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ARTICLE

The Moderating Effects of Fatalism and Traditionalism on Innovation Resistance. Developments in

Marketing Science: Proceedings of the Academy of Marketing Science, 2018, , 639-651.

Establishing a culturally transferrable consumer innovativeness scale for radical and really new
innovations in new markets. Journal of Marketing Analytics, 2015, 3, 47-68.

IF

3.7

CITATIONS




