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j Paper IF Citations

244 TheJimpactJofJsupermarketJcredibilityJonJpurchaseJintentionJofJnovelJfoodXJJournalloflRetailinglandl
ConsumerlServicesVJ2022VJgeVJbachfe 8.5 3

243 ShouldJaJrobotJwearJaJmaskJduringJtheJpandemicpXJAnnalsloflTourismlResearchVJ2022VJjeVJbadeah 7.7

242
UnderstandingJguestsâ��JevaluationJofJgreenJhotelskJTheJinterplayJbetweenJwillingnessJtoJsacrificeJ
forJtheJenvironmentJandJintentJvsXJqualityWbasedJmarketJsignalsXJInternationallJournalloflHospitalityl
ManagementVJ2022VJbaeVJbadccj

8.3 0

241 yowJtoJavoidJcommonJmistakesJinJexperimentalJresearchpXJInternationallJournalloflContemporaryl
HospitalitylManagementVJ2021VJddVJdghWdhe 7.5 8

240 rwwJeffectkJvngagingJconsumersJinJâ��nonWcuteâ��JprosocialJinitiativesJwithJcutenessXJJournallofl
BusinesslResearchVJ2021VJbcgVJcajWcca 8.7 5

239 TheJValueJofJServiceJRobotsJfromJtheJyotelJxuestâ��sJPerspectivekJrJ”ixedW”ethodJrpproachXJ
InternationallJournalloflHospitalitylManagementVJ2021VJjeVJbacihg 8.3 15

238 TheJeffectJofJadJappealsJandJmessageJframingJonJconsumerJresponsesJtoJplantWbasedJmenuJitemsXJ
InternationallJournalloflHospitalitylManagementVJ2021VJjfVJbacjbh 8.3 5

237 uimensionalityJofJfrontlineJemployeeJfriendlinessJinJserviceJencountersXJJournalloflServicel
ManagementVJ2021VJdcVJdegWdic 7.4 4

236 RoundingJupJforJaJcausekJTheJjointJeffectJofJdonationJtypeJandJcrowdingJonJdonationJlikelihoodXJ
InternationallJournalloflHospitalitylManagementVJ2021VJjdVJbachhj 8.3 3

235 znJdarknessJweJseekJlightkJTheJimpactJofJfocalJandJgeneralJlightingJdesignsJonJcustomersâ��JapproachJ
intentionsJtowardJrestaurantsXJInternationallJournalloflHospitalitylManagementVJ2021VJjcVJbachdf 8.3 4

234 VarietyJisJtheJspiceJofJlifeKJTheJeffectJofJtheJnumberJofJsideJdishesJandJplateJpresentationJonJ
willingnessJtoJtryJ’oreanJcuisineXJJournalloflFoodservicelBusinesslResearchVJ2021VJceVJcdfWcei 2.5 1

233 weelingsJofJuncertaintyJandJpowerlessnessJfromJtovidWbjkJzmplicationsJforJadvertisingJappealsJinJ
theJrestaurantJindustryXJInternationallJournalloflHospitalitylManagementVJ2021VJjhVJbadabh 8.3 7

232 rJpathwayJtoJconsumerJforgivenessJinJtheJsharingJeconomykJTheJroleJofJrelationshipJnormsXJ
InternationallJournalloflHospitalitylManagementVJ2021VJjiVJbadaeb 8.3 4

231 rnJempathyJlensJintoJpeerJserviceJproviderskJPersonalJversusJcommercialJhostsXJInternationall
JournalloflHospitalitylManagementVJ2021VJjjVJbadahd 8.3 1

230 rppreciationJvsXJapologykJWhenJandJwhyJdoesJfaceJcoveringJrequirementJincreaseJrevisitJintentionpXJ
JournalloflRetailinglandlConsumerlServicesVJ2021VJgdVJbachaf 8.5 1

229
UnfoldingJdeconstructiveJeffectsJofJnegativeJshocksJonJpsychologicalJcontractJviolationVJ
organizationalJcynicismVJandJturnoverJintentionXJInternationallJournalloflHospitalitylManagementVJ
2020VJijVJbacfjb

8.3 17

228 WhatJrecoveryJoptionsJtoJofferJforJloyaltyJrewardJprogramJmemberskJuollarsJvsXJ”ilespXJ
InternationallJournalloflHospitalitylManagementVJ2020VJihVJbacejg 8.3 8
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227 VisualJuesignVJ”essageJtontentVJandJsenefitJTypekJTheJtaseJofJrJtauseWRelatedJ”arketingJ
tampaignXJJournalloflHospitalitylandlTourismlResearchVJ2020VJeeVJhgbWhhj 3.3 13

226 uecidingJToJStaykJrJStudyJinJyospitalityJ”anagerialJxritXJJournalloflHospitalitylandlTourismlResearch
VJ2020VJeeVJifiWigj 3.3 3

225 vxploringJemployeesâ��JperceptionsJofJcostsJandJbenefitsJofJunionizationJinJtheJhospitalityJindustryXJ
InternationallJournalloflHospitalitylManagementVJ2020VJihVJbacegf 8.3 2

224 –egativeJonlineJreviewsJandJconsumersâ��JserviceJconsumptionXJJournalloflBusinesslResearchVJ2020VJ
bbgVJchWdg 8.7 9

223 TheJimpactJofJcustomerJcompassionJonJfaceWtoWfaceJandJonlineJcomplaintsXJJournalloflHospitalityl
MarketinglandlManagementVJ2020VJcjVJieiWigi 6.4 4

222 sraggingJandJhumblebraggingJinJonlineJreviewsXJAnnalsloflTourismlResearchVJ2020VJiaVJbaciej 7.7 20

221 uoesJgenderJbiasJexistpJTheJimpactJofJgenderJcongruityJonJconsumerâ��sJrirbnbJbookingJintentionJ
andJtheJmediatingJroleJofJtrustXJInternationallJournalloflHospitalitylManagementVJ2020VJijVJbaceaf 8.3 19

220 tonsumerJresponsesJtoJsavingsJmessageJframingXJAnnalsloflTourismlResearchVJ2020VJieVJbacjji 7.7 5

219 uiscreteJemotionalJresponsesJandJfaceWtoWfaceJcomplainingkJTheJjointJeffectJofJserviceJfailureJtypeJ
andJcultureXJInternationallJournalloflHospitalitylManagementVJ2020VJjaVJbacgbd 8.3 10

218 TouchJVersusJTechJinJServiceJvncountersXJCornelllHospitalitylQuarterlyVJ2020VJbjdijgffcajfhci 2.2 4

217 ToJvrrJzsJyumanRWoidSkJyowJuoJtonsumersJReactJtoJRobotJServiceJwailureJandJRecoverypXJJournallofl
ServicelResearchVJ2020VJbajeghafcajhihj 6 30

216 —vercomingJ‘obJznsecuritykJvxaminingJxritJasJaJPredictorXJCornelllHospitalitylQuarterlyVJ2020VJgbVJbjjWcbc2.2 7

215 â��thefJrecommendedâ��JorJâ��mostJpopularâ��pJtulturalJdifferencesJinJcustomerJpreferenceJforJ
recommendationJlabelsXJInternationallJournalloflHospitalitylManagementVJ2020VJigVJbacdja 8.3 2

