
Roger J Calantone

ListgofgPublicationsgbygYearging
DescendinggOrder

Source:ghttps:xxexalyvcomxauthorupdfx11433988xrogerujucalantoneupublicationsubyuyearvpdf

Version:g2y24uy4u28g

ThisgdocumentghasgbeenggeneratedgbasedgongthegpublicationsgandgcitationsgrecordedgbygexalyvcomvgForg

theglatestgversiongofgthisgpublicationglisttgvisitgtheglinkggivengabovev

ThegthirdgcolumngisgthegimpactgfactorgoIFpgofgthegjournaltgandgthegfourthgcolumngisgthegnumbergofg

citationsgofgthegarticlev

109
papers

9,694
citations

49
h-index

98
g-index

114
ext. papers

10,768
ext. citations

5.9
avg, IF

6.27
L-index



j Paper IF Citations

109 wffectsKofKfirmXWKindustryXWKandKcountryXlevelKinnovationKonKfirmKperformanceYKMarketingnLettersWK
2020WKecWKdecXdfg 2.3 3

108 trandKrelevanceKandKtheKeffectsKofKproductKproliferationKacrossKproductKcategoriesYKJournalnofnthen
AcademynofnMarketingnScienceWK2020WKfjWKcckdXcdcb 12.4 2

107 WhenKtoKoutsourceKtheKsalesKforceKforKnewKproductsYKIndustrialnMarketingnManagementWK2019WKjdWKcbhXcch6.9 4

106 snticipatedKregretKandKescalationKofKcommitmentKtoKfailingWKnewKproductKdevelopmentKprojectsKinK
businessKmarketsYKIndustrialnMarketingnManagementWK2019WKihWKcgiXchj 6.9 9

105 IdentityKchangeKvsYKstrategyKchangelKtheKeffectsKofKrebrandingKannouncementsKonKstockKreturnsYK
JournalnofnthenAcademynofnMarketingnScienceWK2018WKfhWKikgXjcd 12.4 18

104 ReciprocalKvalueKsharingKinKmanufacturerXretailerKrelationshipslKtheKcaseKofKnewKproductK
introductionsYKMarketingnLettersWK2018WKdkWKjiXcbb 2.3

103 ”aunchKactivitiesKandKtimingKinKnewKproductKdevelopmentYKJournalnofnGlobalnScholarsnofnMarketingn
ScienceWK2018WKdjWKeeXfc 2.3 7

102 trandKportfolioKcoherencelKScaleKdevelopmentKandKempiricalKdemonstrationYKInternationalnJournaln
ofnResearchninnMarketingWK2018WKegWKhbXjb 5.5 22

101
visentanglingKtheKeffectsKofKpromotionKmixKonKnewKproductKsaleslKsnKexaminationKofK
disaggregatedKdriversKandKtheKmoderatingKeffectKofKproductKclassYKJournalnofnBusinessnResearchWK
2018WKkbWKdjhXdkf

8.7 6

100 sKlongitudinalKexaminationKofKtheKimpactKofKqualityKperceptionKgapKonKbrandKperformanceKinKtheKUSK
sutomotiveKIndustryYKMarketingnLettersWK2017WKdjWKfeXgi 2.3 4

99 –anagingKmarketKintelligencelKTheKcomparativeKroleKofKabsorptiveKcapacityKandKmarketKorientationYK
JournalnofnBusinessnResearchWK2016WKhkWKgghkXggii 8.7 47

98 —ewKProductKureativitylKUnderstandingKuontractKSpecificityKinK—ewKProductKIntroductionsYKJournaln
ofnMarketingWK2016WKjbWKekXgj 11 57

97
TheKRelativeKsdvantageKofK–arketingKoverKTechnologicalKuapabilitiesKinKInfluencingK—ewKProductK
PerformancelKTheK–oderatingKRoleKofKuountryKInstitutionsYKJournalnofnInternationalnMarketingWK2016
WKdfWKfcXgh

