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k Paper IF Citations

177 ProgressKinKinformationKtechnologyKandKtourismKmanagementmKecKyearsKonKandKdcKyearsKafterKtheK
’nternetâ��TheKstateKofKeTourismKresearchaKTourismlManagementYK2008YKelYKiclZief 10.8 1811

176 —arketingKtheKcompetitiveKdestinationKofKtheKfutureaKTourismlManagementYK2000YKedYKljZddi 10.8 1479

175 SocialK—ediaKinKTourismKandKHospitalitymKtK–iteratureKReviewaKJournalloflTravellandlTourisml
MarketingYK2013YKfcYKfZee 6.6 691

174 StrategicKuseKofKinformationKtechnologiesKinKtheKtourismKindustryaKTourismlManagementYK1998YKdlYKgclZged10.8 547

173 SocialKmediaKasKaKdestinationKmarketingKtoolmKitsKuseKbyKnationalKtourismKorganisationsaKCurrentl
IssueslinlTourismYK2013YKdiYKeddZefl 5.8 467

172 ProgressKinKtourismKmanagementmKtKreviewKofKwebsiteKevaluationKinKtourismKresearchaKTourisml
ManagementYK2010YKfdYKeljZfdf 10.8 387

171 ProgressKonKinformationKandKcommunicationKtechnologiesKinKhospitalityKandKtourismaKInternationall
JournalloflContemporarylHospitalitylManagementYK2014YKeiYKjejZjhc 7.5 377

170 TheKfutureKeTourismKintermediariesaKTourismlManagementYK2002YKefYKecjZeec 10.8 341

169 tKTypologyKofKTechnologyZxnhancedKTourismKxxperiencesaKInternationallJournalloflTourisml
ResearchYK2014YKdiYKfgcZfhc 3.7 307

168 vonceptualisingKtechnologyKenhancedKdestinationKexperiencesaKJournalloflDestinationlMarketinglsl
ManagementYK2012YKdYKfiZgi 4.7 259

167 SmartKtourismKdestinationsmKecosystemsKforKtourismKdestinationKcompetitivenessaKInternationall
JournalloflTourismlCitiesYK2016YKeYKdckZdeg 2.6 255

166 SmartKtechnologiesKforKpersonalizedKexperiencesmKaKcaseKstudyKinKtheKhospitalityKdomainaKElectronicl
MarketsYK2015YKehYKegfZehg 4.8 250

165 Sovo—oKmarketingKforKtravelKandKtourismmKxmpoweringKcoZcreationKofKvalueaKJournalloflDestinationl
MarketinglslManagementYK2015YKgYKdhdZdid 4.7 229

164 ’nformationKvommunicationKTechnologyKRevolutionizingKTourismaKTourismlRecreationlResearchYK
2005YKfcYKjZdi 2.1 218

163 RealZtimeKcoZcreationKandKnownessKservicemKlessonsKfromKtourismKandKhospitalityaKJournalloflTravell
andlTourismlMarketingYK2019YKfiYKhifZhke 6.6 206

162 TechnologicalKdisruptionsKinKservicesmKlessonsKfromKtourismKandKhospitalityaKJournalloflServicel
ManagementYK2019YKfcYKgkgZhci 7.4 189

161 tKmodelKofKperceivedKimageYKmemorableKtourismKexperiencesKandKrevisitKintentionaKJournallofl
DestinationlMarketinglslManagementYK2018YKkYKfeiZffi 4.7 188
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160 SeriousKgamesKandKtheKgamificationKofKtourismaKTourismlManagementYK2017YKicYKeggZehi 10.8 187

159 TheKinfluenceKofKeZwordZofZmouthKonKhotelKoccupancyKrateaKInternationallJournalloflContemporaryl
HospitalitylManagementYK2016YKekYKecfhZechd 7.5 181

158
’NyOR—tT’ONKTxvHNO–OzYKtPP–’vtT’ONSK’NKHOSP’Tt–’TYKtNwKTOUR’S—mKtKRxV’xWKOyK
PUu–’vtT’ONSKyRO—KecchKTOKeccjViewKallKnotesaKJournalloflTravellandlTourismlMarketingYK2009YK
eiYKhllZief