214 yealthyJTasteJofJyighJStatuskJSignalingJStatusJatJRestaurantsXJCornelllHospitalitylQuarterlyVJ2020VJ
gbVJeaWfc 2.2 3

213
WhenJdoesJtechnologyJanthropomorphismJhelpJalleviateJcustomerJdissatisfactionJafterJaJserviceJ
failurepJâ��JTheJmoderatingJroleJofJconsumerJtechnologyJselfWefficacyJandJinterdependentJ
selfWconstrualXJJournalloflHospitalitylMarketinglandlManagementVJ2020VJcjVJcgjWcja

6.4 36

212 yowJrationalJthinkingJstyleJaffectsJsalesJpromotionJeffectivenessXJInternationallJournallofl
HospitalitylManagementVJ2020VJieVJbacddf 8.3 13

211 rreJrllJSmilesJPerceivedJvqualpJTheJRoleJofJServiceJProviderâ��sJxenderXJServicelScienceVJ2020VJbcVJbWh 2.2 3

210 uonationJappealsJrewardingJfitnessJinJtheJcontextJofJtSRJinitiativesXJJournalloflServiceslMarketingVJ
2019VJddVJbgaWbgh 4 11

(2019-2020)
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209 TheJroleJofJreferenceJpricesJinJtheJlodgingJindustrykJtheJmoderatingJeffectJofJanJindividualâ��sJ
psychologicalJstateXJJournalloflTravellandlTourismlMarketingVJ2019VJdgVJfbbWfca 6.6 6

208 â��yowJmayJiJhelpJyoupâ��JSaysJaJrobotkJvxaminingJlanguageJstylesJinJtheJserviceJencounterXJ
InternationallJournalloflHospitalitylManagementVJ2019VJicVJdcWdi 8.3 44

207 “oveJisJinJtheJmenukJ“everagingJhealthyJrestaurantJbrandsJwithJhandwrittenJtypefaceXJJournallofl
BusinesslResearchVJ2019VJjiVJcijWcji 8.7 24

206 rreJtattoosJstillJaJtaboopXJInternationallJournalloflContemporarylHospitalitylManagementVJ2019VJdbVJiheWiij7.5 6

205 weelingJleftJoutJandJlosingJcontrolkJTheJinteractiveJeffectJofJsocialJexclusionJandJgenderJonJbrandJ
attitudeXJInternationallJournalloflHospitalitylManagementVJ2019VJhhVJdadWdba 8.3 7

204
rJcommentaryJonJcrossWculturalJresearchJinJhospitalityJPJtourismJinquiryJRinvitedJpaperJforJ
â��luminariesâ��JspecialJissueJofJznternationalJ‘ournalJofJyospitalityJ”anagementSXJInternationallJournall
oflHospitalitylManagementVJ2019VJhgVJbaWbc

8.3 8

203 WhenJorganicJfoodJchoicesJshapeJsubsequentJfoodJchoiceskJTheJinterplayJofJgenderJandJhealthJ
consciousnessXJInternationallJournalloflHospitalitylManagementVJ2019VJhgVJjeWbab 8.3 31

202 TheJ‘ointJzmpactsJofJneedJforJStatusJandJ”obileJrppsâ��JSocialJVisibilityJonJyotelJtustomersâ��J
sehavioralJzntentionsXJInternationallJournalloflHospitalitylandlTourismlAdministrationVJ2019VJbWcb 2 4

201 rreJvegetarianJcustomersJmoreJâ��greenâ��pXJJournalloflFoodservicelBusinesslResearchVJ2019VJccVJeghWeic 2.5 9

200 senefitsJofJauthenticitykJPostWfailureJloyaltyJinJtheJsharingJeconomyXJAnnalsloflTourismlResearchVJ
2019VJhiVJbacheb 7.7 48

199 rreJattractiveJreviewersJmoreJpersuasivepJvxaminingJtheJroleJofJphysicalJattractivenessJinJonlineJ
reviewsXJJournalloflConsumerlMarketingVJ2019VJdgVJhciWhdj 2 7

198 TheJsocialJinfluenceJofJotherJconsumersJonJconsumersâ��JrewardJdonationsXJInternationallJournallofl
HospitalitylManagementVJ2019VJhhVJfaeWfbb 8.3 10

197 SpilloverJvffectsJofJStatusJuemotionJonJtustomerJReactionsJtoJ“oyaltyJRewardJPromotionskJTheJ
RoleJofJ–eedJforJStatusJandJvxclusivityXJJournalloflTravellResearchVJ2019VJfiVJbdacWbdbg 6.3 7

196 TheJeffectJofJcoreJmenuJattributeVJgreenJmenuJbackgroundVJandJgenderJonJconsumersâ��JattitudesJ
towardJkoreanJdishesXJJournalloflFoodservicelBusinesslResearchVJ2019VJccVJdhWej 2.5 4

195 znJsearchJofJdinersJresponsiveJtoJhealthJcueskJznsightsJfromJUXSXJconsumersXJInternationallJournallofl
HospitalitylManagementVJ2019VJicVJcgaWcgj 8.3 5

194 rppleJPaykJtoolnessJandJembarrassmentJinJtheJserviceJencounterXJInternationallJournallofl
HospitalitylManagementVJ2019VJhiVJcgiWchf 8.3 23

193 rJconceptualJmodelJofJcoWcreatingJanJauthenticJluxuryJspaJexperienceXJInternationallJournalloflSpal
andlWellnessVJ2018VJbVJdjWfe 0.4 8

192 SellingJPainfulJYetJPleasurableJServiceJ—fferingskJrnJvxaminationJofJyedonicJrppealsXJJournallofl
ServicelResearchVJ2018VJcbVJddgWdfc 6 11
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191 tircularJvsXJangularJservicescapekJâ��Shapingâ��JcustomerJresponseJtoJaJfastJserviceJencounterJpaceXJ
JournalloflBusinesslResearchVJ2018VJijVJehWfg 8.7 49

190 WhomJdoJweJtrustpJtulturalJdifferencesJinJconsumerJresponsesJtoJonlineJrecommendationsXJ
InternationallJournalloflContemporarylHospitalitylManagementVJ2018VJdaVJbfaiWbfcf 7.5 26

189 ”anagingJtheJfaceJinJserviceJfailurekJtheJmoderationJeffectJofJsocialJpresenceXJInternationallJournall
oflContemporarylHospitalitylManagementVJ2018VJdaVJbdbeWbddb 7.5 15

188 xenderJdifferencesJinJtheJintentionsJtoJvoiceJcomplaintsJacrossJdifferentJserviceJfailureJmodesXJ
JournalloflFoodservicelBusinesslResearchVJ2018VJcbVJccWdc 2.5 11

187 zsJztJ”yJ“uckJorJ“oyaltypJTheJRoleJofJtultureJonJtustomerJPreferencesJforJ“oyaltyJRewardJTypesXJ
JournalloflTravellResearchVJ2018VJfhVJhgjWhhi 6.3 24

186 ReferenceJPriceJandJztsJrsymmetricJvffectsJonJPriceJvvaluationskJTheJ”oderatingJRoleJofJxenderXJ
CornelllHospitalitylQuarterlyVJ2018VJfjVJbijWbje 2.2 21

