
Fei Xue

ListgofgPublicationsgbygYearging
DescendinggOrder

Source:ghttps:xxexalyvcomxauthorupdfx1128163yxfeiuxueupublicationsubyuyearvpdf

Version:g2y24uy4u28g

ThisgdocumentghasgbeenggeneratedgbasedgongthegpublicationsgandgcitationsgrecordedgbygexalyvcomvgForg

theglatestgversiongofgthisgpublicationglisttgvisitgtheglinkggivengabovev

ThegthirdgcolumngisgthegimpactgfactorgoIFpgofgthegjournaltgandgthegfourthgcolumngisgthegnumbergofg

citationsgofgthegarticlev

11
papers

243
citations

7
h-index

12
g-index

12
ext. papers

292
ext. citations

2.3
avg, IF

3.72
L-index



j Paper IF Citations

11 InhFeedRNativeR“dvertisingRonRNewsRWebsitesvREffectsRofR“dvertisingRFormatgRWebsiteRReputationgR
andRProductRInvolvementiRJournal of Internet CommercegR2019gRmtgRnslhnul 3.8 5

10 SocialRInformationRinRFacebookRNewsRFeedR“dsvREffectsRofRPersonalRRelevanceRandR”randR
FamiliarityiRJournal of Promotion ManagementgR2019gRnqgRqslhqtt 2.3 3

9
WhatRHappensRWhenRSatisfiedR–ustomersRNeedRVariety?Râ��EffectsROfRPurchaseR—ecisionR
InvolvementRandRProductR–ategoryRonR–hineseR–onsumersbR”randhSwitchingR”ehavioriRJournal of 
International Consumer MarketinggR2018gRolgRmpthmqs

2.1 6

8 UnderstandingRtheRgreenRbuyingRbehaviorRofRyoungerRMillennialsRfromRIndiaRandRtheRUnitedRStatesvR
“RstructuralRequationRmodelingRapproachiRJournal of International Consumer MarketinggR2016gRntgRqphsn 2.1 43

7 PersonalRnetworksRasRaRprecursorRtoRaRgreenRfuturevRaRstudyRofRâ��greenâ��RconsumerRsocializationR
amongRyoungRmillennialsRfromRIndiaRandR–hinaiRYoung ConsumersgR2016gRmsgRnnrhnpn 2.4 36

6 MessageRFramingRandR–ollectivisticR“ppealRinRGreenR“dvertisingâ��“RStudyRofR–hineseR–onsumersiR
Journal of International Consumer MarketinggR2015gRnsgRmqnhmrr 2.1 15

5 ItRLooksRGreenvREffectsRofRGreenRVisualsRinR“dvertisingRonR–hineseR–onsumersâ��R”randRPerceptioniR
Journal of International Consumer MarketinggR2014gRnrgRsqhtr 2.1 21

4 TheREffectsRofRProductRInvolvementRandRPriorRExperienceRonR–hineseR–onsumersâ��RResponsesRtoR
OnlineRWordRofRMouthiRJournal of International Consumer MarketinggR2010gRnogRpqhqt 2.1 51

3 VISU“LR—IFFEREN–ESRINRUiSiR“N—R–HINESERTELEVISIONR–OMMER–I“LSiRJournal of AdvertisinggR
2005gRopgRmmnhmmu 4.4 28

2 InternethfacilitatedRconsumerhtohconsumerRcommunicationvRtheRmoderatingRroleRofRreceiverR
characteristicsiRInternational Journal of Internet Marketing and AdvertisinggR2004gRmgRmnm 0.7 33

1 EffectsRofRInstagramRUserhGeneratedR–ontentRonRTravelRInspirationRandRPlanningvR“nRExtendedR
ModelRofRTechnologyR“cceptanceiRJournal of Promotion Managementgmhnn 2.3 2

Fei Xue

2


