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PreferencesYJJournaloofoMarketingVJ1984VJfjVJhd 11 10

52 éepresentingJPatternsJofJsssociationJsmongJ“eisureJsctivitieslJsJuomparisonJofJTwoJTechniquesYJ
JournaloofoLeisureoResearchVJ1980VJcdVJdfdWdgh 1.9 10
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51 ‘—Ué–wYJT—J’é—YWw–decWdhf 10

50 ”arketingJspplicationsJofJThreeWvimensionalJΈtereographyYJMarketingoLettersVJ1998VJkVJgcWhf 2.3 9

49 snJUpdatingJ”odelJofJΈalaryJsdjustmentsJinJ”ajorJ“eagueJtaseballlJzowJ”uchJ…sJaJzomeJéunJ
WorthqYJJournaloofoSportoManagementVJ1996VJcbVJcecWcfj 2.1 9

48 PermissibleJPufferyJversusJsctionableJWarrantyJinJsdvertisingJandJΈalestalklJsnJwmpiricalJ
…nvestigationYJJournaloofoPublicoPolicyoandoMarketingVJ1993VJcdVJdchWdee 3.8 9

47 sssessingJtheJéealWtoWsrtificialJyeneralizabilityJofJ”ultiattributeJsttitudeJ”odelsJinJTestsJofJ–ewJ
ProductJvesignsYJJournaloofoMarketingoResearchVJ1988VJdgVJdg 5.2 9

46 …mportanceVJelicitationJorderVJandJexpectancyJˆ�JvalueYJJournaloofoBusinessoResearchVJ1982VJcbVJebkWeci 8.7 9

45
—bjectiveJuharacteristicsVJΈubjectiveJwvaluationsVJandJPossibleJvistortingJtiasesJinJtheJ
tusinessWΈchoolJéankingslJTheJuaseJofJUYΈYJ–ewsJPJWorldJéeportYJMarketingoEducationoReviewVJ
2007VJciVJcWcd

0.8 8

44 éeviewJΈectionJandJuommunicationsYJJournaloofoMacromarketingVJ1988VJjVJgfWgk 1.9 8

43 éeviewsJandJuommunicationsYJJournaloofoMacromarketingVJ1997VJciVJkhWccd 1.9 7

42 ”usicJmeaningsJinJmovieslJTheJcaseJofJtheJcrimeWplusWjazzJgenreYJConsumptionoMarketsoandoCultureVJ
2008VJccVJebiWedi 1.7 7

41 ΈtereoJevJrepresentationsJinJpostmodernJmarketingJresearchYJMarketingoIntelligenceoandoPlanningVJ
1998VJchVJdkjWecb 3.2 7

40 éeviewsJandJuommunicationslJP—ΈT”—vwé–…Έ”JPJΈ—u…s“JTzw—éYJΈtevenJΈeidmanJandJvavidJyYJ
WagnerVJeditorsJuambridgeVJ”slJtasilJtlackwellVJckkdYJJournaloofoMacromarketingVJ1993VJceVJhkWig 1.9 7

39 sJΈtochasticJThreeWWayJUnfoldingJ”odelJforJssymmetricJtinaryJvataYJAppliedoPsychologicalo
MeasurementVJ1987VJccVJekiWfcj 1.5 7

38
sJtestJofJtheJcorrespondenceJbetweenJperceptualJspacesJbasedJonJpairwiseJsimilarityJjudgmentsJ
collectedJwithJandJwithoutJtheJinclusionJofJexplicitJidealJobjectsYYJJournaloofoAppliedoPsychologyVJ
1978VJheVJeieWeih

7.4 7

37 wssayJonJtheJoriginsVJdevelopmentJandJfutureJofJtheJconsumptionJexperienceJasJaJconceptJinJ
marketingJandJconsumerJresearchYJQualitativeoMarketoResearchVJ2018VJdcVJfdcWfff 1.6 7

36 ”orrisJtYJzolbrooklJanJhistoricalJautoethnographicJsubjectiveJpersonalJintrospectionYJJournaloofo
HistoricaloResearchoinoMarketingVJ2017VJkVJcffWckb 0.3 6