6.6 176

157 SmartKTourismKwestinationsK2013YKhhfZhig 162

156 TechnologyKinKtourismZfromKinformationKcommunicationKtechnologiesKtoKeTourismKandKsmartK
tourismKtowardsKambientKintelligenceKtourismmKaKperspectiveKarticleaKTourismlReviewYK2019YKjhYKeijZeje 5.2 162

155 TheKperceptionKofKsmallKandKmediumKsizedKtourismKaccommodationKprovidersKonKtheKimpactsKofKtheK
tourKoperatorsâ��KpowerKinKxasternK—editerraneanaKTourismlManagementYK2004YKehYKdhdZdjc 10.8 157

154 SmartKTourismKwestinationsKxnhancingKTourismKxxperienceKThroughKPersonalisationKofKServicesK
2015YKfjjZfkl 155

153 SmartKhospitalityâ��’nterconnectivityKandKinteroperabilityKtowardsKanKecosystemaKInternationall
JournalloflHospitalitylManagementYK2018YKjdYKgdZhc 8.3 153

152 vonceptualisingKvustomerZtoZcustomerKValueKvoZcreationKinKTourismaKInternationallJournallofl
TourismlResearchYK2015YKdjYKfhiZfif 3.7 150

151 ’nformationKtechnologyKinKperipheralKsmallKandKmediumKhospitalityKenterprisesmKstrategicKanalysisK
andKcriticalKfactorsaKInternationallJournalloflContemporarylHospitalitylManagementYK1998YKdcYKdlkZece 7.5 143

150 SocialK—ediaKUseKandK’mpactKduringKtheKHolidayKTravelKPlanningKProcessK2012YKdfZeg 140

149 etirlinesmKstrategicKandKtacticalKuseKofK’vTsKinKtheKairlineKindustryaKInformationlandlManagementYK
2004YKgdYKkchZkeh 6.6 140

148 w—OKonlineKplatformsmK’mageKandKintentionKtoKvisitaKTourismlManagementYK2018YKihYKddiZdfc 10.8 124

147 SocialK—ediaK’mpactKonKHolidayKTravelKPlanningaKInternationallJournalloflOnlinelMarketingYK2011YKdYKdZdl 0.4 123

146 RelationshipsKinKtheKwistributionKvhannelKofKTourismaKInternationallJournalloflHospitalitylandl
TourismlAdministrationYK2000YKdYKddfZdfl 2 118

145 TouristsKasK—obileKzamersmKzamificationKforKTourismK—arketingaKJournalloflTravellandlTourisml
MarketingYK2016YKffYKddegZddge 6.6 110

144 ’nformationKNeedsKinKOnlineKSocialKNetworksaKInformationlTechnologylandlTourismYK2008YKdcYKeijZekd 4.8 110

143 vustomerZtoZcustomerKcoZcreationKpracticesKinKtourismmK–essonsKfromKvustomerZwominantKlogicaK
TourismlManagementYK2018YKijYKfieZfjh 10.8 104

(2018-2017)
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142 SocialKlayersKofKcustomerZtoZcustomerKvalueKcoZcreationaKJournalloflServicelManagementYK2013YKegYKhhfZhii7.4 103

141 ’nformationZenabledKtourismKdestinationKmarketingmKaddressingKtheKaccessibilityKmarketaKCurrentl
IssueslinlTourismYK2011YKdgYKdghZdik 5.8 95

140 wigitalKwivideKinKTourismaKJournalloflTravellResearchYK2010YKglYKeijZekd 6.3 95

139 —anagingKchangeKinKtourismKdestinationsmK”eyKissuesKandKcurrentKtrendsaKJournalloflDestinationl
MarketinglslManagementYK2014YKeYKeilZeje 4.7 93

138 vustomerKempowermentKinKtourismKthroughKconsumerKcentricKmarketingKTvv—UaKQualitativelMarketl
ResearchYK2007YKdcYKeihZekd 1.6 84

