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l Paper IF Citations

166 éheKroleKofKtheKruralKtourismKexperienceKeconomyKinKplaceKattachmentKandKbehavioralKintentionsYK
InternationaleJournaleofeHospitalityeManagementWK2014WKeaWKbXj 8.3 289

165 torporateKreputationWKsatisfactionWKdelightWKandKloyaltyKtowardsKruralKlodgingKunitsKinK´ortugalYK
InternationaleJournaleofeHospitalityeManagementWK2011WKdaWKfhfXfid 8.3 210

164 éheKzmportanceKofKÁualityWKãatisfactionWKérustWKandKzmageKinKÓelationKtoKÓuralKéouristK“oyaltyYK
JournaleofeTraveleandeTourismeMarketingWK2008WKcfWKbbhXbdg 6.6 163

163 caKyearsKofKresearchKonKvirtualKrealityKandKaugmentedKrealityKinKtourismKcontextkKrKtextXminingK
approachYKTourismeManagementWK2020WKhhWKbaeaci 10.8 157

162 srandKemotionalKconnectionKandKloyaltyYKJournaleofeBrandeManagementWK2012WKcaWKbdXch 3.3 128

161 talibratingKdaKYearsKofKvxperimentalKÓesearchkKrK”etaXrnalysisKofKtheKrtmosphericKvffectsKofK
”usicWKãcentWKandKtolorYKJournaleofeRetailingWK2017WKjdWKcciXcea 6.5 110

160 vxploringKbehaviouralKbrandingWKbrandKloveKandKbrandKcoXcreationYKJournaleofeProducteandeBrande
ManagementWK2016WKcfWKfbgXfcg 4.3 97

159 índerstandingKtheKuseKofKóirtualKÓealityKinK”arketingkKrKtextKminingXbasedKreviewYKJournaleofe
BusinesseResearchWK2019WKbaaWKfbeXfda 8.7 96

158 óalueKgetWKvalueKgivekKéheKrelationshipsKamongKperceivedKvalueWKrelationshipKqualityWKcustomerK
engagementWKandKvalueKconsciousnessYKInternationaleJournaleofeHospitalityeManagementWK2019WKiaWKhiXja 8.3 91

157 zWKthatbotkK”odelingKtheKdeterminantsKofKusersâ��KsatisfactionKandKcontinuanceKintentionKofK
rzXpoweredKserviceKagentsYKTelematicseandeInformaticsWK2020WKfeWKbabehd 8.1 91

156 éheKeffectKofKatmosphericKcuesKandKinvolvementKonKpleasureKandKrelaxationkKéheKspaKhotelKcontextYK
InternationaleJournaleofeHospitalityeManagementWK2013WKdfWKdfXed 8.3 86

155 éheKeffectKofKcorporateKsocialKresponsibilityKonKconsumerKsatisfactionKandKperceivedKvaluekKtheKcaseK
ofKtheKautomobileKindustryKsectorKinK´ortugalYKJournaleofeCleanereProductionWK2012WKdhWKbhcXbhi 10.3 81

154 uifferentialKeffectsKofKatmosphericKcuesKonKemotionsKandKloyaltyKintentionKwithKrespectKtoKageK
underKonlineZofflineKenvironmentYKJournaleofeRetailingeandeConsumereServicesWK2014WKcbWKcbbXcbj 8.5 80

153 vxaminingKtheKroleKofKwineKbrandKloveKonKbrandKloyaltykKrKmultiXcountryKcomparisonYKInternationale
JournaleofeHospitalityeManagementWK2015WKejWKehXff 8.3 80

152 éheKinfluenceKofKbrandKexperienceKandKserviceKqualityKonKcustomerKengagementYKJournaleofe
RetailingeandeConsumereServicesWK2019WKfaWKfaXfj 8.5 74

151 éheKdimensionsKofKruralKtourismKexperiencekKimpactsKonKarousalWKmemoryWKandKsatisfactionYKJournale
ofeTraveleandeTourismeMarketingWK2018WKdfWKbijXcab 6.6 74

150 WhoKneedsKdelightpYKJournaleofeServiceeManagementWK2014WKcfWKbabXbce 7.4 65
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149 ãatisfyingKandKuelightingKtheKÓuralKéouristsYKJournaleofeTraveleandeTourismeMarketingWK2010WKchWKdjgXeai 6.6 61

148 srandKtoolnessYKJournaleofeMarketingWK2019WKidWKdgXfg 11 57

147 rntecedentsKandKoutcomesKofKonlineKbrandKengagementYKOnlineeInformationeReviewWK2017WKebWKjifXbaaf2 52

146 tonsumerXbasedKapproachKtoKcustomerKengagementKâ��KéheKcaseKofKluxuryKbrandsYKJournaleofe
RetailingeandeConsumereServicesWK2018WKedWKdcfXddc 8.5 52

