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655 ”rogressHinHinformationHtechnologyHandHtourismHmanagementhHZXHyearsHonHandHYXHyearsHafterHtheH
wnternetâ��öheHstateHofHeöourismHresearchVHTourismdManagementTH2008THZgTHdXgUdZa 10.8 1811

654 öheHimpactHofHonlineHuserHreviewsHonHhotelHroomHsalesVHInternationaldJournaldofdHospitalityd
ManagementTH2009THZfTHYfXUYfZ 8.3 743

653 SocialH‘ediaHinHöourismHandHvospitalityhHoHziteratureH—eviewVHJournaldofdTraveldanddTourismd
MarketingTH2013THaXTHaUZZ 6.6 691

652 öheHinfluenceHofHuserUgeneratedHcontentHonHtravelerHbehaviorhHonHempiricalHinvestigationHonHtheH
effectsHofHeUwordUofUmouthHtoHhotelHonlineHbookingsVHComputersdindHumandBehaviorTH2011THZeTHdabUdag 7.7 660

651 öheHimpactHofHeUwordUofUmouthHonHtheHonlineHpopularityHofHrestaurantshHoHcomparisonHofHconsumerH
reviewsHandHeditorHreviewsVHInternationaldJournaldofdHospitalitydManagementTH2010THZgTHdgbUeXX 8.3 432

650 öheHimpactHofHwebsiteHqualityHonHcustomerHsatisfactionHandHpurchaseHintentionshHsvidenceHfromH
qhineseHonlineHvisitorsVHInternationaldJournaldofdHospitalitydManagementTH2008THZeTHagYUbXZ 8.3 407

649 öheHimpactHofHtheHperceptionHofHriskHonHinternationalHtravellersVHInternationaldJournaldofdTourismd
ResearchTH2007THgTHZaaUZbZ 3.7 397

648 â��roHWeHpelieveHinHöripodvisormâ��HsxaminingHqredibilityH”erceptionsHandH“nlineHöravelersâ��HottitudeH
towardHνsingHνserUueneratedHqontentVHJournaldofdTraveldResearchTH2013THcZTHbaeUbcZ 6.3 391

647 SentimentHclassificationHofHonlineHreviewsHtoHtravelHdestinationsHbyHsupervisedHmachineHlearningH
approachesVHExpertdSystemsdWithdApplicationsTH2009THadTHdcZeUdcac 7.8 387

646 ”rogressHinHtourismHmanagementhHoHreviewHofHwebsiteHevaluationHinHtourismHresearchVHTourismd
ManagementTH2010THaYTHZgeUaYa 10.8 387

645 ”rogressHonHinformationHandHcommunicationHtechnologiesHinHhospitalityHandHtourismVHInternationald
JournaldofdContemporarydHospitalitydManagementTH2014THZdTHeZeUecX 7.5 377

644 vospitalityHandHöourismH“nlineH—eviewshH—ecentHörendsHandHtutureHrirectionsVHJournaldofdTraveldandd
TourismdMarketingTH2015THaZTHdXfUdZY 6.6 325

643 onalysisHofHtheHperceivedHvalueHofHonlineHtourismHreviewshHwnfluenceHofHreadabilityHandHreviewerH
characteristicsVHTourismdManagementTH2016THcZTHbgfUcXd 10.8 300

642 ”redictingHtheHintentionHtoHuseHconsumerUgeneratedHmediaHforHtravelHplanningVHTourismd
ManagementTH2013THacTHYaZUYba 10.8 274

641 ‘odelingHandHforecastingHtourismHdemandHforHarrivalsHwithHstochasticHnonstationaryHseasonalityH
andHinterventionVHTourismdManagementTH2002THZaTHbggUcYX 10.8 249

640 sffectHofHsharingHeconomyHonHtourismHindustryHemploymentVHAnnalsdofdTourismdResearchTH2016THceTHZdbUZde7.7 221

639 packUpropagationHlearningHinHimprovingHtheHaccuracyHofHneuralHnetworkUbasedHtourismHdemandH
forecastingVHTourismdManagementTH2000THZYTHaaYUabX 10.8 221
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638 —atingHtourismHandHhospitalityHjournalsVHTourismdManagementTH2006THZeTHYZacUYZcZ 10.8 220

637 sxploringHtheHtravelHbehaviorsHofHinboundHtouristsHtoHvongHyongHusingHgeotaggedHphotosVHTourismd
ManagementTH2015THbdTHZZZUZaZ 10.8 213

636 öourismHandHonlineHphotographyVHTourismdManagementTH2011THaZTHeZcUeaY 10.8 212

635 onHempiricalHexaminationHofHtheHacceptanceHbehaviourHofHhotelHfrontHofficeHsystemshHonHextendedH
technologyHacceptanceHmodelVHTourismdManagementTH2008THZgTHcXXUcYa 10.8 212

634 velpfulH—eviewersHinHöripodvisorTHanH“nlineHöravelHqommunityVHJournaldofdTraveldanddTourismd
MarketingTH2011THZfTHdecUdff 6.6 198

633 oHneuralHnetworkHmodelHtoHforecastHxapaneseHdemandHforHtravelHtoHvongHyongVHTourismd
ManagementTH1999THZXTHfgUge 10.8 194

632 eUöourismHbeyondHq“VwrUYghHaHcallHforHtransformativeHresearchVHInformationdTechnologydanddTourism
TH2020THZZTHYfeUZXa 4.8 191

631 oHstudyHofHhotelHinformationHtechnologyHapplicationsVHInternationaldJournaldofdContemporaryd
HospitalitydManagementTH2005THYeTHYeXUYfX 7.5 190

630 revelopingHaHperformanceHindicatorHforHhotelHwebsitesVHInternationaldJournaldofdHospitalityd
ManagementTH2003THZZTHYYgUYZc 8.3 189

629 ochievingHvoluntaryHreductionsHinHtheHcarbonHfootprintHofHtourismHandHclimateHchangeVHJournaldofd
SustainabledTourismTH2010THYfTHZgeUaYe 5.7 177

628
w’t“—‘oöw“’Hösqv’“z“uYHo””zwqoöw“’SHw’Hv“S”wöozwöYHo’rHö“ν—wS‘hHoH—sVwsWH“tH
”νpzwqoöw“’SHt—“‘HZXXcHö“HZXXeViewHallHnotesVHJournaldofdTraveldanddTourismdMarketingTH2009TH
ZdTHcggUdZa

6.6 176

627 öheHimpactHofHtheHwnternetHonHtravelHagenciesVHInternationaldJournaldofdContemporarydHospitalityd
ManagementTH2004THYdTHYXXUYXe 7.5 176

626 torecastingHtourismHdemandHwithHcompositeHsearchHindexVHTourismdManagementTH2017THcgTHceUdd 10.8 170

625 reterminantsHofHqustomerHSatisfactionHinHtheHvotelHwndustryhHonHopplicationHofH“nlineH—eviewH
onalysisVHAsiadPacificdJournaldofdTourismdResearchTH2013THYfTHefbUfXZ 2.9 165

624 öheHinfluenceHofHonlineHreviewsHtoHonlineHhotelHbookingHintentionsVHInternationaldJournaldofd
ContemporarydHospitalitydManagementTH2015THZeTHYabaUYadb 7.5 164

623 peHaHâ��Superhostâ��hHöheHimportanceHofHbadgeHsystemsHforHpeerUtoUpeerHrentalHaccommodationsVH
TourismdManagementTH2017THdXTHbcbUbdc 10.8 162

622 öheHperceivedHimpactHofHrisksHonHtravelHdecisionsVHInternationaldJournaldofdTourismdResearchTH2006THfTHZfgUaXX3.7 153

621 wmpactHofHhotelHwebsiteHqualityHonHonlineHbookingHintentionshHeörustHasHaHmediatorVHInternationald
JournaldofdHospitalitydManagementTH2015THbeTHYXfUYYc 8.3 150

(2015-2006)
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620 reterminantsHofHhotelHroomHpriceVHInternationaldJournaldofdContemporarydHospitalitydManagementTH
2011THZaTHgeZUgfY 7.5 145

619 oHpractitionersHguideHtoHtimeUseriesHmethodsHforHtourismHdemandHforecastingHâ��HaHcaseHstudyHofH
rurbanTHSouthHofricaVHTourismdManagementTH2001THZZTHbXaUbXg 10.8 143

618 öheHpotentialHforHtourismHandHhospitalityHexperienceHresearchHinHhumanUrobotHinteractionsVH
InternationaldJournaldofdContemporarydHospitalitydManagementTH2017THZgTHZbgfUZcYa 7.5 139

617 öourismHdemandHforecastinghHoHdeepHlearningHapproachVHAnnalsdofdTourismdResearchTH2019THecTHbYXUbZa 7.7 138

616
öheHwnfluenceHofHvotelH”riceHonH”erceivedHServiceH–ualityHandHValueHinHsUöourismhHonHsmpiricalH
wnvestigationHpasedHonH“nlineHöravelerH—eviewsVHJournaldofdHospitalitydanddTourismdResearchTH2014TH
afTHZaUag

3.3 131

615 wmportanceHofHvotelHWebsiteHrimensionsHandHottributeshH”erceptionsHofH“nlineHprowsersHandH
“nlineH”urchasersVHJournaldofdHospitalitydanddTourismdResearchTH2006THaXTHZgcUaYZ 3.3 120

614 rifferenceHinHshoppingHsatisfactionHlevelshHaHstudyHofHtouristsHinHvongHyongVHTourismdManagementTH
2003THZbTHbXYUbYX 10.8 117

613 oHcomparisonHofHcompetingHtheoreticalHmodelsHforHunderstandingHacceptanceHbehaviorHofH
informationHsystemsHinHupscaleHhotelsVHInternationaldJournaldofdHospitalitydManagementTH2009THZfTHYZYUYab8.3 114

612 onalysingHtheHintentionHtoHpurchaseHonHhotelHwebsiteshHaHstudyHofHtravellersHtoHvongHyongVH
InternationaldJournaldofdHospitalitydManagementTH2005THZbTHaYYUaZg 8.3 114

611 öheHimpactHofHtheHSevereHocuteH—espiratoryHSyndromeHonHhotelshHaHcaseHstudyHofHvongHyongVH
InternationaldJournaldofdHospitalitydManagementTH2003THZZTHaZeUaaZ 8.3 114

610 YouHdoHwellHandHwHdoHwellmHöheHbehavioralHconsequencesHofHcorporateHsocialHresponsibilityVH
InternationaldJournaldofdHospitalitydManagementTH2014THbXTHdZUeX 8.3 111

609 wdentifyingHemergingHhotelHpreferencesHusingHsmergingH”atternH‘iningHtechniqueVHTourismd
ManagementTH2015THbdTHaYYUaZY 10.8 108

608 oHStudyHofHoirlinesâ��H“nlineH—eservationHServicesHonHtheHwnternetVHJournaldofdTraveldResearchTH2000TH
agTHZXZUZYY 6.3 107

607 oHreviewHofHwebsiteHevaluationHstudiesHinHtheHtourismHandHhospitalityHfieldsHfromHYggdHtoHZXXgVH
InternationaldJournaldofdTourismdResearchTH2011THYaTHZabUZdc 3.7 106

606 onalyzingHchangesHinHhotelHcustomersâ��HexpectationsHbyHtripHmodeVHInternationaldJournaldofd
HospitalitydManagementTH2013THabTHacgUaeY 8.3 105

605 ”rogressHandHdevelopmentHofHinformationHandHcommunicationHtechnologiesHinHhospitalityVH
InternationaldJournaldofdContemporarydHospitalitydManagementTH2011THZaTHcaaUccY 7.5 105

604 wncorporatingHtheHroughHsetsHtheoryHintoHtravelHdemandHanalysisVHTourismdManagementTH2003THZbTHcYYUcYe10.8 99

603 oHqoauthorshipH’etworkHonalysisHofHöourismHandHvospitalityH—esearchHqollaborationVHJournaldofd
HospitalitydanddTourismdResearchTH2013THaeTHcYUed 3.3 98
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602 —elationshipHmodelingHinHtourismHshoppinghHaHdecisionHrulesHinductionHapproachVHTourismd
ManagementTH2000THZYTHZbYUZbg 10.8 98

601 öheoreticalTHempiricalTHandHoperationalHmodelsHinHhotelHlocationHresearchVHInternationaldJournaldofd
HospitalitydManagementTH2014THadTHZXgUZZX 8.3 97

600 onHoverviewHofHwnternetUbasedHsurveysHinHhospitalityHandHtourismHjournalsVHTourismdManagementTH
2011THaZTHeYeUeZb 10.8 95

599 sxtendingHtheHmodifiedHheuristicHusabilityHevaluationHtechniqueHtoHchainHandHindependentHhotelH
websitesVHInternationaldJournaldofdHospitalitydManagementTH2004THZaTHaXeUaYa 8.3 94

598 qategoricalHclassificationHofHtourismHdiningVHAnnalsdofdTourismdResearchTH2002THZgTHfYgUfaa 7.7 91

597 oHsegmentationHofHonlineHreviewsHbyHlanguageHgroupshHvowHsnglishHandHnonUsnglishHspeakersHrateH
hotelsHdifferentlyVHInternationaldJournaldofdHospitalitydManagementTH2015THbfTHYbaUYbg 8.3 90

596 ristributionHchannelHinHhospitalityHandHtourismVHInternationaldJournaldofdContemporarydHospitalityd
ManagementTH2015THZeTHbaYUbcZ 7.5 88

595 oHcomprehensiveHreviewHofHmobileHtechnologyHuseHinHhospitalityHandHtourismVHJournaldofdHospitalityd
MarketingdanddManagementTH2018THZeTHdZdUdbf 6.4 87

594 riscoveringHtheHhotelHselectionHpreferencesHofHvongHyongHinboundHtravelersHusingHtheHqhoquetH
wntegralVHTourismdManagementTH2013THadTHaZYUaaX 10.8 85

593 öheHqomplexH‘atterHofH“nlineHvotelHqhoiceVHCornelldHospitalitydQuarterlyTH2013THcbTHebUfa 2.2 85

592 vowHdoHtheHpreferencesHofHonlineHbuyersHandHbrowsersHdifferHonHtheHdesignHandHcontentHofHtravelH
websitesmVHInternationaldJournaldofdContemporarydHospitalitydManagementTH2008THZXTHaffUbXX 7.5 85

