4

papers

4

all docs

1937685

157 4
citations h-index
4 4
docs citations times ranked

2272923

g-index

159

citing authors



ARTICLE

Spirituality, Moral Identity, and Consumer Ethics: A Multi-cultural Study. Journal of Business Ethics,
2016, 139, 147-160.

A special emphasis and look at the emotional side of ethical decision-making. AMS Review, 2013, 3, 74-85.
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Voluntas, 2017, 28, 648-671.
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