145 “uxuryKvaluesKandKexperienceKasKdriversKforKconsumersKtoKrecommendKandKpayKmoreYKJournaleofe
RetailingeandeConsumereServicesWK2014WKcbWKdjeXeaa 8.5 51

144 rrtificialKintelligenceKinKbusinesskKãtateKofKtheKartKandKfutureKresearchKagendaYKJournaleofeBusinesse
ResearchWK2021WKbcjWKjbbXjcg 8.7 47

143 éheKÓoleKofKWebsiteKÁualityKonK´ruWKrttitudeKandKzntentionsKtoKóisitKandKÓecommendKzslandK
uestinationYKInternationaleJournaleofeTourismeResearchWK2015WKbhWKfefXffe 3.7 46

142 zntentionsKtoKuseKandKrecommendKtoKothersYKOnlineeInformationeReviewWK2014WKdiWKbigXcai 2 45

141
vxploringKonlineKcustomerKengagementKwithKhospitalityKproductsKandKitsKrelationshipKwithK
involvementWKemotionalKstatesWKexperienceKandKbrandKadvocacyYKJournaleofeHospitalityeMarketinge
andeManagementWK2019WKciWKbehXbhb

6.4 43

140 vxplainingK“oveKofKWineKsrandsYKJournaleofePromotioneManagementWK2012WKbiWKdcjXded 2.3 35

139 ãtakeholderKengagementKinKcoXcreationKprocessesKforKinnovationkKrKsystematicKliteratureKreviewK
andKcaseKstudyYKJournaleofeBusinesseResearchWK2020WKbbjWKdiiXeaj 8.7 35

138 éheKroleKofKwebsiteKstimuliKofKexperienceKonKengagementKandKbrandKadvocacyYKJournaleofe
HospitalityeandeTourismeTechnologyWK2018WKjWKcaeXccc 4.2 33

137 washionKbrandsKonKretailKwebsiteskKtustomerKperformanceKexpectancyKandKeXwordXofXmouthYK
JournaleofeRetailingeandeConsumereServicesWK2018WKebWKbdbXbeb 8.5 32

136 ”edicalKtouristsâ��KemotionalKandKcognitiveKresponseKtoKcredibilityKandKãervicescapeYKCurrenteIssueseine
TourismWK2017WKcaWKbgddXbgfc 5.8 31

135 rnKasymmetricalKapproachKtoKunderstandingKconfigurationsKofKcustomerKloyaltyKinKtheKairlineK
industryYKJournaleofeRetailingeandeConsumereServicesWK2017WKdiWKjgXbah 8.5 30

134 éheKincreasingKdynamicsKbetweenKconsumersWKsocialKgroupsKandKbrandsYKQualitativeeMarkete
ResearchWK2012WKbfWKeaeXebj 1.6 30

133 óirtualKrtmospherekKéheKvffectKofK´leasureWKrrousalWKandKuelightKonKWordXofX”outhYKJournaleofe
PromotioneManagementWK2014WKcaWKefcXegj 2.3 29

132 yowKperceivedKriskKandKanimosityKtowardsKaKdestinationKmayKinfluenceKdestinationKimageKandK
intentionKtoKrevisitkKtheKcaseKofKÓioKdeKJaneiroYKAnatoliaWK2019WKdaWKejhXfbc 2.2 27

(2019-2010)
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131 vnhancingKbrandKequityKthroughKemotionsKandKexperiencekKtheKbankingKsectorYKInternationaleJournale
ofeBankeMarketingWK2018WKdgWKigiXiid 4 25

130
éyvKvwwvtéKOwK´vÓtvzóvuKsv–vwzéãWKéÓíãéWKÁír“zéYWKsÓr–uKrWrÓv–vããZrããOtzrézO–ãKr–uK
sÓr–uK“OYr“éYKO–Kz–évÓ–véKsr–’z–xKsÓr–uKvÁízéYYKInternationaleJournaleofeElectronice
CommerceeStudiesWK2013WKeWKbdjXbfi

2.1 25

129 rKconsumerKengagementKsystematicKreviewkKsynthesisKandKresearchKagendaYKSpanisheJournaleofe
MarketingeteESICWK2020WKceWKcidXdah 4 25

128 éheKeffectKofKconsumerXgeneratedKmediaKstimuliKonKemotionsKandKconsumerKbrandKengagementYK
JournaleofeProducteandeBrandeManagementWK2019WKcjWKdihXeai 4.3 25

127 ´laceKattachmentKandKtouristKengagementKofKmajorKvisitorKattractionsKinK“isbonYKTourismeande
HospitalityeResearchWK2019WKbjWKdgiXdib 2.2 25

126 éheKgrowingKcomplexityKofKcustomerKengagementkKaKsystematicKreviewYKEuroMedeJournaleofe
BusinessWK2020WKbfWKbghXcad 3.9 24