591 ‘easuringHsUServiceH–ualityHforH“nlineHöravelHogenciesVHJournaldofdTraveldanddTourismdMarketingTH
2010THZeTHaXdUaZa 6.6 84

590 qonsumerHtrustHinHtourismHandHhospitalityhHoHreviewHofHtheHliteratureVHJournaldofdHospitalitydandd
TourismdManagementTH2014THZYTHYUg 6 82

589 SuccessfulHtactorsHtorHoHöravelHWebHSitehH”erceptionsH“fH“nUzineH”urchasersHwnHvongHyongVHJournald
ofdHospitalitydanddTourismdResearchTH2003THZeTHYYfUYZb 3.3 80

588 vowHlocusHofHcontrolHshapesHintentionHtoHreuseHmobileHappsHforHmakingHhotelHreservationshH
svidenceHfromHchineseHconsumersVHTourismdManagementTH2017THdYTHaaYUabZ 10.8 79

587 oHreviewHofHtheHliteratureHonHcultureHinHhotelHmanagementHresearchhHWhatHisHtheHfuturemVH
InternationaldJournaldofdHospitalitydManagementTH2012THaYTHcZUdc 8.3 76

586 onHsxaminationHofHtheH—elationshipHbetweenH“nlineHöravelHogentsHandHvotelshHoHqaseHStudyHofH
qhoiceHvotelsHwnternationalHandHsxpediaVcomVHCornelldHospitalitydQuarterlyTH2013THcbTHgcUYXe 2.2 76

585 svaluatingHresearchHperformanceHinHtourismHandHhospitalityhHöheHperspectiveHofHuniversityHprogramH
headsVHTourismdManagementTH2007THZfTHYZXaUYZYY 10.8 76

(2007-2000)
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584 onHempiricalHstudyHonHtheHinfluenceHofHeconomyHhotelHwebsiteHqualityHonHonlineHbookingHintentionsVH
InternationaldJournaldofdHospitalitydManagementTH2017THdaTHYUYX 8.3 75

583 onalysingHtheHonlineHpricingHpracticesHofHhotelsHinHvongHyongVHInternationaldJournaldofdHospitalityd
ManagementTH2005THZbTHaXYUaXe 8.3 75

582 qustomersOHperceptionsHonHtheHimportanceHofHhotelHwebHsiteHdimensionsHandHattributesVH
InternationaldJournaldofdContemporarydHospitalitydManagementTH2005THYeTHbgaUcXa 7.5 75

581 SmartphonesHinHöourismHandHvospitalityH‘arketinghHoHziteratureH—eviewVHJournaldofdTraveldandd
TourismdMarketingTH2015THaZTHdgZUeYY 6.6 74

580 öheHrynamicsHofHSearchHsngineH‘arketingHforHöouristHrestinationsVHJournaldofdTraveldResearchTH2011
THcXTHadcUaee 6.3 74

579
vowHdoH‘ainlandHqhineseHtravelersHchooseHrestaurantsHinHvongHyongmhHonHexploratoryHstudyHofH
individualHvisitHschemeHtravelersHandHpackagedHtravelersVHInternationaldJournaldofdHospitalityd
ManagementTH2008THZeTHabdUacb

8.3 74

578 —eUexaminingHperceivedHusefulnessHandHeaseHofHuseHinHonlineHbookingVHInternationaldJournaldofd
ContemporarydHospitalitydManagementTH2015THZeTHYfcUYgf 7.5 73

577 oHtrameworkHofHSearchHsngineHνseHforHöravelH”lanningVHJournaldofdTraveldResearchTH2011THcXTHcfeUdXY 6.3 72

576 öheHeffectHofHonlineHreviewsHonHhotelHbookingHintentionhHöheHroleHofHreaderUreviewerHsimilarityVH
InternationaldJournaldofdHospitalitydManagementTH2017THddTHcbUdc 8.3 71

575 ”rogressionHandHdevelopmentHofHinformationHandHcommunicationHtechnologyHresearchHinH
hospitalityHandHtourismVHInternationaldJournaldofdContemporarydHospitalitydManagementTH2019THaZTHcYYUcab7.5 68

574 wnsightsHintoHSuspiciousH“nlineH—atingshHrirectHsvidenceHfromHöripodvisorVHAsiadPacificdJournaldofd
TourismdResearchTH2016THZYTHZcgUZeZ 2.9 67

573 oH—eviewHofHvospitalityHwnternshiphHrifferentH”erspectivesHofHStudentsTHsmployersTHandHsducatorsVH
JournaldofdTeachingdindTraveldanddTourismTH2012THYZTHaeeUbXZ 1.1 67

572 tactorsHinfluencingHtheHeffectivenessHofHonlineHgroupHbuyingHinHtheHrestaurantHindustryVH
InternationaldJournaldofdHospitalitydManagementTH2013THacTHZaeUZbc 8.3 66

571 ”rogressHinHShoppingHöourismVHJournaldofdTraveldanddTourismdMarketingTH2016THaaTHYUZb 6.6 65

570 ”rofilingHtheHνsersHofHöravelHWebsitesHforH”lanningHandH“nlineHsxperienceHSharingVHJournaldofd
HospitalitydanddTourismdResearchTH2012THadTHbYfUbZd 3.3 65

569 oHstudyHofHtheHperceivedHimportanceHofHtheHoverallHwebsiteHqualityHofHdifferentHclassesHofHhotelsVH
InternationaldJournaldofdHospitalitydManagementTH2006THZcTHcZcUcaY 8.3 65

568 oHbehavioralHanalysisHofHwebHsharersHandHbrowsersHinHvongHyongHusingHtargetedHassociationHruleH
miningVHTourismdManagementTH2012THaaTHeaYUebX 10.8 63

567 svaluationHofHνsabilityhHoHStudyHofHvotelHWebHSitesHinHvongHyongVHJournaldofdHospitalitydanddTourismd
ResearchTH2006THaXTHbcZUbea 3.3 63
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566 oHgeneticHalgorithmUbasedHlearningHapproachHtoHunderstandHcustomerHsatisfactionHwithH“öoH
websitesVHTourismdManagementTH2015THbfTHZaYUZbY 10.8 62

565 sffectHofHairHqualityHinHtheHplaceHofHoriginHonHoutboundHtourismHdemandhHrisposableHincomeHasHaH
moderatorVHTourismdManagementTH2018THdfTHYcZUYdY 10.8 62

564 sxploringHöouristHriningH”referencesHpasedHonH—estaurantH—eviewsVHJournaldofdTraveldResearchTH
2019THcfTHYbgUYde 6.3 62

563 oHdemandUdrivenHanalysisHofHtouristHaccommodationHpricehHoHquantileHregressionHofHroomHbookingsVH
InternationaldJournaldofdHospitalitydManagementTH2015THcXTHYUf 8.3 61

562 “nlineHqomplainingHpehaviorHinH‘ainlandHqhinaHvotelshHöheH”erceptionHofHqhineseHandH’onUqhineseH
qustomersVHInternationaldJournaldofdHospitalitydanddTourismdAdministrationTH2014THYcTHZbfUZeb 2 60

561 νsabilityHofHqhineseHrestinationH‘anagementH“rganizationHWebsitesViewHallHnotesVHJournaldofd
TraveldanddTourismdMarketingTH2008THZcTHYfZUYgf 6.6 58

560 —oomHoccupancyHrateHforecastinghHaHneuralHnetworkHapproachVHInternationaldJournaldofd
ContemporarydHospitalitydManagementTH1998THYXTHZabUZag 7.5 58

559 sxperimentalHresearchHinHhospitalityHandHtourismhHaHcriticalHreviewVHInternationaldJournaldofd
ContemporarydHospitalitydManagementTH2016THZfTHZbdUZdd 7.5 57

558 vybridHdualUtreeHcomplexHwaveletHtransformHandHsupportHvectorHmachineHforHdigitalHmultiUfocusH
imageHfusionVHNeurocomputingTH2016THYfZTHYUg 5.4 57

557 öheH‘ethodologicalH”rogressHofHöourismHremandHtorecastinghHoH—eviewHofH—elatedHziteratureVH
JournaldofdTraveldanddTourismdMarketingTH2011THZfTHZgdUaYe 6.6 57

556 onalyzingHandHtorecastingHöourismHremandhHoH—oughHSetsHopproachVHJournaldofdTraveldResearchTH
2008THbdTHaZeUaaf 6.3 57

555 ”rogressHandHrevelopmentHofHwnformationHöechnologyHinHtheHvospitalityHwndustryhHsvidenceHfromH
qornellHvospitalityH–uarterlyVHCornelldHospitalitydQuarterlyTH2013THcbTHYXUZb 2.2 56

554 ShoppingHdestinationsHandHtrustHâ��HöouristHattitudeshHScaleHdevelopmentHandHvalidationVHTourismd
ManagementTH2016THcbTHbgXUcXY 10.8 55

553 oHcontrastHanalysisHofHonlineHhotelHwebHserviceHpurchasersHandHbrowsersVHInternationaldJournaldofd
HospitalitydManagementTH2009THZfTHbddUbef 8.3 53

552 öheHrelevanceHofHmobileHtourismHandHinformationHtechnologyhHanHanalysisHofHrecentHtrendsHandH
futureHresearchHdirectionsVHJournaldofdTraveldanddTourismdMarketingTH2017THabTHeaZUebf 6.6 52

551 öheHcontributionsHofHeconomicsHtoHhospitalityHliteraturehHoHcontentHanalysisHofHhospitalityHandH
tourismHjournalsVHInternationaldJournaldofdHospitalitydManagementTH2015THbbTHggUYYX 8.3 52

550 WhereHtoHfindHtheHlowestHhotelHroomHratesHonHtheHinternetmHöheHcaseHofHvongHyongVHInternationald
JournaldofdContemporarydHospitalitydManagementTH2007THYgTHbgcUcXd 7.5 51

549 ‘otivatingHfrontlineHemployeeshH—oleHofHjobHcharacteristicsHinHworkHandHlifeHsatisfactionVHJournaldofd
HospitalitydanddTourismdManagementTH2016THZeTHZeUaf 6 51

(2016-2015)
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548 ulobalizationHorHlocalizationHofHconsumerHpreferenceshHöheHcaseHofHhotelHroomHbookingVHTourismd
ManagementTH2014THbYTHYbfUYce 10.8 50

547 ‘ediatingHeffectsHofHattitudeTHsubjectiveHnormsHandHperceivedHbehaviouralHcontrolHforHmobileH
paymentUbasedHhotelHreservationsVHInternationaldJournaldofdHospitalitydManagementTH2020THfbTHYXZaaY 8.3 50

546 “utlookHofHtourismHrecoveryHamidHanHepidemichHwmportanceHofHoutbreakHcontrolHbyHtheHgovernmentVH
AnnalsdofdTourismdResearchTH2020THfdTHYXZgcY 7.7 49

545 öouristHoctivityHonalysisHbyHzeveragingH‘obileHSocialH‘ediaHrataVHJournaldofdTraveldResearchTH2018TH
ceTHffaUfgf 6.3 49

544 oH—eviewHofH—esearchHonHslectronicHWordUofU‘outhHinHvospitalityHandHöourismH‘anagementVH
InternationaldJournaldofdHospitalitydanddTourismdAdministrationTH2016THYeTHabeUaeZ 2 48

543 öheHpopularityHofHprestigiousHhospitalityHjournalshHaHuoogleHScholarHapproachVHInternationaldJournald
ofdContemporarydHospitalitydManagementTH2008THZXTHYYaUYZc 7.5 48

542 oHstateUofUtheUartHreviewHofHsmartHtourismHresearchVHJournaldofdTraveldanddTourismdMarketingTH2020TH
aeTHefUgY 6.6 48

541 wnvestigatingHcrossUnationalHheterogeneityHinHtheHadoptionHofHonlineHhotelHreviewsVHInternationald
JournaldofdHospitalitydManagementTH2016THccTHYbZUYca 8.3 48

540 votelHlocationHevaluationhHoHcombinationHofHmachineHlearningHtoolsHandHwebHuwSVHInternationald
JournaldofdHospitalitydManagementTH2015THbeTHYbUZb 8.3 47

539 onalyzingHhotelHstarHratingsHonHthirdUpartyHdistributionHwebsitesVHInternationaldJournaldofd
ContemporarydHospitalitydManagementTH2010THZZTHegeUfYa 7.5 47

538 risintermediationHofHhotelHreservationsVHInternationaldJournaldofdContemporarydHospitalityd
ManagementTH2009THZYTHeddUeeZ 7.5 47

537 oHSystematicH—eviewTHonalysisTHandHsvaluationHofH—esearchHorticlesHinHtheHqornellHvospitalityH
–uarterlyVHCornelldHospitalitydQuarterlyTH2012THcaTHadcUafY 2.2 46

536 oirH–ualityHinHvongHyonghHoHStudyHofHtheH”erceptionHofHwnternationalHVisitorsVHJournaldofdSustainabled
TourismTH2007THYcTHagXUbXY 5.7 46

535 öheHsvaluationHofHvotelHWebsiteHtunctionalityHbyHtuzzyHonalyticHvierarchyH”rocessVHJournaldofd
TraveldanddTourismdMarketingTH2012THZgTHZdaUZef 6.6 45

534 ‘otivationHandHsatisfactionHofHmegaUbusinessHeventHattendeesVHInternationaldJournaldofd
ContemporarydHospitalitydManagementTH2008THZXTHZZfUZab 7.5 45

533 wncidenceHofHworkplaceHbullyingHamongHhospitalityHemployeesVHInternationaldJournaldofd
ContemporarydHospitalitydManagementTH2017THZgTHYYYdUYYaZ 7.5 44

532 sxperiencingH”Z”HaccommodationshHonecdotesHfromHqhineseHcustomersVHInternationaldJournaldofd
HospitalitydManagementTH2019THeeTHaZaUaaZ 8.3 44

531 –uasiUörialHsxperiencesHthroughHSensoryHwnformationHonHrestinationHWebHSitesVHJournaldofdTraveld
ResearchTH2010THbgTHaYXUaZZ 6.3 43
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530 oH—eviewHofH”ersonalityH—esearchHinHtheHöourismHandHvospitalityHqontextVHJournaldofdTraveldandd
TourismdMarketingTH2010THZeTHbagUbcg 6.6 43