185 TheJroleJofJdialecticismJandJreviewerJexpertiseJinJconsumerJresponsesJtoJmixedJreviewsXJ
InternationallJournalloflHospitalitylManagementVJ2018VJgjVJejWff 8.3 16

184 tonsumerJResponseJtoJruthenticW“anguageJVersusJvnglishW“anguageJ”enuJ“abelingJinJvthnicJ
uiningXJCornelllHospitalitylQuarterlyVJ2018VJfjVJbcfWbde 2.2 10

183 TheJvffectJofJrssortmentJPricingJonJthoiceJandJSatisfactionkJTheJ”oderatingJRoleJofJtonsumerJ
tharacteristicsXJCornelllHospitalitylQuarterlyVJ2018VJfjVJgWbe 2.2 6

182 SoJprivateVJyetJsoJpublickJTheJimpactJofJspatialJdistanceVJotherJdinersVJandJpowerJonJsoloJdiningJ
experiencesXJJournalloflBusinesslResearchVJ2018VJjcVJdgWeh 8.7 24

181 TheJvffectJofJvxperienceJtongruityJonJRepurchaseJzntentionkJTheJ”oderatingJRoleJofJPublicJ
tommitmentXJServicelScienceVJ2018VJbaVJbceWbdi 2.2 3

180 yowJhandwritingJreducesJnegativeJonlineJratingsXJAnnalsloflTourismlResearchVJ2018VJhdVJbhbWbhj 7.7 18

179 WhenJPizzaJuoesnâ��tJSoundJasJxoodJasJUsualkJRestrainedJVersusJUnrestrainedJvatersâ��JResponsesJtoJ
xlutenWwreeJ”enuJztemsXJCornelllHospitalitylQuarterlyVJ2018VJfjVJdjhWeba 2.2 2

178 ServiceJRecoveryVJ‘usticeJPerceptionVJandJworgivenesskJTheJâ��—therJtustomersâ��JPerspectivesXJ
ServiceslMarketinglQuarterlyVJ2018VJdjVJbWcb 1 14

177
TheJzmpactJofJtustomerJ“oyaltyJandJRestaurantJSanitationJxradesJonJRevisitJzntentionJandJtheJ
zmportanceJofJ–arrativeJznformationkJTheJtaseJofJ–ewJYorkJRestaurantJSanitationJxradingJSystemXJ
CornelllHospitalitylQuarterlyVJ2018VJfjVJchfWcie

2.2 5

176 TheJvffectsJofJznternalJandJvxternalJReferenceJPricesJonJTravelersâ��JPriceJvvaluationsXJJournallofl
TravellResearchVJ2018VJfhVJbagiWbahh 6.3 26

175 rJTaleJofJTwoJtultureskJtonsumerJReactanceJandJWillingnessJtoJsookJwencedJRatesXJJournallofl
TravellResearchVJ2018VJfhVJhahWhcg 6.3 9

174 uiningJalonepJSoloJconsumersâ��JselfWesteemJandJincidentalJsimilarityXJJournalloflServiceslMarketingVJ
2018VJdcVJhghWhhg 4 4

(2018-2018)
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173 trossWnationalJdifferencesJinJcomplaintJbehaviorkJculturalJorJsituationalpXJJournalloflServicesl
MarketingVJ2018VJdcVJjbdWjce 4 10

172 uoesJexpressingJsubjectivityJinJonlineJreviewsJenhanceJpersuasionpXJJournalloflConsumerlMarketingVJ
2018VJdfVJeadWebd 2 15

171
TheJzmpactJofJStatusJSeekingJonJtonsumersâ��JWordJofJ”outhJandJProductJPreferenceâ��rJ
tomparisonJsetweenJ“uxuryJyospitalityJServicesJandJ“uxuryJxoodsXJJournalloflHospitalitylandl
TourismlResearchVJ2017VJebVJdWcc

3.3 74

170 torporateJSocialJResponsibilityJandJvquityWyolderJRiskJinJtheJyospitalityJzndustryXJCornelll
HospitalitylQuarterlyVJ2017VJfiVJibWjd 2.2 18

169 TheJzmpactJofJwellowJtonsumersâ��JPresenceVJrppealJTypeVJandJrctionJ—bservabilityJonJtonsumersâ��J
uonationJsehaviorsXJCornelllHospitalitylQuarterlyVJ2017VJfiVJcadWcbd 2.2 13

168 rnJznvestigationJzntoJwacebookJâ��“ikingâ��JsehaviorJrnJvxploratoryJStudyXJSociallMedialandlSocietyVJ
2017VJdVJcafgdafbbhhaghi 2.3 11

167 rdvertisingJspendingVJfirmJperformanceVJandJtheJmoderatingJimpactJofJtSRXJTourismlEconomicsVJ
2017VJcdVJbeieWbejf 3.1 19

166 ”odelingJtechnicalJandJserviceJefficiencyXJTransportationlResearchlPartlB:lMethodologicalVJ2017VJjgVJbbdWbcf7.2 8

165 TheJimpactJofJstereotypingJonJconsumersQJfoodJchoicesXJJournalloflBusinesslResearchVJ2017VJibVJiaWif 8.7 7

164 TheJimpactJofJlanguageJstyleJonJconsumerspJreactionsJtoJonlineJreviewsXJTourismlManagementVJ
2017VJfjVJfjaWfjg 10.8 65

163 rirbnbkJ—nlineJtargetedJadvertisingVJsenseJofJpowerVJandJconsumerJdecisionsXJInternationallJournall
oflHospitalitylManagementVJ2017VJgaVJddWeb 8.3 157

162 TheJRoleJofJPowerJandJzncentivesJinJznducingJwakeJReviewsJinJtheJTourismJzndustryXJJournallofl
TravellResearchVJ2017VJfgVJjhfWjih 6.3 33

161 TheJzmpactJofJSelfWServiceJTechnologyJandJtheJPresenceJofJ—thersJonJtauseWRelatedJ”arketingJ
ProgramsJinJRestaurantsXJJournalloflHospitalitylMarketinglandlManagementVJ2016VJcfVJfehWfgc 6.4 30

160 “uxeJforJ“esskJyowJuoJtonsumersJReactJtoJ“uxuryJyotelJPriceJPromotionspJTheJ”oderatingJRoleJofJ
tonsumersâ��J–eedJforJStatusXJCornelllHospitalitylQuarterlyVJ2016VJfhVJicWjc 2.2 58

159 TheJinfluenceJofJaJâ��greenâ��JloyaltyJprogramJonJserviceJencounterJsatisfactionXJJournalloflServicesl
MarketingVJ2016VJdaVJfhgWfif 4 19

158 WhyJdoJweJbuyJluxuryJexperiencespXJInternationallJournalloflContemporarylHospitalitylManagementVJ
2016VJciVJbieiWbigh 7.5 88

157 uoesJanthropomorphismJinfluenceJcustomersâ��JswitchingJintentionsJinJtheJselfWserviceJtechnologyJ
failureJcontextpXJJournalloflServiceslMarketingVJ2016VJdaVJhbdWhcd 4 55