125 yowKtorporateKãocialKÓesponsibilityKznitiativesKinKãocialK”ediaKrffectKrwarenessKandKtustomerK
vngagementYKJournaleofePromotioneManagementWK2019WKcfWKebjXedi 2.3 23

124 éravellersRKmindsetsKandKtheoryKofKplannedKbehaviourYKTourismeManagementePerspectivesWK2019WKdaWKbjdXbjg5.8 23

123 rnalysingKtonsumerXsrandKvngagementKéhroughKrppreciativeK“isteningKonKãocialK–etworkK
´latformsYKJournaleofePromotioneManagementWK2019WKcfWKdaeXdbd 2.3 22

122 vngagingKfashionKconsumersKinKsocialKmediakKtheKcaseKofKluxuryKbrandsYKInternationaleJournaleofe
FashioneDesignseTechnologyeandeEducationWK2018WKbbWKdbaXdcb 1.1 21

121 rKpassionKforKfashionYKInternationaleJournaleofeRetaileandeDistributioneManagementWK2017WKefWKegiXeie 3.5 20

120 ´astWKpresentWKandKfutureKofKproXenvironmentalKbehaviorKinKtourismKandKhospitalitykKaKtextXminingK
approachYKJournaleofeSustainableeTourismWbXcb 5.7 20

119 WineKprestigeKandKexperienceKinKenhancingKrelationshipKqualityKandKoutcomesYKInternationaleJournale
ofeWineeBusinesseResearchWK2017WKcjWKedeXefg 1.6 19

118 vxploringKtheKueterminantsKofKznstagramKasKaKãocialK–etworkKforKOnlineKtonsumerXsrandK
ÓelationshipYKJournaleofePromotioneManagementWK2019WKcfWKdfeXdgg 2.3 18

117 óirtualKrealityKandKgamificationKinKmarketingKhigherKeducationkKaKreviewKandKresearchKagendaYK
SpanisheJournaleofeMarketingeteESICWK2020WKaheadXofXprintWK 4 18

116 ãtandKbyKmekKanalyzingKtheKtouristâ��intelligentKvoiceKassistantKrelationshipKqualityYKInternationale
JournaleofeContemporaryeHospitalityeManagementWK2021WKaheadXofXprintWK 7.5 18

115 ´ressingKtheKsuyKsuttonkKxenerationKYâ��sKOnlineKtlothingKãhoppingKOrientationKandKztsKzmpactKonK
´urchaseYKClothingeandeTextileseResearcheJournalWK2016WKdeWKbgdXbhi 0.7 18

114 éheKeffectKofKbenignKandKmaliciousKenviesKonKdesireKtoKbuyKluxuryKfashionKitemsYKJournaleofeRetailinge
andeConsumereServicesWK2020WKfcWKbabgii 8.5 18
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113 vffectsKofKatmosphericsKonKemotionsKandKintentionKwithKrespectKtoKinvolvementKinKdifferentK
shoppingKenvironmentsYKJournaleofeGlobaleScholarseofeMarketingeScienceWK2013WKcdWKedfXefj 2.3 17

112 éheKeffectKofKcorporateKbrandKreputationKonKbrandKattachmentKandKbrandKloyaltykKrutomobileK
sectorYKCogenteBusinesseandeManagementWK2017WKeWKbdgaadb 1.6 17

111 éheKroleKofKintrinsicKinXflightKcuesKinKrelationshipKqualityKandKbehaviouralKintentionskKsegmentationK
inKlessKmindfulKandKmindfulKpassengersYKJournaleofeTraveleandeTourismeMarketingWK2017WKdeWKjeiXjgc 6.6 15

110 wosteringKOnlineKÓelationshipsKWithKsrandsKéhroughKWebsitesKandKãocialK”ediaKsrandK´agesYK
JournaleofePromotioneManagementWK2019WKcfWKdhjXdjd 2.3 15

109 vnhancingKbrandKcoolnessKthroughKperceivedKluxuryKvalueskKznsightKfromKluxuryKfashionKbrandsYK
JournaleofeRetailingeandeConsumereServicesWK2020WKfhWKbaccbb 8.5 15

108 yowKsrandKruthenticityKandKtonsumerKsrandKvngagementKtanKseKvxpressedKinKÓeviewskKrKéextK
”iningKrpproachYKJournaleofePromotioneManagementWK2020WKcgWKefhXeia 2.3 14

107 íseKnumbersKnotKwordsLKtommunicatingKhotelsRKcleaningKprogramsKforKtOózuXbjKfromKtheKbrandK
perspectiveYKInternationaleJournaleofeHospitalityeManagementWK2021WKjeWKbacihc 8.3 14

106 éheKzmportanceKofKvmployeesâ��KvngagementKonKtheKOrganizationalKãuccessYKJournaleofePromotione
ManagementWK2019WKcfWKdciXddg 2.3 13

