22

papers

22

all docs

586496

3,962 16
citations h-index
22 22
docs citations times ranked

843174
20

g-index

2072

citing authors



10

12

14

16

18

ARTICLE IF CITATIONS

Mechanisms and Dynamics in the Interplay of Trust and Distrust: Insights from project-based
collaboration. Organization Studies, 2022, 43, 1173-1196.

Looking different vs thinking differently: Impact of TMT diversity on coopetition capability. Long 9.9 39
Range Planning, 2020, 53, 101857. :

Small and large firmsd€™ trade-off between benefits and risks when choosing a coopetitor for
innovation. Long Range Planning, 2020, 53, 101876.

The nature, consequences, and management of emotions in interfirm paradoxical relationshipsa€”A

conceptual framework. Scandinavian Journal of Management, 2020, 36, 101127. Lo 10

International coopetition for innovation: Are the benefits worth the challenges?. Review of
Managerial Science, 2018, 12, 535-557.

Consumer motivations for sustainable consumption: The interaction of gain, normative and hedonic

motivations on electric vehicle adoption. Business Strategy and the Environment, 2018, 27, 1272-1283. 8.5 110

Cause I'll Feel Good! An Investigation into the Effects of Anticipated Emotions and Personal Moral
Norms on Consumer Pro-Environmental Behavior. Journal of Promotion Management, 2017, 23, 163-183.

Paradox at an Inter-Firm Level. , 2017, , . 0

Coopetition research in theory and practice: Growing new theoretical, empirical, and methodological
domains. Industrial Marketing Management, 2016, 57, 4-11.

A systematic review of research on coopetition: Toward a multilevel understanding. Industrial a7 298
Marketing Management, 2016, 57, 23-39. ’

The competitiond€“cooperation paradox in inter-firm relationships: A conceptual framework. Industrial
Marketing Management, 2016, 53, 7-18.

The coopetition paradox and tension: The moderating role of coopetition capability. Industrial 3.7 166
Marketing Management, 2016, 53, 19-30. )

A conceptual model of individual identifications in the context of coopetition. International Journal
of Business Environment, 2014, 6, 11.

Managing coopetition to create opportunities for small firms. International Small Business Journal, 9.9 104
2014, 32, 401-427. :

Coopetitiona€”Quo vadis? Past accomplishments and future challenges. Industrial Marketing
Management, 2014, 43, 180-188.

The coopetition paradox and tension in coopetition at multiple levels. Industrial Marketing a7 303
Management, 2014, 43, 189-198. :

Clashes between contending market regimes: a challenge for firms in converging industries. European

Business Review, 2011, 23, 454-475.

Coa€epetition dynamics &€ an outline for further inquiry. Competitiveness Review, 2010, 20, 194-214. 1.8 200



20

22

MARIA BENGTSSON

ARTICLE IF CITATIONS

The Importance of Competition and Cooperation for the Exploration of Innovation Opportunities. ,

2005, , 49-66.

Climate of competition, clusters and innovative performance. Scandinavian Journal of Management, 1.0 82
2004, 20, 225-244. :

a€Coopetitiona€-in Business Networksa€”to Cooperate and Compete Simultaneously. Industrial Marketing

Management, 2000, 29, 411-426.

Cooperation and competition in relationships between competitors in business networks. Journal of L8 444
Business and Industrial Marketing, 1999, 14, 178-194. )



