
James C Anderson

ListfoffPublicationsfbyfYearfinf
DescendingfOrder

Source:fhttps:vvexalyucomvauthortpdfvyx593888vjamestctandersontpublicationstbytyearupdf

Version:f2x24tx4t25f

ThisfdocumentfhasfbeenfgeneratedfbasedfonfthefpublicationsfandfcitationsfrecordedfbyfexalyucomufForf

theflatestfversionfoffthisfpublicationflistsfvisitftheflinkfgivenfaboveu

ThefthirdfcolumnfisfthefimpactffactorfnIFofoffthefjournalsfandftheffourthfcolumnfisfthefnumberfoff

citationsfoffthefarticleu

43
papers

44,264
citations

32
h-index

43
g-index

43
ext. papers

48,488
ext. citations

6.1
avg, IF

7.48
L-index



i Paper IF Citations

43 –owOTechnologydOyasedOStartupsOzanOUseOzustomerOValueOPropositionsOtoO”ainOPilotOzustomerseO
JournaltoftBusiness-to-BusinesstMarketingcO2020cOincOjljdjnk 2.3 3

42 NewdTechnologyOStartupsOSeekingOPilotOzustomersqOzraftingOaOPairOofOValueOPropositionseOCaliforniat
ManagementtReviewcO2018cOmgcOhghdhik 13.2 15

41
SupplierODevelopmentOResponsibilityOandONPDOProjectOOutcomesqOTheORolesOofOMonetaryO
QuantificationOofODifferencesOandOSupportingdDetailO”atheringeOJournaltoftProducttInnovationt
ManagementcO2012cOipcOhgjdhij

7.1 17

40 EthnicOVariationsOinOtheOzonnectionOyetweenOWorkdInducedO“amilyOSeparationOandOTurnoverOIntenteO
JournaltoftFamilytIssuescO2010cOjhcOmimdmll 1.6 1

39 PurchasingO–igherdValuecO–igherdPriceOOfferingsOinOyusinessOMarketseOJournaltoft
Business-to-BusinesstMarketingcO2010cOhncOipdmh 2.3 55

38 ImprovingOsourcingOdecisionsOinONPDOprojectsqOMonetaryOquantificationOofOpointsOofOdifferenceeO
JournaltoftOperationstManagementcO2009cOincOmkdnn 5.2 41

37 zertifiedOvalueOsellerseOBusinesstStrategytReviewcO2008cOhpcOkodlj 6

36 xOzommentaryOonOâ��yusinessOMarketingOinOMasterVsOProgramsqOxOPartOofOtheO“abricâ��qOzutOfromOtheO
SameOzlothveOJournaltoftBusiness-to-BusinesstMarketingcO2007cOhkcOmhdmo 2.3

35 EstimatingO“irmdSpecificOandORelationalOPropertiesOinOInterorganizationalORelationshipsOinO
MarketingeOJournaltoftBusiness-to-BusinesstMarketingcO2006cOhjcOipdmn 2.3 11

34 TheOadoptionOofOtotalOcostOofOownershipOforOsourcingOdecisionsâ��â��aOstructuralOequationsOanalysiseO
Accounting,tOrganizationstandtSocietycO2005cOjgcOhmndhph 3.2 128

33 zombiningOvalueOandOpriceOtoOmakeOpurchaseOdecisionsOinObusinessOmarketseOInternationaltJournaltoft
ResearchtintMarketingcO2000cOhncOjgndjip 5.5 77

32 MasterVsOLevelOEducationOinOyusinessOMarketingqOQuoOVadisveOJournaltoftBusiness-to-Businesst
MarketingcO1998cOlcOnldpj 2.3 10

31 MakingOyusinessOMarketingOMoreOProminentOinOMasterVsOProgramsqOReplyOtoOEarlODeO–oneycuttcOJreeO
JournaltoftBusiness-to-BusinesstMarketingcO1998cOlcOppdhgi 2.3 1

30 UsingOTeamsOtoOManageOzollaborativeORelationshipsOinOyusinessOMarketseOJournaltoft
Business-to-BusinesstMarketingcO1995cOicOhndkm 2.3 44

29 RelationshipsOinObusinessOmarketsqOExchangeOepisodescOvalueOcreationcOandOtheirOempiricalO
assessmenteOJournaltoftthetAcademytoftMarketingtSciencecO1995cOijcOjkmdjlg 12.4 238

28 DyadicOyusinessORelationshipsOwithinOaOyusinessONetworkOzontexteOJournaltoftMarketingcO1994cOlocOhdhl 11 494

27 DyadicOyusinessORelationshipsOwithinOaOyusinessONetworkOzontexteOJournaltoftMarketingcO1994cOlocOh 11 939

James C Anderson

2



26 zonductingOInterorganizationalOResearchOUsingOKeyOInformantseOAcademytoftManagementtJournalcO
1993cOjmcOhmjjdhmlh 6.1 456

25 MonteOzarloOEvaluationsOofO”oodnessOofO“itOIndicesOforOStructuralOEquationOModelseOSociologicalt
MethodstandtResearchcO1992cOihcOhjidhmg 2.9 405

24 zustomerOValueOxssessmentOinOyusinessOMarketsqeOJournaltoftBusiness-to-BusinesstMarketingcO1992cO
hcOjdip 2.3 209