105 ÓelationshipKsetweenKtompaniesKandKtheK´ublicKonKwacebookkKéheK´ortugueseKandKtheKsrazilianK
tontextYKJournaleofePromotioneManagementWK2016WKccWKhafXhbi 2.3 13

104 ísingKãocialK–etworksKãitesKinKtheK´urchasingKuecisionK´rocessYKInternationaleJournaleofeEtBusinesse
ResearchWK2014WKbaWKbiXdf 0.7 13

103 srandKvquityKandKsrandK“oyaltyKinKtheKznternetKsankingKtontextkKwz”zXX´“ãK”arketKãegmentationYK
JournaleofeServiceeScienceeandeManagementWK2011WKaeWKehgXeif 0.4 13

102 yowKwashionKsrandsKvngageKonKãocialK”ediakKrK–etnographyKrpproachYKJournaleofePromotione
ManagementWK2019WKcfWKdghXdhi 2.3 12

101 yappinessKwithKruralKexperiencekKvxploringKtheKroleKofKtouristKmindfulnessKasKaKmoderatorYKJournale
ofeVacationeMarketingWK2019WKcfWKchjXdaa 3.4 11

100 yowKbrandKpersonalityWKbrandKidentificationKandKserviceKqualityKinfluenceKserviceKbrandKequityYK
CogenteBusinesseandeManagementWK2014WKbWKjibdcj 1.6 11

99 éheKroleKofKonlineKbrandKcommunityKengagementKonKpositiveKorKnegativeKselfXexpressionK
wordXofXmouthYKCogenteBusinesseandeManagementWK2018WKfWKbfaifed 1.6 11

98 vxploringKtheKattractivenessKofKmanufacturerKbrandsKandKretailerKownXbrandsKinKsupermarketK
contextYKInternationaleJournaleofeRetaileandeDistributioneManagementWK2017WKefWKbajfXbbbd 3.5 10

97 vxploringKtheKroleKofKatmosphericKcuesKandKauthenticKprideKonKperceivedKauthenticityKassessmentK
ofKmuseumKvisitorsYKInternationaleJournaleofeTourismeResearchWK2019WKcbWKebdXecg 3.7 10

96 “uxuryKvaluesKasKdriversKforKaffectiveKcommitmentkKéheKcaseKofKluxuryKcarKtribesYKCogenteBusinesse
andeManagementWK2016WKdWKbbhbbjc 1.6 10

(2016-2013)

5



95 treatingKvalueKforKcustomersKthroughKengagementKandKparticipationKinKbrandKcommunitiesYK
InternationaleJournaleofeBusinessePerformanceeManagementWK2015WKbgWKbbe 0.7 10

94 wansKclubKbrandKrelationshipkKfootballKpassionYKInternationaleJournaleofeBusinesseandeGlobalisationWK
2014WKbcWKic 0.3 9

93 yowKescapismKleadsKtoKbehavioralKintentionKinKaKvirtualKrealityKstoreKwithKbackgroundKmusicpYK
JournaleofeBusinesseResearchWK2021WKbdeWKciiXdaa 8.7 9

92 rdvertisingKandKcountryXofXoriginKimagesKasKsourcesKofKbrandKequityKandKtheKmoderatingKroleKofK
brandKtypicalityYKBalticeJournaleofeManagementWK2017WKbcWKbfdXbha 2 8

91 ãignallingKeffectsKonKsymbolicKstatusKandKtravellersRKwellXbeingKinKtheKluxuryKcruiseKindustryYK
InternationaleJournaleofeTourismeResearchWK2019WKcbWKgdjXgfe 3.7 8

90 tonsumerXsrandKÓelationshipK2013WKebeXede 8

89 vxploringKhowKmindfulnessKmayKenhanceKperceivedKvalueKofKtravelKexperienceYKServiceeIndustriese
JournalWK2020WKeaWKiaaXice 5.7 8

88 uestinationKatmosphericKcuesKasKkeyKinfluencersKofKtouristsâ��KwordXofXmouthKcommunicationkKtouristK
visitationKatKtwoK”editerraneanKcapitalKcitiesYKTourismeRecreationeResearchWK2021WKegWKifXbai 2.1 8

87 ”asstigeKstrategiesKonKsocialKmediakKéheKinfluenceKonKsentimentsKandKattitudeKtowardKtheKbrandYK
InternationaleJournaleofeConsumereStudiesW 5.7 8

86 vngagingKvisitorsKinKculturalKandKrecreationalKexperienceKatKmuseumsYKAnatoliaWK2018WKcjWKfibXfjc 2.2 7

85 tonsumptionWKrntiXtonsumptionKandKtonsumptionKtommunitiesYKAdvanceseineMarketingseCustomere
RelationshipeManagementseandeEtserviceseBookeSeriesWK2014WKfbaXfdg 0.3 7

