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124 TheLroleLplayedLbyLperceivedLusabilityXLsatisfactionLandLconsumerLtrustLonLwebsiteLloyaltyZL
InformationhandhManagementXL2006XLfeXLcYcf 6.6 878

123 PerceivedLeYserviceLqualityLTPeSQUZLManaginghServicehQualityXL2007XLciXLeciYefb 384

122 uonsumerLtrustXLperceivedLsecurityLandLprivacyLpolicyZLIndustrialhManagementhandhDatahSystemsXL
2006XLcbhXLhbcYhdb 3.6 334

121 TheLimpactLofLvirtualXLaugmentedLandLmixedLrealityLtechnologiesLonLtheLcustomerLexperienceZL
JournalhofhBusinesshResearchXL2019XLcbbXLgfiYghb 8.7 320

120 veterminantsLofLtheLintentionLtoLparticipateLinLfirmYhostedLonlineLtravelLcommunitiesLandLeffectsL
onLconsumerLbehavioralLintentionsZLTourismhManagementXL2010XLecXLjkjYkcc 10.8 300

119 TheLroleLofLsatisfactionLandLwebsiteLusabilityLinLdevelopingLcustomerLloyaltyLandLpositiveL
wordYofYmouthLinLtheLeYbankingLservicesZLInternationalhJournalhofhBankhMarketingXL2008XLdhXLekkYfci 4 240

118 TheLimpactLofLparticipationLinLvirtualLbrandLcommunitiesLonLconsumerLtrustLandLloyaltyZLOnlineh
InformationhReviewXL2007XLecXLiigYikd 2 210

117 TheLroleLofLsecurityXLprivacyXLusabilityLandLreputationLinLtheLdevelopmentLofLonlineLbankingZLOnlineh
InformationhReviewXL2007XLecXLgjeYhbe 2 209

116 PromotingLuonsumerSsLParticipationLinLVirtualLtrandLuommunitieslLsLNewLParadigmLinLtrandingL
StrategyZLJournalhofhMarketinghCommunicationsXL2008XLcfXLckYeh 2.2 201

115 TheLinfluenceLofLcorporateLimageLonLconsumerLtrustZLInternethResearchXL2005XLcgXLffiYfib 4.8 186

114 ’nfluencersLonL’nstagramlLsntecedentsLandLconsequencesLofLopinionLleadershipZLJournalhofhBusinessh
ResearchXL2020XLcciXLgcbYgck 8.7 181

113 voLonlineLhotelLratingLschemesLinfluenceLbookingLbehaviorsqZLInternationalhJournalhofhHospitalityh
ManagementXL2015XLfkXLdjYeh 8.3 177

112 UnderstandingLtheLintentionLtoLfollowLtheLadviceLobtainedLinLanLonlineLtravelLcommunityZL
ComputershinhHumanhBehaviorXL2011XLdiXLhddYhee 7.7 168

111 TheLroleLofLperceivedLusabilityXLreputationXLsatisfactionLandLconsumerLfamiliarityLonLtheLwebsiteL
loyaltyLformationLprocessZLComputershinhHumanhBehaviorXL2008XLdfXLedgYefg 7.7 153

110 RelationshipLqualityXLcommunityLpromotionLandLbrandLloyaltyLinLvirtualLcommunitieslLwvidenceLfromL
freeLsoftwareLcommunitiesZLInternationalhJournalhofhInformationhManagementXL2010XLebXLegiYehi 16.4 149

109 UnderstandingL’nteractiveLOnlineLsdvertisinglLuongruenceLandLProductL’nvolvementLinLzighlyLandL
óowlyLsrousingXLSkippableLVideoLsdsZLJournalhofhInteractivehMarketingXL2017XLeiXLigYjj 9.8 123

108 ServiceLrobotLimplementationlLaLtheoreticalLframeworkLandLresearchLagendaZLServicehIndustriesh
JournalXL2020XLfbXLdbeYddg 5.7 121
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107 srtificialL’ntelligenceLinLxinTechlLunderstandingLroboYadvisorsLadoptionLamongLcustomersZL
IndustrialhManagementhandhDatahSystemsXL2019XLcckXLcfccYcfeb 3.6 115