137 ’vTsKandK’nternetKadoptionKinKvhinaSsKtourismKindustryaKInternationallJournalloflInformationl
ManagementYK2003YKefYKghdZgij 16.4 84

136 xZTourismKwevelopmentsKinKzreecemK’nformationKvommunicationKTechnologiesKtdoptionKforKtheK
StrategicK—anagementKofKtheKzreekKTourismK’ndustryaKTourismlandlHospitalitylResearchYK2004YKhYKdcfZdfc2.2 82

135 TourismKonKtheKzreekK’slandsmK’ssuesKofKperipheralityYKcompetitivenessKandKdevelopmentaK
InternationallJournalloflTourismlResearchYK1999YKdYKfgdZfhk 3.7 74

134 xnablingKaccessKtoKtourismKthroughKinformationKschemesraKAnnalsloflTourismlResearchYK2008YKfhYKdklZedc7.7 73

133 vonceptualisingKSmartKTourismKwestinationKwimensionsK2015YKfldZgcf 73

132 yutureKewestinationK—arketingmKPerspectiveKofKanKtustralianKTourismKStakeholderKNetworkaKJournall
oflTravellResearchYK2014YKhfYKjjkZjlc 6.3 72

131 tccessibleKtourismKfuturesmKtheKworldKweKdreamKtoKliveKinKandKtheKopportunitiesKweKhopeKtoKhaveaK
JournalloflTourismlFuturesYK2015YKdYKdjlZdkk 3.2 70

130 ValueKcoZcreationKandKcustomerKcitizenshipKbehavioraKAnnalsloflTourismlResearchYK2019YKjkYKdcejge 7.7 69

129 tKhierarchicalKmodelKofKtechnologyKadoptionKforKsmallKownerZmanagedKtravelKfirmsmKtnK
organizationalKdecisionZmakingKandKleadershipKperspectiveaKTourismlManagementYK2012YKffYKddlhZdeck 10.8 69

128 TourismKandK’nformationKTechnologiesmKPastYKPresentKandKyutureaKTourismlRecreationlResearchYK
2000YKehYKgdZhk 2.1 68

127 xxperienceKValueKvocreationKonKwestinationKOnlineKPlatformsaKJournalloflTravellResearchYK2018YKhjYKdclfZddcj6.3 67

126 tugmentedKRealityKatKvulturalKHeritageKsitesK2016YKicjZidl 66

125 xZvommerceKinKvhinamKTheKcaseKofKtravelaKInternationallJournalloflInformationlManagementYK2006YK
eiYKdhfZdii 16.4 65
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124 TheKimportanceKofKlifestyleKentrepreneurshipmKtKconceptualKstudyKofKtheKtourismKindustryK2009YKjYKflfZgch 63

123 OnlineKandKsocialKmediaKrecruitmentaKInternationallJournalloflContemporarylHospitalitylManagement
YK2016YKekYKfejZfgh 7.5 62

122 OnlineKvomplainingKuehaviorKinK—ainlandKvhinaKHotelsmKTheKPerceptionKofKvhineseKandKNonZvhineseK
vustomersaKInternationallJournalloflHospitalitylandlTourismlAdministrationYK2014YKdhYKegkZejg 2 60

121 “obKsatisfactionKandKemployeeKturnoverKdeterminantsKinKhighKcontactKservicesmK’nsightsKfromK
xmployeesâ��OnlineKreviewsaKTourismlManagementYK2019YKjhYKdfcZdgj 10.8 59

120 UsabilityKofKvhineseKwestinationK—anagementKOrganizationKWebsitesViewKallKnotesaKJournallofl
TravellandlTourismlMarketingYK2008YKehYKdkeZdlk 6.6 58

119 TheKyormationKofKaKTouristKwestinationSsK’mageKviaK’nformationKSourcesmKtheK—oderatingKxffectKofK
vultureaKInternationallJournalloflTourismlResearchYK2012YKdgYKgfjZghc 3.7 55