529 öheH”erceivedHrestinationHwmageHofHvongHyongHasH—evealedHinHtheHöravelHplogsHofH‘ainlandH
qhineseHöouristsVHInternationaldJournaldofdHospitalitydanddTourismdAdministrationTH2010THYYTHaXaUaZe 2 43

528 WorkHenvironmentHandHwellUbeingHofHdifferentHoccupationalHgroupsHinHhospitalityhHxobH
remandâ��qontrolâ��SupportHmodelVHInternationaldJournaldofdHospitalitydManagementTH2018THeaTHYUYY 8.3 42

527 ‘appingHtheHprogressHofHsocialHmediaHresearchHinHhospitalityHandHtourismHmanagementHfromHZXXbH
toHZXYbVHJournaldofdTraveldanddTourismdMarketingTH2018THacTHYXZUYYf 6.6 42

526 —obustnessHofHristanceHrecayHforHwnternationalH”leasureHöravelershHoHzongitudinalHopproachVH
InternationaldJournaldofdTourismdResearchTH2012THYbTHbXgUbZX 3.7 42

525 vongHyongH—esidentsOHodoptionHofH—iskH—eductionHStrategiesHinHzeisureHöravelVHJournaldofdTraveldandd
TourismdMarketingTH2011THZfTHZbXUZdX 6.6 42

524 ossessingHvotelU—elatedHSmartphoneHoppsHνsingH“nlineH—eviewsVHJournaldofdHospitalitydMarketingd
anddManagementTH2016THZcTHZgYUaYa 6.4 41

523 νtilitarianismHandHknowledgeHgrowthHduringHstatusHseekinghHsvidenceHfromHtextHminingHofHonlineH
reviewsVHTourismdManagementTH2018THddTHafUbd 10.8 41

522 SystematicH—eviewHofHSmartHöourismH—esearchVHSustainabilityTH2020THYZTHabXY 3.6 40

521 ”ositiveHandH’egativeHWordHofH‘outhHaboutH—estaurantshHsxploringHtheHosymmetricHwmpactHofHtheH
”erformanceHofHottributesVHAsiadPacificdJournaldofdTourismdResearchTH2014THYgTHYdZUYfX 2.9 40

520 qomplexHsystemHfaultHdiagnosisHbasedHonHaHfuzzyHrobustHwaveletHsupportHvectorHclassifierHandHanH
adaptiveHuaussianHparticleHswarmHoptimizationVHInformationdSciencesTH2010THYfXTHbcYbUbcZf 7.7 40

519 WhyH—efereesH—ejectH‘anuscriptsVHJournaldofdHospitalitydanddTourismdResearchTH2007THaYTHbccUbeX 3.3 40

518 onHupdatedHcomprehensiveHreviewHofHwebsiteHevaluationHstudiesHinHhospitalityHandHtourismVH
InternationaldJournaldofdContemporarydHospitalitydManagementTH2017THZgTHaccUaea 7.5 39

517 onHonalysisHofHocademicHzeadershipHinHvospitalityHandHöourismHxournalsVHJournaldofdHospitalitydandd
TourismdResearchTH2010THabTHbccUbee 3.3 39

516 öheHsurvivalHofHhotelsHduringHdisasterhHoHcaseHstudyHofHvongHyongHinHZXXaVHAsiadPacificdJournaldofd
TourismdResearchTH2006THYYTHdcUfX 2.9 39

515 oHsparseHuaussianHprocessHregressionHmodelHforHtourismHdemandHforecastingHinHvongHyongVHExpertd
SystemsdWithdApplicationsTH2012THagTHbedgUbeeb 7.8 38

514 torecastingHöourismHremandHwithHrecomposedHSearchHqyclesVHJournaldofdTraveldResearchTH2020THcgTHcZUdf6.3 38

513 qurrentHstateHofHqhinaHtourismHresearchVHCurrentdIssuesdindTourismTH2014THYeTHdegUeXb 5.8 37

(2014-2010)
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512
o’Ho’ozYSwSH“tHövsH‘“SöHw’tzνs’öwozHo—öwqzsSH”νpzwSvsrHw’Hö“ν—wS‘Hx“ν—’ozSHt—“‘H
ZXXXHö“HZXXehHoHu““uzsHSqv“zo—Ho””—“oqvViewHallHnotesVHJournaldofdTraveldanddTourismd
MarketingTH2009THZdTHeacUebd

6.6 37

511 xobHdemandsâ��jobHresourcesHPxrU—QHmodelTHworkHengagementTHandHwellUbeingHofHcruiseHshipH
employeesVHInternationaldJournaldofdHospitalitydManagementTH2020THffTHYXZcYf 8.3 36

510 öravelHriariesHonalysisHbyHSequentialH—uleH‘iningVHJournaldofdTraveldResearchTH2018THceTHaggUbYa 6.3 35

509 ”rogressHinHqhineseHhotelHresearchhHoHreviewHofHSSqwUlistedHjournalsVHInternationaldJournaldofd
HospitalitydManagementTH2014THbZTHYbbUYcb 8.3 35

508 wdentifyingHchangesHandHtrendsHinHvongHyongHoutboundHtourismVHTourismdManagementTH2011THaZTHYYXdUYYYb10.8 34

507 vowHtoHimproveHtheHstatedHhelpfulnessHofHhotelHreviewsmHoHmultilevelHapproachVHInternationald
JournaldofdContemporarydHospitalitydManagementTH2019THaYTHgcaUgee 7.5 34

506 νseHofHimpactUrangeHperformanceHandHasymmetryHanalysesHtoHimproveH“öoHwebsiteHqualityVHJournald
ofdHospitalitydanddTourismdManagementTH2016THZdTHgUYe 6 33

505 wnternetHandHöourismâ��”artHXXwVHJournaldofdTraveldanddTourismdMarketingTH2006THZXTHecUee 6.6 33

504 qanH—esponseH‘anagementHpenefitHvotelsmHsvidenceHfromHvongHyongHvotelsVHJournaldofdTraveldandd
TourismdMarketingTH2015THaZTHYXdgUYXfX 6.6 32

503
opplyingHtheHöechnologyU“rganizationUsnvironmentHframeworkHtoHexploreHwqöHinitialHandHcontinuedH
adoptionhHonHexploratoryHstudyHofHanHindependentHhotelHinHvongHyongVHTourismdRecreationdResearch
TH2015THbXTHagYUbXd

2.1 32

502 öourismHremandHtorecastinghHoHrecomposedHreepHzearningHopproachVHJournaldofdTraveldResearchTH
2020THXXbeZfecZXgYgcZ 6.3 32

501 torecastingHtourismHdemandHbyHextractingHfuzzyHöakagiâ��SugenoHrulesHfromHtrainedHSV‘sVHCAAId
TransactionsdondIntelligencedTechnologyTH2016THYTHaXUbZ 9.7 32

500 oHsystematicHreviewHofHqhinaâ��sHoutboundHtourismHresearchVHInternationaldJournaldofdContemporaryd
HospitalitydManagementTH2016THZfTHZdcbUZdeb 7.5 32

499 svaluationHofHvotelHwnformationHöechnologiesHandHsrwHodoptionhHöheH”erspectiveHofHvotelHwöH
‘anagersHinHvongHyongVHCornelldHospitalitydQuarterlyTH2013THcbTHZcUae 2.2 32

498 vumanHdimensionHofHtheHhospitalityHindustryhHWorkingHconditionsHandHpsychologicalHwellUbeingH
amongHsuropeanHserversVHJournaldofdHospitalitydanddTourismdManagementTH2019THbYTHYafUYbe 6 32

497 wnHsearchHofHâ��aHresearchHfrontâ��HinHcruiseHtourismHstudiesVHInternationaldJournaldofdHospitalityd
ManagementTH2020THfcTHYXZaca 8.3 32

496 öheHimportanceHofHmarketerUgeneratedHcontentHtoHpeerUtoUpeerHpropertyHrentalHplatformshH
svidenceHfromHoirbnbVHInternationaldJournaldofdHospitalitydManagementTH2020THfbTHYXZaZg 8.3 32

495 öheHpriceHofHsuccesshHoHstudyHonHchefsâ��HsubjectiveHwellUbeingTHjobHsatisfactionTHandHhumanHvaluesVH
InternationaldJournaldofdHospitalitydManagementTH2018THdgTHfbUga 8.3 31
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494 —esearchHinHSustainableHöourismhHoHzongitudinalHStudyHofHorticlesHbetweenHZXXfHandHZXYeVH
SustainabilityTH2018THYXTHcgX 3.6 31

493 WhoHbookedHfiveUstarHhotelsHinH‘acaumHoHstudyHofHhotelHguestsOHonlineHbookingHintentionVHJournaldofd
HospitalitydanddTourismdManagementTH2013THZXTHedUfa 6 31

492 SegmentingHzeisureHöravelersHbyH—iskH—eductionHStrategiesVHJournaldofdTraveldanddTourismdMarketing
TH2011THZfTHfZfUfag 6.6 31

491 öheHrelevanceHofHprofilingHtravelHactivitiesHforHimprovingHdestinationHmarketingHstrategiesVH
InternationaldJournaldofdContemporarydHospitalitydManagementTH2004THYdTHaccUadZ 7.5 31

490 öheHopplicationHofH—oughHSetsHtoHSightseeingHsxpendituresVHJournaldofdTraveldResearchTH2000THagTHeXUee 6.3 31

489 opocalypseH’owHorH“verreactionHtoHqoronavirushHöheHulobalHqruiseHöourismHwndustryHqrisisVH
SustainabilityTH2020THYZTHdgdf 3.6 31

488 —eviewHofHtourismHforecastingHresearchHwithHinternetHdataVHTourismdManagementTH2021THfaTHYXbZbc 10.8 31

487 wmpactHofHrobotHhotelHserviceHonHconsumersâ��HpurchaseHintentionhHaHcontrolHexperimentVHAsiadPacificd
JournaldofdTourismdResearchTH2020THZcTHefXUegf 2.9 30

486 oHtuzzyH‘ultipleHqriteriaHrecisionUmakingH‘odelHforHsvaluatingHöravelHWebsitesVHAsiadPacificdJournald
ofdTourismdResearchTH2007THYZTHYbeUYcg 2.9 30

485 ”ostingHreviewsHonH“öoshH‘otivesTHrewardsHandHeffortVHTourismdManagementTH2019THeXTHZaXUZae 10.8 30

484 osymmetryHofHvotelH—atingsHonHöripodvisorhHsvidenceHfromHSingleUHVersusHrualUValenceH—eviewsVH
JournaldofdHospitalitydMarketingdanddManagementTH2017THZdTHdeUfZ 6.4 29

483 öheH—ecentHosianHWaveHinHöourismH—esearchhHöheHqaseHofHtheHxournalHofHöravelHNHöourismH
‘arketingVHAsiadPacificdJournaldofdTourismdResearchTH2015THZXTHYUZf 2.9 29

482 qoUcreatingHvalueHwithHcustomershHaHstudyHofHmobileHhotelHbookingsHinHqhinaVHInternationaldJournald
ofdContemporarydHospitalitydManagementTH2018THaXTHZXcdUZXeb 7.5 29

481
svaluationHofHhotelHwebsiteshH”rogressHandHfutureHdevelopmentsHPinvitedHpaperHforHâ��luminariesâ��H
specialHissueHofHwnternationalHxournalHofHvospitalityH‘anagementQVHInternationaldJournaldofd
HospitalitydManagementTH2019THedTHZUg

8.3 29

480 vowHtoHachieveHaHhighHefficiencyHlevelHofHtheHhotelHindustrymVHInternationaldJournaldofdContemporaryd
HospitalitydManagementTH2014THZdTHYYbXUYYdY 7.5 29

479 öheHimpactHofHinfectiousHdiseasesHonHhotelHoccupancyHrateHbasedHonHindependentHcomponentH
analysisVHInternationaldJournaldofdHospitalitydManagementTH2010THZgTHecYUeca 8.3 29

478 öheHwmpactHofHtheHosianHtinancialHqrisisHonHxapaneseHremandHforHöravelHtoHvongHyonghVHJournaldofd
TraveldanddTourismdMarketingTH2001THYXTHbeUdd 6.6 29

477 —eviewHofHresearchHonHtourismUrelatedHdiseasesVHAsiadPacificdJournaldofdTourismdResearchTH2021THZdTHbbUcf2.9 29

(2021-2018)
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476 wnfluencesHofHdestinationHsocialHresponsibilityHonHtheHrelationshipHqualityHwithHresidentsHandH
destinationHeconomicHperformanceVHJournaldofdTraveldanddTourismdMarketingTH2017THabTHbffUcXZ 6.6 28

475 riscoveringHimplicitHactivityHpreferencesHinHtravelHitinerariesHbyHtopicHmodelingVHTourismd
ManagementTH2019THecTHbacUbbd 10.8 28

474 wnfluenceHofHStarH—atingHandH“wnershipHStructureHonHprandHwmageHofH‘ainlandHqhinaHvotelsVH
JournaldofdChinadTourismdResearchTH2014THYXTHdgUgb 1.6 28

473 ’etworkHanalysisHofHbigHdataHresearchHinHtourismVHTourismdManagementdPerspectivesTH2020THaaTHYXXdXf 5.8 28

472
–ualityHossuranceHatHvotelH‘anagementHöertiaryHwnstitutionsHinHoustraliahHonHwnsightHwntoHtactorsH
pehindHromesticHandHwnternationalHStudentHSatisfactionVHJournaldofdHospitalitydanddTourismd
EducationTH2019THaYTHYUg

1.6 28

471 toodstagrammingHinHtheHtravelHencounterVHTourismdManagementTH2019THeYTHggUYYc 10.8 28

470 wnnovativeHcapacityTHqualityHcertificationHandHperformanceHinHtheHhotelHsectorVHInternationaldJournald
ofdHospitalitydManagementTH2019THfZTHZZXUZaX 8.3 27

469 —eviewHandHopplicationHofHynowledgeH‘anagementHandHynowledgeHSharingHinHöourismVHAsiadPacificd
JournaldofdTourismdResearchTH2014THYgTHeaeUecg 2.9 27