106 ’ntrinsicLandLextrinsicLqualityLattributesXLloyaltyLandLbuyingLintentionlLanLanalysisLforLaLPvOLproductZL
BritishhFoodhJournalXL2006XLcbjXLhfhYhhd 2.8 107

105 uhoiceLconfidenceLinLtheLwebroomingLpurchaseLprocesslLTheLimpactLofLonlineLpositiveLreviewsLandL
theLmotivationLtoLtouchZLJournalhofhConsumerhBehaviourXL2016XLcgXLfgkYfih 3 106

104 TheL’nfluenceLofLSatisfactionXLPerceivedLReputationLandLTrustLonLaLuonsumerSsLuommitmentLtoLaL
WebsiteZLJournalhofhMarketinghCommunicationsXL2007XLceXLcYci 2.2 100

103 svoidingLtheLdarkLsideLofLpositiveLonlineLconsumerLreviewslLwnhancingLreviewsSLusefulnessLforLhighL
riskYaverseLtravelersZLJournalhofhBusinesshResearchXL2015XLhjXLcjdkYcjeg 8.7 98

102 ’ntegratingLtrustLandLpersonalLvaluesLintoLtheLTechnologyLscceptanceLModellLTheLcaseLofL
eYgovernmentLservicesLadoptionZLCuadernoshDehEconomˆ›ahYhDirecciˆ‡nhDehLahEmpresaXL2012XLcgXLckdYdbf 94

101 sntecedentsLandLuonsequencesLofLuonsumerLParticipationLinLOnYóineLuommunitieslLTheLuaseLofL
theLTravelLSectorZLInternationalhJournalhofhElectronichCommerceXL2010XLcgXLceiYchi 5.4 93

100 zowLbricksYandYmortarLattributesLaffectLonlineLbankingLadoptionZLInternationalhJournalhofhBankh
MarketingXL2006XLdfXLfbhYfde 4 89

99 TheLRoleLofLsnticipatedLwmotionsLinLPurchaseL’ntentionsZLPsychologyhandhMarketingXL2016XLeeXLhdkYhfg 3.9 86

98 TrustLtransferLinLtheLcontinuedLusageLofLpublicLeYservicesZLInformationhandhManagementXL2014XLgcXLhdiYhfb6.6 86

97 wffectsLofLvisualLandLtextualLinformationLinLonlineLproductLpresentationslLlookingLforLtheLbestL
combinationLinLwebsiteLdesignZLEuropeanhJournalhofhInformationhSystemsXL2010XLckXLhhjYhjh 6.4 72

96 TheLroleLofLintrinsicLandLextrinsicLqualityLattributesLonLconsumerLbehaviourLforLtraditionalLfoodL
productsZLManaginghServicehQualityXL2007XLciXLhjcYibc 66

95 TheLinfluenceLofLfamiliarityLandLusabilityLonLloyaltyLtoLonlineLjournalisticLserviceslLTheLroleLofLuserL
experienceZLJournalhofhRetailinghandhConsumerhServicesXL2006XLceXLeheYeig 8.5 65

94 óoyaltyLtoLgroceryLstoresLinLtheLSpanishLmarketLofLtheLckkbsZLJournalhofhRetailinghandhConsumerh
ServicesXL2001XLjXLjgYke 8.5 65

93 uorporateLimageLmeasurementZLInternationalhJournalhofhBankhMarketingXL2004XLddXLehhYejf 4 62

92 uombiningLchannelsLtoLmakeLsmartLpurchaseslLTheLroleLofLwebroomingLandLshowroomingZLJournalh
ofhRetailinghandhConsumerhServicesXL2020XLgdXLcbckde 8.5 62

91 TheLacceptanceLandLdiffusionLofLnewLconsumerLdurableslLdifferencesLbetweenLfirstLandLlastL
adoptersZLJournalhofhConsumerhMarketingXL1998XLcgXLedeYefd 2 59