3.9 20

96 —ewKproductKdevelopmentKinKnewKventureslKtheKquestKforKresourcesYKInternationalnJournalnofn
ProductionnResearchWK2015WKgeWKdgbhXdgde 7.8 7

95 TheKeffectsKofKproductKmodularityKonKlaunchKspeedYKInternationalnJournalnofnProductionnResearchWK
2015WKgeWKgehkXgejc 7.8 26

94 tenchmarkingKsalesKstaffingKefficiencyKinKdealershipsKusingKextendedKdataKenvelopmentKanalysisYK
JournalnofnBusinessnResearchWK2014WKhiWKckbfXckcc 8.7 10

93 treakevenKTimeKonK—ewKProductK”auncheslKsnKInvestigationKofKtheKvriversKandKImpactKonKxirmK
PerformanceYKJournalnofnProductnInnovationnManagementWK2014WKecWKkfXcbf 7.1 11

Roger J Calantone

2



92 uoevolutionaryKvynamicsKofKsutomotiveKuompetitionlKProductKInnovationWKuhangeWKandK
–arketplaceKSurvivalYKJournalnofnProductnInnovationnManagementWK2014WKecWKhcXij 7.1 30

91
SignalingKQualitylKsnKwxaminationKofKtheKwffectsKofK–arketingXKandK—onmarketingXuontrolledK
SignalsKonKPerceptionsKofKsutomotiveKtrandKQualityYKJournalnofnProductnInnovationnManagementWK
2014WKecWKidjXife

7.1 28

90 ProductKQualityKasKaKxormativeKIndexlKwvaluatingKanKslternativeK–easurementKspproachUYKJournaln
ofnProductnInnovationnManagementWK2013WKebWKejbXekj 7.1 15

89
OrderedKtoKInnovatelKsK”ongitudinalKwxaminationKofKtheKwarlyKPeriodsKofKaK—ewKProductK
vevelopmentKProcessKImplementationKinKaK–anufacturingKxirmYKJournalnofnProductnInnovationn
ManagementWK2013WKebWKicdXiec

7.1 11

88 —ewKProductKPortfolioK–anagementKvecisionslKsntecedentsKandKuonsequencesYKJournalnofnProductn
InnovationnManagementWK2013WKebWKdfgXdhc 7.1 34

87 ShopKfloorKmanufacturingKtechnologyKadoptionKdecisionsYKJournalnofnManufacturingnTechnologyn
ManagementWK2012WKdeWKfhfXfje 7.1 11

86 SuccessKxactorsKofKProductKInnovationlKsnKUpdatedK–etaXsnalysisYKJournalnofnProductnInnovationn
ManagementWK2012WKdkWKdcXei 7.1 202

85 TheKroleKofKleanKlaunchKexecutionKandKlaunchKtimingKonKnewKproductKperformanceYKJournalnofnthen
AcademynofnMarketingnScienceWK2012WKfbWKgdhXgej 12.4 39

84 yrumpierKOldK–enlKsgeKandKSexKvifferencesKinKtheKwvaluationKofK—ewKServicesYKJournalnofnProductn
InnovationnManagementWK2012WKdkWKjjXkk 7.1 7

83 InterpretingKinterrelationsKacrossKmultipleKlevelsKinKzy”–KmodelsYKInternationalnMarketingnReviewWK
2011WKdjWKefXgh 4.4 4

82 uontroversyKinKinnovationKoutsourcingKresearchlKreviewWKsynthesisKandKfutureKdirectionsYKRnandnDn
ManagementWK2011WKfcWKjXdb 4.1 51

81 —ewKProductKvevelopmentKProcessesKandK—ewKProductKProfitabilitylKwxploringKtheK–ediatingKRoleK
ofKSpeedKtoK–arketKandKProductKQualityYKJournalnofnProductnInnovationnManagementWK2011WKdjWKheXii 7.1 64