468 qompetitorHsetHidentificationHinHtheHhotelHindustryhHoHcaseHstudyHofHaHfullUserviceHhotelHinHvongH
yongVHInternationaldJournaldofdHospitalitydManagementTH2014THagTHZgUbX 8.3 27

467 ‘arketingHprivateHhotelHmanagementHschoolsHinHoustraliaVHAsiadPacificdJournaldofdMarketingdandd
LogisticsTH2017THZgTHffXUffg 3.2 27

466 snvironmentalHScanningHandHwnformationHSourceHνtilizationhHsxploringHtheHpehaviorHofHvongHyongH
votelHandHöourismHsxecutivesVHJournaldofdHospitalitydanddTourismdResearchTH2006THaXTHYeXUYgX 3.3 27

465 wnitiallyHöestingHanHwmprovedHsxtrapolativeHvotelH—oomH“ccupancyH—ateHtorecastingHöechniqueVH
JournaldofdTraveldanddTourismdMarketingTH2004THYdTHeYUee 6.6 27

464 wnternetHinHöravelHandHöourismâ��H”artHwVHJournaldofdTraveldanddTourismdMarketingTH2000THgTHdcUeY 6.6 27

463 —eadinessHofHupscaleHandHluxuryUbrandedHhotelsHforHdigitalHtransformationVHInternationaldJournaldofd
HospitalitydManagementTH2019THegTHdXUdg 8.3 27

462 ”erceivedHtechnologyHaffordanceHandHvalueHofHhotelHmobileHappshHoHcomparisonHofHhoteliersHandH
customersVHJournaldofdHospitalitydanddTourismdManagementTH2019THagTHZXYUZYY 6 26

461 onHwnvestigationHofHtheH”erceivedHValueHofHShoppingHöourismVHJournaldofdTraveldResearchTH2018THceTHgdZUgfX6.3 26

460 oHnovelHhybridHmodelHforHtouristHvolumeHforecastingHincorporatingHsearchHengineHdataVHAsiadPacificd
JournaldofdTourismdResearchTH2017THZZTHZbcUZcb 2.9 26

459 wnternetHinHöravelHandHöourismU”artHwwhHsxpediaVHJournaldofdTraveldanddTourismdMarketingTH2000THgTHfaUfe 6.6 25
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458 oHdeepHlearningHapproachHforHdailyHtouristHflowHforecastingHwithHconsumerHsearchHdataVHAsiadPacificd
JournaldofdTourismdResearchTH2020THZcTHaZaUaag 2.9 25

457 νnderstandingHtheHpastTHanticipatingHtheHfutureHâ��HaHcriticalHassessmentHofHqhinaHoutboundHtourismH
researchVHJournaldofdTraveldanddTourismdMarketingTH2017THabTHffXUfgY 6.6 24

456 onalysingH—oomH—atesHandHöermsHandHqonditionsHforHtheH“nlineHpookingHofHvotelH—oomsVHAsiad
PacificdJournaldofdTourismdResearchTH2010THYcTHbaUcd 2.9 24

455 wnternetHandHöourismUH”artHXwVVHJournaldofdTraveldanddTourismdMarketingTH2004THYeTHegUfY 6.6 24

454 reterminantsHofHhotelHguestsâ��HsatisfactionHfromHtheHperspectiveHofHonlineHhotelHreviewersVH
InternationaldJournaldofdCulturerdTourismdanddHospitalitydResearchTH2019THYaTHfbUge 2.2 23

453 uroupHpoolingHforHdeepHtourismHdemandHforecastingVHAnnalsdofdTourismdResearchTH2020THfZTHYXZfgg 7.7 23

452 svaluatingHmuseumHvisitorHexperiencesHbasedHonHuserUgeneratedHtravelHphotosVHJournaldofdTraveld
anddTourismdMarketingTH2018THacTHbgaUcXd 6.6 23

451 vowHdoHhotelHandHtourismHstudentsHselectHinternshipHemployersmHoHsegmentationHapproachVHJournald
ofdHospitalityrdLeisurerdSportdanddTourismdEducationTH2014THYcTHdfUeg 1.8 23

450 wnfluenceHofHcouponsHonHonlineHtravelHreservationHserviceHrecoveryVHJournaldofdHospitalitydandd
TourismdManagementTH2014THZYTHYfUZd 6 23

449 oHhybridUforecastingHmodelHreducingHuaussianHnoiseHbasedHonHtheHuaussianHsupportHvectorH
regressionHmachineHandHchaoticHparticleHswarmHoptimizationVHInformationdSciencesTH2013THZafTHgdUYYX 7.7 23

448 vowHcanHosianHhotelHcompaniesHremainHinternationallyHcompetitivemVHInternationaldJournaldofd
ContemporarydHospitalitydManagementTH2015THZeTHfZeUfcZ 7.5 23

447 revelopingHaHqonceptualHtrameworkHforH‘easuringHtutureHqareerHwntentionHofHvotelHwnternsVH
JournaldofdTeachingdindTraveldanddTourismTH2012THYZTHYffUZYc 1.1 23

446 öechnologyUmediatedHmanagementHlearningHinHhospitalityHorganisationsVHInternationaldJournaldofd
HospitalitydManagementTH2012THaYTHbcYUbce 8.3 23

445 tactorsHoffectingH“utboundHöouristsOHrestinationHqhoicehHöheHqaseHofHvongHyongVHJournaldofdTraveld
anddTourismdMarketingTH2011THZfTHccdUcdd 6.6 23

444 zengthHofHStayhHwtsHreterminantsHandH“utcomesVHJournaldofdTraveldResearchTH2018THceTHbeZUbfZ 6.3 22

443 oH‘odifiedH‘odelHforHvotelHWebsiteHtunctionalityHsvaluationVHJournaldofdTraveldanddTourismd
MarketingTH2016THaaTHYZdfUYZfc 6.6 22

442 —egionalHeffectsHonHcustomerHsatisfactionHwithHrestaurantsVHInternationaldJournaldofdContemporaryd
HospitalitydManagementTH2013THZcTHeXcUeZZ 7.5 22

441 ”redictingHprowsersHandH”urchasersHofHvotelHWebsiteshHoHWeightUofUsvidenceHuroupingHopproachVH
CornelldHospitalitydQuarterlyTH2013THcbTHafUbf 2.2 22

(2013-2020)
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440 ”erceptionsHofHtunctionalityHandHνsabilityHonHöravelHWebsiteshHöheHqaseHofHqhineseHöravelersVHAsiad
PacificdJournaldofdTourismdResearchTH2008THYaTHbacUbbc 2.9 22

439 oHnovelHsnglishWqhineseHinformationHretrievalHapproachHinHhotelHwebsiteHsearchingVHTourismd
ManagementTH2007THZfTHeeeUefe 10.8 22

438 sxploringHjaycustomerHbehaviorHandHhandlingHapproachHinHcasinosVHInternationaldJournaldofd
ContemporarydHospitalitydManagementTH2017THZgTHYbXaUYbZc 7.5 21

437 sxaminingHdestinationHimagesHfromHtravelHblogshHaHbigHdataHanalyticalHapproachHusingHlatentH
ririchletHallocationVHAsiadPacificdJournaldofdTourismdResearchTH2019THZbTHYXgZUYYXe 2.9 21

436 SilentHthreatHofHpresenteeismHinHtheHhospitalityHindustryhHsxaminingHindividualTHorganisationalHandH
physicalWmentalHhealthHfactorsVHInternationaldJournaldofdHospitalitydManagementTH2019THfZTHYgYUYgf 8.3 21

435 qauchyHmutationHbasedHonHobjectiveHvariableHofHuaussianHparticleHswarmHoptimizationHforH
parametersHselectionHofHSV‘VHExpertdSystemsdWithdApplicationsTH2011THafTHdbXcUdbYY 7.8 21

434 sngagingHqustomersHinHValueHqoUqreationHöhroughH‘obileHwnstantH‘essagingHinHtheHöourismHandH
vospitalityHwndustryVHJournaldofdHospitalitydanddTourismdResearchTH2020THbbTHZZgUZcY 3.3 21

433 oHzongitudinalH‘ultilevelH‘odelHofHöouristH“utboundHöravelHpehaviorHandHtheHrualUqycleH‘odelVH
JournaldofdTraveldResearchTH2016THccTHgceUgeX 6.3 21

432 vowHdoHdomesticHandHinternationalHhighUendHhotelHbrandsHreceiveHandHmanageHcustomerHfeedbackmVH
InternationaldJournaldofdHospitalitydManagementTH2019THeeTHcZfUcae 8.3 21

431 ynowledgeHmappingHinHtravelHwebsiteHstudieshHaHscientometricHreviewVHScandinaviandJournaldofd
HospitalitydanddTourismTH2019THYgTHYgZUZXg 4 21

430 zinkingHleadershipHandHjusticeHtoHorganizationalHcommitmentVHInternationaldJournaldofdContemporaryd
HospitalitydManagementTH2017THZgTHYYdeUYYfb 7.5 20

429 roesHtheHzistenerH‘attermHöheHsffectsHofHqapitalizationHonHStorytellersâ��HsvaluationsHofHöravelH
‘emoriesVHJournaldofdTraveldResearchTH2018THceTHYYaaUYYbc 6.3 20

428 “nlineHwncentiveHvierarchiesTH—eviewHsxtremityTHandH—eviewH–ualityhHsmpiricalHsvidenceHfromHtheH
votelHSectorVHJournaldofdTraveldanddTourismdMarketingTH2016THaaTHZegUZgZ 6.6 20

427 qlassificationHofHs‘uHSignalsHbyHptoU“ptimizedHuSVq‘HforHriagnosisHofHtatigueHStatusVHIEEEd
TransactionsdondAutomationdSciencedanddEngineeringTH2017THYbTHgYcUgaX 4.9 20

426 eöourismHinHqhinahHoH—eviewHofHtheHqhineseUzanguageHziteratureVHAsiadPacificdJournaldofdTourismd
ResearchTH2013THYfTHbdbUbfZ 2.9 20

425 roH’egativeHsxperiencesHolwaysHzeadHtoHrissatisfactionmHâ��HöestingHottributionHöheoryHinHtheH
qontextHofH“nlineHöravelH—eviewsH2010THZgeUaXf 20

424 tuzzyHsupportHvectorHregressionHmachineHwithHpenalizingHuaussianHnoisesHonHtriangularHfuzzyH
numberHspaceVHExpertdSystemsdWithdApplicationsTH2010THaeTHeeffUeegc 7.8 20

423 wnformationHöechnologyH”ublicationsHinHzeadingHöourismHxournalshHoHStudyHofHYgfcHtoHZXXbVH
InformationdTechnologydanddTourismTH2007THgTHYaaUYbb 4.8 20
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422 svaluationHofHhotelHbrandHcompetitivenessHbasedHonHhotelHfeaturesHratingsVHInternationaldJournaldofd
HospitalitydManagementTH2020THfdTHYXZadd 8.3 20

421 StarsTHVotesTHandHpadgeshHvowH“nlineHpadgesHoffectHvotelH—eviewersVHJournaldofdTraveldanddTourismd
MarketingTH2016THaaTHbbXUbcZ 6.6 19

420 voteliersâ��HserviceHdesignHforHmobileUbasedHvalueHcoUcreationVHInternationaldJournaldofdContemporaryd
HospitalitydManagementTH2019THaYTHbaafUbacd 7.5 19

419 qanHsettingHhotelHrateHrestrictionsHhelpHbalanceHtheHinterestHofHhotelsHandHcustomersmVHInternationald
JournaldofdContemporarydHospitalitydManagementTH2014THZdTHgbfUgea 7.5 19

418 onHonalysisHofH”ublicationsHinHzeadingHöourismHxournalsHandHwtsHwmplicationsHonHqhinaHöourismH
—esearchVHJournaldofdChinadTourismdResearchTH2008THbTHefUge 1.6 19

417 νsabilityHofHöravelHWebsiteshHoHqaseHStudyHofHtheH”erceptionsHofHvongHyongHöravelersVHJournaldofd
HospitalitydMarketingdanddManagementTH2005THYaTHYgUaY 19

416 ‘odelingHöourismHremandVHJournaldofdTraveldanddTourismdMarketingTH2004THYdTHdYUdg 6.6 19

415 oHStudyHofHtheH”erceptionsHofHvongHyongHvotelH‘anagersHonHtheH”otentialHrisintermediationHofH
öravelHogenciesVHJournaldofdTraveldanddTourismdMarketingTH2004THYeTHYYeUYaY 6.6 19

414 reterminantsHofHtourismHhotelHexpenditureHinHvongHyongVHInternationaldJournaldofdContemporaryd
HospitalitydManagementTH2001THYaTHYcYUYcf 7.5 19

413 qomplaintsHonHtheH“nlineHsnvironmentHâ��HöheHqaseHofHvongHyongHvotelsH2009THeaUfc 19

412 ”erceptionsHandHStrategiesHofHvospitalityHandHöourismH”ractitionersHonHSocialH‘ediahHonH
sxploratoryHStudyH2012THYUYZ 19

411 oHqrossUqulturalHValidationHofHtheHöourismHWebHocceptanceH‘odelHPöUWo‘QHinHrifferentHqulturalH
qontextsVHJournaldofdInternationaldConsumerdMarketingTH2016THZfTHZYYUZZd 2.1 19

410 wntellectualHstructureHofHstrategicHmanagementHresearchHinHtheHhospitalityHmanagementHfieldhHoH
coUcitationHanalysisVHInternationaldJournaldofdHospitalitydManagementTH2019THefTHZabUZcX 8.3 19

409 vybridHptâ��”S“HandHfuzzyHsupportHvectorHmachineHforHdiagnosisHofHfatigueHstatusHusingHs‘uHsignalH
featuresVHNeurocomputingTH2016THYeaTHbfaUcXX 5.4 18

408
‘ultilevelHonalysisHofHtheH—elationshipHpetweenHöypeHofHöravelTH“nlineH—atingsTHandH‘anagementH
—esponsehHsmpiricalHsvidenceHfromHwnternationalHνpscaleHvotelsVHJournaldofdTraveldanddTourismd
MarketingTH2017THabTHZagUZcd

6.6 18

407 —eviewHofHcriticalHdiscourseHanalysisHinHtourismHstudiesVHInternationaldJournaldofdTourismdResearchTH
2018THZXTHcZdUcae 3.7 18