90 sntecedentsLofLconsumerLintentionLtoLfollowLandLrecommendLanL’nstagramLaccountZLOnlineh
InformationhReviewXL2017XLfcXLcbfhYcbhe 2 58
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89 TheLinfluenceLofLvirtualLcommunitiesLonLdistributionLstrategiesLinLtheLinternetZLInternationalhJournalh
ofhRetailhandhDistributionhManagementXL2005XLeeXLfbgYfdg 3.5 58

88 NewLmembersSLintegrationlLKeyLfactorLofLsuccessLinLonlineLtravelLcommunitiesZLJournalhofhBusinessh
ResearchXL2013XLhhXLibhYicb 8.7 55

87 uonsequencesLofLconsumerLtrustLinLPvOLfoodLproductslLtheLroleLofLfamiliarityZLJournalhofhProducth
andhBrandhManagementXL2011XLdbXLdjdYdkh 4.3 55

86 uonsumerLsatisfactionZLBritishhFoodhJournalXL2008XLccbXLjhgYjjc 2.8 55

85 UnderstandingLuonsumerL’nteractionLonL’nstagramlLTheLRoleLofLSatisfactionXLzedonismXLandL
uontentLuharacteristicsZLCyberpsychologyvhBehaviorvhandhSocialhNetworkingXL2017XLdbXLehkYeig 4.4 52

84 snalyzingLtheLemotionalLoutcomesLofLtheLonlineLsearchLbehaviorLwithLsearchLenginesZLComputershinh
HumanhBehaviorXL2011XLdiXLgfbYggc 7.7 48

83 RobotsLorLfrontlineLemployeesqLwxploringLcustomersâ��LattributionsLofLresponsibilityLandLstabilityL
afterLserviceLfailureLorLsuccessZLJournalhofhServicehManagementXL2020XLecXLdhiYdjk 7.4 48

82 xeelingLuonfidentLandLSmartLwithLWebroominglLUnderstandingLtheLuonsumerSsLPathLtoL
SatisfactionZLJournalhofhInteractivehMarketingXL2019XLfiXLcYcg 9.8 46

81 WebLdesignlLaLkeyLfactorLforLtheLwebsiteLsuccessZLJournalhofhSystemshandhInformationhTechnologyXL
2009XLccXLchjYcjf 1.7 43

80
’ntegratingLvirtualLrealityLdevicesLintoLtheLbodylLeffectsLofLtechnologicalLembodimentLonLcustomerL
engagementLandLbehavioralLintentionsLtowardLtheLdestinationZLJournalhofhTravelhandhTourismh
MarketingXL2019XLehXLjfiYjhe

6.6 41

79 xrontlineLrobotsLinLtourismLandLhospitalitylLserviceLenhancementLorLcostLreductionqZLElectronich
MarketsXL2020XLc 4.8 41

78 TheLinfluenceLofLscentLonLvirtualLrealityLexperienceslLTheLroleLofLaromaYcontentLcongruenceZL
JournalhofhBusinesshResearchXL2021XLcdeXLdjkYebc 8.7 41

77 veterminantsLofLsuccessLinLopenLsourceLsoftwareLnetworksZLIndustrialhManagementhandhDatah
SystemsXL2009XLcbkXLgedYgfk 3.6 39

76 TheLeffectLofLproductLpresentationLmodeLonLtheLperceivedLcontentLandLcontinentLqualityLofLwebL
sitesZLOnlinehInformationhReviewXL2009XLeeXLccbeYccdj 2 37

75 OrganisationalLantecedentsLofLmarketLorientationLinLtheLpublicLuniversityLsystemZLInternationalh
JournalhofhPublichSectorhManagementXL2006XLckXLffiYfhi 1.9 36

74 xundamentsLofLtrustLmanagementLinLtheLdevelopmentLofLvirtualLcommunitiesZLManagementh
ResearchhReviewXL2008XLecXLedfYeej 34

73 UserLadaptationLtoLinteractiveLadvertisingLformatslLTheLeffectLofLpreviousLexposureXLhabitLandLtimeL
urgencyLonLadLskippingLbehaviorsZLTelematicshandhInformaticsXL2017XLefXLkhcYkid 8.1 31

