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International Business ReviewZL2018ZLflZLinhakdn 6.2 17
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innovationbLJournal of Business and Industrial MarketingZL2014ZLfnZLelgaemh 3 27

61
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60 TheoreticalLdevelopmentsLinLindustrialLmarketingLmanagementoLMultidisciplinaryLperspectivesbL
Industrial Marketing ManagementZL2013ZLhfZLfliafmf 6.9 23
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Industrial Marketing ManagementZL2012ZLheZLnmhannh 6.9 27

57 TakingLtimeLtoLunderstandLtheorybLIndustrial Marketing ManagementZL2012ZLheZLlgdalgm 6.9 19
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55 PerformanceLImplicationsLofLxRMLTechnologyLUseoLvLMultilevelL’ieldLStudyLofLwusinessLxustomersL
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42 wusinessatoabusinessLmarketingLpracticesLinLWestLvfricaZLvrgentinaLandLtheLUnitedLStatesbLJournal 
of Business and Industrial MarketingZL2008ZLfgZLeeiaefg 3 22
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37 SecuringLnetworkLlegitimacyLinLxhinaSsLtelecommunicationLmarketbLJournal of Business and 
Industrial MarketingZL2007ZLffZLnlaedk 3 11

36 RelationshipLequityLandLswitchingLbehaviorLinLtheLadoptionLofLnewLtelecommunicationLservicesbL
Industrial Marketing ManagementZL2006ZLgiZLklkakmn 6.9 33

35 zxpandingLtheLmarriageLmetaphorLinLunderstandingLlongatermLbusinessLrelationshipsbLJournal of 
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Business ResearchZL2006ZLinZLnhianih 8.7 42

33 ManagingLvmbiguousLPoliciesLinLxhinaSsLTelecommunicationsLMarketoLNetworkLNavigationLInsightsL
andLTechniquesbLJournal of Asia-Pacific BusinessZL2005ZLkZLiagd 1.1 13

32 xooperativeLadoptionLofLcomplexLsystemsoLaLcomprehensiveLmodelLwithinLandLacrossLnetworksbL
Journal of Business and Industrial MarketingZL2005ZLfdZLfddafed 3 16

31 TransformingLpartnerLrelationshipsLthroughLtechnologicalLinnovationbLJournal of Business and 
Industrial MarketingZL2005ZLfdZLgiiagkg 3 19

30 vLxustomerLRelationshipLManagementLRoadmapoLWhatLisLKnownZLPotentialLPitfallsZLandLWhereLtoL
–obLJournal of MarketingZL2005ZLknZLeiiaekk 11 509

29
wenchmarkingLbusinessatoabusinessLmarketingLpracticesLinLemergingLandLdevelopedLeconomiesoL
vrgentinaLcomparedLtoLtheLUSvLandLNewLZealandbLJournal of Business and Industrial MarketingZL
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3 24

28 StrategicLalliancesoLincorporatingLtheLimpactLofLeabusinessLtechnologicalLinnovationsbLJournal of 
Business and Industrial MarketingZL2004ZLenZLfdmafff 3 39

27 vnLevaluationLofLdivergentLperspectivesLonLcustomerLrelationshipLmanagementoLTowardsLaL
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26 ManagingLinLcomplexLbusinessLnetworksbLIndustrial Marketing ManagementZL2004ZLggZLeliaemg 6.9 404
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PracticesbLJournal of MarketingZL2002ZLkkZLggahk 11 326

24 MeasurementLequivalenceLandLapplicabilityLofLcoreLmarketingLconceptsLacrossLNigerianZLKenyanZL
JapaneseLandLUSLfirmsbLJournal of Business and Industrial MarketingZL2002ZLelZLhgdahii 3 16

23 MeasuringLnetworkLcompetenceoLsomeLinternationalLevidencebLJournal of Business and Industrial 
MarketingZL2002ZLelZLeenaegm 3 130

22 LearningLtoLimproviseZLimprovisingLtoLlearnoLaLprocessLofLrespondingLtoLcomplexLenvironmentsbL
Journal of Business ResearchZL2002ZLiiZLeheaehl 8.7 103

21 weyondLtheLyyadbLIndustrial Marketing ManagementZL2001ZLgdZLennafdi 6.9 59

20 InfluenceLinLtheLorganizationalLbuyingLcenterLandLlogisticsLautomationLtechnologyLadoptionbL
Journal of Business and Industrial MarketingZL1999ZLehZLhggahhh 3 17
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19 TheoryLTestingLUsingLxaseLStudiesLinLwusinessatoawusinessLResearchbLIndustrial Marketing 
ManagementZL1999ZLfmZLfdeafeg 6.9 242

18 InternationalLIndustrialLMarketingLInteractionsoLyyadicLandLNetworkLPerspectivesbLJournal of 
Business ResearchZL1999ZLhkZLfinafle 8.7 44

17 RelationshipLmarketingLtheoryLinLpracticeoLvLcaseLstudybLJournal of Business ResearchZL1997ZLgnZLfgage 8.7 110

16 TowardLaLmodelLofLbusinessatoabusinessLmarketingLcommunicationsLeffectsbLIndustrial Marketing 
ManagementZL1997ZLfkZLeiafn 6.9 73

15 OrganizationalLbuyingLbehavioroLTowardLanLintegrativeLframeworkbLJournal of Business ResearchZL
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14 TheLeffectsLofLorganizationalLrestructuringLonLindustrialLbuyingLbehavioroLenndLandLbeyondbLJournal 
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13 TheLdynamicsLofLlongatermLbusinessatoabusinessLexchangeLrelationshipsbLJournal of the Academy of 
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10 zxportLattitudesLofLindustrialLmanufacturersbLIndustrial Marketing ManagementZL1985ZLehZLefgaegf 6.9 42

9 zxportingoLyoesLSalesLVolumeLMakeLaLyifferencetbLJournal of International Business StudiesZL1983ZL
ehZLehlaeig 8.5 131

8 IndustrialLbuyingLbehavioroLvLneedLforLanLintegrativeLapproachbLJournal of Business ResearchZL1982ZL
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7 TheLwuyingLxenteroLStructureLandLInteractionLPatternsbLJournal of MarketingZL1981ZLhiZLehgaeik 11 196
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3 LateralLinfluencesLandLverticalLauthorityLinLorganizationalLbuyingbLIndustrial Marketing ManagementZL
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rigorousLcaseLstudyLmethodologybLAdvances in Business Marketing and PurchasingZfeiafhe 0.1 5

Wesley J Johnston

6



1 zaNovationLxustomerLRelationshipLManagementlfanf

List of Publications

7


