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ARTICLE

Drama Goes Viral: Effects of Story Development on Shares and Views of Online Advertising Videos.
Journal of Interactive Marketing, 2019, 48, 1-16.

What Makes Facebook Brand Posts Engaging? A Content Analysis of Facebook Brand Post Text That
Increases Shares, Likes, and Comments to Influence Organic Viral Reach. Journal of Current Issues and
Research in Advertising, 2019, 40, 229-244.

What Makes a Super Bow! Ad Super? Five-Act Dramatic Form Affects Consumer Super Bow!| Advertising
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