406 revelopingHaHöypologyHofHqhineseHShoppingHöouristshHonHopplicationHofHtheHSchwartzH‘odelHofH
νniversalHvumanHValuesVHJournaldofdTraveldanddTourismdMarketingTH2016THaaTHYbYUYdY 6.6 18

405 wncorporatingHpothH”ositiveHandH’egativeHossociationH—ulesHintoHtheHonalysisHofH“utboundHöourismH
inHvongHyongVHJournaldofdTraveldanddTourismdMarketingTH2010THZeTHfYZUfZf 6.6 18

(2010-2020)
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404 qomponentsHofHöourismH—esearchhHsvidenceHfromHonnalsHofHöourismH—esearchVHAnatoliaTH2009THZXTHdZUeb 2.2 18

403 outomaticHWebsiteHsvaluationshHöheHqaseHofHvotelsHinHvongHyongVHInformationdTechnologydandd
TourismTH2006THfTHZccUZdg 4.8 18

402 νsabilityHsvaluationHofHvongHyongHvotelHWebsitesH2003THZdYUZdg 18

401 SustainabilityHofHveritageHöourismhHoHStructuralH”erspectiveHfromHqulturalHwdentityHandH
qonsumptionHwntentionVHSustainabilityTH2020THYZTHgYgg 3.6 18

400 odaptiveHaffinityHpropagationHmethodHbasedHonHimprovedHcuckooHsearchVHKnowledgesBaseddSystems
TH2016THYYYTHZeUac 7.3 18

399 öheHimpactHofHculturalHvaluesHonHtheHacceptanceHofHhotelHtechnologyHadoptionHfromHtheHperspectiveH
ofHhotelHemployeesVHJournaldofdHospitalitydanddTourismdManagementTH2020THbbTHdYUdg 6 17

398 öopicHmodellingHforHthemeHparkHonlineHreviewshHanalysisHofHrisneylandVHJournaldofdTraveldandd
TourismdMarketingTH2020THaeTHZeZUZfc 6.6 17

397 SaliencyHeffectsHofHonlineHreviewsHembeddedHinHtheHdescriptionHonHsaleshH‘oderatingHroleHofH
reputationVHDecisiondSupportdSystemsTH2016THfeTHcXUcf 5.6 17

396 vybridHlocalHdiffusionHmapsHandHimprovedHcuckooHsearchHalgorithmHforHmulticlassHdatasetHanalysisVH
NeurocomputingTH2016THYfgTHYXdUYYd 5.4 17

395 qomparingH—eservationHqhannelsHforHvotelH—oomshHoHpehavioralH”erspectiveVHJournaldofdTraveldandd
TourismdMarketingTH2016THaaTHYUYa 6.6 17

394 StateUofUtheUartHsocialHcustomerHrelationshipHmanagementVHAsiadPacificdJournaldofdTourismdResearchTH
2018THZaTHbZaUbad 2.9 17

393 rataH‘iningHtorHvotelH“ccupancyH—atehHonHwndependentHqomponentHonalysisHopproachVHJournaldofd
TraveldanddTourismdMarketingTH2010THZeTHbZdUbaf 6.6 17

392 osianHWaveHinHöravelHandHöourismH—esearchVHJournaldofdTraveldanddTourismdMarketingTH2011THZfTHYgdUZXg 6.6 17

391 odoptingHWebHZVXHtechnologiesHonHchainHandHindependentHhotelHwebsiteshHoHcaseHstudyHofHhotelsHinH
vongHyongH2011THZZgUZbX 17

390 vowHdoHtravelersHfindHtheirHtravelHandHhotelHwebsitesmVHAsiadPacificdJournaldofdTourismdResearchTH
2006THYYTHZagUZbd 2.9 17

389 öheHwmpactHofHtheHwnternetHonHöravelHogenciesHinHvongHyongVHJournaldofdTraveldanddTourismd
MarketingTH2002THYYTHYXcUYZd 6.6 17

388 smployeeHresponsibilityHandHbasicHhumanHvaluesHinHtheHhospitalityHsectorVHInternationaldJournaldofd
HospitalitydManagementTH2017THdZTHefUfe 8.3 16

387 ScaleHdevelopmentHofHperceivedHeörustHinHtheHhotelHindustryhHöheHperspectiveHofHwnternetHusersVH
InternationaldJournaldofdHospitalitydManagementTH2014THbaTHacUbd 8.3 16

Rob Law
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386 “nlineHqompetitiveHwnformationHSpaceHforHvotelshHonHwnformationHSearchH”erspectiveVHJournaldofd
HospitalitydMarketingdanddManagementTH2013THZZTHcaXUcbd 6.4 16

385 öheHwmpactHofHqultureHonHeqomplaintshHsvidenceHfromHqhineseHqonsumersHinHvospitalityH
“rganisationsH2010THZfcUZgd 16

384 oHqomparisonHofH—esearchHöopicsHinHzeadingHöourismHxournalsVHInternationaldJournaldofdTourismd
SciencesTH2011THYYTHYXfUYZd 1.7 16

383 onHonalysisHofHtheHpestH“nlineH—atesHforHvotelsHinHqhinaVHJournaldofdHospitalitydMarketingdandd
ManagementTH2009THYfTHfZgUfbb 6.4 16

382 uoogleHscholarHvisibilityHandHtourismHjournalsVHAnnalsdofdTourismdResearchTH2008THacTHYXefUYXfZ 7.7 16

381 wnformationHSearchHpehaviorHofH‘ainlandHqhineseHoirHöravelersHtoHvongHyongVHJournaldofdTraveldandd
TourismdMarketingTH2004THYdTHbaUcY 6.6 16

380 öourismHcrisisHmanagementhHevidenceHfromHq“VwrUYgVHCurrentdIssuesdindTourismTH2021THZbTHZdeYUZdfZ 5.8 16

379 oHfuzzyHcomprehensiveHevaluationHalgorithmHforHanalyzingHelectronicHwordUofUmouthVHAsiadPacificd
JournaldofdTourismdResearchTH2017THZZTHcgZUdXa 2.9 15

378 peyondHtheHstereotypeshH“pportunitiesHinHqhinaHinboundHtourismHforHsecondUtierHsuropeanH
destinationsVHInternationaldJournaldofdTourismdResearchTH2018THZXTHbffUbge 3.7 15

377 oHtormativeHopproachHtoH‘odelingH—esidentsâ��H”erceivedHwmpactsHofHqasinoHrevelopmentVHJournald
ofdTraveldanddTourismdMarketingTH2016THaaTHYYfYUYYgb 6.6 15

376 sxploringHpriceHfluctuationsHacrossHdifferentHonlineHtravelHagencieshHoHcaseHstudyHofHroomH
reservationsHinHanHupscaleHhotelHinHvongHyongVHJournaldofdVacationdMarketingTH2016THZZTHYdeUYef 3.4 15

375 tunctionalityHsvaluationHforHrestinationH‘arketingHWebsitesHinHSmartHöourismHqitiesVHJournaldofd
ChinadTourismdResearchTH2018THYbTHZdaUZef 1.6 15

374 onHsxaminationHofHtheHreterminantsHofHwnUtlightHrutyUtreeHShoppinghHvedonicHandHνtilitarianH
‘otivationsVHInternationaldJournaldofdTourismdResearchTH2012THYbTHaXaUaXd 3.7 15

373 wnternetHandHöourismU”artHXVVHJournaldofdTraveldanddTourismdMarketingTH2004THYeTHfaUfc 6.6 15

372 vospitalityHserviceHqualityHandHtheHroleHofHperformanceHappraisalVHManagingdServicedQualityTH1998THfTHbXZUbXd 15

371 öheHodoptionHofHSmartphoneHopplicationsHbyHoirlinesH2013THbeUce 15

370 öouristHbehaviorHanalysisHinHgamingHdestinationsHbasedHonHvenueHcheckUinHdataVHJournaldofdTraveld
anddTourismdMarketingTH2019THadTHYXeUYYf 6.6 15

369 SignificanceHofHtheHdimensionsHandHattributesHofHhotelHmobileHwebsiteHfromHtheHperceptionsHofH
usersVHInternationaldJournaldofdHospitalitydanddTourismdAdministrationTH2020THZYTHYcUae 2 15

(2020-2013)
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368 νnderstandingHfoodHexperienceHinHsharingUeconomyHplatformshHinsightsHfromHsatwithHandH
WithlocalsVHJournaldofdTourismdanddCulturaldChangeTYUZd 1.1 15

367 rifferencesHandHSimilaritiesHinH”erceptionsHofHvotelHsxperiencehHöheH—oleHofH’ationalHqulturesVH
JournaldofdTraveldanddTourismdMarketingTH2015THaZTHSZUSYb 6.6 14

366 —elativeHimportanceHandHcombinedHeffectsHofHattributesHonHcustomerHsatisfactionVHServicedIndustriesd
JournalTH2014THabTHccXUcdd 5.7 14

365 —epresentationHofHrestinationHqulturalHtactorsHonHvotelHWebsiteshHqontentHonalysisHofHpeijingH
votelHWebsitesVHAsiadPacificdJournaldofdTourismdResearchTH2012THYeTHZYXUZZg 2.9 14

364 ”resentationHtormatsHofH”olicyHStatementsHonHvotelHWebsitesHandH”rivacyHqoncernshHoH‘ultimediaH
zearningHöheoryH”erspectiveVHJournaldofdHospitalitydanddTourismdResearchTH2013THaeTHbeXUbfg 3.3 14

363
ossessingHtheHVisibilityHofHrestinationH‘arketingH“rganizationsHinHuooglehHoHqaseHStudyHofH
qonventionHandHVisitorHpureauHWebsitesHinHtheHνnitedHStatesVHJournaldofdTraveldanddTourismd
MarketingTH2010THZeTHdgbUeXe

6.6 14

362 —esearchH”roductivityHandHwnstitutionalHqharacteristicsHofHvospitalityHandHöourismH”rogramsVH
JournaldofdTraveldanddTourismdMarketingTH2011THZfTHbaZUbcX 6.6 14

361 öheH—esponseHofHvotelsHtoHwncreasingHtoodHqostsHdueHtoHtoodHShortagesVHAsiadPacificdJournaldofd
TourismdResearchTH2011THYdTHagcUbYd 2.9 14

360 vowHcanHhotelHguestsHbeHprotectedHduringHtheHoccurrenceHofHaHösunamimVHAsiadPacificdJournaldofd
TourismdResearchTH2006THYYTHZfgUZgc 2.9 14

359 oH—eviewHofHvospitalityHWebsiteHresignHtrameworksH2007THZYgUZaX 14

358 oH—oughHSetHopproachHöoHvotelHsxpenditureHrecisionH—ulesHwnductionVHJournaldofdHospitalitydandd
TourismdResearchTH1998THZZTHacgUaec 3.3 14

357 qrossUqountryHonalysisHofHöouristHoctivitiesHpasedHonHVenueU—eferencedHSocialH‘ediaHrataVHJournald
ofdTraveldResearchTH2020THcgTHgXUYXd 6.3 14

356 sffectsHofHonlineHreviewsHandHmanagerialHresponsesHfromHaHreviewHmanipulationHperspectiveVH
CurrentdIssuesdindTourismTH2020THZaTHZZXeUZZZZ 5.8 14

355 ‘ovementHpatternsHofHtouristsVHTourismdManagementTH2019THecTHaYfUaZZ 10.8 13

354 —acismHinHtourismHreviewsVHTourismdManagementTH2020THfXTHYXbYXX 10.8 13

353 SystematicHreviewHofHhospitalityHq—‘HresearchVHInternationaldJournaldofdContemporarydHospitalityd
ManagementTH2018THaXTHYdfdUYeXb 7.5 13

352 sffectHofHculturalHdistanceHonHtourismhHoHstudyHofHpleasureHvisitorsHinHvongHyongVHJournaldofdQualityd
AssurancedindHospitalitydanddTourismTH2018THYgTHZdgUZfb 2 13

351 onHwnvestigationHofHuenUYOsH“nlineHvotelHwnformationHSearchhHöheHqaseHofHvongHyongVHAsiadPacificd
JournaldofdTourismdResearchTH2016THZYTHbbaUbcd 2.9 13

Rob Law
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350 reterminantsHofHöourismHqrowdfundingH”erformancehHonHsmpiricalHStudyVHTourismdAnalysisTH2017TH
ZZTHaZaUaad 1.6 13

349 onalyzingHwnternationalHöravelersOH”rofileHwithHSelfU“rganizingH‘apsVHJournaldofdTraveldanddTourismd
MarketingTH2010THZeTHYYaUYaY 6.6 13

348 onalyzingH—esearchHqollaborationsHofHwnformationHöechnologyH”ublicationsHinHzeadingHvospitalityH
andHöourismHxournalshHYgfdâ��ZXXcH2007THcbeUccd 13

347 sducationalHtechnologyHinHhospitalityHmanagementHprogramshHadoptionHandHexpectationsVHJournald
ofdTeachingdindTraveldanddTourismTH2016THYdTHYYdUYbZ 1.1 13

346 onalysingHbehaviouralHdifferencesHbetweenHeUHandHmUbookersHinHhotelHbookingVHInternationald
JournaldofdHospitalitydManagementTH2019THfaTHZbeUZcd 8.3 13

345
zargeUscaleHcomparativeHanalysesHofHhotelHphotoHcontentHpostedHbyHmanagersHandHcustomersHtoH
reviewHplatformsHbasedHonHdeepHlearninghHimplicationsHforHhospitalityHmarketersVHJournaldofd
HospitalitydMarketingdanddManagementTH2021THaXTHgdUYYg

6.4 13

344 sxploringHpreferencesHandHsustainableHattitudesHofHoirbnbHgreenHusersHinHtheHreviewHcommentsHandH
ratingshHaHtextHminingHapproachVHJournaldofdSustainabledTourismTH2021THZgTHYYabUYYcZ 5.7 13

343 SegmentingHSpaHqustomersHpasedHonH—ateHtencesHνsingHqonjointHandHqlusterHonalysesVHAsiadPacificd
JournaldofdTourismdResearchTH2016THZYTHYYfUYad 2.9 12

342
qhineseHhotelHguestHperceptionHofHinternationalHchainHhotelsHunderHtheHsameHhotelHbrandHinH
differentHtravelHdestinationshHöheHcasesHofHintercontinentalHandHSheratonVHJournaldofdVacationd
MarketingTH2017THZaTHYeZUYff

