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ARTICLE IF CITATIONS

The color red reduces snack food and soft drink intake. Appetite, 2012, 58, 699-702.

The adaptive eater: Perceived healthiness moderates the effect of the color red on consumption. Food 46 25
Quality and Preference, 2015, 44, 172-178. :

For My Own Benefit or for the Benefit of Others. Social Psychological and Personality Science, 2013,
4,220-223.

The Cold Heart. Social Psychological and Personality Science, 2015, 6, 490-495. 3.9 12

Catalyzing decisions: How a coin flip strengthens affective reactions. PLoS ONE, 2019, 14, e0220736.

It takes time (not money) to understand: Money reduces attentiveness to common ground in

communication. Journal of Experimental Social Psychology, 2018, 74, 212-217. 2.2 3

This feels like the right choice: how decision aids may facilitate affect-based valuation. Cognition and

Emotion, O, , 1-20.




