
Alan R Graefe

List of Publications by Year
in descending order

Source: https://exaly.com/author-pdf/11069728/publications.pdf

Version: 2024-02-01

40

papers

3,413

citations

25

h-index

236612

40

g-index

288905

41

all docs

41

docs citations

41

times ranked

2155

citing authors



Alan R Graefe

2

# Article IF Citations

1 Exploring the conditions that promote intergroup contact at urban parks. Journal of Leisure
Research, 2022, 53, 426-449. 1.0 10

2 Gender and Craft Beer: Participation and Preferences in Pennsylvania. International Journal of the
Sociology of Leisure, 2021, 4, 45-60. 2.0 4

3 Understanding access and use of municipal parks and recreation through an intersectionality
perspective. Journal of Leisure Research, 2020, 51, 377-396. 1.0 35

4 Modeling the role of social identity in constraint negotiation for ultra-endurance gravel cycling.
Journal of Leisure Research, 2019, 50, 81-106. 1.0 25

5 Roller-skating into the big city: A case study of migrant workersâ€™ informal leisure activity in
Guangzhou, China. Journal of Leisure Research, 2019, 50, 181-200. 1.0 8

6 Place attachment and spending preferences in a local public park system: The case of corporate
sponsorship. Journal of Leisure Research, 2018, 49, 71-90. 1.0 10

7 Identification and Prediction of Latent Classes of Hikers Based on Specialization and Place
Attachment. Sustainability, 2018, 10, 1163. 1.6 6

8 Predicting Intentions to Return to a Nature Center after an Interpretive Special Event. Journal of
Interpretation Research, 2017, 22, 33-51. 0.7 3

9 The Relationship Between Self-Rated Health and Use of Parks and Participation in Recreation Programs,
United States, 1991 and 2015. Preventing Chronic Disease, 2017, 14, E02. 1.7 12

10 Understanding Hunting Constraints and Negotiation Strategies: A Typology of Female Hunters. Human
Dimensions of Wildlife, 2015, 20, 30-46. 1.0 42

11 Understanding non-traditional forest recreation: The role of constraints and negotiation strategies
among racial and ethnic minorities. Journal of Outdoor Recreation and Tourism, 2013, 1-2, 29-39. 1.3 24

12 Willingness to Pay for an Ecological Park Experience. Asia Pacific Journal of Tourism Research, 2013,
18, 288-302. 1.8 35

13 Testing a mediation model of customer service and satisfaction in outdoor recreation. Journal of
Outdoor Recreation and Tourism, 2013, 3-4, 36-46. 1.3 16

14 Valuation of an Eco-Friendly Hiking Trail Using the Contingent Valuation Method: An Application of
Psychological Ownership Theory. Scandinavian Journal of Hospitality and Tourism, 2013, 13, 55-69. 1.4 32

15 Exploring the Crowdingâ€“Satisfaction Relationship in Recreational Boating. Environmental
Management, 2009, 43, 496-507. 1.2 46

16 The role of equity, trust and information on user fee acceptance in protected areas and other public
lands: a structural model. Journal of Sustainable Tourism, 2009, 17, 501-517. 5.7 29

17 Travel Distance: a Tool for Natureâ€•Based Tourism Market Segmentation. Journal of Travel and Tourism
Marketing, 2008, 25, 355-366. 3.1 31

18 Examining the Antecedents of Destination Loyalty in a Forest Setting. Leisure Sciences, 2007, 29,
463-481. 2.2 185



3

Alan R Graefe

# Article IF Citations

19 Service Quality Measures: Recreationists' Perceptions of US Pacific Northwest National Forests.
World Leisure Journal, 2006, 48, 40-51. 0.7 7

20 Specialization and Marine Based Environmental Behaviors Among SCUBA Divers. Journal of Leisure
Research, 2006, 38, 601-615. 1.0 91

21 Recreation Specialization: Hierarchy of Boating Subactivities Revisited. World Leisure Journal, 2004,
46, 35-47. 0.7 3

22 Nature Tourism Constraints. Annals of Tourism Research, 2004, 31, 540-555. 3.7 182

23 Service Quality, Satisfaction, and Behavioral Intention Among Forest Visitors. Journal of Travel and
Tourism Marketing, 2004, 17, 73-82. 3.1 163

24 Crowding at an arts festival: extending crowding models to the frontcountry. Tourism Management,
2003, 24, 1-11. 5.8 83

25 The Moderating Role of Place Attachment on the Relationship Between Attitudes Toward Fees and
Spending Preferences. Leisure Sciences, 2003, 25, 33-50. 2.2 215

26 Alternate Measurement Approaches to Recreational Customer Satisfaction: Satisfaction-Only Versus
Gap Scores. Leisure Sciences, 2003, 25, 363-380. 2.2 65

27 PERCEIVED CROWDING AND ITS RELATIONSHIP TO CROWD MANAGEMENT PRACTICES AT PARK AND
RECREATION EVENTS. Event Management, 2003, 8, 63-72. 0.6 41

28 Tourists' Reasons for Visiting Industrial Heritage Sites. Journal of Hospitality Marketing and
Management, 2001, 8, 19-31. 0.4 15

29 An Exploration of the Specialization Concept within the Context of Heritage Tourism. Journal of
Travel Research, 2001, 39, 267-274. 5.8 150

30 GIS Application of Outdoor Recreation Management: Social and Physical Variables of Carrying
Capacity. International Journal of Tourism Sciences, 2000, 1, 1-18. 1.2 2

31 Identifying Market Potential and Destination Choice Factors of Taiwanese Overseas Travelers. Journal
of Hospitality Marketing and Management, 1999, 6, 45-65. 0.4 23

32 Attachments to recreation settings: The case of railâ€•trail users. Leisure Sciences, 1994, 16, 17-31. 2.2 483

33 A framework for managing quality in the tourist experience. Annals of Tourism Research, 1987, 14,
390-404. 3.7 53

34 Situational and subjective determinants of satisfaction in marine recreational fishing. Leisure
Sciences, 1986, 8, 275-295. 2.2 82

35 Degree and Range of Recreation Specialization: Toward a Typology of Boating Related Activities.
Journal of Leisure Research, 1986, 18, 81-95. 1.0 77

36 Backcountry Encounter Norms: Theory, Method and Empirical Evidence. Journal of Leisure Research,
1986, 18, 137-153. 1.0 147



4

Alan R Graefe

# Article IF Citations

37 Social carrying capacity: An integration and synthesis of twenty years of research. Leisure Sciences,
1984, 6, 395-431. 2.2 136

38 Factors contributing to perceptions of recreational crowding. Leisure Sciences, 1983, 5, 273-288. 2.2 85

39 Notes on the stability of the factor structure of leisure meanings. Leisure Sciences, 1981, 4, 51-65. 2.2 26

40 Associations between enjoyable activities and uplifting events: Effects on momentary positive affect in
adulthood. Journal of Leisure Research, 0, , 1-18. 1.0 1