156 rnJexaminationJofJpopularJpricingJandJpriceJframingJtechniquesJinJtheJhospitalityJindustryJandJ
directionsJforJfutureJresearchXJInternationallJournalloflRevenuelManagementVJ2016VJjVJbhf 0.2 6
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155 PowerfulJorJpowerlessJcustomerskJtheJinfluenceJofJgratitudeJonJengagementJwithJtSRXJJournallofl
ServiceslMarketingVJ2016VJdaVJfbjWfci 4 33

154 rJdoubleJwhammyJeffectJofJethnicityJandJgenderJonJconsumerJresponsesJtoJmanagementJlevelJ
serviceJfailuresXJJournalloflServicelManagementVJ2016VJchVJddjWdfj 7.4 10

153 TheJzmpactJofJ—ptionJPopularityVJSocialJznclusionYvxclusionVJandJSelfWaffirmationJonJtonsumersâ��J
PropensityJtoJthooseJxreenJyotelsXJJournalloflBusinesslEthicsVJ2016VJbdgVJfhfWfif 4.3 24

152 —nlineJReviewskJTheJRoleJofJznformationJ“oadJandJPeripheralJwactorsXJJournalloflTravellResearchVJ
2016VJffVJcjjWdba 6.3 57

151 yowJanchoringJandJselfWconfidenceJlevelJinfluenceJperceivedJsavingJonJtensileJpriceJclaimJframingXJ
JournalloflRevenuelandlPricinglManagementVJ2016VJbfVJbdiWbfc 0.9 2

150 vffectiveJtommunicationJStrategiesJforJStoreJRemodelingXJCornelllHospitalitylQuarterlyVJ2016VJfhVJebbWeca2.2 2

149 tonsumerJresponseJtoJorganicJfoodJinJrestaurantskJrJserialJmediationJanalysisXJJournallofl
FoodservicelBusinesslResearchVJ2016VJbjVJbajWbcb 2.5 21

148 rJmetaWanalysisJofJbehavioralJintentionsJforJenvironmentWfriendlyJinitiativesJinJhospitalityJresearchXJ
InternationallJournalloflHospitalitylManagementVJ2016VJfeVJbahWbbf 8.3 124

147 TheJvffectsJofJ—therJtustomersâ��JuressJStyleJonJtustomersâ��JrpproachJsehaviorskJTheJ”oderatingJ
RoleJofJSenseJofJPowerXJCornelllHospitalitylQuarterlyVJ2016VJfhVJcbbWcbi 2.2 21

146 TheJzmpactJofJPowerJonJServiceJtustomersâ��JWillingnessJtoJPostJ—nlineJReviewsXJJournalloflServicel
ResearchVJ2016VJbjVJcceWcdi 6 56

145 tonsumerJenvyJduringJserviceJencountersXJJournalloflServiceslMarketingVJ2016VJdaVJdfjWdhc 4 13

144 UsingJtomparativeJrdvertisingJtoJPromoteJTechnologyWsasedJyospitalityJServicesXJCornelll
HospitalitylQuarterlyVJ2016VJfhVJbgcWbhb 2.2 17

143 znvestigatingJtheJimpactJofJsurpriseJrewardsJonJconsumerJresponsesXJInternationallJournallofl
HospitalitylManagementVJ2015VJfaVJchWdf 8.3 37

142 zmprovingJserviceJmanagementJinJbudgetJhotelsXJInternationallJournalloflHospitalitylManagementVJ
2015VJejVJbdjWbei 8.3 32

141 SilentJVoiceskJ–onbehavioralJReactionsJtoJServiceJwailuresXJServiceslMarketinglQuarterlyVJ2015VJdgVJjfWbbb1 14

140 RevenueJmanagementJinJtheJcontextJofJmovieJtheaterskJzsJitJfairpXJJournalloflRevenuelandlPricingl
ManagementVJ2015VJbeVJhcWid 0.9 12

139 yowJdoesJsocialJdistanceJimpactJcustomersâ��JcomplaintJintentionspJrJcrossWculturalJexaminationXJ
InternationallJournalloflHospitalitylManagementVJ2015VJehVJdfWec 8.3 36

138 TheJvffectJofJSelfâ��srandJtonnectionJandJSelfWtonstrualJonJsrandJ“oversâ��JWordJofJ”outhJRW—”SXJ
CornelllHospitalitylQuarterlyVJ2015VJfgVJechWedf 2.2 43

(2015-2016)
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137 rnJexaminationJofJcorporateJsocialJresponsibilityJandJprocessingJfluencyJinJaJserviceJcontextXJ
JournalloflServiceslMarketingVJ2015VJcjVJbadWbbb 4 13

136 vffectsJofJmessageJappealJandJserviceJtypeJinJtSRJcommunicationJstrategiesXJJournalloflBusinessl
ResearchVJ2015VJgiVJbeiiWbejf 8.7 70

135 TheJzmpactJofJServicescapeJtuesJonJtonsumerJPrepurchaseJruthenticityJrssessmentJandJ
PatronageJzntentionsJtoJvthnicJRestaurantsXJJournalloflHospitalitylandlTourismlResearchVJ2015VJdjVJdegWdhc3.3 77

134 tustomerJresponsesJtoJinterculturalJcommunicationJaccommodationJstrategiesJinJhospitalityJ
serviceJencountersXJInternationallJournalloflHospitalitylManagementVJ2015VJfbVJjgWbae 8.3 23

133 yowJdoesJsocialJcapitalJinfluenceJtheJhospitalityJfirmQsJfinancialJperformancepJTheJmoderatingJroleJ
ofJentrepreneurialJactivitiesXJInternationallJournalloflHospitalitylManagementVJ2015VJfbVJecWff 8.3 38

132 WearableJtechnologyJinJserviceJdeliveryJprocesseskJTheJgenderWmoderatedJtechnologyJ
objectificationJeffectXJInternationallJournalloflHospitalitylManagementVJ2015VJfbVJbWh 8.3 32

131 yowJuoesJtorporateJSocialJResponsibilityJrffectJtonsumerJResponseJtoJServiceJwailureJinJ
suyerâ��SellerJRelationshipspXJJournalloflRetailingVJ2015VJjbVJbeaWbfd 6.5 134

130 vthnicJdiningkJ–eedJtoJbelongVJneedJtoJbeJuniqueVJandJmenuJofferingXJInternationallJournallofl
HospitalitylManagementVJ2015VJejVJbWh 8.3 29

129 uoesJadvertisingJspendingJimproveJsalesJperformancepXJInternationallJournalloflHospitalityl
ManagementVJ2015VJeiVJbgbWbgg 8.3 24

128 PredictorsJofJavoidanceJtowardsJpersonalizationJofJrestaurantJsmartphoneJadvertisingXJJournallofl
HospitalitylandlTourismlTechnologyVJ2015VJgVJbefWbfj 4.2 26

127 â��zJWantJtoJyelpâ��JversusJâ��zJrmJ‘ustJ”adâ��kJyowJrffectiveJtommitmentJznfluencesJtustomerJ
weedbackJuecisionsXJCornelllHospitalitylQuarterlyVJ2015VJfgVJcbdWccc 2.2 37

126 TheJeffectsJofJpromotionJframingJonJconsumersQJpriceJperceptionsXJJournalloflServicelManagementVJ
2014VJcfVJbejWbga 7.4 27

