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ARTICLE

The closer | am, the safer | feel: The 4€cedistance Eroximity effecta€.of COVIDa€49 pandemic on individuals'
risk assessment and irrational consumption. Psychology and Marketing, 2021, 38, 2006-2018.

A Flexible Method for Protecting Marketing Data: An Application to Point-of-Sale Data. Marketing
Science, 2018, 37, 153-171.

Assessing Partial Association Between Ordinal Variables: Quantification, Visualization, and

Hypothesis Testing. Journal of the American Statistical Association, 2021, 116, 955-968.
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