118 ’nformationKprovisionKforKchallengingKmarketsmKTheKcaseKofKtheKaccessibilityKrequiringKmarketKinKtheK
contextKofKtourismaKInformationlandlManagementYK2013YKhcYKeelZefl 6.6 54

117 westinationsSK’nformationKvompetitionKandKWebKReputationaKInformationlTechnologylandlTourismYK
2009YKddYKeedZefg 4.8 53

116 xnhancingKS—TxsSKbusinessKperformanceKthroughKtheK’nternetKandKeZlearningKplatformsaKEducationl
andlTrainingYK2003YKghYKgkfZglg 2.2 53

115
’nformationKTechnologyKasKaKStrategicKToolKforKxconomicYKSocialYKvulturalKandKxnvironmentalK
uenefitsKxnhancementKofKTourismKatKwestinationKRegionsaKInternationallJournalloflTourismlResearch
YK1997YKfYKjdZlf

49

114 NetworkKanalysisKandKwineKroutesmKtheKcaseKofKtheKuairradaKWineKRouteaKServicelIndustrieslJournalYK
2010YKfcYKdiedZdigd 5.7 48

113 R’v’R—SKasKaKstrategicKtoolKforKsmallKandKmediumKtourismKenterprisesaKTourismlManagementYK1993YK
dgYKfiiZfjk 10.8 48

112 yamilyKhotelKbusinessesmKstrategicKplanningKandKtheKneedKforKeducationKandKtrainingaKEducationlandl
TrainingYK2004YKgiYKgciZgdh 2.2 47

111 TourismKinKzreecemKStrategicKtnalysisKandKvhallengesaKCurrentlIssueslinlTourismYK2001YKgYKggcZgkc 5.8 46

110 yorecastingKtouristKarrivalsKatKattractionsmKSearchKengineKempoweredKmethodologiesaKTourisml
EconomicsYK2019YKehYKgehZggj 3.1 46

109 TheKdarkKsideKofKtheKsharingKeconomymKualancingKvalueKcoZcreationKandKvalueKcoZdestructionaK
PsychologylandlMarketingYK2020YKfjYKiklZjcg 3.9 45

108 tKtouristKtypologyKofKonlineKandKfaceZtoZfaceKsocialKcontactmKwestinationKimmersionKandKtourismK
encapsulationbdecapsulationaKAnnalsloflTourismlResearchYK2019YKjkYKdcejhj 7.7 45

107 vO—PxT’T’ONKORKvOZOPxRtT’ONrfegZfgi 44

(-2009)
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106 xmpiricalKxvaluationKofKSmartphoneKtugmentedKRealityKurowsersKinKanKUrbanKTourismKwestinationK
vontextaKInternationallJournalloflMobilelHumanlComputerlInteractionYK2014YKiYKdcZfd 0.8 43

105 xngineeringKtugmentedKTourismKxxperiencesK2013YKegZfh 43

104 vommunityKcrosstalkmKanKexploratoryKanalysisKofKdestinationKandKfestivalKeWO—KonKTwitteraKJournall
oflMarketinglManagementYK2015YKfdYKdddfZddgc 3.2 41

103 WebKeacmKtKstudyKofKonlineKtravelKcommunityK2008YKjcZkd 41

102 westinationKeWO—mKtKmacroKandKmesoKnetworkKapproachraKAnnalsloflTourismlResearchYK2017YKigYKkjZdcd7.7 40

101 ’mpactsKofKauthenticityYKdegreeKofKadaptationKandKculturalKcontrastKonKtravellersâ��KmemorableK
gastronomyKexperiencesaKJournalloflHospitalitylMarketinglandlManagementYK2019YKekYKjgfZjig 6.4 39

100 tnKtnalysisKofKtcademicK–eadershipKinKHospitalityKandKTourismK“ournalsaKJournalloflHospitalitylandl
TourismlResearchYK2010YKfgYKghhZgjj 3.3 39