125 zmprovingJconsumerJsatisfactionJinJgreenJhotelskJTheJrolesJofJperceivedJwarmthVJperceivedJ
competenceVJandJtSRJmotiveXJInternationallJournalloflHospitalitylManagementVJ2014VJecVJcaWdb 8.3 167

124 rJgroundedJtheoryJapproachJtoJdevelopingJaJcareerJchangeJmodelJinJhospitalityXJInternationall
JournalloflHospitalitylManagementVJ2014VJdiVJijWji 8.3 28

123 TerritorialityJrevisitedkJ—therJcustomerQsJperspectiveXJInternationallJournalloflHospitalityl
ManagementVJ2014VJdiVJeiWfg 8.3 31

122 TheJeffectJofJpowerJandJgenderJonJtechnologyJacceptanceXJJournalloflHospitalitylandlTourisml
TechnologyVJ2014VJfVJcjjWdbe 4.2 20

121 TheJzmpactJofJxenderJandJPrepurchaseJ”oodJonJtonsumerJxuiltJafterJaJTravelJPurchaseXJJournallofl
TravellResearchVJ2014VJfdVJgcfWgdh 6.3 22

120 ueterminantsJofJtustomerJtomplaintJsehaviorJinJaJRestaurantJtontextkJTheJRoleJofJtultureVJPriceJ
“evelVJandJtustomerJ“oyaltyXJJournalloflHospitalitylMarketinglandlManagementVJ2014VJcdVJiifWjag 6.4 31
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119 uoJaffluentJcustomersJcareJwhenJluxuryJbrandsJgoJmasspXJInternationallJournalloflContemporaryl
HospitalitylManagementVJ2014VJcgVJfcgWfed 7.5 59

118 TheJzmpactJofJwrontlineJvmployeesâ��JWorkâ��wamilyJtonflictJonJtustomerJSatisfactionkJTheJ”ediatingJ
RoleJofJvxhaustionJandJvmotionalJuisplaysXJCornelllHospitalitylQuarterlyVJ2014VJffVJeccWedc 2.2 36

117 rnJrnalysisJofJtonsumersâ��JReactionsJtoJTravelJWebsitesâ��JuiscriminationJbyJtomputerJPlatformXJ
CornelllHospitalitylQuarterlyVJ2014VJffVJcbaWcbf 2.2 5

116 ServiceJResearchJinJtheJyospitalityJ“iteraturekJznsightsJfromJaJSystematicJReviewXJCornelllHospitalityl
QuarterlyVJ2014VJffVJcihWcjj 2.2 28

115 torporateJvolunteeringJprogramsJandJconsumerJperceptionskJanJinformationJprocessingJ
perspectiveXJJournalloflServiceslMarketingVJ2013VJchVJfhcWfhi 4 12

114 vffectivenessJofJrecoveryJactionsJonJdeviantJcustomerJbehaviorâ��TheJmoderatingJroleJofJgenderXJ
InternationallJournalloflHospitalitylManagementVJ2013VJdfVJbiaWbjc 8.3 27

113 vxaminingJtheJspilloverJeffectJofJfrontlineJemployeesâ��Jworkâ��familyJconflictJonJtheirJaffectiveJworkJ
attitudesJandJcustomerJsatisfactionXJInternationallJournalloflHospitalitylManagementVJ2013VJddVJdbaWdbf 8.3 45

112 TheJeffectJofJregulatoryJfocusJandJdelayJtypeJonJconsumersâ��JreactionsJtoJdelayXJInternationall
JournalloflHospitalitylManagementVJ2013VJdcVJbbdWbca 8.3 13

111 uoesJaJsurpriseJstrategyJneedJwordspJTheJeffectJofJexplanationsJforJaJsurpriseJstrategyJonJ
customerJdelightJandJexpectationsXJJournalloflServiceslMarketingVJ2013VJchVJdgbWdha 4 35

110 TheJzmpactJofJ—therJtustomersJonJtustomerJvxperienceskJrJPsychologicalJuistanceJPerspectiveXJ
JournalloflHospitalitylandlTourismlResearchVJ2013VJdhVJhhWjj 3.3 67

109 rnJrffectiveJzmageJPositioningJofJ“asJVegasJyotelsXJJournalloflQualitylAssurancelinlHospitalitylandl
TourismVJ2013VJbeVJcabWcbh 2 14

108 vxistentialJxuiltJandJPreferentialJTreatmentkJTheJtaseJofJanJrirlineJUpgradeXJJournalloflTravell
ResearchVJ2013VJfcVJfjbWfjj 6.3 22

107 TheJimpactJofJcyberostracismJonJonlineJcomplaintJhandlingXJInternationallJournalloflRetaillandl
DistributionlManagementVJ2013VJebVJefWga 3.5 24

106 TimeJStylesJandJWaitingJinJtrowdedJServiceJvnvironmentsXJJournalloflTravellandlTourismlMarketingVJ
2012VJcjVJdchWdde 6.6 21

105 UserJreactionsJtoJsearchJenginesJlogoskJinvestigatingJbrandJknowledgeJofJwebJsearchJenginesXJ
ElectroniclCommercelResearchVJ2012VJbcVJecjWefe 2.1 14

104 TheJattributesJofJaJcruiseJshipJthatJinfluenceJtheJdecisionJmakingJofJcruisersJandJpotentialJcruisersXJ
InternationallJournalloflHospitalitylManagementVJ2012VJdbVJbfcWbfj 8.3 64

103 TheJimpactJofJpreventionJversusJpromotionJhopeJonJtSRJactivitiesXJInternationallJournallofl
HospitalitylManagementVJ2012VJdbVJedWfb 8.3 45

102 TheJroleJofJtieJstrengthJonJconsumerJdissatisfactionJresponsesXJInternationallJournalloflHospitalityl
ManagementVJ2012VJdbVJdjjWeae 8.3 38

(2012-2014)
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101 SocietalJ–ormsVJ–eedJforJtlosureVJandJServiceJRecoveryXJJournalloflInternationallConsumerl
MarketingVJ2012VJceVJdfgWdhb 2.1 4

100 TheJRoleJofJtulturalJTightnessâ��“oosenessJinJtheJvthicsJofJServiceJRecoveryXJJournalloflGloball
MarketingVJ2012VJcfVJdWbg 2.4 10

99 TheJroleJofJhotelJownerskJtheJinfluenceJofJcorporateJstrategiesJonJhotelJperformanceXJInternationall
JournalloflContemporarylHospitalitylManagementVJ2012VJceVJbccWbdj 7.5 73

98 rntecedentsJtoJparticipationJinJcorporateJsocialJresponsibilityJprogramsXJJournalloflServicel
ManagementVJ2012VJcdVJggeWghg 7.4 24

97 znformationJUsefulnessJVersusJvaseJofJUsekJWhichJ”akesJaJuestinationJWebsiteJ”oreJPersuasivepXJ
TourismlAnalysisVJ2012VJbhVJbfWcg 1.6 4

96 vffectsJofJxenderJandJvxpertiseJonJtonsumersâ��J”otivationJtoJReadJ—nlineJyotelJReviewsXJCornelll
HospitalitylQuarterlyVJ2011VJfcVJdjjWeag 2.2 154

