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When technology meets heritage: a moderated mediation of immersive technology on the
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Why do domestic tourists choose to consume local food? The differential and non-monotonic
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Touristsd€™ perceptions of crowding, attractiveness, and satisfaction: a second-order structural model. a7 48
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Too dark to revisit? The role of past experiences and intrapersonal constraints. Tourism Management,
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Role of constraints in Chinese calligraphic landscape experience: An extension of a leisure 0.8 54
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