84 “ovingKandKyatingKsrandsYKAdvanceseineMarketingseCustomereRelationshipeManagementseande
EtserviceseBookeSeriesWK2015WKebhXedi 0.3 7

83 rnKvxaminationKofKtheKznfluenceKofKvmotionalKãolidarityKonKóalueKtocreationKwithKznternationalK
”uslimKéravelersYKJournaleofeTraveleResearchWaaehcihfcbbaddd 6.3 7

82 –egativeKwilmK´lotKandKéourists´·KzmageKandKzntentionskKéheKtaseKofKtityKofKxodYKJournaleofeTravele
andeTourismeMarketingWK2015WKdcWKdfcXdgf 6.6 6

81 éourismKdestinationKcompetitivenessKinKãˆ£oKéomˆ'KandK´rˆ›ncipeYKAnatoliaWK2015WKcgWKcbhXccj 2.2 6

80 éellKWhatKYouKWantKbutKuoK–otKzrritateK”ekKrKãeniorK´erspectiveKrboutKrdvertisingYKJournaleofe
PromotioneManagementWK2018WKceWKbjiXcbe 2.3 6

79
tr“zuruKYKãrézãwrttzˆ�–Kv–Kv“KãvÓóztzOKuvKíÓxv–tzrãKyOã´zér“rÓzrãkKr–ˆ�“zãzãKuvKí–K
yOã´zér“KuvK“rKZO–rKtv–éÓOKuvK´OÓéíxr“YKInvestigacioneseEuropeaseDeeDirecciˆ‡neYeEconomˆ›ae
DeeLaeEmpresaWK2010WKbgWKchXeb

6

78 ãhapingKaKóiewKonKtheKznfluenceKofKéechnologiesKonKãustainableKéourismYKSustainabilityWK2021WKbdWKbcgjb3.6 6
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77 uírÁír“kKcalidadKpercibidaKporKdocentesKyKalumnosKenKlaKgestiˆ‡nKuniversitariaYKCuadernoseDee
GestionWK2012WKbcWKbahXbcc 1.5 6

76 rKnewKloveâ��hateKscaleKforKsportsKfansYKInternationaleJournaleofeSportseMarketingeandeSponsorshipWK
2020WKcbWKfedXfga 2.3 6

75 ãmartKãpeakerKÓecommendationskKzmpactKofKxenderKtongruenceKandKrmountKofKznformationKonK
ísersRKvngagementKandKthoiceYKFrontierseinePsychologyWK2021WKbcWKgfjjje 3.4 6

74 índerstandingKtheKroleKofKvisualKattentionKonKwinesâ��KpurchaseKintentionkKanKeyeXtrackingKstudyYK
InternationaleJournaleofeWineeBusinesseResearchWK2019WKdcWKbgbXbhj 1.6 6

73 uestinationâ��sKeffortsKandKcommitmentKtowardsKrecyclingYKCurrenteIssueseineTourismWK2020WKcdWKcgdhXcgei 5.8 5

72 éheKzmpactKofK–ostalgiaKandK´robabilityK”arkersKonKtheKvffectivenessKofKrdvertisingKtreativeK
ãtrategiesYKJournaleofePromotioneManagementWK2020WKcgWKhjbXibb 2.3 5

71 vxploringKéourismKãtudentsâ��KvngagementKthroughKéelepresenceWK´leasantnessKofKtheKvxperienceK
andK”emorykKrKóirtualKÓealityKrpproachYKJournaleofePromotioneManagementWbXbh 2.3 5

70 vxploringKtheKrttitudesKofKsottledKWineKuistributorsKéowardKWineK´roducersKinKtheK´ortugueseK
WineKãectorYKJournaleofeInternationaleFoodeandeAgribusinesseMarketingWK2015WKchWKbfXdc 1.5 4

69 ueterminantesKdeKlaKintenciˆ‡nKdeKusoKdeKwacebookKenKelKprocesoKdeKdecisiˆ‡nKdeKcompraYK
InvestigacioneseEuropeaseDeeDirecciˆ‡neYeEconomˆ›aeDeeLaeEmpresaWK2015WKcbWKcgXde 4

68 éheKimpactKofKislandsRKimageKonKtouristsRKsatisfactionKandKplaceKidentityYKJournaleforeInternationale
BusinesseandeEntrepreneurshipeDevelopmentWK2013WKhWKfc 0.3 4

67
éyvKÓO“vKOwKWOÓuXOwX”OíéyKr–uKtv“vsÓzéYKv–uOÓãv”v–éKz–KO–“z–vKtO–ãí”vÓXsÓr–uK
Óv“rézO–ãyz´kKéyvKtO–évXéKOwKz–ãérxÓr”YKGlobaleFashioneManagementeConferenceWK2018WK
cabiWKbbbjXbbcj