95 TheJroleJofJselfWserviceJtechnologiesJinJrestoringJjusticeXJJournalloflBusinesslResearchVJ2011VJgeVJdeiWdff 8.7 24

94 rnJexaminationJofJelectronicJvideoJclipsJinJtheJcontextJofJhotelJWebsitesXJInternationallJournallofl
HospitalitylManagementVJ2011VJdaVJgbcWgbi 8.3 30

93 —therJconsumersJinJserviceJencounterskJrJscriptJtheoreticalJperspectiveXJInternationallJournallofl
HospitalitylManagementVJ2011VJdaVJjddWjeb 8.3 68

92 rJcrossWculturalJcomparisonJofJperceivedJinformationalJfairnessJwithJserviceJfailureJexplanationsXJ
JournalloflServiceslMarketingVJ2011VJcfVJecjWedj 4 66

91 vffectsJofJ”essageJrppealJwhenJtommunicatingJtSRJznitiativesJ2011VJcgbWchf 2

90 tonsumerJxoalsJandJtheJServiceJvncounterkJvvaluatingJxoalJzmportanceJandJtheJ”oderatingJvffectJ
ofJxoalJProgressJonJSatisfactionJwormationXJJournalloflHospitalitylandlTourismlResearchVJ2010VJdeVJcehWcgi3.3 9

89 —rganizationalJlearningJfromJcustomerJfeedbackJreceivedJbyJserviceJemployeesXJJournalloflServicel
ManagementVJ2010VJcbVJdgdWdih 7.4 37

88 uoJwomenJlikeJoptionsJmoreJthanJmenpJrnJexaminationJinJtheJcontextJofJserviceJrecoveryXJJournall
oflServiceslMarketingVJ2010VJceVJejjWfai 4 24

87 yotelJsrandJStrategyXJCornelllHospitalitylQuarterlyVJ2010VJfbVJchWde 2.2 81

86 TheJrelationshipJbetweenJconsumerJcomplainingJbehaviorJandJserviceJrecoveryXJInternationall
JournalloflContemporarylHospitalitylManagementVJ2010VJccVJjhfWjjb 7.5 90

85 TheJimpactJofJmoodJstatesJandJsurpriseJcuesJonJsatisfactionXJInternationallJournalloflHospitalityl
ManagementVJ2010VJcjVJedcWedg 8.3 31

84 rJdescriptiveJexaminationJofJcorporateJgovernanceJinJtheJhospitalityJindustryXJInternationallJournall
oflHospitalitylManagementVJ2010VJcjVJghhWgie 8.3 56
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83 RestaurantJServicescapeVJServiceJvncounterVJandJPerceivedJtongruencyJonJtustomersQJvmotionsJ
andJSatisfactionXJJournalloflHospitalitylMarketinglandlManagementVJ2010VJbjVJibjWieb 6.4 168

82 rJgroundedJtheoryJmodelJofJserviceJprovidersQJstressVJemotionVJandJcopingJduringJinterculturalJ
serviceJencountersXJManaginglServicelQualityVJ2010VJcaVJdciWdec 49

81 znfluenceJofJPriceJonJtonsumerJ”ealJthoiceJinJaJsundlingJtontextXJJournalloflFoodservicelBusinessl
ResearchVJ2010VJbdVJbbeWbcg 2.5 3

80 TheJimpactJofJcompanyJtypeJandJcorporateJsocialJresponsibilityJmessagingJonJconsumerJ
perceptionsXJJournalloflFinanciallServiceslMarketingVJ2010VJbfVJbcgWbdf 2.8 28

79 rnJanalysisJofJeWbusinessJadoptionJandJitsJimpactJonJrelationalJqualityJinJtravelJagencyâ��supplierJ
relationshipsXJTourismlManagementVJ2010VJdbVJhhhWhih 10.8 72

78 RestaurantJtrowdingJandJPerceptionsJofJServiceJQualitykJTheJRoleJofJtonsumptionJxoalsJandJ
rttributionsXJJournalloflFoodservicelBusinesslResearchVJ2009VJbcVJddbWded 2.5 13

77 PerceivedJwairnessJofJPriceJuifferencesJrcrossJthannelskJTheJ”oderatingJRoleJofJPriceJwrameJandJ
–ormJPerceptionsXJJournalloflMarketinglTheorylandlPracticeVJ2009VJbhVJdhWei 2.2 43

76 yotelJRebrandingJandJRescalingkJvffectsJonJwinancialJPerformanceXJCornelllHospitalitylQuarterlyVJ
2009VJfaVJdgaWdha 2.2 29

75 r–JvXr”z–rTz—–J—wJvXP“r–rTz—–JTYP—“—xYJ—–JPvRtvzVvuJz–w—R”rTz—–r“JwrzR–vSSJz–J
TyvJt—–TvXTJ—wJrzRJTRrVv“XJJournalloflTravellandlTourismlMarketingVJ2009VJcgVJhjfWiaf 6.6 13

74 TyvJ‘—z–TJvwwvtTSJ—wJSvRVztvJwrz“URvJ”—uvVJRvt—VvRYJvww—RTVJr–uJxv–uvRJ—–J
tUST—”vRSQJP—STWRvt—VvRYJSrTzSwrtTz—–XJJournalloflTravellandlTourismlMarketingVJ2009VJcgVJbcaWbci6.6 30

73 yotelJrevenueJmanagementJandJtheJznternetkJTheJeffectJofJpriceJpresentationJstrategiesJonJ
customersâ��JwillingnessJtoJbookXJInternationallJournalloflHospitalitylManagementVJ2009VJciVJchcWchj 8.3 107

72 PerceivedJserviceJencounterJpaceJandJcustomerJsatisfactionXJJournalloflServicelManagementVJ2009VJ
caVJdiaWead 7.4 48

71 tonsumerJreactionJtoJcrowdingJforJextendedJserviceJencountersXJManaginglServicelQualityVJ2009VJ
bjVJdbWeb 43

70 TheJvffectJofJtrossWthannelJPriceJuisYparityJonJvthicalityJvvaluationsJandJPurchaseJzntentkJTheJ
”oderatingJRoleJofJPriceJwrameXJJournalloflMarketinglChannelsVJ2009VJbgVJbdbWbeh 0.4 11

69 yowJtoJhandleJPRJdisasterspJrnJexaminationJofJtheJimpactJofJcommunicationJresponseJtypeJandJ
failureJattributionsJonJconsumerJperceptionsXJJournalloflServiceslMarketingVJ2009VJcdVJcbbWcbi 4 23

68 TheJroleJofJstoreJenvironmentalJstimulationJandJsocialJfactorsJonJimpulseJpurchasingXJJournallofl
ServiceslMarketingVJ2008VJccVJfgcWfgh 4 167

67 PerceivedJcontrollabilityJandJserviceJexpectationskJznfluencesJonJcustomerJreactionsJfollowingJ
serviceJfailureXJJournalloflBusinesslResearchVJ2008VJgbVJceWda 8.7 165

66 TheJimpactJofJexperientialJconsumptionJcognitionsJandJemotionsJonJbehavioralJintentionsXJJournall
oflServiceslMarketingVJ2008VJccVJdadWdbf 4 247

(2008-2010)
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65 uiscreteJ–egativeJvmotionsJandJtustomerJuissatisfactionJResponsesJinJaJtasualJRestaurantJ
SettingXJJournalloflHospitalitylandlTourismlResearchVJ2008VJdcVJijWbah 3.3 137

