
Richard J Lutz

ListfoffPublicationsfbyfYearfinf
DescendingfOrder

Source:fhttps:vvexalyucomvauthortpdfvyyyy6895vrichardtjtlutztpublicationstbytyearupdf

Version:fzxz4tx4tz5f

ThisfdocumentfhasfbeenfgeneratedfbasedfonfthefpublicationsfandfcitationsfrecordedfbyfexalyucomufForf

theflatestfversionfoffthisfpublicationflistsfvisitftheflinkfgivenfaboveu

ThefthirdfcolumnfisfthefimpactffactorfnIFofoffthefjournalsfandftheffourthfcolumnfisfthefnumberfoff

citationsfoffthefarticleu

24
papers

5,625
citations

16
h-index

24
g-index

24
ext. papers

6,100
ext. citations

5.6
avg, IF

5.45
L-index



i Paper IF Citations

24 HowOandOwhenOtakingOpicturesOunderminesOtheOenjoymentOofOexperiencesgOPsychology and 
MarketingeO2019eOloeOnkifnkr 3.9 4

23 FromOSuperOMarioOtoOSkyrimsO–OframeworkOforOtheOevolutionOofOvideoOgameOconsumptiongOJournal of 
Consumer BehavioureO2017eOjoeOjijfjki 3 14

22 EditorshipOofOHarperOWgOBoydOJrgOajrpnâ��jrpqbgOJournal of Marketing ResearcheO2014eOnjeOjijfjim 5.2

21 TheOTypicalityOandO–ccessibilityOofOConsumerO–ttitudesOTowardOTelevisionO–dvertisingsOImplicationsO
forOtheOMeasurementOofO–ttitudesOTowardO–dvertisingOinOGeneralgOJournal of AdvertisingeO2013eOmkeOlmlflnp4.4 20

20 MultipleOendorsersOandOmultipleOendorsementssOTheOinfluenceOofOmessageOrepetitioneOsourceO
congruenceOandOinvolvementOonObrandOattitudesgOJournal of Consumer PsychologyeO2012eOkkeOkmrfknr 3.1 60

19 WisdomsOExploringOtheOPinnacleOofOHumanOVirtuesOasOaOCentralOLinkOfromOMicromarketingOtoO
MacromarketinggOJournal of MacromarketingeO2009eOkreOrqfjjq 1.9 19

18 CorporateOHypocrisysOOvercomingOtheOThreatOofOInconsistentOCorporateOSocialOResponsibilityO
PerceptionsgOJournal of MarketingeO2009eOpleOppfrj 11 636

17 WebOusersWOperceptionsOofOandOattitudesOtowardOonlineOadvertisingOformatsgOInternational Journal of 
Internet Marketing and AdvertisingeO2008eOmeOkqj 0.7 7

16 THEOFUNCTIONOOFOFORM–TsOConsumerOResponsesOtoOSixOOnflineO–dvertisingOFormatsgOJournal of 
AdvertisingeO2006eOlneOnlfol 4.4 115

15 ChildreneO–dvertisingeOandOProductOExperiencessO–OMultimethodOInquirygOJournal of Consumer 
ResearcheO2000eOkpeOljfmq 6.3 159

14 –nOEmpiricalOExaminationOofOtheOStructuralO–ntecedentsOofO–ttitudeOtowardOtheO–dOinOanO
–dvertisingOPretestingOContextgOJournal of MarketingeO1989eOnleOmqfon 11 1246

13 –nOEmpiricalOExaminationOofOtheOStructuralO–ntecedentsOofO–ttitudeOtowardOtheO–dOinOanO
–dvertisingOPretestingOContextgOJournal of MarketingeO1989eOnleOmq 11 835

12 TheORoleOofO–ttitudeOtowardOtheO–dOasOaOMediatorOofO–dvertisingOEffectivenesssO–OTestOofO
CompetingOExplanationsgOJournal of Marketing ResearcheO1986eOkleOjli 5.2 845

11 TheORoleOofO–ttitudeOtowardOtheO–dOasOaOMediatorOofO–dvertisingOEffectivenesssO–OTestOofO
CompetingOExplanationsgOJournal of Marketing ResearcheO1986eOkleOjlifjml 5.2 1207

10 TheOMarketingOofOConsumerOInformationgOJournal of MarketingeO1983eOmpeOjiqfjjk 11 7

9 DecisionOPlansOandOConsumerOChoiceODynamicsgOJournal of Marketing ResearcheO1982eOjreOjiqfjjn 5.2 13

8 –OModelOandOMethodologyOforOtheODevelopmentOofOConsumerOInformationOProgramsgOJournal of 
MarketingeO1979eOmleOnqfop 11 27

Richard J Lutz

2



7 –ffirmativeODisclosureOInOHomeOPurchasinggOJournal of Consumer AffairseO1979eOjleOkrpflji 2 4

6 –nOExperimentalOInvestigationOofOCausalORelationsOamongOCognitionseO–ffecteOandOBehavioralO
IntentiongOJournal of Consumer ResearcheO1977eOleOjrp 6.3 97

5 CognitiveO–lgebraOinOMultif–ttributeO–ttitudeOModelsgOJournal of Marketing ResearcheO1975eOjkeOjnjfjom 5.2 63

4 InformationOProcessingOinO–ttitudeOFormationOandOChangegOCommunication ResearcheO1975eOkeOkopfkpq 3.8 7

3 FirstfOrderOandOSecondfOrderOCognitiveOEffectsOinO–ttitudeOChangegOCommunication ResearcheO1975eO
keOkqrfkrr 3.8 19

2 CognitiveO–lgebraOinOMultif–ttributeO–ttitudeOModelsgOJournal of Marketing ResearcheO1975eOjkeOjnj 5.2 37

1 ChangingOBrandO–ttitudesOThroughOModificationOofOCognitiveOStructuregOJournal of Consumer 
ResearcheO1975eOjeOmr 6.3 184

List of Publications

3