80 UnderstandingKandK–anagingKInternationalKProductK”aunchlKsKuomparisonKbetweenKvevelopedKandK
wmergingK–arketsYKJournalnofnProductnInnovationnManagementWK2011WKdjWKcbfXcdb 7.1 32

79 StrategicKchangeKandKterminationKofKinterfirmKpartnershipsYKStrategicnManagementnJournalWK2011WK
edWKfbdXfde 5.2 64

78
I—TROvUuTIO—KTOKTzwKSPwuIs”KTOPIuKxORU–lKUSI—yKsRuzIVs”Ks—vKSwuO—vsRYKvsTsK
SOURuwSKI—KSUPP”YKuzsI—K–s—syw–w—TKRwSwsRuzYKJournalnofnSupplynChainnManagementWK2010WK
fhWKeXcc

4.1 54

77 voKmarketingKcapabilitiesKconsistentlyKmediateKeffectsKofKfirmKintangibleKcapitalKonKperformanceK
acrossKinstitutionalKenvironmentsqYKJournalnofnWorldnBusinessWK2010WKfgWKdciXddi 6.1 33

76 snKintegratedKmarketingKcapabilityKbenchmarkingKapproachKtoKdealerKperformanceKthroughK
parametricKandKnonparametricKanalysesYKIndustrialnMarketingnManagementWK2010WKekWKcgbXchb 6.9 36

75 TheKimpactKofKindustryKenvironmentKonKearlyKmarketKentryKdecisionsKbyKtdtKmanagersKinKtheKUYSYK
andKJapanYKIndustrialnMarketingnManagementWK2010WKekWKjedXjfe 6.9 8

(2010-2014)

3



74 TheKwffectsKofKuompetitionKinKShortKProductK”ifeXuycleK–arketslKTheKuaseKofK–otionKPicturesUYK
JournalnofnProductnInnovationnManagementWK2010WKdiWKefkXehc 7.1 51

73 ProductKInnovativenessKvimensionsKandKTheirKRelationshipsKwithKProductKsdvantageWKProductK
xinancialKPerformanceWKandKProjectKProtocolYKJournalnofnProductnInnovationnManagementWK2010WKdiWKkkcXcbbh7.1 81

72 InconclusiveKInnovationKâ��Returnsâ��lKsK–etaXsnalysisKofKResearchKonKInnovationKinK—ewKProductK
vevelopmentUYKJournalnofnProductnInnovationnManagementWK2010WKdiWKcbhgXcbjc 7.1 107

71 TheoreticalKlensesKandKdomainKdefinitionsKinKinnovationKresearchYKEuropeannJournalnofnMarketingWK
2009WKfeWKddkXdhe 4.4 50

70 TzwKRO”wKOxKSwuURITYKI—KTzwKxOOvKSUPP”IwRKSw”wuTIO—KvwuISIO—YKJournalnofnBusinessnLogistics
WK2009WKebWKcdiXcgg 4.6 45

69 StrategicKfitKtoKresourcesKversusK—PvKexecutionKproficiencieslKwhatKareKtheirKrolesKinKdeterminingK
successqYKJournalnofnthenAcademynofnMarketingnScienceWK2009WKeiWKdhhXdjd 12.4 58

68 wxploringKnewKproductKportfolioKmanagementKdecisionslKTheKroleKofKmanagersRKdispositionalKtraitsYK
IndustrialnMarketingnManagementWK2009WKejWKcdiXcfe 6.9 56

67 sK–Ovw”KOxKSITwXSPwuIxIuKs—Twuwvw—TSKOxKISOKcfbbcKuwRTIxIusTIO—YKProductionnandn
OperationsnManagementWK2009WKcdWKehkXejg 3.6 42

66
sssessingKtheKuoreKResourcesKinKtheKwnvironmentalK–anagementKSystemKxromKtheKResourceK
PerspectiveKandKtheKuontingencyKPerspectiveYKIEEEnTransactionsnonnEngineeringnManagementWK2008WK
ggWKebfXecg