64 rnJexaminationJofJtheJimpactJofJculturalJorientationJandJfamiliarityJinJserviceJencounterJ
evaluationsXJJournalloflServicelManagementVJ2008VJbjVJggcWgib 45

63 TheJroleJofJpostWtrainingJselfWefficacyJinJcustomersQJuseJofJselfJserviceJtechnologiesXJJournallofl
ServicelManagementVJ2008VJbjVJejcWfaf 70

62 ”arketingJ—utlayskJzmportantJzntangibleJrssetsJinJtheJyotelJzndustrypXJJournalloflQualitylAssurancel
inlHospitalitylandlTourismVJ2008VJiVJgbWhg 2 3

61 TheJRelationshipJofJSalesJandJ”arketingJvxpensesJtoJyotelJPerformanceJinJtheJUnitedJStatesXJ
CornelllHospitalitylQuarterlyVJ2008VJejVJdffWdgd 2.2 48

60 tustomerJsatisfactionVJserviceJfailureVJandJserviceJrecoveryJ2008VJcjgWdcd 7

59 TheJuebateJRegardingJProfitabilityXJJournalloflTravellandlTourismlMarketingVJ2007VJcbVJbdbWbdf 6.6 6

58 yowJvffectiveJrreJ“oyaltyJRewardJProgramsJinJurivingJShareJofJWalletpXJJournalloflServicelResearchVJ
2007VJjVJdchWdde 6 117

57 rccountingJforJtheJ‘ointJvffectsJofJtheJServicescapeJandJServiceJvxchangeJonJtonsumersâ��J
SatisfactionJvvaluationsXJJournalloflHospitalitylandlTourismlResearchVJ2007VJdbVJdWbi 3.3 56

56 TheJvffectJofJ”ealJPaceJonJtustomerJSatisfactionXJThelCornelllHotellandlRestaurantlAdministrationl
QuarterlyVJ2007VJeiVJcdbWcee 55

55 TheJroleJofJarousalJcongruencyJinJinfluencingJconsumersQJsatisfactionJevaluationsJandJinWstoreJ
behaviorsXJJournalloflServicelManagementVJ2007VJbiVJgWce 65

54 yowJandJyowJ”uchJToJRevealpJTheJvffectsJofJPriceJTransparencyJ—nJtonsumersQJPriceJPerceptionsXJ
JournalloflHospitalitylandlTourismlResearchVJ2007VJdbVJfdaWfef 3.3 36

53 TheJzmpactJofJrffectiveJtommitmentJandJyotelJTypeJinJznfluencingJxuestsQJShareJofJWalletXJJournall
oflHospitalitylMarketinglandlManagementVJ2007VJbfVJffWgi 23

52 TheJpowerJofJexplanationsJinJmitigatingJtheJillWeffectsJofJserviceJfailuresXJJournalloflServicesl
MarketingVJ2006VJcaVJeccWeci 4 70

51 UnderstandingJRestaurantJSwitchingJsehaviorJfromJaJtulturalJPerspectiveXJJournalloflHospitalityl
andlTourismlResearchVJ2006VJdaVJdWbf 3.3 31

50 TheJRoleJofJuisclosureJinJVariableJyotelJPricingkJrJtrossWtulturalJtomparisonJofJtustomersâ��J
wairnessJPerceptionsXJThelCornelllHotellandlRestaurantlAdministrationlQuarterlyVJ2006VJehVJchWdf 63

49 rJtaseJStudyJtoJuetermineJtheJzmpactJofJ—fferingJSelectiveJ”enusJonJtustomerJSatisfactionJinJaJ
yealthWtareJwoodserviceJ—perationXJJournalloflFoodservicelBusinesslResearchVJ2006VJiVJfdWhh 2.5 1

48 TheJzmpactJofJTimelinessJonJtomplaintJSatisfactionJinJtheJtontextJofJtallWtentersXJJournallofl
HospitalitylMarketinglandlManagementVJ2006VJbeVJfWbg 6
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47 StrategicJyotelJuevelopmentJandJPositioningkJTheJvffectsJofJRevenueJuriversJonJProfitabilityXJThel
CornelllHotellandlRestaurantlAdministrationlQuarterlyVJ2006VJehVJbegWbfe 89

46 yowJrffectiveJtommitmentJsoostsJxuestJ“oyaltyJRandJPromotesJwrequentWguestJProgramsSXJThel
CornelllHotellandlRestaurantlAdministrationlQuarterlyVJ2006VJehVJbheWbib 154

45 yotelJxuestJSatisfactionJandJsrandJPerformanceXJJournalloflQualitylAssurancelinlHospitalitylandl
TourismVJ2006VJhVJcfWdj 2 21

44 rJcrossWculturalJcomparisonJofJperceivedJfairnessJandJsatisfactionJinJtheJcontextJofJhotelJroomJ
pricingXJInternationallJournalloflHospitalitylManagementVJ2006VJcfVJbegWbfd 8.3 47

43 rrousalJexpectationsJandJserviceJevaluationsXJJournalloflServicelManagementVJ2006VJbhVJccjWcee 35

42 TheJzmpactJofJyotelJPricingJPoliciesJonJPerceivedJwairnessJandJSatisfactionJwithJtheJReservationJ
ProcessXJJournalloflHospitalitylMarketinglandlManagementVJ2005VJbdVJcfWdj 13

41 TheJroleJofJaffectiveJfactorsJonJperceivedJcruiseJvacationJvalueXJTourismlManagementVJ2005VJcgVJdbbWdcd10.8 407

40 zsJâ��serviceJwithJaJsmileâ��JenoughpJruthenticityJofJpositiveJdisplaysJduringJserviceJencountersXJ
OrganizationallBehaviorlandlHumanlDecisionlProcessesVJ2005VJjgVJdiWff 4 519

39 zmpactJofJznformationJonJtustomerJwairnessJPerceptionsJofJyotelJRevenueJ”anagementXJThel
CornelllHotellandlRestaurantlAdministrationlQuarterlyVJ2005VJegVJeeeWefb 50

38 rnJexaminationJofJrestaurantJloyaltyJprogramskJwhatJkindsJofJrewardsJdoJcustomersJpreferpXJ
InternationallJournalloflContemporarylHospitalitylManagementVJ2005VJbhVJeacWeai 7.5 69

37 TheJimpactJofJchoiceJonJfairnessJinJtheJcontextJofJserviceJrecoveryXJJournalloflServiceslMarketingVJ
2005VJbjVJchbWchj 4 120

36 yotelJrevenueJmanagementJandJitsJimpactJonJcustomersQJperceptionsJofJfairnessXJJournallofl
RevenuelandlPricinglManagementVJ2004VJcVJdadWdbe 0.9 100

35 yotelJsrandingJStrategykJztsJRelationshipJtoJxuestJSatisfactionJandJRoomJRevenueXJJournallofl
HospitalitylandlTourismlResearchVJ2004VJciVJbfgWbgf 3.3 55

34 TowardsJtheJuevelopmentJofJaJ“odgingJServiceJRecoveryJStrategyXJJournalloflHospitalitylMarketingl
andlManagementVJ2004VJbbVJfbWge 9