3.4 12

341 qonsumerHmotivationHinHprovidingHhighUqualityHinformationhHbuildingHtowardHaHnovelHdesignHforH
travelHguideHwebsitesVHAsiadPacificdJournaldofdTourismdResearchTH2017THZZTHdgaUeXe 2.9 12

340 revelopingHinterUorganizationalHrelationshipsHwithHonlineHtravelHagenciesHP“öosQHandHtheHhotelH
industryVHJournaldofdTraveldanddTourismdMarketingTH2019THadTHbZfUbbZ 6.6 12

339 öouristsâ��HemotionalHwellnessHandHhotelHroomHcolourVHCurrentdIssuesdindTourismTH2018THZYTHfcdUfdZ 5.8 12

338 öimeUVariantH”leasureHöravelH‘otivationsHandHpehaviorsVHJournaldofdTraveldResearchTH2018THceTHbaeUbcZ 6.3 12

337 wdentifyingHhotelHcompetitivenessHbasedHonHhotelHfeatureHratingsVHJournaldofdHospitalitydMarketingd
anddManagementTH2019THZfTHfYUYXX 6.4 12

336 onHopplicationHofHtheHqapabilityH‘aturityH‘odelHforHsvaluatingHottractionHWebsitesHinH‘ainlandH
qhinaVHInternationaldJournaldofdTourismdResearchTH2014THYdTHbZgUbbX 3.7 12

335 onHexaminationHofHfactorsHdrivingHchineseHgamblersOHfallacyHbiasVHJournaldofdGamblingdStudiesTH2014TH
aXTHeceUeX 3 12

334 onHonalysisHofH”ublicationsHinHtheHxournalHofHqhinaHöourismH—esearchVHJournaldofdChinadTourismd
ResearchTH2012THfTHaeUdX 1.6 12

333 öheHusefulnessHofHimpactHfactorsHtoHtourismHjournalsVHAnnalsdofdTourismdResearchTH2012THagTHYeZZUYeZb 7.7 12

(2012-2017)
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332 ”ersonalityHrifferencesHandHvotelHWebHresignHStudyHνsingHöargetedH”ositiveHandH’egativeH
ossociationH—uleH‘iningVHJournaldofdHospitalitydMarketingdanddManagementTH2013THZZTHeXYUeZe 6.4 12

331 SentimentHclassificationHofHonlineHqantoneseHreviewsHbyHsupervisedHmachineHlearningHapproachesVH
InternationaldJournaldofdWebdEngineeringdanddTechnologyTH2009THcTHafZ 0.3 12

330 remandHforHvotelHSpendingHbyHVisitorsHtoHvongHyongVHJournaldofdHospitalitydMarketingdandd
ManagementTH1999THdTHYeUZg 12

329 preachHofHtravellerHprivacyHinHlocationUbasedHsocialHmediaVHCurrentdIssuesdindTourismTH2019THZZTHYfZcUYfbX 5.8 12

328 WhatHmakesHanHarticleHcitablemVHCurrentdIssuesdindTourismTH2014THYeTHbccUbdZ 5.8 11

327 WhenHandHWhereHtoHöravelmHoHzongitudinalH‘ultilevelHwnvestigationHonHrestinationHqhoiceHandH
remandVHJournaldofdTraveldResearchTH2017THcdTHfdfUffX 6.3 11

326 öravelHmotivationsHandHtravelHdistanceHwithHtemporalHadvancehHoHcaseHstudyHofHvongHyongHpleasureH
travelersVHJournaldofdDestinationdMarketingdkdManagementTH2012THYTHYXeUYYe 4.7 11

325 öowardsHanHνnderstandingHofH“nlineHöravellersâ��HocceptanceHofHqonsumerUueneratedH‘ediaHforH
öravelH”lanninghHwntegratingHöechnologyHocceptanceHandHSourceHqredibilityHtactorsH2013THZcbUZde 11

324 taultHdiagnosisHofHcarHassemblyHlineHbasedHonHfuzzyHwaveletHkernelHsupportHvectorHclassifierH
machineHandHmodifiedHgeneticHalgorithmVHExpertdSystemsdWithdApplicationsTH2011THafTHgXgdUgYXb 7.8 11

323 öheHcomplexHfuzzyHsystemHforecastingHmodelHbasedHonHfuzzyHSV‘HwithHtriangularHfuzzyHnumberH
inputHandHoutputVHExpertdSystemsdWithdApplicationsTH2011THafTHYZXfcUYZXga 7.8 11

322 öheHperceivedHdestinationHimageHofHvongHyongHonHqtripVcomVHInternationaldJournaldofdTourismd
ResearchTH2010THYaTHnWaUnWa 3.7 11

321 öravelHWebsiteHνsesHandHqulturalHwnfluencehHoHqomparisonHpetweenHomericanHandHqhineseH
öravelersVHInformationdTechnologydanddTourismTH2008THYXTHZYcUZZc 4.8 11

320 WeighingHofHvotelHWebsiteHrimensionsHandHottributesH2005THacXUacg 11

319
onHinvestigationHofHtheHmoderatingHeffectsHofHcurrentHjobHpositionHlevelHandHhotelHworkHexperienceH
betweenHtechnologyHreadinessHandHtechnologyHacceptanceVHInternationaldJournaldofdHospitalityd
ManagementTH2020THgXTHYXZdaa

8.3 11

318 SpatialHristributionH”atternHandHwnfluencingHtactorsHofHSportsHöourismH—esourcesHinHqhinaVHISPRSd
InternationaldJournaldofdGeosInformationTH2021THYXTHbZf 2.9 11

317 svolutionHofHstrategicHmanagementHresearchHlinesHinHhospitalityHandHtourismVHJournaldofdHospitalityd
MarketingdanddManagementTH2019THZfTHdgXUeYX 6.4 11

316 qomparativeHevaluationHstudyHofHtheHwebsitesHofHqhinaUbasedHandHinternationalHluxuryHhotelsVH
JournaldofdChinadTourismdResearchTH2017THYaTHYUZc 1.6 10

315 SegmentingHvotelHqustomersHpasedHonH—ateHtencesHöhroughHqonjointHandHqlusterHonalysisVHJournald
ofdTraveldanddTourismdMarketingTH2015THaZTHfacUfcY 6.6 10
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314 qustomerH”referencesHforHSocialHValueHoverHsconomicHValueHinH—estaurantsVHAsiadPacificdJournaldofd
TourismdResearchTH2012THYeTHbeaUbff 2.9 10

313 xournalHofHöravelHNHöourismH‘arketingHSpecialHwssueHonHSocialH‘ediaâ��”refaceVHJournaldofdTraveldandd
TourismdMarketingTH2013THaXTHYUZ 6.6 10

312 ‘anagerialH”erceptionsHofHwnformationHöechnologyHandHtheirHwmpactHfromHaHöransactionHqostH
”erspectiveVHJournaldofdTraveldanddTourismdMarketingTH2011THZfTHefeUfXa 6.6 10

311 ‘arketingHStrategiesHforHSmallHvotelshHöheHqaseHofHqheungHqhauHinHvongHyongVHAsiadPacificdJournald
ofdTourismdResearchTH2011THYdTHZYUaf 2.9 10

310 onHintelligentHforecastingHmodelHbasedHonHrobustHwaveletH˛‰UsupportHvectorHmachineVHExpertdSystemsd
WithdApplicationsTH2011THafTHbfcYUbfcg 7.8 10

309 oHqomparisonHofHqhineseHandHwnternationalH“nlineHνserH”erceptionsHofHtheHνsefulnessHofHvotelH
WebsitesVHInformationdTechnologydanddTourismTH2009THYYTHaZgUabX 4.8 10

308 votelHtechnologyhHaHperspectiveHarticleVHTourismdReviewTH2019THecTHZfdUZfg 5.2 10

307 qanHreceivingHmanagerialHresponsesHinduceHmoreHuserHreviewingHeffortmHoHmixedHmethodH
investigationHinHhotelHindustryVHTourismdManagementTH2020THeeTHYXagfZ 10.8 10

306 ‘achineHzearningHinHwnternetHSearchH–ueryHSelectionHforHöourismHtorecastingVHJournaldofdTraveld
ResearchTH2021THdXTHYZYaUYZaY 6.3 10

305 sxaminingHtheHefficacyHofHselfUclassificationHapproachHinHsegmentingHspecialUinterestHtouristshHfoodH
tourismHcaseVHAsiadPacificdJournaldofdTourismdResearchTH2018THZaTHgdYUgeb 2.9 10

304 sducationHresearchHinHtourismhHoHlongitudinalHstudyHofHeeHarticlesHbetweenHZXXfHandHZXYeVHJournald
ofdHospitalityrdLeisurerdSportdanddTourismdEducationTH2019THZbTHYZXUYZg 1.8 9

303 revelopingHSustainableHνrbanizationHwndexhHqaseHofHqhinaVHSustainabilityTH2020THYZTHbcfc 3.6 9

302 —ecentH—esearchHinHosiaH”acifichHöheHqaseHofHaH”rofessionallyHoffliatedHxournalVHJournaldofdTraveldandd
TourismdMarketingTH2015THaZTHYdYUYeg 6.6 9

301 opplyingHtheHâ��cloakHofHinvisibilityâ��HtechnologyHtoHsecurityHandHprivacyHinHtheHhotelHindustryVH
InternationaldJournaldofdContemporarydHospitalitydManagementTH2007THYgTHdXXUdXc 7.5 9

300 oH”erspectiveHonHSo—SHandHsducationHinHvospitalityHandHöourismVHJournaldofdTeachingdindTraveldandd
TourismTH2005THcTHcaUcg 1.1 9

299 tuzzyHsvaluationHofHvotelHWebsitesVHLecturedNotesdindComputerdScienceTH2005THcXeUcYb 0.9 9

298 öheHimpactHofHtheHosianHfinancialHcrisisHonHxapaneseHdemandHforHtravelHtoHvongHyonghHoHstudyHofH
variousHforecastingHtechniquesVHJournaldofdTraveldanddTourismdMarketingTH2001THYXTHbeUdc 6.6 9

297 tluctuationsHinHvongHyongHvotelHwndustryH—oomH—atesHunderHtheHZXYgH’ovelHqoronavirusH
Pq“VwrUYgQH“utbreakhHsvidenceHfromHpigHrataHonH“öoHqhannelsVHSustainabilityTH2020THYZTHeeXg 3.6 9

(2020-2012)
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296 wnfluenceHofHqulturalHwdentityHonHöouristsâ��HouthenticityH”erceptionTHöouristHSatisfactionTHandH
öravelerHzoyaltyVHSustainabilityTH2020THYZTHdabb 3.6 9

295 taultHdiagnosisHofHrotatingHmachineryHusingHuaussianHprocessHandHss‘rUtreeletVHInternationald
JournaldofdAdaptivedControldanddSignaldProcessingTH2019THaaTHcZUea 2.8 9

294 riscoveringHhighlyHprofitableHtravelHpatternsHbyHhighUutilityHpatternHminingVHTourismdManagementTH
2020THeeTHYXbXXf 10.8 9

293 wdentifyingHunreliableHonlineHhospitalityHreviewsHwithHbiasedHuserUgivenHratingshHoHdeepHlearningH
forecastingHapproachVHInternationaldJournaldofdHospitalitydManagementTH2021THgZTHYXZdcf 8.3 9

292 öemporalHonalysisHofHöourismH—esearchHqollaborationH’etworkVHJournaldofdHospitalitydanddTourismd
ResearchTH2017THbYTHdbaUdeZ 3.3 8

291 tunctionalityHevaluationHofHmobileHhotelHwebsitesHinHtheHmUcommerceHeraVHJournaldofdTraveldandd
TourismdMarketingTH2019THadTHddcUdef 6.6 8

290 öouristsâ��HöravelU—elatedHwnformationHSearchHqhannelsVHInternationaldJournaldofdHospitalitydandd
TourismdAdministrationTH2020THYUYd 2 8

289 roHcustomersHshareHtheHsameHperspectivemHoHstudyHonHonlineH“öosHratingsHversusHuserHratingsHofH
vongHyongHhotelsVHJournaldofdVacationdMarketingTH2018THZbTHYXaUYYe 3.4 8

288 νyHtravelHagentsâ��HevaluationHofHezearningHcoursesHofferedHbyHdestinationsHhHonHexploratoryHstudyVH
JournaldofdHospitalityrdLeisurerdSportdanddTourismdEducationTH2013THYZTHeUYb 1.8 8

287 WhichHtactorsHvelpHVisitorsHqonvertHöheirHShortUöermH”roUsnvironmentalHwntentionsHtoHzongUöermH
pehaviorsmVHInternationaldJournaldofdTourismdSciencesTH2013THYaTHaaUcd 1.7 8

286 oH’ewHtrameworkHonHWebsiteHsvaluationH2010TH 8

285 öheHwmpactHofHVisitorHpehaviorHonHtheHsnvironmentalH”rotectionHofHöouristHtarmsHinHuuangdongVH
AsiadPacificdJournaldofdTourismdResearchTH2011THYdTHaXeUaZa 2.9 8

284 SupportHVectorH‘achinesHwithH‘anifoldHzearningHandH”robabilisticHSpaceH”rojectionHforHöouristH
sxpenditureHonalysisVHInternationaldJournaldofdComputationaldIntelligencedSystemsTH2009THZTHYeUZd 3.4 8

283 rataH‘iningHinHöourismHremandHonalysishHoH—etrospectiveHonalysisVHLecturedNotesdindComputerd
ScienceTH2007THcXfUcYc 0.9 8

282 öechnologyHqrisisH‘anagementHinH‘ainlandHqhinahHoHStudyHofHvotelsHinHvangzhouVHInformationd
TechnologydindHospitalityTH2006THbTHYcaUYcg 8

281 VirtualH‘wqsH”romotionVHJournaldofdConventiondanddEventdTourismTH2002THbTHaeUcY 8

280 öheHcomputerHmillenniumHbugâ��sHimpactHonHtheHhotelHindustryhHaHcaseHstudyHofHtheHyowloonHvotelVH
InternationaldJournaldofdContemporarydHospitalitydManagementTH2000THYZTHYeXUYef 7.5 8