35 ΈtereographicJVisualJvisplaysJandJtheJThreeWvimensionalJuommunicationJofJxindingsJinJ”arketingJ
éesearchYJJournaloofoMarketingoResearchVJ1997VJefVJgdh 5.2 6

34 éeinterpretationJofJ”ereJwxposureJorJwxposureJofJ”ereJéeinterpretationqYJJournaloofoConsumero
ResearchVJ1990VJciVJdfd 6.3 6

(1990-)
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33
sJcinemusicaliteraryJanalysisJofJtheJsmericanJdreamJasJrepresentedJbyJbiographicalJjazzJ
comedepictionsJinJtheJgoldenJageJofJzollywoodJbiopicslJtlowVJzoratioVJtlowmJ—VJ‘akieVJ—mJ
yoVTommyVJyomJ–oVJsrtieVJ–oYJMarketingoTheoryVJ2009VJkVJdgkWece

2.5 5

32 uinemusicalJmeaningsJinJmotionJpictureslJcommerceVJartVJandJtrandoJloyaltyJâ�ƒJorJâ�ƒJveJ–iroVJ”yJ
yodVJToJTheeYJJournaloofoConsumeroBehaviourVJ2007VJhVJekjWfcj 3 5

31 xiveJPhasesJinJaJPersonalJ‘ourneyJthroughJtheJTroubledJWatersJofJscademicJValuesJinJaJWorldJofJ
tusinesslJWhereQsJtheJteefqYJJournaloofoPublicoPolicyoandoMarketingVJ2007VJdhVJcegWcej 3.8 5

30 ulassWéelatedJvistinctionsJinJsmericanJuulturalJTastesYJEmpiricaloStudiesoofotheoArtsVJ2004VJddVJkcWccg 1 5

29
”arketJsuccessJasJaJcriterionJforJassessingJplayerJcontributionsJinJsportsJbusinessesJviaJaJ
regressionWbasedJapproachJusingJadjustedJperformanceJmeasuresJandJquasiWdummyJvariablesYJ
MarketingoLettersVJ1996VJiVJefcWege

2.3 5

28 éereadingJtheJencyclopediasJofJ‘azzlJsnalysesJofJdataJonJtheJtastesJofJreadersVJcriticsVJandJ
musiciansJfromJckggJtoJckibYJPopularoMusicoandoSocietyVJ1993VJciVJjeWcbf 0.2 5

27 yratitudesJandJlatitudesJinJ”YtYsYJattitudeslJuustomerJorientationJandJthetusinessJWeekJpollYJ
MarketingoLettersVJ1993VJfVJdhiWdij 2.3 5

26 sJéeexaminationJofJΈelfW”onitoringJandJ‘udgmentsJofJxurnitureJvesignsYJHomeoEconomicso
ResearchoJournalVJ1990VJckVJhWch 5

25 sJvynamicJΈpatialJsnalysisJofJuhangesJinJsestheticJéesponsesYJEmpiricaloStudiesoofotheoArtsVJ1986VJfVJfiWhc1 5

24 ”odelingJvecisionWΈpecificJΈtresslJΈomeJ”ethodologicalJuonsiderationsYJAdministrativeoScienceo
QuarterlyVJ1982VJdiVJdfe 8.7 5

23
sJΈubjectiveJPersonalJ…ntrospectiveJwssayJonJtheJwvolutionJofJtusinessJΈchoolsVJtheJxateJofJ
”arketingJwducationVJandJsspirationsJtowardJaJyreatJΈocietyYJAustralasianoMarketingoJournalVJ2018VJ
dhVJibWij

5 4

22 uompromiseJisJsoJâ�ƒJcompromisedlJyoldilocksVJgoJhomeYJEuropeanoBusinessoReviewVJ2008VJdbVJgibWgij 13.1 4

21 éemembrancelJ‘ohnJsYJzowardJRckcgâ��ckkkSYJJournaloofoConsumeroResearchVJ2001VJdjVJeeiWeej 6.3 4

