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Mobile-based value co-creation: contextual factors towards customer experiences. Tourism Review,
2021, ahead-of-print, 52 4

Spatial Distribution Pattern and Influencing Factors of Sports Tourism Resources in China. /SPRS
International Journal of Geo-Information, 2021, 10, 428

Mobile Communications for Tourism and Hospitality: A Review of Historical Evolution, Present

628 Status, and Future Trends. Electronics (Switzerland), 2021, 10, 1804

26 1

Large-scale comparative analyses of hotel photo content posted by managers and customers to
review platforms based on deep learning: implications for hospitality marketers. Journal of
Hospitality Marketing and Management, 2021, 30, 96-119

A Reflection of Core Marketing Subjects in E-Hospitality Programmes: The IPO Model. Journal of

626 Quality Assurance in Hospitality and Tourism, 2021, 22, 336-344

Mainland Chinese Visitors[Perceptions of Macau as a Travel Destination. Journal of China Tourism
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