23 xssumptionsOandOzomparativeOStrengthsOofOtheOTwodStepOxpproachqOzommentOonO“ornellOandOYieO
SociologicaltMethodstandtResearchcO1992cOigcOjihdjjj 2.9 310

22 PartneringOasOaO“ocusedOMarketOStrategyeOCaliforniatManagementtReviewcO1991cOjjcOpldhhj 13.2 284

21 PredictingOtheOperformanceOofOmeasuresOinOaOconfirmatoryOfactorOanalysisOwithOaOpretestO
assessmentOofOtheirOsubstantiveOvaliditieseeOJournaltoftAppliedtPsychologycO1991cOnmcOnjidnkg 7.4 571

20 xOModelOofODistributorO“irmOandOManufacturerO“irmOWorkingOPartnershipseOJournaltoftMarketingcO
1990cOlkcOkidlo 11 3432

19 xOModelOofODistributorO“irmOandOManufacturerO“irmOWorkingOPartnershipseOJournaltoftMarketingcO
1990cOlkcOki 11 2271

18 StructuralOequationOmodelingOinOpracticeqOxOreviewOandOrecommendedOtwodstepOapproacheeO
PsychologicaltBulletincO1988cOhgjcOkhhdkij 19.1 24271

17 PartnershipOadvantageOandOitsOdeterminantsOinOdistributorOandOmanufacturerOworkingOrelationshipseO
JournaltoftBusinesstResearchcO1988cOhncOjindjkn 8.7 45

16 xnOUpdatedOParadigmOforOScaleODevelopmentOIncorporatingOUnidimensionalityOandOItsOxssessmenteO
JournaltoftMarketingtResearchcO1988cOilcOhom 5.2 2277

15 xnOUpdatedOParadigmOforOScaleODevelopmentOIncorporatingOUnidimensionalityOandOItsOxssessmenteO
JournaltoftMarketingtResearchcO1988cOilcOhomdhpi 5.2 3438

14 xnOxpproachOforOzonfirmatoryOMeasurementOandOStructuralOEquationOModelingOofOOrganizationalO
PropertieseOManagementtSciencecO1987cOjjcOlildlkh 3.9 361

13 DistributorOcontributionsOtoOpartnershipsOwithOmanufacturerseOBusinesstHorizonscO1987cOjgcOjkdki 10.1 55

12 OnOtheOxssessmentOofOUnidimensionalOMeasurementqOInternalOandOExternalOzonsistencycOandO
OverallOzonsistencyOzriteriaeOJournaltoftMarketingtResearchcO1987cOikcOkji 5.2 128

11 OnOtheOxssessmentOofOUnidimensionalOMeasurementqOInternalOandOExternalOzonsistencycOandO
OverallOzonsistencyOzriteriaeOJournaltoftMarketingtResearchcO1987cOikcOkjidkjn 5.2 166

10 ImproperOsolutionsOinOtheOanalysisOofOcovarianceOstructuresqOTheirOinterpretabilityOandOaOcomparisonO
ofOalternateOrespecificationseOPsychometrikacO1987cOlicOppdhhh 2.2 116

9 xOMeasurementOModelOtoOxssessOMeasuredSpecificO“actorsOinOMultipledInformantOResearcheOJournalt
oftMarketingtResearchcO1985cOiicOomdpi 5.2 26

(1985-1993)

3



8 xOMeasurementOModelOtoOxssessOMeasuredSpecificO“actorsOinOMultipledInformantOResearcheOJournalt
oftMarketingtResearchcO1985cOiicOom 5.2 12

7 TheOEffectsOofOSamplingOErrorOandOModelOzharacteristicsOonOParameterOEstimationOforOMaximumO
LikelihoodOzonfirmatoryO“actorOxnalysiseOMultivariatetBehavioraltResearchcO1985cOigcOilldnh 2.3 161

6 xOModelOofOtheODistributorVsOPerspectiveOofODistributordManufacturerOWorkingORelationshipseO
JournaltoftMarketingcO1984cOkocOmidnk 11 531

5 OnOtheOMeaningOofOWithind“actorOzorrelatedOMeasurementOErrorseOJournaltoftConsumertResearchcO
1984cOhhcOlni 6.3 337

4 TheOeffectOofOsamplingOerrorOonOconvergencecOimproperOsolutionscOandOgoodnessdofdfitOindicesOforO
maximumOlikelihoodOconfirmatoryOfactorOanalysiseOPsychometrikacO1984cOkpcOhlldhnj 2.2 970

3 xOModelOofOtheODistributorVsOPerspectiveOofODistributordManufacturerOWorkingORelationshipseO
JournaltoftMarketingcO1984cOkocOmi 11 490

2 SomeOMethodsOforORespecifyingOMeasurementOModelsOtoOObtainOUnidimensionalOzonstructO
MeasurementeOJournaltoftMarketingtResearchcO1982cOhpcOklj 5.2 351

1 SomeOMethodsOforORespecifyingOMeasurementOModelsOtoOObtainOUnidimensionalOzonstructO
MeasurementeOJournaltoftMarketingtResearchcO1982cOhpcOkljdkmg 5.2 511

James C Anderson

4


