12

papers

19

all docs

1163117

470 8
citations h-index
19 19
docs citations times ranked

1372567
10

g-index

435

citing authors



10

12

ARTICLE IF CITATIONS

Stakeholder Forces of Socially Responsible Supply Chain Management Orientation. Journal of Business
Ethics, 2010, 92, 305-322.

Factors motivating and influencing clothing disposal behaviours. International Journal of Consumer

Studies, 2013, 37, 105-111. 11.6 148

The Role of Idealism and Relativism as Dispositional Characteristics in the Socially Responsible
Decision-Making Process. Journal of Business Ethics, 2005, 56, 81-98.

Motivational Antecedents of Social Shopping for Fashion and its Contribution to Shopping

Satisfaction. Clothing and Textiles Research Journal, 2011, 29, 331-347. 34 33

The Organizational Factors Influencing Socially Responsible Apparel Buying/Sourcing. Clothing and
Textiles Research Journal, 2006, 24, 229-247.

An experiment on non-luxury fashion counterfeit purchase: the effects of brand reputation, fashion

attributes, and attitudes toward counterfeiting. Journal of Brand Management, 2018, 25, 185-196. 3.5 19

Engaging in Buyer-Seller Partnership for Fair Labor Management. Clothing and Textiles Research
Journal, 2008, 26, 41-56.

Social Shopping for Fashion: Development and Validation of a Multidimensional Scale. Family and

Consumer Sciences Research Journal, 2011, 39, 339-358. 11 13

Bangladeshi clothing manufacturers' technology adoption in the global free trade environment.
Journal of Fashion Marketing and Management, 2021, 25, 354-370.

Beyond Physical Attractiveness. Clothing and Textiles Research Journal, 2008, 26, 275-289. 3.4 2

Stakeholder Pressures and Workplace Compliance in Bangladeshi Apparel Factories. Clothing and

Textiles Research Journal, 0, , 0887302X2210950.

Establishing Loyalty from Consumersa€™ CSR Perception toward the Restaurants Offering Nutritional

Information. Services Marketing Quarterly, 2022, 43, 206-225. L1 0



