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45 MobilizingRtheRTemporaryROrganizationsRTheRGovernanceRRolesRofRSelectionRandRPricinggRJournal of 
MarketingeR2021eRqneRqnfjim 11 1

44 TheRTemporaryRMarketingROrganizationgRJournal of MarketingeR2019eRqleRjfjq 11 5

43 RelationshipRGovernanceR“ynamicssRTheRRolesRofRPartnerRSelectionR”ffortsRandRMutualRInvestmentsgR
Journal of Marketing ResearcheR2018eRnneRpimfpkj 5.2 23

42 RelationshipRGovernanceR“ynamicssRTheRRolesRofRPartnerRSelectionR”ffortsRandRMutualRInvestmentsgR
Journal of Marketing ResearcheR2018eR 5.2 1

41 –ormsRofR’ompetitionRandROutcomesRinR“ualR“istributionR’hannelssRTheR“istributorâ��sRPerspectivegR
Marketing ScienceeR2015eRlmeRjoifjpn 3.6 25

40 ’oncurrentRsourcingeRgovernanceRmechanismseRandRperformanceRoutcomesRinRindustrialRvalueR
chainsgRStrategic Management JournaleR2014eRlneRjjomfjjqn 5.2 54

39 BringingRâ��Placeâ��RBackRInsRRegionalR’lusterseRProjectRGovernanceeRandRNewRProductROutcomesgR
Journal of MarketingeR2014eRpqeRjfjo 11 31

38 ’onsistencyRJudgmentseR”mbeddednesseRandRRelationshipROutcomesRinRInterorganizationalR
NetworksgRManagement ScienceeR2012eRnqeRrrofjijj 3.9 25

37 PerformanceRImplicationsRofRMismatchedRGovernanceRRegimesRacrossR”xternalRandRInternalR
RelationshipsgRJournal of MarketingeR2011eRpneRjfjp 11 33

36 PerformanceRImplicationsRofRMismatchedRGovernanceRRegimesRzcrossR”xternalRandRInternalR
RelationshipsgRJournal of MarketingeR2011eRpneRjfjp 11 35

35 TH”RORGzNIZzTIONRO–RR”GIONzLR’LUST”RSggRAcademy of Management RevieweR2009eRlmeRoklfomk 5.9 90

34 InterfirmRMonitoringeRSocialR’ontractseRandRRelationshipROutcomesgRJournal of Marketing ResearcheR
2007eRmmeRmknfmll 5.2 309

33 –riendseRBusinesspeopleeRandRRelationshipRRolessRzR’onceptualR–rameworkRandRaRResearchRzgendagR
Journal of MarketingeR2006eRpieRrifjil 11 118

32 –riendseRBusinesspeopleeRandRRelationshipRRolessRzR’onceptualR–rameworkRandRaRResearchRzgendagR
Journal of MarketingeR2006eRpieRrifjil 11 184

31 RelationshipRGovernanceRinRaRSupplyR’hainRNetworkgRJournal of MarketingeR2004eRoqeRplfqr 11 297

30 PluralRGovernanceRinRIndustrialRPurchasinggRJournal of MarketingeR2003eRopeRjqfkr 11 150

29 SpecificRInvestmentsRinRMarketingRRelationshipssR”xpropriationRandRBondingR”ffectsgRJournal of 
Marketing ResearcheR2003eRmieRkjifkkm 5.2 369
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28 PluralRGovernanceRinRIndustrialRPurchasinggRJournal of MarketingeR2003eRopeRjqfkr 11 173

27 ’hoiceRofRSupplierRinR”mbeddedRMarketssRRelationshipRandRMarketingRProgramR”ffectsgRJournal of 
MarketingeR2001eRoneRnmfoo 11 266

26 OpportunismRinRInterfirmRRelationshipssR–ormseROutcomeseRandRSolutionsgRJournal of MarketingeR
2000eRomeRlofnj 11 919

25 VerticalRTerritorialRRestrictionsRandRPublicRPolicysRTheoriesRandRIndustryR”videncegRJournal of 
MarketingeR1999eRoleRjkjfjlm 11 38

24 VerticalRTerritorialRRestrictionsRandRPublicRPolicysRTheoriesRandRIndustryR”videncegRJournal of 
MarketingeR1999eRoleRjkj 11 34