0.9 4

66 éheKÓoleKofKtreativeKtommunicationsKandKxamificationKinKãtudentKvngagementKinKyigherK
vducationkKrKãentimentKrnalysisKrpproachYKJournaleofeCreativeeCommunicationsWajhdcfigcbjjcge 0.7 4

65 rnalysingKdriversKandKoutcomesKofKjobKandKprofessionalKsatisfactionKatKhealthKcentresKinK´ortugalYK
BenchmarkingWK2019WKcgWKbdfhXbdhf 4 3

64 tommittingK”illennialsKéowardKÓecyclingKandKvnvironmentalK´reservationYKJournaleofePromotione
ManagementWK2016WKccWKcceXcdh 2.3 3

63 ”emorableKtourismKexperienceKinKtheKcontextKofKastrotourismYKAnatoliaWbXbd 2.2 3

62 seKorK–otKseKOnlineKvngagedYKAdvanceseineMarketingseCustomereRelationshipeManagementseande
EtserviceseBookeSeriesWK2020WKbiXde 0.3 3

61 éheKÓoleKofKtommitmentKrmongstKéouristsKandKzntelligentKóirtualKrssistantsYKJournaleofePromotione
ManagementWbXbe 2.3 3

60 ”indWKserviceKqualityWKrelationshipKwithKairlinesYKJournaleofeStrategiceMarketingWbXcd 2.7 3

(-2012)
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59 yowKdoesKtheKexperienceKandKdestinationKauthenticityKinfluenceKâ��affectâ��pYKAnatoliaWK2020WKdbWKeejXegf 2.2 2

58
vxploringKsourcesKandKoutcomesKofKtrustKandKcommitmentKtoKnonprofitKorganizationskKéheKcaseKofK
rmnestyKznternationalK´ortugalYKInternationaleJournaleofeNonprofiteandeVoluntaryeSectoreMarketingWK
2018WKcdWKebfji

0.6 2

57 zntentionsKtowardsKtheKsustainabilityKofKyoungKadultskKaKcrossXculturalKcomparisonYKWorldeRevieweofe
EntrepreneurshipseManagementeandeSustainableeDevelopmentWK2014WKbaWKceh 0.6 2

56 éourismKinKÓuralKrreaskKwoundationWKÁualityKandKvxperienceK2012WK 2

55 éheKwowKeffectKandKbehavioralKintentionsKofKtouristsKtoKastrotourismKexperienceskK”ediatingK
effectsKofKsatisfactionYKInternationaleJournaleofeTourismeResearchW 3.7 2

54 wrãyzO–KsÓr–uãKtO””í–ztréz–xKr–uKz–évÓrtéz–xKz–Kz–ãérxÓr”kKrK–vé–OxÓr´yYK
r´´ÓOrtyYKGlobaleFashioneManagementeConferenceWK2018WKcabiWKbdfcXbdgc 0.9 2

53 WhenKtonsumersRKtomplaintsKwallKzntoK´ublicKuomainYKAdvanceseineMarketingseCustomereRelationshipe
ManagementseandeEtserviceseBookeSeriesWK2020WKbceXbdh 0.3 2

52 ÓescueKarchaeologyKheritageKvaluationKinKvuropeRsKlargestKdamKXKrlquevakKexXsituKproductsKasK
elementsKofKcreativeKtourismYKPasosWK2014WKbcWKgcdXgde 1.2 2

51 urivingKworcesKsehindK´articipationKandKãatisfactionKwithKãocialK–etworkingKãitesYKInternationale
JournaleofeVirtualeCommunitieseandeSocialeNetworkingWK2012WKeWKddXfb 2

50 óirtualKrealityWKaugmentedKrealityKandKtourismKexperienceK2020WKedjXefc 2

49 óirtualKÓealityKinKtheK”otionK´ictureKzndustrykKéheKÓelationshipKamongK”ovieKtoolnessWKãympathyWK
vmpathyWKandKWordXofX”outhYKJournaleofePromotioneManagementWbXbg 2.3 2

48 OverviewKofKunderpinningsKofKtourismKimpactsK2019WKejXgb 2

47 ÓoleKofKpersonalKvaluesKandKpersonalityKtraitsKonKintentionKtoKrecommendKaKdestinationYKTourisme
AnalysisWK2020WK 1.6 2

46 washionK“uxuryKsrandskKsridgingKtheKxapsKsetweenKtuttingXvdgeKwashionKandKtorporateKãocialK
ÓesponsibilityKtoncernsYKSpringereSerieseineFashioneBusinessWK2017WKbifXbji 0.2 2

45 ”useumKcoolnesskKcreatingKtheKdesireKtoKrevisitYKTourismeRecreationeResearchWbXbg 2.1 2

44 tognitiveKzmageWK”entalKzmageryWKandKÓesponsesKStzX”zXÓTkK”ediationKandK”oderationKvffectsYK
JournaleofeTraveleResearchWaaehcihfcbbaaeh 6.3 2