2.6 33

65 tuildingKcommitmentKinKbuyerâ��sellerKrelationshipslKsKtieKstrengthKperspectiveYKIndustrialnMarketingn
ManagementWK2007WKehWKcbkfXccbe 6.9 129

64 YourKnewKproductKdevelopmentKS—PvTKisKonlyKasKgoodKasKyourKprocesslKanKexploratoryKanalysisKofK
newK—PvKprocessKdesignKandKimplementationYKRnandnDnManagementWK2007WKeiWKekkXfdf 4.1 47

63 vriversKofKOutsourcedKInnovationlKsnKwxploratoryKStudyUYKJournalnofnProductnInnovationn
ManagementWK2007WKdfWKdebXdfc 7.1 118

62 ulusteringKproductKlaunchesKbyKpriceKandKlaunchKstrategyYKJournalnofnBusinessnandnIndustrialn
MarketingWK2007WKddWKfXck 3 49

61 snKwxaminationKofKwxplorationKandKwxploitationKuapabilitieslKImplicationsKforKProductKInnovationK
andK–arketKPerformanceYKJournalnofnInternationalnMarketingWK2007WKcgWKheXke 3.9 299

60 UnderstandingKenvironmentKmanagementKsystemsKperformancelKanKexpandedKempiricalKstudyYK
InternationalnJournalnofnProductivitynandnQualitynManagementWK2007WKdWKdhe 0.3 4

59 TheKinfluenceKofKinternalKandKexternalKfirmKfactorsKonKinternationalKproductKadaptationKstrategyK
andKexportKperformancelKsKthreeXcountryKcomparisonYKJournalnofnBusinessnResearchWK2006WKgkWKcihXcjg 8.7 167

58 uollaboratingKforK—ewKProductKvevelopmentlKSelectingKtheKPartnerKwithK–aximumKPotentialKtoK
ureateKValueYKJournalnofnProductnInnovationnManagementWK2006WKdeWKeebXefc 7.1 272

57 vecomposingKProductKInnovativenessKandKItsKwffectsKonK—ewKProductKSuccessYKJournalnofnProductn
InnovationnManagementWK2006WKdeWKfbjXfdc 7.1 258

Roger J Calantone

4



56 “nowledgeKasKaKstrategicKresourceKinKsupplyKchainsYKJournalnofnOperationsnManagementWK2006WKdfWKfgjXfig5.2 223

55 tuyerKattentivenessKinKbuyerâ��supplierKrelationshipsYKIndustrialnMarketingnManagementWK2005WKefWKgeXhc 6.9 38

54 wSTI–sTIO—KOxKy”Ots”Ks—vK—sTIO—s”K”OyISTIuSKwXPw—vITURwSlKdbbdKvsTsKUPvsTwYKJournaln
ofnBusinessnLogisticsWK2005WKdhWKcXch 4.6 53

53 voKuertifiedK–ailKThirdXWaveKxollowXupsKReallyKtoostKResponseKRatesKandKQualityqYKMarketingn
LettersWK2005WKchWKcdkXcfc 2.3 6

52 InternationalizationKandKtheKvynamicsKofKProductKsdaptationâ��snKwmpiricalKInvestigationYKJournaln
ofnProductnInnovationnManagementWK2004WKdcWKcjgXckj 7.1 94

51 TzwKTRw—vKTOWsRvKOUTSOURuI—yKI—K—wWKPROvUuTKvwVw”OP–w—TlKusSwKSTUvIwSKI—KSIXK
xIR–SYKInternationalnJournalnofnInnovationnManagementWK2003WKbiWKgcXhh 1.5 23

50 InternationalKtechnologyKtransferYKInternationalnMarketingnReviewWK2003WKdbWKffhXfhd 4.4 58
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