72 WhatLmayLleadLyouLtoLrecommendLandLrevisitLaLhotelLafterLaLserviceLfailureLinsteadLofLcomplainingqZL
InternationalhJournalhofhContemporaryhHospitalityhManagementXL2015XLdiXLdcfYdeg 7.5 31
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71 PerceivedLsubstitutabilityLbetweenLdigitalLandLphysicalLchannelslLtheLcaseLofLnewspapersZLOnlineh
InformationhReviewXL2007XLecXLikeYjce 2 31

70 xacilitatingLimaginationsLthroughLonlineLproductLpresentationLvideoslLeffectsLonLimageryLfluencyXL
productLattitudeLandLpurchaseLintentionZLElectronichCommercehResearchXL2017XLciXLhhcYibb 2.1 30

69 TheLinfluenceLofLonlineLproductLpresentationLvideosLonLpersuasionLandLpurchaseLchannelL
preferencelLTheLroleLofLimageryLfluencyLandLneedLforLtouchZLTelematicshandhInformaticsXL2017XLefXLcgffYcggh8.1 30

68 sntecedentsLofLuonsumerLuommitmentLtoLaLPvOLWinelLsnLwmpiricalLsnalysisLofLSpanishL
uonsumersZLJournalhofhWinehResearchXL2011XLddXLdbgYddg 1 30

67 MobileLpaymentsLadoptionLâ��LintroducingLmindfulnessLtoLbetterLunderstandLconsumerLbehaviorZL
InternationalhJournalhofhBankhMarketingXL2020XLejXLcgigYcgkk 4 29

66 ’mpactsLofLtechnologicalLembodimentLthroughLvirtualLrealityLonLpotentialLguestsâ��LemotionsLandL
engagementZLJournalhofhHospitalityhMarketinghandhManagementXL2021XLebXLcYdb 6.4 29

65 TheL’nfluenceLofLuonsumerLvegreeLofLKnowledgeLonLuonsumerLtehaviorlLTheLuaseLofLSpanishLOliveL
OilZLJournalhofhFoodhProductshMarketingXL2008XLcgXLcgYei 2.4 28

64
UnderstandingLtheLcognitiveXLaffectiveLandLevaluativeLcomponentsLofLsocialLurbanLidentitylL
veterminantsXLmeasurementXLandLpracticalLconsequencesZLJournalhofhEnvironmentalhPsychologyXL
2017XLgbXLcejYcge

6.7 27

63 teLcreativeXLmyLfriendMLwngagingLusersLonL’nstagramLbyLpromotingLpositiveLemotionsZLJournalhofh
BusinesshResearchXL2021XLcebXLfchYfdg 8.7 27

62 TheLinfluenceLofLconsumerLinvolvementLonLqualityLsignalsLperceptionZLBritishhFoodhJournalXL2009XL
cccXLcdcdYcdeh 2.8 26

61 ReadingLnewspapersLonLtheL’nternetlLtheLinfluenceLofLwebLsitesSLattributesZLInternethResearchXL2008XL
cjXLdhYfg 4.8 24

60 uonsumerLempowermentLinLinteractiveLadvertisingLandLeWOMLconsequenceslLTheLP’TRwLmodelZL
JournalhofhMarketinghCommunicationsXL2020XLdhXLcYdb 2.2 24

59 UsersSLmotivationsLandLattitudeLtowardsLtheLonlineLpressZLJournalhofhConsumerhMarketingXL2009XLdhXLchfYcif2 23

58 xoodLretailingLstrategiesLinLtheLwuropeanLUnionZLsLcomparativeLanalysisLinLtheLUKLandLSpainZL
JournalhofhRetailinghandhConsumerhServicesXL2002XLkXLcdgYcej 8.5 23

57 ReciprocityLandLcommitmentLinLonlineLtravelLcommunitiesZLIndustrialhManagementhandhDatahSystems
XL2019XLcckXLekiYfcc 3.6 23

56 wxaminingLtheLeffectsLofLrobotsSLphysicalLappearanceXLwarmthXLandLcompetenceLinLfrontlineL
serviceslLTheLzumannessYValueYóoyaltyLmodelZLPsychologyhandhMarketingXL2021XLejXLdegiYdeih 3.9 20