20 éoleJofJΈubjectiveJProbabilityJinJ”ediatingJtheJéelationshipJbetweenJWordJxrequencyJandJ
éecognitionJofJwrrorYJPerceptualoandoMotoroSkillsVJ1979VJfjVJhciWhcj 2.2 4

19 PhotoJwssaysJandJtheJ”iningJofJ”inutiaeJinJuonsumerJéesearchlJâ��toutJtheJTimeJ…JgotJtoJPhoenix 4

18 uonsumingJtheJVampireYJTheoAmericanoJournaloofoSemioticsVJ2011VJdiVJcWfg 0.7 4

17 TheJyreedyJtastardâ��sJyuideJtoJtusinessYJJournaloofoMacromarketingVJ2013VJeeVJehkWejg 1.9 3

16 ”rsYJuageYJJournaloofoMarketingVJ1996VJhbVJcek 11 3
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15 TheJmillennialJconsumerJentersJtheJageJofJexhibitionismâ��JaJbookWreviewJessaylJPartJcYJ
ConsumptionoMarketsoandoCultureVJ2001VJfVJejeWfei 1.7 3

14 TheJ”illennialJuonsumerJwntersJtheJsgeJofJwxhibitionismâ��aJtookWreviewJwssaylJPartJdYJ
ConsumptionoMarketsoandoCultureVJ2002VJgVJcceWcgc 1.7 3

13 TheJ…nfluenceJofJsnxietylJwphebesVJ˛�pˆ'esVJPosterityVJandJPreposterityJinJtheJWorldJofJΈtephenJ
trownYJJournaloofoMarketingVJ2000VJhfVJjfWjh 11 3

12 TheJconvergentJvalidityJofJdichoticJlisteningJandJhemisphericJprimingJasJmethodsJforJstudyingJ
lateralizedJdifferencesJinJaffectiveJresponsesYJMarketingoLettersVJ1990VJcVJckkWdbj 2.3 3

11 wstimatingJtemporalJtrendsJinJpreferencesJmeasuredJbyJgradedJpairedJcomparisonsYJJournaloofo
BusinessoResearchVJ1982VJcbVJfgkWfie 8.7 3

10 snJspproachJtoJ…nvestigatingJtheJwmotionalJveterminantsJofJuonsumptionJvurationsYJJournaloofo
ConsumeroPsychologyVJ1993VJdVJcdeWcfd 3.1 3

9 TheJwyeJofJtheJteholderYJReviewoofoMarketingoResearchVJ2005VJegWcbb 0.3 2

8 vetectingJtheJvifferencesVJ…ndeedYJEmpiricaloStudiesoofotheoArtsVJ1994VJcdVJgkWhc 1 2

7 WhenJbadJthingsJhappenJtoJgreatJmusicianslJTheJroleJofJambiWdiegeticJjazzJinJthreeJtragedepictionsJ
ofJartisticJgeniusJonJtheJsilverJscreenYJJazzoResearchoJournalVJ2007VJcVJ 0 2

6 …sJmovieJsuccessJaJjudgmentJdeviceqJWhenJmoreJisJnotJbetterYJPsychologyoandoMarketingVJ2018VJegVJjjcWjkb3.9 2

5 wxperientialJuonsumptionJ2015VJcWe 1

4 éeviewsJandJuommunicationsYJJournaloofoMacromarketingVJ1997VJciVJcejWcfe 1.9 1

3 éeviewsJandJuommunicationsYJJournaloofoMacromarketingVJ1994VJcfVJjeWjj 1.9 1

2 éeflectionsJonJjazzJtrainingJandJmarketingJeducationlJWhatJmakesJaJgreatJteacherqYJMarketingo
TheoryVJ2016VJchVJfdkWfff 2.5 0

1
uommentarylJuonsumptionJexperiencesVJcustomerJvalueVJsubjectiveJpersonalJintrospectionVJtheJ
photographicJessayVJandJsemiologicalahermeneuticJinterpretationYJJournaloofoGlobaloScholarsoofo
MarketingoScienceVJ2021VJecVJhheWhig

2.3

List of Publications
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