43 WhatKisKtheKcoreKessenceKofKsmallKcityKboutiqueKhotelspYKInternationaleJournaleofeCultureseTourismeande
HospitalityeResearchWK2019WKbeWKeeXgc 2.2 2

42 ”entalKzmageryWK´roductKznvolvementKandK´resenceKatKóirtualKÓealityKãupermarketYKJournaleofe
CreativeeCommunicationsWajhdcfigccbaigg 0.7 2
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41 ´romotingKsrandKÓelationshipsYKJournaleofePromotioneManagementWK2019WKcfWKdabXdad 2.3 1

40
wollowingKupKtheKarticleKâ��vffectsKofKatmosphericsKonKemotionsKandKintentionKwithKrespectKtoK
involvementKinKdifferentKshoppingKenvironmentsâ��KbyK“oureiroWK’ooWKandKÓibeiroYKJournaleofeGlobale
ScholarseofeMarketingeScienceWK2018WKciWKcaiXcbd

2.3 1

39 éheKzmpactKofKxenerationKYâ��sKtustomerKvxperienceKonKvmotionskKOnlineKsankingKãectorYK
CommunicationseineComputereandeInformationeScienceWK2017WKgbgXgdj 0.3 1

38 vxploringKaK–ewKwormKofKznteractionKinKtheK”atchKuaykKóirtualKÓealityKéechnologiesKamongKwansKofK
ãoccerYKJournaleofePromotioneManagementWbXca 2.3 1

37 yowKaugmentedKrealityKmediaKrichnessKinfluencesKconsumerKbehaviourkKrKstudyKinKaKrealXworldK
retailKenvironmentYKInternationaleJournaleofeConsumereStudiesW 5.7 1

36 ãerviceKbrandKcoolnessKinKtheKconstructionKofKbrandKloyaltykKrKselfXpresentationKtheoryKapproachYK
JournaleofeRetailingeandeConsumereServicesWK2022WKgfWKbacihg 8.5 1

35 ”anagerialKthallengesKinKóÓKandKrÓKinKrsiaYKAdvanceseineComputationaleIntelligenceeandeRoboticse
BookeSeriesWK2020WKeeXfe 0.4 1

34 zncorporatingKóÓWKrÓWKandKÓelatedKéechnologiesKinKtheKéourismKzndustryYKAdvanceseineComputationale
IntelligenceeandeRoboticseBookeSeriesWK2020WKcbbXcdd 0.4 1

33 vxploringKdriversKandKoutcomesKofKbrandKcentralityKexperiencekKtheKroleKofKpartnerKqualityKasK
moderatorYKInternationaleJournaleofeFashioneDesignseTechnologyeandeEducationWK2020WKbdWKbfaXbge 1.1 1

32 seyondKóirtualKandKrugmentedKÓealityYKAdvanceseineComputationaleIntelligenceeandeRoboticseBooke
SeriesWK2020WKcfcXcgf 0.4 1

31 ÓelationshipKmarketingKonKsocialKsoftwareKplatformsK2017WKdbeXdcf 1

30 éheKeffectsKofKsocioXpoliticalKcontextKonKéourismYKEuroMedeJournaleofeBusinessWK2019WKbfWKccXdi 3.9 1

29 éheKíseKofKrugmentedKÓealityKtoKvxpandKtheKvxperienceKofK”useumKóisitorsYKSpringereSerieseone
CulturaleComputingWK2021WKbebXbfb 0.4 1

28 treatingK”emoriesKandKvngagementKinKtollegeKãtudentKéhroughKóirtualKÓealityYKProgresseineISWK2021
WKbghXbhj 0.9 1

27
éheKroleKofKneedKforKselfXexpressionKandKarousalKtoKcommitKuniversityKstudentsKforKenvironmentalK
responsibilityKbehavioursYKWorldeRevieweofeEntrepreneurshipseManagementeandeSustainablee
DevelopmentWK2018WKbeWKgc

0.6 1

26 WhatKisKtheKÓoleKofK”emoryKinKtonsumerâ��srandKÓelationshippKznsightKfromKsportKindustryYKJournale
ofeCreativeeCommunicationsWajhdcfigcbbadej 0.7 1

25 rchievingKsrandKvngagementKandKsrandKvquityKéhroughKtoXcreationK´rocessYKJournaleofeCreativee
CommunicationsWajhdcfigccbaidi 0.7 1

24 vxploringKtheKÓoleKofK–ormsKandKyabitKinKvxplainingK´roXvnvironmentalKsehaviorKzntentionsKinK
ãituationsKofKíseKÓobotsKandKrzKrgentsKasK´rovidersKinKéourismKãectorYKSustainabilityWK2021WKbdWKbdjci 3.6 1
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23 zKamKfeelingKsoKgoodLK”otivationsKforKinteractingKinKonlineKbrandKcommunitiesYKJournaleofeResearche
ineInteractiveeMarketingWK2021WKaheadXofXprintWK 7.5 1