99 uestKPracticeKinKtccessibleKTourismK2012YK 36

98 StandingKoutKfromKtheKcrowdKâ��KanKexplorationKofKsignalKattributesKofKtirbnbKlistingsaKInternationall
JournalloflContemporarylHospitalitylManagementYK2019YKfdYKghecZghge 7.5 32

97 HospitalityKentrepreneursKmanagingKqualityKofKlifeKandKbusinessKgrowthaKCurrentlIssueslinlTourismYK
2019YKeeYKecdgZecff 5.8 32

96 WhoKbookedKfiveZstarKhotelsKinK—acaurKtKstudyKofKhotelKguestsSKonlineKbookingKintentionaKJournallofl
HospitalitylandlTourismlManagementYK2013YKecYKjiZkf 6 31

95 TheKimpactKofKonlineKreputationKonKhotelKprofitabilityaKInternationallJournalloflContemporaryl
HospitalitylManagementYK2020YKfeYKecZfl 7.5 31

94 uigKdataKempoweredKagilityKforKdynamicYKvolatileYKandKtimeZsensitiveKserviceKindustriesmKtheKcaseKofK
tourismKsectoraKInternationallJournalloflContemporarylHospitalitylManagementYK2021YKffYKdcdhZdcfi 7.5 31

93 TheKinfluencesKandKconsequencesKofKbeingKdigitallyKconnectedKandborKdisconnectedKtoKtravellersaK
InformationlTechnologylandlTourismYK2017YKdjYKdedZdgd 4.8 30

92 vontentKminingKframeworkKinKsocialKmediamKtKy’ytKworldKcupKecdgKcaseKanalysisaKInformationlandl
ManagementYK2017YKhgYKjkiZkcd 6.6 29

91 exnabledK’nternetKwistributionKforKSmallKandK—ediumKSizedKHotelsmKTheKvaseKofKtthensaKTourisml
RecreationlResearchYK2008YKffYKijZkd 2.1 26

90 TheKStrategicK’mpactKofKtheK’nternetKonKtheKTourismK’ndustryK2007YKgkdZgle 25

89 TourismKuusinessKyrontiers 25
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88 xZdestinationsmKzlobalKuestKPracticeKinKTourismKTechnologiesKandKtpplicationsK2013YKddlZdfc 24

87 NationalKparkKvisitorsSKcarZuseKintentionmKtKnormZneutralizationKmodelaKTourismlManagementYK2018YK
ilYKljZdck 10.8 23

86 PerformanceKmeasuresKofKnetZenabledKhypercompetitiveKindustriesmKTheKcaseKofKtourismaK
InternationallJournalloflInformationlManagementYK2008YKekYKdikZdkc 16.4 23

85 ’nformationKvonvergenceKinKtheK–ongKTailmKTheKvaseKofKTourismKwestinationK’nformationK2009YKfkdZfle 23

84 uridgingKmarketingKtheoryKandKbigKdataKanalyticsmKTheKtaxonomyKofKmarketingKattributionaK
InternationallJournalloflInformationlManagementYK2021YKhiYKdceehf 16.4 23

83 OutsourcingK’TKforKsmallKhotelsmKtheKopportunitiesKandKchallengesKofKusingKapplicationKserviceK
providersaKThelCornelllHotellandlRestaurantlAdministrationlQuarterlyYK2002YKgfYKejZfl 21

82 vrossâ��borderKtourismKdestinationKmarketingmKPrerequisitesKandKcriticalKsuccessKfactorsaKJournallofl
DestinationlMarketinglslManagementYK2019YKdgYKdccfle 4.7 21

81 –earningKtboutK—anagingKtheKuusinessKinKtheKHospitalityK’ndustryaKHumanlResourcelDevelopmentl
QuarterlyYK2013YKegYKhehZhhl 2.4 19

80 vomplaintsKonKtheKOnlineKxnvironmentKâ��KTheKvaseKofKHongK”ongKHotelsK2009YKjfZkh 19

79 trchitecturalKhybridsKforKlivingKacrossKtheKlifespanmKlessonsKfromKdementiaaKServicelIndustrieslJournal
YK2018YKfkYKgZei 5.7 18