33 tonsumerJcomplainingJtoJfirmskJtheJdeterminantsJofJchannelJchoiceXJJournalloflServiceslMarketingVJ
2004VJbiVJbehWbff 4 97

32 TheJimpactJofJcultureJonJconsumersâ��JperceptionsJofJserviceJrecoveryJeffortsXJJournalloflRetailingVJ
2004VJiaVJbjgWcag 6.5 173

31 TheJimpactJofJserviceJfailuresJonJcustomerJloyaltyXJJournalloflServicelManagementVJ2004VJbfVJbdeWbej 147

30 tonsumerJresponsesJtoJcompensationVJspeedJofJrecoveryJandJapologyJafterJaJserviceJfailureXJ
JournalloflServicelManagementVJ2004VJbfVJbfaWbgg 400

(2004-2006)
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29 tonsumerJbehaviorJresearchJinJhospitalityJandJtourismJjournalsXJInternationallJournalloflHospitalityl
ManagementVJ2004VJcdVJeejWefh 8.3 34

28 TheJeffectsJofJconsumerJexpertiseJonJevokedJsetJsizeJandJserviceJloyaltyXJJournalloflServicesl
MarketingVJ2003VJbhVJgejWggf 4 52

27 TheJimpactJofJcognitiveJinertiaJonJpostconsumptionJevaluationJprocessesXJJournalloflthelAcademyl
oflMarketinglScienceVJ2003VJdbVJcihWcjj 12.4 22

26 rJreWexaminationJofJtheJgeneralizabilityJofJtheJrakerJbrandJpersonalityJmeasurementJframeworkXJ
JournalloflStrategiclMarketingVJ2003VJbbVJhhWjc 2.7 161

25 RelationshipsJbetweenJyotelJRoomJPricingVJ—ccupancyVJandJxuestJSatisfactionkJrJ“ongitudinalJtaseJ
ofJaJ”idscaleJyotelJinJtheJUnitedJStatesXJJournalloflHospitalitylandlTourismlResearchVJ2003VJchVJdciWdeb 3.3 94

24 rJ“ogisticJRegressionJrnalysisJofJuiscountJReceivingJsehaviorJinJtheJtruiseJzndustryXJInternationall
JournalloflHospitalitylandlTourismlAdministrationVJ2003VJeVJefWfh 2 9

23 rJyotelJRestaurantJsrandJrllianceJ”odelXJJournalloflFoodservicelBusinesslResearchVJ2002VJfVJfWcd 2.5 9

22 TheJimpactJofJknowledgeJtypesJonJtheJconsumerJsearchJprocessXJJournalloflServicelManagementVJ
2002VJbdVJcbeWcda 68

21 TheJRoleJofJvmotionsJinJServiceJvncountersXJJournalloflServicelResearchVJ2002VJeVJcgiWchh 6 455

20 TheJimpactJofJexpectedJvarianceJinJperformanceJonJtheJsatisfactionJprocessXJJournalloflServicel
ManagementVJ2001VJbcVJdecWdfi 18

19 tongruencyJofJscentJandJmusicJasJaJdriverJofJinWstoreJevaluationsJandJbehaviorXJJournalloflRetailingVJ
2001VJhhVJchdWcij 6.5 663

18 TheJzmpactJofJRelationshipJTypeJonJtustomerJ“oyaltyJinJaJtontextJofJServiceJwailuresXJJournallofl
ServicelResearchVJ2001VJeVJjbWbab 6 153

17 uoJvmotionalJrppealsJWorkJforJyotelspJrnJvxploratoryJStudyXJJournalloflHospitalitylandlTourisml
ResearchVJ2001VJcfVJdbWef 3.3 20

16 TheJeffectivenessJofJserviceJrecoveryJinJaJmultiWindustryJsettingXJJournalloflServiceslMarketingVJ2001
VJbfVJfidWfjg 4 289

15 TheJmoderatingJroleJofJtargetWarousalJonJtheJimpactJofJaffectJonJsatisfactionâ��anJexaminationJinJ
theJcontextJofJserviceJexperiencesXJJournalloflRetailingVJ2000VJhgVJdehWdgf 6.5 203

14 TheJRoleJofJ–arrativesJinJtheJrdvertisingJofJvxperientialJServicesXJJournalloflServicelResearchVJ2000VJ
dVJdfWef 6 110

13 TheJzmpactJofJtultureJandJxenderJonJtustomerJvvaluationsJofJServiceJvncountersXJJournallofl
HospitalitylandlTourismlResearchVJ2000VJceVJcgdWchd 3.3 134

12 uoJemotionalJappealsJworkJforJservicespXJJournalloflServicelManagementVJ1999VJbaVJcjcWdah 45
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11 rnJrnalysisJofJ”eansWvndJyierarchiesJinJtrossWtulturalJtontextXJJournalloflHospitalitylMarketingl
andlManagementVJ1999VJgVJbjWci 24

10 TheJRoleJofJtultureJinJtheJServiceJvvaluationJProcessXJJournalloflServicelResearchVJ1999VJbVJcfaWcgb 6 292

9 TheJroleJofJcultureJandJpurchaseJmotivationJinJserviceJencounterJevaluationsXJJournalloflServicesl
MarketingVJ1999VJbdVJdhgWdij 4 195

8 trossWtategoryJrddW—nJsundlingkJzmpactJofJtheJtonsumptionJ–atureJofJsundledJProductsJonJ
uiscountJwramingJvffectivenessXJJournalloflTravellResearchVaaehcihfcbbafhf 6.3

7 xenerationJznfluencesJPerceivedJtoolnessJsutJ–otJwavorableJrttitudesJTowardJtoolJyotelJsrandsXJ
CornelllHospitalitylQuarterlyVbjdijgffcbbadbe 2.2 1

6 vthnicJRestaurantskJsringingJUniquenessJtoJtheJTableJThroughJyandwritingXJCornelllHospitalityl
QuarterlyVbjdijgffcbbacfe 2.2 0

5 TheJvffectJofJSmartJShopperJSelfWPerceptionsJ—nJWordW—fW”outhJsehaviorsJinJtheJ“oyaltyJRewardJ
ProgramJtontextXJJournalloflHospitalitylandlTourismlResearchVbajgdeiacajifcb 3.3 1

4 vffectsJofJVisualJtuesJandJSocialJuensityJonJseverageJtonsumptionkJrJwieldJvxperimentJinJaJsarXJ
CornelllHospitalitylQuarterlyVbjdijgffcajifej 2.2

3 TheJimpactJofJenvironmentalJmanagementJonJfirmJperformanceJinJtheJUXSXJlodgingJRvzTskJTheJ
moderatingJroleJofJoutsideJboardJofJdirectorsXJTourismlEconomicsVbdfeibggcbbafja 3.1

2 TheJeffectsJofJmessageJframingJinJtSRJadvertisingJonJconsumersâ��JemotionsVJattitudesVJandJ
behavioralJintentionsXJJournalloflHospitalitylMarketinglandlManagementVbWca 6.4 6

1 ThinkingJSkillsJuonâ��tJProtectJServiceJWorkersJfromJReplacementJbyJrrtificialJzntelligenceXJJournallofl
ServicelResearchVbajeghafccbbaed 6 1
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15


