
Cynthia Stohl

List of Publications by Year
in descending order

Source: https://exaly.com/author-pdf/10571895/publications.pdf

Version: 2024-02-01

44

papers

2,844

citations

22

h-index

304743

43

g-index

254184

49

all docs

49

docs citations

49

times ranked

1347

citing authors



Cynthia Stohl

2

# Article IF Citations

1 Memorable messages matter: diversity, inclusion, and institutional success for faculty and students
of color in the United States. Annals of the International Communication Association, 2022, 46, 1-18. 4.6 3

2
The (in)congruence of measures of corporate social responsibility performance and stakeholder
measures of corporate social responsibility reputation. Corporate Social Responsibility and
Environmental Management, 2020, 27, 969-981.

8.7 23

3 Does CSR Matter? A longitudinal analysis of product reviews for CSR-associated brands. Journal of
Brand Management, 2019, 26, 60-70. 3.5 9

4 Organizational Boundary Regulation Through Social Media Policies. Management Communication
Quarterly, 2018, 32, 337-373. 1.5 32

5 Social Media Policies: Implications for Contemporary Notions of Corporate Social Responsibility.
Journal of Business Ethics, 2017, 142, 413-436. 6.0 73

6 Crowds, Clouds, and Community. Journal of Communication, 2014, 64, 1-19. 3.7 18

7 From Wall Street to Wellington: Protests in an Era of Digital Ubiquity. Communication Monographs,
2013, 80, 425-451. 2.7 40

8 Honoring Linda Putnam. Management Communication Quarterly, 2012, 26, 505-509. 1.5 2

9 Cultural Competence and Institutional Contradictions: The Hydropower Referendum. Journal of
Applied Communication Research, 2012, 40, 329-349. 1.2 9

10 An Initial Investigation Into Naturally Occurring Loss- and Gain-Framed Memorable Breast Cancer
Messages. Communication Quarterly, 2012, 60, 1-16. 1.3 23

11 Memorable Messages for Navigating College Life. Journal of Applied Communication Research, 2011, 39,
123-143. 1.2 42

12 Managing organizational change: paradoxical problems, solutions, and consequences. Journal of
Organizational Change Management, 2011, 24, 349-367. 2.7 46

13 Secret Agencies: The Communicative Constitution of a Clandestine Organization. Organization
Studies, 2011, 32, 1197-1215. 5.3 103

14 Action Tendency Emotions Evoked by Memorable Breast Cancer Messages and Their Association With
Prevention and Detection Behaviors. Health Communication, 2010, 25, 737-746. 3.1 38

15 Qualifying Engagement: A Study of Information and Communication Technology and the Global Social
Justice Movement in Aotearoa New Zealand. Communication Monographs, 2010, 77, 51-74. 2.7 24

16 Human rights and corporate social responsibility. Sustainability Accounting, Management and Policy
Journal, 2010, 1, 51-65. 4.1 12

17 Topics and Sources of Memorable Breast Cancer Messages and Their Impact on Prevention and
Detection Behaviors. Journal of Health Communication, 2009, 14, 293-307. 2.4 58

18 A New Generation of Corporate Codes of Ethics. Journal of Business Ethics, 2009, 90, 607-622. 6.0 65



3

Cynthia Stohl

# Article IF Citations

19 The Impact of Personal and/or Close Relationship Experience on Memorable Messages About Breast
Cancer and the Perceived Speech Acts of the Sender. Journal of Cancer Education, 2009, 24, 129-134. 1.3 21

20 (Re)disciplining Organizational Communication Studies. Management Communication Quarterly, 2007,
21, 268-280. 1.5 12

21 Networks of Terror: Theoretical Assumptions and Pragmatic Consequences. Communication Theory,
2007, 17, 93-124. 3.2 67

22
Modeling the Structure of Collective Action1 This material is based upon work supported by the
National Science Foundation under Grant No. 0352517. The authors are equal contributors to this
article.. Communication Monographs, 2006, 73, 29-54.

2.7 176

23 Reconceptualizing Collective Action in the Contemporary Media Environment. Communication Theory,
2005, 15, 365-388. 3.2 453

24

Human Rights, Nation States, and NGOs: Structural Holes and the Emergence of Global Regimes This is
a revised and expanded version of M. Stohl, â€œHuman Rights NGOs, the UN and Global Responsibility:
Standard Setting, Activists and the Development of Normsâ€• presented at the Annual Meeting of the
Western Communication Association, Salt Lake City, February 14â€“16, 2003.. Communication
Monographs, 2005, 72, 442-467.

2.7 48

25 Contracting Corporate Social Responsibility. Management Communication Quarterly, 2003, 16, 599-605. 1.5 24

26 Participatory Processes/Paradoxical Practices. Management Communication Quarterly, 2001, 14,
349-407. 1.5 355

27 Globalizing Organizational Communication. , 2001, , 323-376. 65

28 The Redding tradition of organizational communication scholarship: W. Charles Redding and his
legacy. Communication Studies, 1999, 50, 324-336. 1.2 7

29 Democracy, Participation, and Communication at Work: A Multidisciplinary Review. Annals of the
International Communication Association, 1998, 21, 35-92. 4.6 12

30 Disciplining Organizational Communication Studies. Management Communication Quarterly, 1996, 10,
50-72. 1.5 157

31 European Managers'Interpretations of Participation.. Human Communication Research, 1993, 20, 97-117. 3.4 67

32 International organizing and organizational communication. Journal of Applied Communication
Research, 1993, 21, 377-384. 1.2 11

33 Participating as participation: A network approach. Communication Monographs, 1993, 60, 137-157. 2.7 36

34 Being â€œin the Knowâ€• in a Participative Management System. Management Communication Quarterly,
1993, 6, 372-404. 1.5 6

35 Power and Discourse in Organization Studies: Absence and the Dialectic of Control. Discourse and
Society, 1991, 2, 313-332. 2.6 174

36 Bona fide groups: A reconceptualization of groups in context. Communication Studies, 1990, 41,
248-265. 1.2 152



4

Cynthia Stohl

# Article IF Citations

37 Cooperation or Cooptation. Management Communication Quarterly, 1988, 2, 63-89. 1.5 13

38 Bridging the Parallel Organization: A Study of Quality Circle Effectiveness. Annals of the
International Communication Association, 1987, 10, 416-430. 4.6 6

39 Quality Circles and Changing Patterns of Communication. Annals of the International Communication
Association, 1986, 9, 511-531. 4.6 5

40 The role of memorable messages in the process of organizational socialization. Communication
Quarterly, 1986, 34, 231-249. 1.3 147

41 Developing a Communicative Competence Scale. Annals of the International Communication
Association, 1983, 7, 685-716. 4.6 0

42 Sugar or Spice: Teachersâ€™ Perceptions of Sex Differences in Communicative Correlates of Attraction.
Annals of the International Communication Association, 1982, 6, 811-831. 4.6 1

43 â€œMemorableâ€• Messages. Journal of Communication, 1981, 31, 27-41. 3.7 174

44 Perceptions of social attractiveness and communicator style: A developmental study of preschool
children. Communication Education, 1981, 30, 367-376. 1.1 13