279 wmprovingHtheHöouristâ��sH”erceptionHofHtheHöouristHrestinationsHwmagehHonHonalysisHofHqhineseHyungH
tuHtilmHandHöelevisionVHSustainabilityTH2021THYaTHafec 3.6 8
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278 sxploringHtheHsocialHstructureHofHstrategicHmanagementHresearchHwithHaHhospitalityHindustryHfocusVH
InternationaldJournaldofdContemporarydHospitalitydManagementTH2018THaZTHbdaUbff 7.5 8

277 wdentityHreconstructionHandHpostUcolonialismVHAnnalsdofdTourismdResearchTH2017THdaTHZXaUZXb 7.7 7

276 örendsHinHulobalHöourismHStudieshHoHqontentHonalysisHofHtheH”ublicationsHinHöourismH‘anagementVH
JournaldofdQualitydAssurancedindHospitalitydanddTourismTH2019THZXTHecaUedf 2 7

275 sxploringHtouristsOHexperienceHatHprivateHsocialHdininghHrimensionalityHandHsatisfactionVHInternationald
JournaldofdTourismdResearchTH2020THZZTHeedUefe 3.7 7

274 tromH—eligiousHpeliefHtoHwntangibleHqulturalHveritageHöourismhHoHqaseHStudyHofH‘azuHpeliefVH
SustainabilityTH2020THYZTHbZZg 3.6 7

273 onHsmpiricalHwnvestigationHofHqorporateHwdentityHqommunicationHonHvongHyongHvotelsâ��HWebsitesVH
JournaldofdHospitalitydMarketingdanddManagementTH2016THZcTHdedUeXc 6.4 7

272 öheHqhannelHöhatH“ffersHtheHzowestH“nlineH—oomH—ateshHoHqaseHStudyHofHvotelsHinHvongHyongVH
InternationaldJournaldofdHospitalitydanddTourismdAdministrationTH2014THYcTHYXaUYZX 2 7

271 onHinsightHintoHresearchHperformanceHthroughHaHcitationHcountingHanalysisVHJournaldofdHospitalityd
anddTourismdManagementTH2014THZYTHcbUda 6 7

270 öowardsHanHνnderstandingHofHeU”rocurementHodoptionhHoHqaseHStudyHofHSixHvotelsHinHvongHyongVH
TourismdRecreationdResearchTH2014THagTHYgUaf 2.1 7

269 —ateHtencesHinHvotelH—evenueH‘anagementHandHöheirHopplicationsHtoHqhineseHzeisureHöravelershHoH
tractionalHtactorialHresignHopproachVHCornelldHospitalitydQuarterlyTH2014THccTHYfdUYgd 2.2 7

268
riversityHinHStatisticalH—esearchHöechniqueshHonHonalysisHofH—efereedH—esearchHorticlesHinHtheH
xournalHofHöravelHNHöourismH‘arketingHpetweenHYggZHandHZXYXVHJournaldofdTraveldanddTourismd
MarketingTH2012THZgTHYUYe

6.6 7

267 WhichHxournalHorticlesHareHνncitedmHöheHqaseHofHtheHosiaH”acificHxournalHofHöourismH—esearchHandH
theHxournalHofHöravelHandHöourismH‘arketingVHAsiadPacificdJournaldofdTourismdResearchTH2013THYfTHddYUdfb2.9 7

266 onHonalysisHofHöheHzowestHtaresHandHShortestHrurationsHforHoirUöicketsHonHöravelHogencyHWebsitesVH
JournaldofdTraveldanddTourismdMarketingTH2010THZeTHdacUdbb 6.6 7

265 öheHwmpactHofHqultureHonHvotelH—atingshHonalysisHofHStarU—atedHvotelsHinHqhinaVHJournaldofdChinad
TourismdResearchTH2011THeTHZbaUZdZ 1.6 7

264 wnformationHsearchHbehaviorHofHvongHyongOsHinboundHtravelersUaHcomparisonHofHbusinessHandH
leisureHtravelersVHJournaldofdTraveldanddTourismdMarketingTH2002THYaTHdYUfY 6.6 7

263 öourismHdemandHforecastingHusingHtouristUgeneratedHonlineHreviewHdataVHTourismdManagementTH
2022THgXTHYXbbgX 10.8 7

262 oHmetaUanalyticHmodelHonHtheHroleHofHorganizationalHsupportHinHworkUfamilyHconflictHandHemployeeH
satisfactionVHInternationaldJournaldofdContemporarydHospitalitydManagementTH2020THaZTHaedeUaefd 7.5 7

261 WorkplaceHbullyingHandHpresenteeismHinHtheHcruiseHindustryhHsvaluatingHtheHeffectHofHsocialHsupportVH
InternationaldJournaldofdHospitalitydManagementTH2021THgbTHYXZfda 8.3 7

(2021-2018)
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260 “nlineHteedbackHandHottractionH‘anagementhHonHsxplorationHofHtheHqriticalHtactorsHinHsffectiveH
“perationsVHAsiadPacificdJournaldofdTourismdResearchTH2016THZYTHffaUgXb 2.9 7

259 onHinvestigationHofHinternationalHtouristHflowHmodellingHduringHtheHpandemicVHCurrentdIssuesdind
TourismTYUYX 5.8 7

258 νnderstandingHserviceHattributesHofHrobotHhotelshHoHsentimentHanalysisHofHcustomerHonlineHreviewsVH
InternationaldJournaldofdHospitalitydManagementTH2021THgfTHYXaXaZ 8.3 7

257 zastUminuteHhotelUbookingHandHfrequencyHofHdynamicHpriceHadjustmentsHofHhotelHroomsHinHaH
cosmopolitanHtourismHcityVHJournaldofdHospitalitydanddTourismdManagementTH2019THbYTHYZUYf 6 6

256 ‘odelingHdynamicHpriceHdispersionHofHhotelHroomsHinHaHspatiallyHagglomeratedHtourismHcityHforH
weekendHandHmidweekHstaysVHTourismdEconomicsTH2019THZcTHYZbcUYZdb 3.1 6

255 qognitiveHstateHrecognitionHusingHwaveletHsingularHentropyHandHo—‘oHentropyHwithHot”oH
optimizedHu”HclassificationVHNeurocomputingTH2016THYgeTHZgUbb 5.4 6

254 wnsightsHintoHmanagersâ��HresponseHbehaviorhH”riorityHandHeffortVHInternationaldJournaldofdHospitalityd
ManagementTH2019THeeTHbdfUbeX 8.3 6

253 —eviewHofHstudiesHonHairlineHwebsiteHevaluationVHJournaldofdTraveldanddTourismdMarketingTH2019THadTHdXUec6.6 6

252 oH—etrospectiveHonalysisHandHtutureHörendsHofHsUtourismH—esearchHinHqhinaVHJournaldofdChinad
TourismdResearchTH2017THYaTHZaYUZcd 1.6 6

251 WhichH”romotionHöimeHtrameHWorksHpestHforH—estaurantHuroupUbuyingHrealsmVHTourismdRecreationd
ResearchTH2014THagTHZXaUZYg 2.1 6

250 vowHtoHreviewHjournalHmanuscriptshHoHlessonHlearntHfromHtheHworldOsHexcellentHreviewersVHTourismd
ManagementdPerspectivesTH2014THYXTHbdUcd 5.8 6

249 teatureHextractionHofHtravelHdestinationsHfromHonlineHqhineseUlanguageHcustomerHreviewsVH
InternationaldJournaldofdServicesrdTechnologydanddManagementTH2011THYcTHYXd 0.2 6

248 oHpurchasingUintentionHmodelHinHqZqHeUcommerceHofHqhinaH2010TH 6

247 roesHtheHνsabilityHsxperiencedH”erformanceHofHöravelHWebsitesHinHqhinaH‘eetHνsersOHsxpectationmVH
AsiadPacificdJournaldofdTourismdResearchTH2009THYbTHZccUZdd 2.9 6

246 öheHforecastingHmodelHbasedHonHmodifiedHSV—‘HandH”S“HpenalizingHuaussianHnoiseVHExpertdSystemsd
WithdApplicationsTH2011THafTHYffeUYfgb 7.8 6

245 öheHforecastingHmodelHbasedHonHfuzzyHnovelH˛‰UsupportHvectorHmachineVHExpertdSystemsdWithd
ApplicationsTH2011THafTHYZXZfUYZXab 7.8 6

244
öheH”erceptionsHofHuraduatesHandHStudentsHonH–ualityHofHvospitalityH‘anagementH”rogramHandH
tutureHrevelopmenthHöheHqaseHofHvongHyongVHJournaldofdQualitydAssurancedindHospitalitydandd
TourismTH2008THgTHZceUZeb

2 6

243 νserHpreferencesHforHwebHsiteHattributeshHoHstudyHofHtheHvongHyongHrisneylandVHAsiadPacificdJournald
ofdTourismdResearchTH2002THeTHadUbb 2.9 6

Rob Law

24



242 öheHwnternetHandHöourismHU”artHwwwVHJournaldofdTraveldanddTourismdMarketingTH2001THYXTHYaeUYbZ 6.6 6

241 onHonalysisHofHSearchHsngineHνseHforHöravelH”lanningH2010THafYUagZ 6

240 oHcomparativeHstudyHforHdeterminantsHofHgamingHperformanceHinH‘acaoHandHzasHVegasVHTourismd
ManagementTH2020THeeTHYXagdb 10.8 6

239 onalyzingHcoUauthoringHcommunitiesHofHtourismHresearchHcollaborationVHTourismdManagementd
PerspectivesTH2020THaaTHYXXdXe 5.8 6

238 ‘ergersHandHacquisitionsHinHtheHhotelHindustryhHoHcomprehensiveHreviewVHInternationaldJournaldofd
HospitalitydManagementTH2020THgYTHYXZbYf 8.3 6

237 votelsâ��HselfUpositionedHimageHversusHcustomersâ��HperceivedHimagehHaHcaseHstudyHofHaHboutiqueHluxuryH
hotelHinHvongHyongVHTourismdReviewTH2021THedTHYgfUZYY 5.2 6

236 uamblingHdestinationsHandHtheHeffectHofHgamblingHresultsHonHtouristHsatisfactionHandHloyaltyVHJournald
ofdTraveldanddTourismdMarketingTH2018THacTHdefUdfg 6.6 6

235 rigitalHbusinessHmodelHconfigurationsHinHtheHtravelHindustryVHTourismdManagementTH2022THffTHYXbbXf 10.8 6

234 —ankingHindividualsHinHtourismHandHhospitalityHresearchVHTourismdRecreationdResearchTH2017THbZTHagZUage 2.1 5

233 mzearningHasHaHsofterHvisitorHmanagementHapproachHforHsustainableHtourismVHJournaldofdSustainabled
TourismTH2015THYUZY 5.7 5

232 vowHusefulHareHuniversityHrankingsHinHtourismmVHAnnalsdofdTourismdResearchTH2015THcbTHZYgUZZY 7.7 5

231 öheHwmportanceHofHvavingHaHpalancedH—atingHwndexHforH—ankingHocademicHxournalsVHJournaldofd
HospitalitydanddTourismdResearchTH2018THbZTHYYeXUYYfY 3.3 5

230 pettingHrecisionHνnderHpreakUStreakH”atternhHsvidenceHfromHqasinoHuamingVHJournaldofdGamblingd
StudiesTH2016THaZTHYeYUfc 3 5

229 öravelHpehaviorsHofH‘ainlandHqhineseHVisitorsHtoH‘acaoVHJournaldofdTraveldanddTourismdMarketingTH
2016THaaTHfcbUfdd 6.6 5

228 zeveragingH“nlineH—eviewsHinHtheHvotelHwndustryVHTourismdondthedVergeTH2017THZacUZcZ 0.1 5

227 qollageHcreationhHunexploredHpotentialHinHtourismHresearchVHJournaldofdTraveldanddTourismdMarketingTH
2017THabTHceYUcfg 6.6 5

226 öemporalHqhangesHofHoirfaresHöowardHtixedHrepartureHrateVHJournaldofdTraveldanddTourismd
MarketingTH2011THZfTHdYcUdZf 6.6 5

225 smployeesOH”erceptionsHofH”erformanceHoppraisalVHJournaldofdHumandResourcesdindHospitalitydandd
TourismTH2007THeTHZcUba 1.6 5

(2007-2001)
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224 oHStudyHofHvospitalityHandHöourismHwnformationHöechnologyHsducationHandHwndustrialHopplicationsVH
JournaldofdTeachingdindTraveldanddTourismTH2002THZTHbaUdZ 1.1 5

223 wnformationHtechnologyHinHhospitalityHeducationhHoHcaseHstudyHofHvongHyongVHAsiadPacificdJournaldofd
TourismdResearchTH2001THdTHYUf 2.9 5

222 pibliometricHandHvisualizedHreviewHofHsmartHtourismHresearchVHInternationaldJournaldofdTourismd
ResearchT 3.7 5

221 sxploringHtheHServiceH–ualityHofHoirbnbVHTourismdAnalysisTH2019THZbTHcaYUcab 1.6 5

220 pibliometricHandHVisualizedHonalysisHofH‘obileHöechnologyHinHöourismVHSustainabilityTH2020THYZTHegec 3.6 5

219 “rganizationalHqulturesHretermineHsmployeeHwnnovationHinH—esponseHtoHSeasonalityhH—egulatoryH
”rocessesHofH“pennessHandH—esistanceVHJournaldofdHospitalitydanddTourismdResearchTYXgdabfXZYYXYYd 3.3 5

218 öheHimpactsHofHqhinaâ��sHpolicyUmakingHandHlegislationHonHoutboundHtourismHâ��HperspectivesHfromH
longUhaulHintermediariesVHJournaldofdPolicydResearchdindTourismrdLeisuredanddEventsTH2020THYZTHZYUaa 1.2 5

217 rilemmaHofHvotelH—eviewshHöheH—oleHofHwnformationH”rocessingHandHValidationHthroughH
‘etacognitionVHJournaldofdTraveldResearchTH2021THdXTHYaXYUYaYe 6.3 5

216 vowHdoH‘ainlandHqhineseHtouristsHperceiveHvongHyongHinHturbulencemHoHdeepHlearningHapproachHtoH
sentimentHanalyticsVHInternationaldJournaldofdTourismdResearchTH2021THZaTHbefUbgX 3.7 5

