32

papers

32

all docs

331259

8,750 21
citations h-index
32 32
docs citations times ranked

476904
29

g-index

6148

citing authors



10

12

14

16

18

m

ARTICLE IF CITATIONS

Unskilled and unaware of it: How difficulties in recognizing one's own incompetence lead to inflated

self-assessments.. Journal of Personality and Social Psychology, 1999, 77, 1121-1134.

Why People Fail to Recognize Their Own Incompetence. Current Directions in Psychological Science, 0.8 874
2003, 12, 83-87. :

Lake Wobegon be gone! The "below-average effect” and the egocentric nature of comparative ability
judgments.. Journal of Personality and Social Psychology, 1999, 77, 221-232.

Why the unskilled are unaware: Further explorations of (absent) self-insight among the incompetent.

Organizational Behavior and Human Decision Processes, 2008, 105, 98-121. L4 483

Egocentrism over e-mail: Can we communicate as well as we think?. Journal of Personality and Social
Psychology, 2005, 89, 925-936.

Egocentrism and focalism in unrealistic optimism (and pessimism). Journal of Experimental Social 13 201
Psychology, 2004, 40, 332-340. :

The Influence of Egocentrism and Focalism on People's Optimism in Competitions: When What Affects
Us Equally Affects Me More.. Journal of Personality and Social Psychology, 2003, 85, 389-408.

You don't know me, but | know you: The illusion of asymmetric insight.. Journal of Personality and 06 151
Social Psychology, 2001, 81, 639-656. :

"Naive cynicism" in everyday theories of responsibility assessment: On biased assumptions of bias..
Journal of Personality and Social Psychology, 1999, 76, 743-753.

Actions, Intentions, and Self-Assessment: The Road to Self-Enhancement Is Paved with Good Intentions. 19 130
Personality and Social Psychology Bulletin, 2004, 30, 328-339. )

How unaware are the unsRilled? Empirical tests of the 4€cesignal extractiona€.counterexplanation for the
Dunninga€“Kruger effect in self-evaluation of performance. Journal of Economic Psychology, 2013, 39,
85-100.

Unskilled and unaware-but why? A reply to Krueger and Mueller (2002).. Journal of Personality and 06 191
Social Psychology, 2002, 82, 189-192. :

Variety Amnesia: Recalling Past Variety Can Accelerate Recovery from Satiation. Journal of Consumer
Research, 2009, 36, 575-584.

Counterfactual Thinking and the First Instinct Fallacy.. Journal of Personality and Social Psychology, 06 88
2005, 88, 725-735. )

Slow Down! Insensitivity to Rate of Consumption Leads to Avoidable Satiation. Journal of Consumer
Research, 2013, 39, 993-1009.

When what you type isnd€™t what they read: The perseverance of stereotypes and expectancies over

e-mail. Journal of Experimental Social Psychology, 2005, 41, 414-422. 1.3 63

The rational side of egocentrism in social comparisons. Journal of Experimental Social Psychology,

2008, 44, 220-232.

On the genesis of inflated (and deflated) judgments of responsibility. Organizational Behavior and

Human Decision Processes, 2009, 108, 143-152. L4 52



20

22

24

26

28

30

32

JusTIN KRUGER

ARTICLE IF CITATIONS

Intentions in teasing: When "just Ridding" just isn't good enough.. Journal of Personality and Social

Psychology, 2006, 90, 412-425.

Consumer confusion of percent differences. Journal of Consumer Psychology, 2008, 18, 49-61. 3.2 42

The hobgoblin of consistency: Algorithmic judgment strategies underlie inflated self-assessments of
performance.. Journal of Personality and Social Psychology, 2013, 104, 976-994.

When Social Worlds Collide: Overconfidence in the Multiple Audience Problem. Personality and 19 21
Social Psychology Bulletin, 2000, 26, 619-628. )

Unskilled and unaware--but why? A reply to Krueger and Mueller (2002). Journal of Personality and
Social Psychology, 2002, 82, 189-92.

When Consumersd€™ Self-Image Motives Fail. Journal of Consumer Psychology, 2007, 17, 250-253. 3.2 15

Between a rock and a hard place: Damned if you do, damned if you dond€™t. Journal of Experimental
Social Psychology, 2009, 45, 1286-1290.

The Rational Side of Egocentrism in Social Comparisons. SSRN Electronic Journal, 2006, , . 0.4 7

On the Genesis of Inflated (and Deflated) Judgments of Responsibility: Egocentrism Revisited. SSRN
Electronic Journal, O, , .

(Not so) positive illusions. Behavioral and Brain Sciences, 2009, 32, 526-527. 0.4 5

The &d€cereign of errord€-in social psychology: On the real versus imagined consequences of
problem-focused research. Behavioral and Brain Sciences, 2004, 27, 349-350.

The feature-positive effect in allocations of responsibility for collaborative tasks. Journal of

Experimental Social Psychology, 2012, 48, 791-793. L3 1

Award organizers should have noted the paper. Nature, 2000, 408, 288-288.

Consumer Confusion of Percent Differences. SSRN Electronic Journal, 2006, , . 0.4 0



