
Angela M Lee

List of Publications by Year
in descending order

Source: https://exaly.com/author-pdf/11434633/publications.pdf

Version: 2024-02-01

13

papers

527

citations

9

h-index

1040056

13

g-index

1125743

14

all docs

14

docs citations

14

times ranked

391

citing authors



Angela M Lee

2

# Article IF Citations

1 Audience Clicks and News Placement. Communication Research, 2014, 41, 505-530. 5.9 165

2 News Audiences Revisited: Theorizing the Link Between Audience Motivations and News Consumption.
Journal of Broadcasting and Electronic Media, 2013, 57, 300-317. 1.5 104

3 ONLINE NEWS CONSUMPTION. Digital Journalism, 2013, 1, 194-211. 4.2 72

4 When Newsworthy is Not Noteworthy. Journalism Studies, 2014, 15, 807-820. 2.1 49

5 The Rise of Online News Aggregators: Consumption and Competition. JMM International Journal on
Media Management, 2015, 17, 3-24. 0.8 45

6 Social Media and Speed-Driven Journalism: Expectations and Practices. JMM International Journal on
Media Management, 2015, 17, 217-239. 0.8 26

7 Motivational Consumption Model. Journalism and Mass Communication Quarterly, 2014, 91, 706-724. 2.7 23

8 From Thinking to Doing: Effects of Different Social Norms on Ethical Behavior in Journalism. Journal
of Media Ethics: Exploring Questions of Media Morality, 2016, 31, 72-85. 0.9 16

9 Persuading to Pay: Exploring the What and Why in Crowdfunded Journalism. JMM International
Journal on Media Management, 2017, 19, 144-163. 0.8 13

10 Examining the Third-Person Perception on News Consumersâ€™ Intention to Pay. Electronic News, 2016,
10, 24-44. 0.7 6

11 â€˜Weâ€™re more ethical than they areâ€™: Third-person and first-person perceptions of the ethical climate of
American journalists. Journalism, 2020, 21, 1157-1174. 2.7 5

12 The faster the better? Examining the effect of live-blogging on audience reception. Journal of Applied
Journalism and Media Studies, 2020, 00, 1-19. 0.2 2

13 Commercialization of Technology News. Journalism Practice, 2018, 12, 585-604. 2.2 1