23 ManagingRgrayRmarketsRthroughRtoleranceRofRviolationssRaRtransactionRcostRperspectivegRManagerial 
and Decision EconomicseR1998eRjreRjnpfjon 1.1 29

22 ManagingRPromotionRProgramRParticipationRwithinRManufacturerâ��RetailerRRelationshipsgRJournal of 
MarketingeR1998eRokeRnqfoq 11 107

21 InformationRzsymmetryRandRLevelsRofRzgencyRRelationshipsgRJournal of Marketing ResearcheR1998eR
lneRkppfkrn 5.2 259

20 TransactionR’ostRznalysissRPasteRPresenteRandR–utureRzpplicationsgRJournal of MarketingeR1997eRojeRli 11 665

19 TransactionR’ostRznalysissRPasteRPresenteRandR–utureRzpplicationsgRJournal of MarketingeR1997eRojeRlifnm 11 921

18 ’ontrollingRSupplierROpportunismRinRIndustrialRRelationshipsgRJournal of Marketing ResearcheR1996eR
lleRmlj 5.2 313

17 ’ontrollingRSupplierROpportunismRinRIndustrialRRelationshipsgRJournal of Marketing ResearcheR1996eR
lleRmljfmmj 5.2 419

16 VendorR’onsiderationRandRSwitchingRBehaviorRforRBuyersRinRHighfTechnologyRMarketsgRJournal of 
MarketingeR1995eRnreRlifml 11 339

15 PerformanceRimplicationsRofRbuyerfsupplierRrelationshipsRinRindustrialRmarketsgRJournal of Business 
ResearcheR1995eRlkeRnpfoo 8.7 232

14 VendorR’onsiderationRandRSwitchingRBehaviorRforRBuyersRinRHighfTechnologyRMarketsgRJournal of 
MarketingeR1995eRnreRli 11 276

13 MeasurementRIssuesRinRResearchRonRInterf–irmRRelationshipsR1995eRnljfnnm 7

12 InterorganizationalRGovernanceRinRMarketingR’hannelsgRJournal of MarketingeR1994eRnqeRpjfqn 11 1250

11 InterorganizationalRGovernanceRinRMarketingR’hannelsgRJournal of MarketingeR1994eRnqeRpj 11 907
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10 TheRNatureRofROrganizationalRSearchRinRHighRTechnologyRMarketsgRJournal of Marketing ResearcheR
1993eRlieRkkifkll 5.2 197

9 “oRNormsRMatterRinRMarketingRRelationshipsxgRJournal of MarketingeR1992eRnoeRlk 11 982

8 “oRNormsRMatterRinRMarketingRRelationshipsxgRJournal of MarketingeR1992eRnoeRlkfmm 11 1332

7 TheRShadowROfRTheR–uturesR”ffectsROfRznticipatedRInteractionRzndR–requencyROfR’ontactROnR
BuyerfSellerR’ooperationgRAcademy of Management JournaleR1992eRlneRkonfkrj 6.1 278

6 zlliancesRinRIndustrialRPurchasingsRTheR“eterminantsRofRJointRzctionRinRBuyerfSupplierRRelationshipsgR
Journal of Marketing ResearcheR1990eRkpeRkmflo 5.2 1120

5 zlliancesRinRIndustrialRPurchasingsRTheR“eterminantsRofRJointRzctionRinRBuyerfSupplierRRelationshipsgR
Journal of Marketing ResearcheR1990eRkpeRkm 5.2 932

4 TheRRoleRofR“ependenceRBalancingRinRSafeguardingRTransactionfSpecificRzssetsRinR’onventionalR
’hannelsgRJournal of MarketingeR1988eRnkeRki 11 651

3 TheRRoleRofR“ependenceRBalancingRinRSafeguardingRTransactionfSpecificRzssetsRinR’onventionalR
’hannelsgRJournal of MarketingeR1988eRnkeRkifln 11 852

2 ”XPR”SSsRWhenRtheRHoneymoonRisROversRzRTheoryRofRRelationshipRLiabilitiesRandR”volutionaryR
ProcessesgRJournal of Marketingeiikkkmkrkjjiokk 11 1

1 ”XPR”SSsRWhoRWeRzreRandRHowRWeRGovernsRTheR”ffectRofRIdentityROrientationRonRGovernanceR
’hoicegRJournal of Marketingeiikkkmkrkkjirmi 11
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