJtheJdemocraticJroleJofJperceivedJonlineJpoliticalJmicroWtargetingkJlongitudinalJ
effectsJonJtrustJinJdemocracyJandJpoliticalJinterestYJJournaldofdInformationdTechnologydanddPoliticsVbWbe 1.7 1

5 ÖoliticsJâ��JüimplyJvxplainedpJyowJznfluencersJrffectJYouthâ��sJÖerceivedJüimplificationJofJÖoliticsVJ
ÖoliticalJtynicismVJandJÖoliticalJznterestYJInternationaldJournaldofdPresstPoliticsVbjeabgbcccbaiij 3.3 2

4 uemocraticJtonsequencesJofJzncidentalJvxposureJtoJÖoliticalJznformationkJrJ”etaWrnalysisYJJournald
ofdCommunicationV 2.4 3

3 ”essagingVJÖostingVJandJsrowsingkJrJ”obileJvxperienceJüamplingJütudyJznvestigatingJYouthâ��sJ
üocialJ”ediaJUseVJrffectiveJWellWseingVJandJ“onelinessYJSocialdSciencedComputerdReviewVaijeedjdcbbafid3.1 0

2 rJViciousJtyclepJ−hreatJofJ−errorVJÖerceivedJ”ediaJsiasVJandJüupportJforJüurveillanceJÖoliciesYJMassd
CommunicationdanddSocietyVbWcd 2.3

1 tomparingJtheJeffectsJofJgreenwashingJclaimsJinJenvironmentalJairlineJadvertisingkJperceivedJ
greenwashingVJbrandJevaluationVJandJflightJshameYJInternationaldJournaldofdAdvertisingVbWcf 3.6 1
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