55 TheLroleLofLsymbolsLsignallingLtheLproductLstatusLonLonlineLusersSLinformationLprocessingZLOnlineh
InformationhReviewXL2013XLeiXLjYdi 2 18

54
RedesLsocialesLvirtualesLdesarrolladasLporLorganizacionesLempresarialeslLantecedentesLdeLlaL
intenciˆ‡nLdeLparticipaciˆ‡nLdelLconsumidorZLCuadernoshDehEconomˆ›ahYhDirecciˆ‡nhDehLahEmpresaXL2012XL
cgXLfdYgc

17
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53 TheLchoiceLofLdigitalLnewspaperslLinfluenceLofLreaderLgoalsLandLuserLexperienceZLInternethResearchXL
2006XLchXLdecYdfi 4.8 17

52 yeneratingLTrustLandLSatisfactionLinLwYServiceslLTheL’mpactLofLUsabilityLonLuonsumerLtehaviorZL
JournalhofhRelationshiphMarketingXL2010XLkXLdfiYdhe 2.2 16

51 SpanishLsirYuuredLzamLwithLProtectedLvesignationLofLOriginLTPvOUZLJournalhofhInternationalhFoodh
andhAgribusinesshMarketingXL2007XLckXLgYeb 1.5 16

50 MarketLOrientationLofLSpanishLPublicLUniversitieslLsLSuitableLResponseLtoLtheLyrowingL
uompetitionZLJournalhofhMarketinghforhHigherhEducationXL2007XLciXLkcYcch 1.1 16

49 StrategicLgroupsLanalysisLTSysULasLaLtoolLforLstrategicLmarketingZLEuropeanhJournalhofhMarketingXL
1999XLeeXLgfjYghk 4.4 15

48 ProvidingLonlineLpublicLservicesLsuccessfullylLtheLroleLofLconfirmationLofLcitizensâ��LexpectationsZL
InternationalhReviewhonhPublichandhNonprofithMarketingXL2010XLiXLchiYcjf 1.6 14

47 TheLroleLofLcustomersLinLtheLgigLeconomylLhowLperceptionsLofLworkingLconditionsLandLserviceL
qualityLinfluenceLtheLuseLandLrecommendationLofLfoodLdeliveryLservicesZLServicehBusinessXL2021XLcgXLfgYig3.9 14

46 TheLRoleLofLPlaceL’dentityLinLSmartLuardLsdoptionZLPublichManagementhReviewXL2014XLchXLcdbgYcddj 3.6 13

45 sntecedentsLandLconsequencesLofLtrustLonLaLvirtualLteamLleaderZLEuropeanhJournalhofhManagementh
andhBusinesshEconomicsXL2019XLdjXLdYdf 2.7 13

44 ’ntentionLtoLuseLanalyticalLartificialLintelligenceLTs’ULinLservicesLâ��LtheLeffectLofLtechnologyLreadinessL
andLawarenessZLJournalhofhServicehManagementXL2021XLaheadYofYprintXL 7.4 13

43 vigitalLversusLTraditionalLNewspaperslL’nfluencesLonLPerceivedLSubstitutabilityZLInternationalh
JournalhofhMarkethResearchXL2009XLgcXLhegYhgi 1.7 12

42 sLheuristicLevaluationLofLwebsitesLdesignLforLachievingLtheLwebLsuccessZLInternationalhJournalhofh
ServiceshandhStandardsXL2009XLgXLci 0.1 11

41 snL’ntegrativeLPerspectiveLofLOnlineLxoragingLtehaviorLwithLSearchLwnginesZLPsychologyhandh
MarketingXL2012XLdkXLjehYjfk 3.9 9

40 OnlineLsocialLnetworksLinLtheLtravelLsectorZLInternationalhJournalhofhElectronichMarketinghandh
RetailingXL2010XLeXLedc 0.8 9

39 MobileLwordLofLmouthLTmYWOMUlLanalysingLitsLnegativeLimpactLonLwebroomingLinLomnichannelL
retailingZLInternationalhJournalhofhRetailhandhDistributionhManagementXL2020XLfkXLekfYfdb 3.5 9