78 ’nZdestinationKtourKproductsKandKtheKdisruptedKtourismKindustrymKprogressKandKprospectsaK
InformationlTechnologylandlTourismYK2016YKdiYKgdfZgff 4.8 18

77 ’nfluenceKofKyoungKconsumersâ��KexternalKandKinternalKvariablesKonKtheirKeZloyaltyKtoKtourismKsitesaK
JournalloflDestinationlMarketinglslManagementYK2020YKdhYKdccgcl 4.7 17

76 TheK’mpactKofKvultureKonKevomplaintsmKxvidenceKfromKvhineseKvonsumersKinKHospitalityK
OrganisationsK2010YKekhZeli 16

75 —ixedKRealityKT—RUKforKzenerationKZKinKvulturalKHeritageKTourismKTowardsK—etaverseK2022YKdiZej 16

74 xNTRxPRxNxUR’t–KNxTWOR”SKtNwKSUPP–YKvO——UN’T’xSK’NKTHxK’Tt–’tNKeTOUR’S—aK
InformationlTechnologylandlTourismYK2003YKhYKdjhZdkg 4.8 16

73 TechnologyKasKaKvatalystKofKvhangemKxnablersKandKuarriersKofKtheKTouristKxxperienceKandKTheirK
vonsequencesK2015YKjklZkce 16

72 HighKTechKforKHighKTouchKxxperiencesmKtKvaseKStudyKyromKtheKHospitalityK’ndustryK2013YKelcZfcd 16

71 ’nformationKTechnologiesKinKtourismmK’mplicationsKforKtheKtourismKcurriculumK1998YKeklZelj 16

(1998-2013)
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70 vulturalKecosystemKservicesKevaluationKusingKgeolocatedKsocialKmediaKdatamKaKreviewaKTourisml
GeographiesYK2020YKdZef 9.3 16

69 westinationK—arketingKthroughKUserKPersonalisedKvontentKTUPvUK2010YKhdlZhfc 15

68 westinationK—anagementKSystemsmKvriteriaKforKSuccessKâ��KtnKxxploratoryKResearchK2000YKgjfZgkg 14

67 PracticeZbasedKsegmentationmKtaxonomyKofKvevKcoZcreationKpracticeKsegmentsaKInternationall
JournalloflContemporarylHospitalitylManagementYK2019YKfdYKfjllZfkdk 7.5 14

66 K2013YK 13

65 ’nformationKTechnologyKPenetrationKandKxZcommerceKwevelopmentsKinKzreeceYKWithKaKyocusKonK
SmallKtoK—ediumZsizedKxnterprisesaKElectroniclMarketsYK2003YKdfYKfclZfeg 4.8 13

64 vonnectivityKandKtheKvonsequencesKofKueingKTwisUconnectedK2016YKfdZgg 13

63 Sovo—oK—arketingKforKTravelKandKTourismK2013YKdjhZdkh 12

62 xxploringKtheKUseKofKvhatbotsKinKHotelsmKTechnologyKProvidersâ��KPerspectiveK2020YKefdZege 12

61 xvaluatingKtheKeffectivenessKofKtouristKadvertisingKtoKimproveKtheKcompetitivenessKofKdestinationsaK
TourismlEconomicsYK2020YKeiYKdccdZdcec 3.1 12

60 ’nformationKtechnologyKandKtheKreengineeringKofKtourismaKAnnalsloflTourismlResearchYK1997YKegYKeghZegj7.7 11

59 ’nfluentialKyactorsKofK’nternetKUsersKuookingKOnlineKinKvhinaSsKwomesticKTourismK
rrrrrrrrrrrrrrâ��rrrrrrrrraKJournalloflChinalTourismlResearchYK2008YKgYKdjeZdkk 1.6 11

58 TheKroleKofKfamilyKfirmKimageKperceptionKinKhostZguestKvalueKcoZcreationKofKhospitalityKfirmsaK
CurrentlIssueslinlTourismYK2020YKefYKegdcZegej 5.8 11

