10

papers

10

all docs

1162367

194 8
citations h-index
10 10
docs citations times ranked

1372195
10

g-index

137

citing authors



10

“

ARTICLE IF CITATIONS

The effect of product distance on the eWOM in recommendation network. Electronic Commerce

Research, 2022, 22, 901-924.

Do reviews from friends and the crowd affect online consumer posting behaviour differently?.

Electronic Commerce Research and Applications, 2018, 29, 102-112. 2:5 30

Balancing the popularity bias of object similarities for personalised recommendation. European
Physical Journal B, 2018, 91, 1.

Social influence on selection behaviour: Distinguishing local- and global-driven preferential 11 4
attachment. PLoS ONE, 2017, 12, e0175761. )

Stability of similarity measurements for bipartite networks. Scientific Reports, 2016, 6, 18653.

Evaluation of Scaling Invariance Embedded in Short Time Series. PLoS ONE, 2014, 9, e116128. 11 16

Prediction of collective opinion in consensus formation. International Journal of Modern Physics C,
2014, 25, 1450002.

Long-term memories in online users' selecting activities. Physics Letters, Section A: General, Atomic

and Solid State Physics, 2014, 378, 2591-2596. 0.9 21

Memory effect of the online user preference. Scientific Reports, 2014, 4, 6560.

EMPIRICAL ANALYSIS OF THE CLUSTERING COEFFICIENT IN THE USER-OBJECT BIPARTITE NETWORKS.

International Journal of Modern Physics C, 2013, 24, 1350055. 0.8 12