215 —esidentUöouristHValueHqoUqreationHinHtheHwntangibleHqulturalHveritageHöourismHqontexthHöheH—oleH
ofH—esidentsâ��H”erceptionHofHöourismHrevelopmentHandHsmotionalHSolidarityVHSustainabilityTH2021THYaTHYadg3.6 5

214 ServiceH–ualityHinHöourismH”ublicHvealthhHörustTHSatisfactionTHandHzoyaltyVHFrontiersdindPsychologyTH
2021THYZTHeaYZeg 3.4 5

213 —eviewingHueotaggingH—esearchHinHöourismH2017THbaUcf 4

212 onHimprovedHensembleHempiricalHmodeHdecompositionHandHvilbertHtransformHforHfatigueHevaluationH
ofHdynamicHs‘uHsignalVHOptikTH2015THYZdTHcgXaUcgXf 2.5 4

211 occuracyHofHimpactHfactorsHinHtourismHjournalsVHAnnalsdofdTourismdResearchTH2015THcXTHYgUZY 7.7 4

210 wmpactsHofHpeerUtoUpeerHaccommodationHonHtheHhotelHindustryhHvoteliersâ��HperspectivesVH
InternationaldJournaldofdHospitalitydManagementTH2020THffTHYXZcYd 8.3 4

209 qhangingHproxiesHforHevaluatingHresearchHperformancehHwhatHmattersHtoHuniversityHprogrammeH
headsmVHTourismdRecreationdResearchTH2018THbaTHabdUacc 2.1 4

208
rifferencesHinHsxpectationsHandH”erceptionsHpetweenHvospitalityH”rovidersHandHwnternationalH
qustomershHöheHqaseHofHyoreanHandHxapaneseHuroupHöouristsHinHöhaiHvotelsVHInternationaldJournaldofd
HospitalitydanddTourismdAdministrationTH2014THYcTHYZYUYbg

2 4

207 sxploringHhumanHresourceHchallengesHinHqhinaâ��sHtourismHindustryVHTourismdRecreationdResearchTH
2017THbZTHeZUfa 2.1 4
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206 öheHsffectHofHwnformationHqhannelHonHwnformationHSourceHSelectionhHStudentsOHwnformationHSearchVH
TourismdAnalysisTH2015THZXTHYbaUYcf 1.6 4

205 VisualHoppealHofHvotelHWebsiteshHonHsxploratoryHsyeHörackingHStudyHonHqhineseHuenerationHYH2015THdXeUdZX 4

204 onHwnitialHwnvestigationHofHwntegratingHwnnovationHriffusionH‘odelsHforHrrawingHtirstUtimeH
VisitorsViewHallHnotesVHJournaldofdTraveldanddTourismdMarketingTH2009THZdTHYgUZg 6.6 4

203 w’ös—’söHo’rHö“ν—wS‘â��”o—öHXXVwwhHö—oVszHpz“uVHJournaldofdTraveldanddTourismdMarketingTH
2009THZdTHabbUabd 6.6 4

202 vospitalityHsducationhHoH’ewHqomputerUossistedHöeachingHandHzearningH”aradigmVHJournaldofd
HospitalitydanddTourismdEducationTH1997THgTHYYZUYYc 1.6 4

201 onalyzingHtheHouthorshipHofHwnformationHöechnologyH”ublicationsHinHzeadingHvospitalityHandH
öourismHxournalsH2006THYaUZc 4

200 onHsmpiricalHStudyHofH“nlineH”ricingH”racticesHforHvongHyongHvotelsH2005THaZfUaae 4

199 wnternetHandHöourismU”artHXVHJournaldofdTraveldanddTourismdMarketingTH2003THYaTHYXgUYYb 6.6 4

198 votelHratabaseH‘arketingHinHosiaVHJournaldofdTraveldanddTourismdMarketingTH2005THYfTHcgUdd 6.6 4

197 oHStudyHofHtheHwmpactHofHtheHosianHtinancialHqrisisHonHtheHoccuracyHofHöouristHorrivalHtorecastsVH
JournaldofdHospitalitydMarketingdanddManagementTH2001THfTHcUYe 4

196 â��ocrossHtheHqOsVHJournaldofdTraveldanddTourismdMarketingTH2002THYZTHgeUYXY 6.6 4

195 qomputerUossistedHwnstructionHinHvospitalityHsducationhHonHwntelligentHöutoringHSystemsHopproachVH
JournaldofdHospitalitydanddTourismdEducationTH1999THYYTHcXUcd 1.6 4

194 onalysingHqhinaUpasedHvotelHWebsitesZeaUZfb 4

193 —eviewHvelpfulnesshHöheHwnfluencesHofH”riceHquesHandHvotelHqlassH2020THZfXUZgY 4

192 onalyzingHaHvotelHWebsiteâ��sHoccessH”athsH2008THZccUZdd 4

191 ossessingHtheHVisibilityHofHvotelsHonHSmartphoneshHoHqaseHStudyHofHvotelsHinHvongHyongH2013THfbYUfcb 4

190 vumanHtactorsHinHWebsiteHνsabilityH‘easurementVHLecturedNotesdindElectricaldEngineeringTH2012THcXYUcXe0.2 4

189 —elationshipHbetweenHvotelsâ��HWebsiteH–ualityHandHqonsumersâ��HpookingHwntentionsHwithHwnternetH
sxperienceHasH‘oderatorVHJournaldofdChinadTourismdResearchTH2020THYdTHcfcUdXc 1.6 4

(2020-2015)
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188 ‘obileUbasedHvalueHcoUcreationhHcontextualHfactorsHtowardsHcustomerHexperiencesVHTourismdReviewTH
2021THaheadUofUprintTH 5.2 4

187 öechnologicalHimpactsHonHknowledgeHsharinghHoHcaseHstudyHofHthreeHtravelHagenciesHinHvongHyongVH
TourismdRecreationdResearchTH2016THbYTHZUYc 2.1 4

186 ‘ainlandHqhineseHVisitorsâ��H”erceptionsHofH‘acauHasHaHöravelHrestinationVHJournaldofdChinadTourismd
ResearchTH2021THYeTHaaUcd 1.6 4

185 —evisitingHöourismHrestinationHwmagehHoHvolisticH‘easurementHtrameworkHνsingHpigHrataVHJournald
ofdTraveldResearchTXXbeZfecZYYXZbe 6.3 4

184 öowardsHaH—oughHqlassificationHofHpusinessHöravelersVHLecturedNotesdindComputerdScienceTH2006THYacUYbZ 0.9 4

183 ”owerHofHprofileHnameHinHonlineHsharingVHInternationaldJournaldofdHospitalitydManagementTH2019THfYTHaXUaa8.3 3

182 —ankingHvospitalityHandHöourismHxournalsVHJournaldofdHospitalitydanddTourismdResearchTH2019THbaTHecbUedY3.3 3

181 öheH‘echanismHthatHzinksHtheHwmplicitHöheoriesHofHwntelligenceHandHqontinuanceHofHwnformationH
öechnologyhHsvidenceHfromHtheHνseHofH‘obileHoppsHtoH‘akeHvotelH—eservationsH2018THaZaUaac 3

180 ”erceptionHofHottributesHandH—eadinessHforHsducationalHöechnologyhHvospitalityH‘anagementH
Studentsâ��H”erspectivesVHJournaldofdHospitalitydanddTourismdEducationTH2016THZfTHYbZUYcb 1.6 3

179 qanHstayingHovernightHaffectHtravelerHsatisfactionmHsvidenceHfromHaHgamblingHdestinationVHAsiad
PacificdJournaldofdTourismdResearchTH2018THZaTHgXeUgZa 2.9 3

178 sthicsHofHuamblingmVHTourismdRecreationdResearchTH2014THagTHbcaUbfd 2.1 3

177 —sVwsWw’uHo—öwqzsSHt“—Hö“ν—wS‘Hx“ν—’ozSVHAnnalsdofdTourismdResearchTH2013THbaTHdbaUdbc 7.7 3

176 riscoveringHwmplicitHqriteriaH”referencesH—eflectedHinHöourismHxournalH—ankingHzistsHusingHtheH
qhoquetHwntegralVHAsiadPacificdJournaldofdTourismdResearchTH2014THYgTHddZUdeg 2.9 3

175 wnternetHandHöourismâ��”artHXXwXhHuoogleH‘apsVHJournaldofdTraveldanddTourismdMarketingTH2010THZeTHdbcUdbe6.6 3

174 “utlyingHwslandsHasHaHöouristHrestinationHforHzocalH—esidentshHöheHqaseHofHqheungHqhauHinHvongH
yongVHAsiadPacificdJournaldofdTourismdResearchTH2010THYcTHbYeUbaX 2.9 3

173 onalyzingHtheHusabilityHofHtravelHwebHsitesHinHvainanTHqhinaVHInternationaldJournaldofdContemporaryd
HospitalitydManagementTH2009THZYTHdYgUdZd 7.5 3

172 onHinitialHinvestigationHofHtheHeffectHofHadvertisementHandHwordUofUmonthHonHfirstUtimeHvisitorsHtoH
vongHyongVHJournaldofdAirdTransportdManagementTH2008THYbTHYcgUYdY 5.1 3

171 “utsourcingHofHqheckbookH”rintinghHöheHqaseHofHaHtamilyU“wnedHpankHinHvongHyongVHJournaldofd
AsiasPacificdBusinessTH2007THfTHdeUfZ 1.1 3
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170 ‘arketingHvongHyongHtoHtheHöaiwaneseHVisitorsVHJournaldofdTraveldanddTourismdMarketingTH2001THYXTHcYUde6.6 3

169 öheHYearHZXXXH”roblemhHvowHaHvongHyongHvotelHwsHrealingHwithHYZyVHThedCornelldHoteldandd
RestaurantdAdministrationdQuarterlyTH1998THagTHadUbY 3

168 ortificialHwntelligenceHopplicationsHinHöourismH2009THZbYUZbe 3

167
retectingHfakeHhospitalityHreviewsHthroughHtheHinterplayHofHemotionalHcuesTHcognitiveHcuesHandH
reviewHvalenceVHInternationaldJournaldofdContemporarydHospitalitydManagementTH2021TH
aheadUofUprintTH

7.5 3

166 onHwnvestigationHofHvotelH—oomH—eservationhHWhatHoreHtheHriverseH”ricingHStrategiesHomongH
qompetingHvotelsmH2015THeZaUeab 3

165 outomaticHvotelH”hotoH–ualityHossessmentHpasedHonHVisualHteaturesH2018THagbUbXd 3

164 outomaticHretectionHofHSubjectiveHSentencesHpasedHonHqhineseHSubjectiveH”atternsVH
CommunicationsdindComputerdanddInformationdScienceTH2009THZgUad 0.3 3

163 oHqitationHonalysisHofHsnterH”roceedingsHinHZXXcâ��ZXYZH2013THZdfUZeg 3

162 onHupdatedHreviewHofHtourismUrelatedHexperimentalHdesignHarticlesVHAsiadPacificdJournaldofdTourismd
ResearchTH2020THZcTHeYXUeZX 2.9 3

161 sxplorationHofHöouristHoctivitiesHinHνrbanHrestinationHνsingHVenueHqheckUwnHrataVHJournaldofd
HospitalitydanddTourismdResearchTH2020THbbTHbeZUbgf 3.3 3

160 oHmixedUmethodHreviewHofHworkUfamilyHresearchHinHhospitalityHcontextsVHJournaldofdHospitalitydandd
TourismdManagementTH2020THbcTHZYaUZZc 6 3

159 wnvestigateHöouristHpehaviorHthroughH‘obileHSignalhHöouristHtlowH”atternHsxplorationHinHöibetVH
SustainabilityTH2020THYZTHgYZc 3.6 3

158
‘arketingHStrategiesHinHtheHrecisionU‘akingH”rocessHforHνndergraduateHqhoiceHinH”ursuitHofH
vospitalityHandHöourismHvigherHsducationhHöheHqaseHofHvongHyongVHJournaldofdHospitalitydandd
TourismdEducationTH2020THYUYa

1.6 3

157 torecastingHrailyH—oomH—atesHonHtheHpasisHofHanHzSö‘H‘odelHinHrifficultHöimesHofHvongHyonghH
svidenceHfromH“nlineHristributionHqhannelsHonHtheHvotelHwndustryVHSustainabilityTH2020THYZTHeaab 3.6 3

156 ”rogressHofHhotelHcorporateHsocialHresponsibilityHresearchHinHtermsHofHtheoreticalTHmethodologicalTH
andHthematicHdevelopmentVHJournaldofdHospitalitydMarketingdanddManagementTH2021THaXTHeYeUeae 6.4 3

155 xobHqualityHandHworkHengagementHinHtheHcruiseHindustryVHAsiadPacificdJournaldofdTourismdResearchTH
2021THZdTHbdgUbfe 2.9 3

154 xournalHimpactHfactorhHoHvalidHsymbolHofHjournalHqualitymVHTourismdEconomicsTH2020THZdTHeabUebZ 3.1 3

153 ‘obileH”aymentHtailureHduringHöravelVHJournaldofdChinadTourismdResearchTH2021THYeTHeaUfg 1.6 3

(2021-2001)
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152 ‘obileH”aymentsTHqhineseHöouristsTHandHvostH—esidentshHoreHrestinationHStakeholdersH”reparedHtoH
tacilitateH‘obileH”aymentsmH2021THZYXUZYc 3

151
—evisitingHcustomerHloyaltyHtowardHmobileHeUcommerceHinHtheHhospitalityHindustryhHdoesHbrandH
viscosityHmattermVHInternationaldJournaldofdContemporarydHospitalitydManagementTH2021TH
aheadUofUprintTH

7.5 3

150 wdentifyingHlocalHbiasHonHpeerUtoUpeerHrentalHplatformsVHInternationaldJournaldofdHospitalityd
ManagementTH2021THggTHYXaXeZ 8.3 3

149 roesHidentityHdisclosureHaffectHreviewHextremitymVHAnnalsdofdTourismdResearchTH2019THeeTHYeYUYeb 7.7 2

148 —ethinkingHtravelHlifeHcycleHwithHtravelHcareerHpatternsVHTourismdRecreationdResearchTH2019THbbTHZeZUZee 2.1 2
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