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ARTICLE

Does game rules worR as a game changer? Analyzing the effect of rule orientation on brand attention

and memory in advergames. Computers in Human Behavior, 2018, 81, 325-339.

Effects of cognition demand, mode of interactivity and brand anthropomorphism on gamersa€™ brand
attention and memory in advergames. Computers in Human Behavior, 2017, 70, 575-588.
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