38 ManagingLconsumerLexperienceLandLonlineLflowlLvifferencesLinLhandheldLdevicesLvsLPusZL
TechnologyhinhSocietyXL2021XLhfXLcbcgdg 6.3 9

37 wnhancingLtheLcustomerLexperienceLwithLvirtualLandLaugmentedLrealitylLTheLimpactLofLcontentLandL
deviceLtypeZLInternationalhJournalhofhHospitalityhManagementXL2021XLkjXLcbebck 8.3 9

36 TheLroleLofLreadersSLmotivationsLinLtheLchoiceLofLdigitalLversusLtraditionalLnewspapersZLJournalhofh
TargetingvhMeasurementhandhAnalysishforhMarketingXL2006XLcfXLedgYeeg 8
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35 TheLroleLofLutilitarianLandLhedonicLaspectsLinLtheLcontinuanceLintentionLtoLuseLsocialLmobileLappsZL
JournalhofhRetailinghandhConsumerhServicesXL2022XLhhXLcbdjjj 8.5 8

34 trandLrecallLofLskippableLvsLnonYskippableLadsLinLYouTubeZLOnlinehInformationhReviewXL2020XLffXLgfgYghd2 8

33 óaLconstrucciˆ‡nLdeLlealtadLenLcomunidadesLvirtualesLdeLmarcaZLRevistahEuropeahDehDirecciˆ‡nhYh
Economˆ›ahDehLahEmpresaXL2013XLddXLgeYhb 5

32 wYlearningLandLmarketLorientationLinLhigherLeducationZLEducationhandhInformationhTechnologiesXL
2013XLcjXLhkYje 3.6 5

31 TowardsLloyaltyLdevelopmentLinLtheLeYbankingLbusinessZLJournalhofhSystemshandhInformationh
TechnologyXL2008XLcbXLcdbYcef 1.7 5

30 SubtleLstrategicLinsightsLfromLstrategicLgroupsLanalysisZLJournalhofhStrategichMarketingXL1999XLiXLjkYcbh 2.7 5

29 sugmentedLrealityLfiltersLonLsocialLmediaZLsnalyzingLtheLdriversLofLplayabilityLbasedLonLusesLandL
gratificationsLtheoryZLPsychologyhandhMarketingXL2022XLekXLggkYgij 3.9 5

28 TheL’mpactLofLOnlineLProductLPresentationLonLuonsumersSLPerceptionsZLInternationalhJournalhofh
EwServiceshandhMobilehApplicationsXL2009XLcXLciYei 1.1 4

27 SomeLantecedentsLandLeffectsLofLparticipationLinLSpanishLvirtualLbrandLcommunitiesZLInternationalh
JournalhofhWebhBasedhCommunitiesXL2010XLhXLdg 1 4

26 uompetitiveLstrategiesLinLSouthernLwuropelLtheLcaseLofLSpanishLretailersZLInternationalhJournalhofh
RetailhandhDistributionhManagementXL1998XLdhXLceYdj 3.5 4

25 UserLResponsesLTowardsLsugmentedLRealityLxaceLxilterslL’mplicationsLforLSocialLMediaLandLtrandsZL
ProgresshinhISXL2021XLdkYfd 0.9 4

24 vigitalLversusLTraditionalLNewspaperslL’nfluencesLonLPerceivedLSubstitutabilityZLInternationalh
JournalhofhMarkethResearchXL2009XLgcXLcYck 1.7 3

23 slternativeLstrategiesLinLtheLSpanishLlargeYscaleLretailLfoodLsectorZLInternationalhReviewhofhRetailvh
DistributionhandhConsumerhResearchXL1998XLjXLcjeYdbf 1.7 3

22 uustomerâ��sLscceptanceLofLzumanoidLRobotsLinLServiceslLTheLModeratingLRoleLofLRiskLsversionZL
SmarthInnovationvhSystemshandhTechnologiesXL2020XLffkYfgj 0.5 3

