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25 ARTheoriesiiniUseRApproachRtoRBuildingRMarketingRTheorykRJournaltoftMarketinghR2020hRvrhRpoisn 11 91

24 BarriersRtoRadvancingRtheRscienceRandRpracticeRofRmarketingkRJournaltoftMarketingtManagementhR
2017hRpphRvwpiwmv 3.2 11

23 Marketingâ��sRforthcomingRAgeRofRimaginationkRAMStReviewhR2016hRthRwwinns 3 14

22 TowardRaRNewRMarketingRScienceRforRHospitalityRManagerskRCornelltHospitalitytQuarterlyhR2015hRsthRppuiprr2.2 5

21 AreRYouRMistakingRFactsRforRInsightsékRJournaltoftAdvertisingtResearchhR2014hRsrhRpupiput 2.1 6

20 LessonsRLearnedRduringRaRCareerkRReviewtoftMarketingtResearchhR2011hRpnuiprp 0.3 2

19 ConsumerRResearchersxRTakeRARHikeSkRJournaltoftConsumertResearchhR2000hRothRropirov 6.3 77

18 RethinkingRMarketRResearchxRPuttingRPeopleRBackRInkRJournaltoftMarketingtResearchhR1997hRprhRrorirpu 5.2 284

17 LesRstratˆ'giesRdcinfluenceRdansRlesRcentresRdcachatkRRecherchetEttApplicationstEntMarketinghR1996hR
nnhRrwitu 0.4

16 InfluenceRStrategiesRinRBuyingRCenterskRJournaltoftMarketinghR1995hRswhRunivo 11 68

15 InfluenceRStrategiesRinRBuyingRCenterskRJournaltoftMarketinghR1995hRswhRun 11 89

14 FactorsRAffectingRTrustRinRMarketRResearchRRelationshipskRJournaltoftMarketinghR1993hRsuhRvninmn 11 1634

13 RelationshipsRbetweenRProvidersRandRUsersRofRMarketRResearchxRTheRDynamicsRofRTrustRwithinRandR
betweenROrganizationskRJournaltoftMarketingtResearchhR1992hRowhRpnripov 5.2 2099

12 MeasuringRmultipleRbuyingRinfluenceskRIndustrialtMarketingtManagementhR1988hRnuhRnwuiomr 6.9 54

11 ARComparisonRofRFactorsRAffectingRUseRofRMarketingRInformationRinRConsumerRandRIndustrialRFirmskR
JournaltoftMarketingtResearchhR1987hRorhRnnrinnv 5.2 74

10 ARComparisonRofRFactorsRAffectingRResearcherRandRManagerRPerceptionsRofRMarketRResearchRUsekR
JournaltoftMarketingtResearchhR1984hRonhRpoipv 5.2 104

9 ARComparisonRofRFactorsRAffectingRResearcherRandRManagerRPerceptionsRofRMarketRResearchRUsekR
JournaltoftMarketingtResearchhR1984hRonhRpo 5.2 77
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8 PatternsRofRResearchRUseRinRPrivateRandRPublicRSectorskRKnowledgehR1983hRrhRstnisus 18

7 FactorsRAffectingRtheRUseRofRMarketRResearchRInformationxRARPathRAnalysiskRJournaltoftMarketingt
ResearchhR1982hRnwhRnr 5.2 245

6 FactorsRAffectingRtheRUseRofRMarketRResearchRInformationxRARPathRAnalysiskRJournaltoftMarketingt
ResearchhR1982hRnwhRnripn 5.2 296

5 KnowledgeRUtilizationRasRPlannedRSocialRChangekRKnowledgehR1979hRnhRvoinms 32

4 OrganizationalRbuyingRbehaviorxRHypothesesRandRdirectionskRIndustrialtMarketingtManagementhR1977
hRthRspitm 6.9 51

3 CommunicationRNetworksRinRaRDevelopingRSciencexRARSimulationRofRtheRUnderlyingRSocioiPhysicalR
StructurekRSimulationt&tGameshR1975hRthRpipv

2 ARnoteRonRanRinternationalRinvisibleRcollegeRforRinformationRexchangekRJournaltoftthetAssociationtfort
InformationtSciencetandtTechnologyhR1974hRoshRnnpinnu 8

1 TheRdisseminationRofRtaskRandRsocioemotionalRinformationRinRanRinternationalRcommunityRofR
scientistskRJournaltoftthetAssociationtfortInformationtSciencetandtTechnologyhR1972hRophRoosiopt 8
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