22

papers

24

all docs

1040056

323 9
citations h-index
24 24
docs citations times ranked

839539
18

g-index

234

citing authors



10

12

14

16

18

“

ARTICLE IF CITATIONS

Holistic ethnography: Studying the impact of multiple national identities on post-acquisition

organizations. Journal of International Business Studies, 2011, 42, 654-671.

Worké€life balance: contrasting managers and workers in an MNC. Employee Relations, 2007, 29, 385-399. 2.4 61

Strategy, power and negotiation: social control and expatriate managers in a German multinational
corporation. International Journal of Human Resource Management, 2006, 17, 399-413.

An unsuitable job for a woman: a &€ native categoryd€™ approach to gender, diversity and cross-cultural

management. International Journal of Human Resource Management, 2015, 26, 216-230. 53 25

Paradigmapping Studies of Culture and Organization. International Journal of Cross Cultural
Management, 2007, 7, 237-251.

Identity, knowledge and strategy in the UK subsidiary of an Anglo-German automobile manufacturer.

International Business Review, 2012, 21, 281-292. 4.8 17

City of sojourners versus city of settlers: transnationalism, location and identity among Taiwanese
professionals in London and Toronto. Global Networks, 2016, 16, 372-390.

Strategic ethnography and reinvigorating Tesco Plc: Leveraging inside/ out bicultural bridging in

multicultural teams. Conference Proceedings Ethnographic Praxis in Industry Conference, 2013, 2013, 0.1 11
282-299.

The Diorama. Management International Review, 2012, 52, 619-642.

Multiple interpretations of 4€cenational cultured€-and the implications for International business: The 77 10
case of Taiwan. Journal of World Business, 2020, 55, 101128. )

Flexible identities and cross-border knowledge networking. Critical Perspectives on International
Business, 2016, 12, 318-330.

Ambivalence, anthropology and business: a review of ethnographic research in international

organisations. Social Anthropology, 2011, 19, 506-519. 04 8

Symbols of Organization: Informal Ways of Negotiating the Global and the Local in MNCs. Global
Networks, 2004, 4, 181-198.

Sensemaking and sojourner adjustment among Korean entrepreneurs in London (UK). Culture and 0.8 5
Organization, 2011, 17, 31-46. :

Ambivalent Perspectives: An Ethnographic Case Study of Ambivalence in Postacquisition Integration.
Thunderbird International Business Review, 2013, 55, 453-467.

a€ National cultured€™ as an integrating agent in the post-acquisition organisation. International Journal 5.3 3
of Human Resource Management, 2021, 32, 2783-2806. :

The Grand Challenge None of Us Chose: Succeeding (and Failing) Against the Global

Pandemic<sup>1</sup>. Advances in Global Leadership, 2022, , 3-85.

Learning from Experience: Ethnographic Research, International Business Studies and Mainstream

Anthropology. Research Methodology in Strategy and Management, 2012, , 173-191. 03 1



FIoONA MOORE

# ARTICLE IF CITATIONS

Altered States of Consciousness: MNCs and Ethnographic Studies. Research in the Sociology of

Organizations, 2017, , 161-189.

No One Reason for It: Workforce Diversity, Cultural Complexity, and Staff Retention at BMW MINI.

20 Conference Proceedings Ethnographic Praxis in Industry Conference, 2017, 2017, 303-319.

0.1 (0]

Research on Women in International Business and Management: Then, Now, and Next. SSRN Electronic

Journal, O, , .

Shifting Perspectives: Multiple Cultures and Community Embeddedness in an Anglo-German MNC. ,

22 9009,,201-221. o