21 uonsumerLtehaviorLinLPressLSectorlLTheL’nfluenceLofLReasonsLforLReadingLonLtheLuhoiceLofLvigitalL
uhannelZLJournalhofhInternethCommerceXL2007XLhXLkcYcce 3.8 2

20 vualityLofLnewspaperLdistributionLchannelslLsnLanalysisLofLreadersSLmotivationsZLInternationalh
ReviewhofhRetailvhDistributionhandhConsumerhResearchXL2007XLciXLheYij 1.7 2

19 sNsóYZ’NyLTzwL’MPsuTLOxLuONyRUwNuwL’NLxsSz’ONL’NxóUwNuwRLMsRKwT’NyLONL
’NSTsyRsMZLGlobalhFashionhManagementhConferenceXL2019XLdbckXLfdeYfdf 0.9 2

18 MYyovernmentL’nitiativesLatLtheLóocalLóevelL2007XLdeeYdgc 2
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17 VirtualLuommunityL2005XLdibYdjh 2

16 snalyzingLtheL’nfluenceLofLWebsitesLsttributesLonLtheLuhoiceLofLNewspapersLonLtheL’nternetZL
LecturehNoteshinhComputerhScienceXL2007XLcikYckb 0.9 2

15
VirtualLteamsLareLhereLtoLstaylLzowLpersonalityLtraitsXLvirtualityLandLleaderLgenderLimpactLtrustLinL
theLleaderLandLteamLcommitmentZLEuropeanhResearchhonhManagementhandhBusinesshEconomicsXL2022
XLdjXLcbbcke

4.4 2

14 TzwLRwówVsNuwLOxLuRwsT’V’TYLsNvLwMOT’ONSL’NLwNysy’NyLUSwRSLONL’NSTsyRsMZLGlobalh
FashionhManagementhConferenceXL2018XLdbcjXLfYg 0.9 1

13
óaLimportanciaLdeLlasLdenominacionesLdeLorigenLprotegidasLcomoLindicadoresLdeLcalidadLparaLelL
comportamientoLdelLconsumidorZLwlLcasoLdelLaceiteLdeLolivaLdelLtajoLsragˆ‡nZLEconomiahAgrariahYh
RecursoshNaturalesXL2007XLiXLe

0.9 1

12 TrustLinLVirtualLuommunitiesL2008XLchkiYcibf 1

11 StimulatingLUsersLinLOnlineLPreYRollLsdslLzowLtoLUseLsrousalLforLvifferentLsdvertisingLsudiencesZL
EuropeanhAdvertisinghAcademyXL2019XLcckYcec 0.2 1

10 MarketLorientationlLtheLkeyLtoLtheLfutureLofLvirtualLuniversitiesZLInternationalhJournalhofh
ManagementhinhEducationXL2013XLiXLece 0.5

9 snalysingLtheLKeyLxactorsLofLWebLvesignlLsLzeuristicLwvaluationZLLecturehNoteshinhComputerhScienceXL
2008XLecYfb 0.9

8 wxploringLtheLUtilitarianLandLzedonicLValueLverivedLfromLTourismLPreYexperiencesLwithLVirtualL
RealitylLvifferencesLtetweenLvestinationsLandLsccommodationsL2022XLfkjYgbe

7 TheL’mpactLofLOnlineLProductLPresentationLonLuonsumersâ��LPerceptionscdjYcfg

6 VirtualLuommunitiesLandLwYtusinessLManagementL2006XLccheYcchj

5 OnlineL–ournalisticLServicesL2009XLhbYif

4 VirtualLuommunitiesLandLwYtusinessLManagementL2009XLcifbYcifi

3 TheL’mportanceLofLuonfirmingLuitizensâ��LwxpectationsLinLeYyovernmentZLInternationalhFederationhforh
InformationhProcessingXL2010XLcbeYccc

2 sLViewLofLsugmentedLRealityLinLtheLteautyL’ndustryLfromLanLwxploratoryLPerspectivelLyenerationsL
XLandLZZLSmarthInnovationvhSystemshandhTechnologiesXL2022XLgigYgje 0.5

1 TrustLinLVirtualLuommunitiesdbeYdcd
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