22 zmplicationsKofKxamificationKandKóirtualKÓealityKinKyigherKvducationK2022WKbghgXbgig 0

21 éranshumanismKandKvngagementXwacilitatingKéechnologiesKinKãocietyYKJournaleofePromotione
ManagementWbXcc 2.3 0

20 tauseXÓelatedK”arketingKinKtheKuigitalKvrakKyowKvnterprisesKtanKuealKwithKznternationalKtampaignsK
inKzndividualistKóersusKtollectivistKtountriesYKVoluntasWK2020WKdbWKbddaXbdec 1.8 0

19 znternationalKborderKrestrictionsKandKrulesKtowardKtheKillicitKtraffickingKofKculturalKheritageKinKtheK
tourismKcontextkKaKmultiXmethodsKapproachYKJournaleofeTraveleandeTourismeMarketingWK2021WKdiWKjheXjja 6.6 0

18 OnlineKsrandKtommunitieskKWhenKtonsumersKareK–egativelyKvngagedYKDevelopmentseineMarketinge
Science:eProceedingseofetheeAcademyeofeMarketingeScienceWK2019WKhddXhea 0.1

17 wrameworkKforKsuccessKofKonlineKbrandKmanagementkKaKsystematicKliteratureKreviewYKWorldeReviewe
ofeEntrepreneurshipseManagementeandeSustainableeDevelopmentWK2016WKbcWKdaa 0.6

16 rddressingKenvironmentalWKfinancialKandKsocialKsustainabilityKinKtheKmanagementKofKhigherK
educationKqualityYKJournaleforeInternationaleBusinesseandeEntrepreneurshipeDevelopmentWK2014WKhWKbib 0.3

15 éechnologyKandK“uxuryKinKéourismKandKyospitalityK2022WKchdXcie

14 ãmartKãtoreKsaseKxroceryYKAdvanceseineComputationaleIntelligenceeandeRoboticseBookeSeriesWK2020WKcggXche0.4

13 tommunicationKéoolsKinKtheKtustomerRsKJourneyYKAdvanceseineMarketingseCustomereRelationshipe
ManagementseandeEtserviceseBookeSeriesWK2020WKciiXdbg 0.3

12 ínravelingKvXWO”K´atternsKísingKéextK”iningKandKãentimentKrnalysisYKAdvanceseineMarketingse
CustomereRelationshipeManagementseandeEtserviceseBookeSeriesWK2020WKiiXbaa 0.3

11 zmplicationsKofKxamificationKandKóirtualKÓealityKinKyigherKvducationYKAdvanceseineComputationale
IntelligenceeandeRoboticseBookeSeriesWK2020WKbbbXbce 0.4

10 tonsumerXsrandKÓelationshipbgidXbhac

9 “ovingKandKyatingKsrandsK2019WKdgfXdih

8 yowKcanKãtimuliKandKvmotionsKyelpKzncreaseKsrandKrdvocacyYKDevelopmentseineMarketingeScience:e
ProceedingseofetheeAcademyeofeMarketingeScienceWK2019WKdhfXdic 0.1

7 vmbeddingKóirtualKÓealityKandKrrtificialKzntelligenceKinKzntegratedK”arketingKtommunicationsYK
AdvanceseineComputationaleIntelligenceeandeRoboticseBookeSeriesWK2020WKbdXed 0.4

6 znsightKrboutKtheKíseKofKrÓKandKóÓKforKéraineesYKAdvanceseineComputationaleIntelligenceeande
RoboticseBookeSeriesWK2020WKbhiXbjc 0.4
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5 tonsumptionKandKWellXseingYKAdvanceseineMarketingseCustomereRelationshipeManagementseande
EtserviceseBookeSeriesWK2017WKceiXchh 0.3

4 yowKtommittedKzKrmKwithKéouristXzntelligentKóirtualKrssistantspYKSmarteInnovationseSystemseande
TechnologiesWK2021WKdXj 0.5

3 éheKÓoleKofK”entalKzmageryKasKuriverKtoK´urchaseKzntentionsKinKaKóirtualKãupermarketYKProgresseineISWK
2021WKbhXci 0.9

2 rzK”eaningKandKrpplicationsKinKtheKtonsumerKãectorKofKÓetailingWKyospitalityWKandKéourismYK
AdvanceseineBusinesseInformationeSystemseandeAnalyticseBookeSeriesWK2021WKcjbXdad 0.4

1 óirtualKÓealityKandKrrtificialKzntelligencekKtoXcreationK´rocessKsetweenKtonsumersKandKwirmsKinKanK
rreaKofKãmartKtitiesYKProgresseineISWK2021WKcdjXcfa 0.9
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