57 vomparativeKevaluationKstudyKofKtheKwebsitesKofKvhinaZbasedKandKinternationalKluxuryKhotelsaK
JournalloflChinalTourismlResearchYK2017YKdfYKdZeh 1.6 10

56 urandingKTransformationKThroughKSocialK—ediaKandKvoZcreationmK–essonsKfromK—arriottK
’nternationalK2018YKehjZeil 10

55 tKvomparisonKofKvhineseKandK’nternationalKOnlineKUserKPerceptionsKofKtheKUsefulnessKofKHotelK
WebsitesaKInformationlTechnologylandlTourismYK2009YKddYKfelZfgc 4.8 10

54 HarnessingKtheKâ��wisdomKofKemployeesâ��KfromKonlineKreviewsaKAnnalsloflTourismlResearchYK2020YKkcYKdceilg7.7 10

53 TheKloyaltyKofKyoungKresidentsKinKanKislandKdestinationmKtnKintegratedKmodelaKJournalloflDestinationl
MarketinglslManagementYK2017YKiYKgggZghh 4.7 9
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52 winingKalonemKimprovingKtheKexperienceKofKsoloKrestaurantKgoersaKInternationallJournallofl
ContemporarylHospitalitylManagementYK2020YKfeYKdfgjZdfih 7.5 9

51 wisruptiveKinnovationsaKInformationlTechnologylandlTourismYK2016YKdiYKfejZfel 4.8 8

50 PredictingK’nternetKUsageKforKTravelKuookingsKinKvhinaK2005YKgelZgfl 7

49 TheKcostKandKbenefitsKofK’nformationKTechnologyKandKtheK’nternetKforKsmallKandKmediumZsizedK
tourismKenterprisesK1999YKedkZeej 7

48 vatalystsKinKintroducingKinformationKtechnologyKinKsmallKandKmediumKsizedKhospitalityK
organisationsK1997YKejhZekh 7

47 ’nformationKandKtelecommunicationKtechnologiesKasKaKstrategicKtoolKforKtourismKenhancementKatK
destinationKregionsK1996YKdfdZdge 7

46 ’nZroomKVoiceZuasedKt’KwigitalKtssistantsKTransformingKOnZSiteKHotelKServicesKandKzuestsâ��K
xxperiencesK2021YKfcZgg 7

45 zlobalKtlliancesKinKTourismKandKHospitalityK—anagement 6

44 yactorsKaffectingKhotelKmanagersâ��KintentionsKtoKadoptKroboticKtechnologiesmKtKglobalKstudyaK
InternationallJournalloflHospitalitylManagementYK2022YKdceYKdcfdfl 8.3 5

43 ’mpactsKofKtheK’nternetKonKTravelKSatisfactionKandKOverallK–ifeKSatisfactionK2012YKfedZffj 5

42 PerspectivesKonKexperiencesKofKtouristsKwithKdisabilitiesmKimplicationsKforKtheirKdailyKlivesKandKforKtheK
touristKindustryaKTourismlRecreationlResearchYdZdh 2.1 4

41 voZcreationKThroughKTechnologymKwimensionsKofKSocialKvonnectednessK2013YKfflZfhe 4

40 TheKSocialK’mpactKofKxventsKinKSocialK—ediaKvonversationK2015YKekfZelg 4

39 TheKyutureKRoleKofKtheKTravelKxZmediariesKTvRSsYKzwSsYKSwitchKvompaniesYKVideotextUK2001YKdflZdgl 4

38 StrongerKTogetherrKTouristsâ��KuehavioralKResponsesKtoK“ointKurandKtdvertisingaKJournallofl
AdvertisingYK2020YKglYKhehZhfl 4.4 4

37 xntrepreneurshipKinKtheKvontemporaryKTourismKxcosystemmKTheKvaseKofK’ncomingKTourKOperatorsK
inKTaiwanK2017YKdcdZddf 3

36 TestingKtheKrelationshipKbetweenKvalueKcoZcreationYKperceivedKjusticeKandKguestsâ��KenjoymentaK
CurrentlIssueslinlTourismYdZdi 5.8 3
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